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MULLIGANS

Golf A\ Games

2015 SEASON
HIGHLIGHTS

Doug Brown,
Mulligans Manager &
Golf Professional

Guiding
Principles to
Mulligans Path
Forward




Labor Day
2 O 1 5 U U -Busiest Day on Record $14,796
’ I \ l IE Saturdays
BY -Average Sat. revenue $10,605
Daily
NUMBERS ™" .
| February $56,239

March $123,489

/ » ; ApI'll $142,449

July $224,194

S

® -Season revenues
surpassed previous

yearly revenues

Lear -3 months remaining

Revenuesby the Numbers



IMPROVEMENTS NS

Batting Cage Netting

Haunted House Painting
Mini-golf Carpet ' 1’
Replacement e

e
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BEFORE

Irrigation
Improvements



FOOD s
TRUCKS First Year Highlights

Increased ;;;
Wednesday e

Revenues \__/

MULLIGANS




s FOOTGOLE
il @a®, 3,303 ROUNDS
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MULLIGANS

L Golf & Games



MINI GOLF

/~
MULLIGANS

9,000+

customers
than

2014

MINI GOLF
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PAR 3:
6,067
ROUNDS

EXECUTIVE:
15,071
ROUNDS

ﬂ

MULLIGANS




Driving Range
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=> & 95BALLSPER 50 831 BUCKETS
0" <C BUCKET TO DATE
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W 4.85 BALLS




