
APPENDIX	A	2013	Survey	
 

APPENDIX	B	Open‐ended	Responses	
 

APPENDIX	C	Responses	by	District	
 

APPENDIX	D	Crosstabs	
 

APPENDIX	E	City	Map	
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



APPENDIX	A	

SOUTH	JORDAN	CITY	QUESTIONNAIRE	

	

INTRODUCTION	AND	SCREENING	
Hello.   My name is _______________ and I’m calling from Western Research.  We would like to 
ask you some questions about your experience living in South Jordan City.  This survey is 
completely confidential and will take just a few minutes to complete … 

 
First, are you at least 18 years of age? 

1) Yes 
2) No 
(If no) Could I speak to someone in your household who is at least 18 years old?  

	

QUESTIONS	
 

1.  Just to confirm, are you a resident of South Jordan City?  
1) Yes 
2) No 

 
2.  What are the reasons you chose to live in South Jordan City? (open‐ended)  
 
2a. How satisfied are you that the City is sustaining those reasons or philosophies? 
 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 

 

 
3.  How would you rate South Jordan City today compared to three years ago – would 
you say it is … 

1) Much worse 
2) Somewhat worse 
3) About the same 
4) Somewhat better 
5) Much better 

 



4.  What would you consider to be the most important issue facing South Jordan City 
today? (open‐ended) 
 
Please rate the following South Jordan City Services using a 1‐5 scale, with one being 
very dissatisfied and five being very satisfied.  Or, if you have no experience with that 
city service, you can say “I haven’t used it”.   
 
5.  Garbage Collection 

6) Very dissatisfied 
7) Somewhat dissatisfied 
8) Not sure 
9) Somewhat satisfied 
10) Very satisfied 
11) I haven’t used it 

 
5a. (if answer very or somewhat dissatisfied to 5) Why were you dissatisfied with 
Garbage Collection? 
 
6.  Fire and Ambulance Services 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
6a. (if answer very or somewhat dissatisfied to 6) Why were you dissatisfied with Fire 
and Ambulance Services? 
 
7.  Recycling Program 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
7a. (if answer very or somewhat dissatisfied to 7) Why were you dissatisfied with the 
Recycling Program? 
 
 
 
 
 



8.  Senior Citizens Programs 
1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
8a. (if answer very or somewhat dissatisfied to 8) Why were you dissatisfied with Senior 
Citizens Programs? 
 
9.  Culinary (drinking) water 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
9a. (if answer very or somewhat dissatisfied to 9) Why were you dissatisfied with 
Culinary (drinking) water? 
 
10.  Youth Recreation Programs 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
10a. (if answer very or somewhat dissatisfied to 10) Why were you dissatisfied with 
Youth Recreation Programs? 
 
11.  Street Lighting 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
11a. (if answer very or somewhat dissatisfied to 11) Why were you dissatisfied with 
Street Lighting? 
 



12.  Snow Removal 
1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
12a. (if answer very or somewhat dissatisfied to 12) Why were you dissatisfied with 
Garbage Collection? 
 
13.  Police Services/Crime Prevention 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
13a. (if answer very or somewhat dissatisfied to 13) Why were you dissatisfied with 
Police Services/ Crime Prevention? 
 
14.  Utility Bill 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
14a. (if answer very or somewhat dissatisfied to 14) Why were you dissatisfied with your 
Utility Bill? 
 
15.  Aquatic and Fitness Center 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
15a. (if answer very or somewhat dissatisfied to 15) Why were you dissatisfied with the 
Aquatic and Fitness Center? 
 



16.  Animal Control Services 
1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
16a. (if answer very or somewhat dissatisfied to 16) Why were you dissatisfied with 
Animal Control Services? 
 
17.  Mulligan’s Golf and Games 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
17a. (if answer very or somewhat dissatisfied to 17) Why were you dissatisfied with 
Mulligan’s Golf and Games? 
 
17b. (if answer other than ‘I haven’t used it’ to 16) How often do you use Mulligan’s Golf 
and Games as part of your recreational activities?  

1) A few times a week 
2) Weekly 
3) Once or Twice a Month 
4) Every few months 

 
18.  Adult Recreation 

5) Very dissatisfied 
6) Somewhat dissatisfied 
7) Not sure 
8) Somewhat satisfied 
9) Very satisfied 
10) I haven’t used it 

 
18a. (if answer very or somewhat dissatisfied to 18) Why were you dissatisfied with 
Adult Recreation? 
 
 
 
 
 



19.  Planning/Zoning Services  
1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied  
6) I haven’t used it 

 
19a. (if answer very or somewhat dissatisfied to 19) Why were you dissatisfied with 
Planning/ Zoning Services? 
 
 
20.  Code Enforcement Department  

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
20a. (if answer very or somewhat dissatisfied to 20) Why were you dissatisfied with the 
Code Enforcement Department? 

 
21.  Emergency Preparedness Planning  

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
21a. (if answer very or somewhat dissatisfied to 21) Why were you dissatisfied with the 
Emergency Preparedness Planning? 
 
22.  Community Events 
 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
 



22a. (if answer very or somewhat dissatisfied to 22) Why were you dissatisfied with 
Community Events? 
 
23.  Appearance of City Parks   
 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
23a. (if answer very or somewhat dissatisfied to 23) Why were you dissatisfied with 
Appearance of City Parks? 

 
24.  Country Fest Celebration 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied 
6) I haven’t used it 

 
24a. (if answer very or somewhat dissatisfied to 24) Why were you dissatisfied with the 
Country Fest Celebration? 
 
25.  Overall, would you say you are satisfied or dissatisfied with the aesthetic 
appearance of the city? (probe) Is that very or somewhat?  

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) No opinion 
4) Somewhat satisfied 
5) Very satisfied 

 
26.  And, overall, would you say you are satisfied or dissatisfied with the amount of 
commercial business districts in the City?  (probe) Is that very or somewhat?  

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure 
4) Somewhat satisfied 
5) Very satisfied  

 
 



26a. (if somewhat or very dissatisfied to q26) Do you think there is too much or not 
enough commercial development? 

1) Too much 

2) Not enough 

 
27.  What is the one major improvement, if any, that you have seen occur in South 
Jordan over the past three years? (open‐ended) 
 
 
Please tell me whether you agree or disagree with the following statements, with one 
being strongly disagree and five being strongly agree. 
 
28.  Overall, I feel safe living in South Jordan and my neighborhood. 

1) Strongly disagree 
2) Somewhat disagree 
3) Not sure/ no opinion 
4) Somewhat agree 
5) Strongly agree 

 
29.  Before the city makes major decisions, citizens’ opinions are considered. 

1) Strongly disagree 
2) Somewhat disagree 
3) Not sure/no opinion 
4) Somewhat agree 
5) Strongly agree   

 
30.  What things are you concerned about in your neighborhood that the city could help 
you with?  (DO NOT READ LIST BUT RECORD ANSWER) 

1) Streets 
2) Crime 
3) Sidewalks 
4) Traffic 
5) Appearance 
6) Other (RECORD SPECIFIC ANSWER) 

 
31.  During the past year have you contacted any South Jordan City office to seek 
service, information, or to file a complaint?  

1) Yes 
2) No (skip to q34) 
 
 
 



32. Were you generally satisfied or dissatisfied with the City’s response?  (Probe) Was 
that Very or Somewhat? 

1) Very dissatisfied 
2) Somewhat dissatisfied 
3) Not sure (skip to q34) 
4) Somewhat satisfied (skip to q34) 
5) Very satisfied (skip to q34) 

 
33.  (if dissatisfied to q32) Why were you dissatisfied with the City’s response? (open‐
ended) 
 
34. From which source would you most like to receive information about South Jordan 
City? (READ LIST) 
 
1) Newsletter in South Valley Journal 
2) Deseret News or Salt Lake Tribune newspaper 
3) E‐mail 
4) City website 
5) TV/Cable Info Channel 
6) Insert in municipal bill 
7) Other (RECORD SPECIFIC ANSWER) 
 
35.  How can the city of South Jordan improve its communication through these 
sources? (open‐ended) 
 
36.  What park amenities are most important to you? 

1) Playgrounds 
2) Pavilions 
3) Open grass 
4) Sports fields 
5) Walking/ Running/ Biking Trails 
6) Restrooms/ Drinking Fountain 
7) Trees/ Shade 
8) Tables/ Benches/ Picnic Areas 
9) Cleanliness/ Well kept 

 
37.  What is the one major improvement that you would like to see in the next three 
years that would make living in South Jordan City better for you? (open‐ended) 
 
38.  Finally, I need to obtain some demographic information.  Record gender by 
observation. 

1) Male 
2) Female 

 



39.  Do you own your home, or are you renting? 
 

1) Own home 
2) Renting 

 
40.  What is your age? 

1) 18‐34 
2) 35‐44 
3) 45‐54 
4) 55‐64 
5) 65 or older 

 
41.  With which racial group do you identify yourself? 

1) White 
2) African‐American/Black 
3) Hispanic 
4) Asian 
5) American Indian 
6) Polynesian/Hawaiian 
7) Mixed (two or more races) 
8) Other (RECORD SPECIFIC ANSWER) 
9) Refused 

 
42.  Which of the following categories best describes your annual household income 
before taxes.  Just stop me when I reach your category.  (READ LIST) 

1) Less than $25,000 
2) $25,000 but less than $35,000 
3) $35,000 but less than $50,000 
4) $50,000 but less than $75,000 
5) $75,000 but less than $100,000 

6) $100,000 but less than $150,000 
7) $150,000 or more 
8) Refused 

 
43.  How long have you lived in the city of South Jordan? 

1) 1‐2 years 
2) 3‐4 years 
3) 5‐10 years 
4) 11‐25 years 
5) 25 years or more   

 
  Those are all the questions I have.  Thank you very much for your time. 
   



APPENDIX	B	

OPEN‐ENDED	QUESTIONS	
 
 
Q1 WHAT ARE THE REASONS YOU CHOSE TO LIVE IN SOUTH JORDAN CITY? 
 
*DON'T KNOW/ DON'T REMEMBER.                                                                                                                                                  
*DON'T KNOW/ DON'T REMEMBER.                                                                                                                                                  
*DON'T KNOW/ DON'T REMEMBER.                                                                                                                                                  
*DON'T KNOW/ DON'T REMEMBER.                                                                                                                                                  
*DON'T KNOW/ DON'T REMEMBER.                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
*NO PARTICULAR REASON.                                                                                                                                                                  
43 YEARS, I WANTED A LITTLE PROPERTY AND STAYED OUT HERE SINCE THEN.                                                                       
A CLEAN COMMUNITY, LOTS OF DECENT HONEST PEOPLE.                                                                                                          
A FRIEND RECOMMENDED IT.                                                                                                                                                             
A GOOD PLACE TO BE.                                                                                                                                                                          
A HOME TO AFFORD.                                                                                                                                                                            
A JOB.                                                                                                                                                                                                       
A NICE COMMUNITY.                                                                                                                                                                            



A NICE PLACE OUT IN THE BOONDOCKS.                                                                                                                                           
AT THE TIME IT WAS MORE RURAL.                                                                                                                                                   
AT THE TIME IT WAS RURAL ATMOSPHERE. WE WERE LOOKING FOR HORSE PROPERTY. 
CONVENIENT LOCATION.                                                                                                                                                                   
AT THE TIME IT WAS THE HOUSE WE LIKED.                                                                                                                                    
AT THE TIME WE BOUGHT OUR HOUSE IT WAS STILL KIND OF RURAL.                                                                                       
ATTRACTED TO MASTER PLAN COMMUNITY CALLED DAYBREAK.                                                                                                
AWAY FROM THE CITY 34 YEARS AGO.                                                                                                                                              
BACK IN 1987 AVAILABLE LAND TO BUILD A HOME ON.                                                                                                                
BE CLOSE TO FAMILY.                                                                                                                                                                            
BE CLOSE TO SON.                                                                                                                                                                                 
BE NEAR MY CHILDREN.                                                                                                                                                                        
BECAUSE I FOUND A HOUSE I LOVED.                                                                                                                                                
BECAUSE I GOT DIVORCED.                                                                                                                                                                  
BECAUSE IT WAS QUIET AND COUNTRY. LIKED THE NEIGHBORHOOD WE MOVED INTO.                                                      
BECAUSE IT WAS VERY RURAL AND I LIKED THE OPEN SPACE.                                                                                                      
BECAUSE IT'S A NICE CITY AND I GREW UP HERE. IT'S A NICE COMMUNITY. IT HAS GOOD 
SCHOOLS.                                                                                                                                                                        
BECAUSE OF MY CONDO.                                                                                                                                                                     
BECAUSE OF MY FRIENDS.                                                                                                                                                                    
BECAUSE OF MY SON‐IN‐LAW AND DAUGHTER BUILT A HOUSE HERE AND I'M LIVING IN THE 
BASEMENT.                                                                                                                                                                        
BECAUSE OF THE COUNTRY.                                                                                                                                                                
BECAUSE OF THE HOUSE WE HAVE.                                                                                                                                                   
BECAUSE WE FOUND A HOME BIG ENOUGH TO SHARE WITH OUR FAMILY AND BOUGHT IT IN 
SOUTH JORDAN.                                                                                                                                                                      
BECAUSE WE LIKE THE AREA. SHOPPING AREA. IT'S SO DIFFERENT HERE, IT'S LIKE A WHOLE NEW 
STATE. IT'S BEAUTIFUL.                                                                                                                                                   
BIGGER HOUSE, MORE KIDS IN THE NEIGHBORHOOD.                                                                                                                   
BINGHAM HIGH SCHOOL.                                                                                                                                                                     
BORN AND RAISED HERE.                                                                                                                                                                     
BORN HERE, THEN MOVED, AND THEN MOVED BACK TO FIND RURAL AREA.                                                                           
BOUGHT A HOUSE HERE.                                                                                                                                                                      
BOUGHT A HOUSE TO BRING WIFE AND FATHER IN LAW'S FAMILY, HELPING OUT.                                                                
BOUGHT A NEW HOUSE.                                                                                                                                                                      
BUILDER WAS IN THE AREA.                                                                                                                                                                 
CENTRALLY LOCATED BY THE FREEWAY.                                                                                                                                           
CHOSE TO LIVE IN DAYBREAK, LIKED THE HOME STYLE AND COMMUNITY.                                                                               
CLEAN, THE NEIGHBORHOODS ARE NICE.                                                                                                                                         
CLOSE TO FREEWAY.                                                                                                                                                                             
CLOSE TO HUSBAND'S WORK.                                                                                                                                                             
CLOSE TO WHERE MY HUSBAND WORKED.                                                                                                                                      
CLOSE TO WORK AND IT IS A NICE COMMUNITY.                                                                                                                            
CLOSE TO WORK.                                                                                                                                                                                   
CLOSE TO WORK.                                                                                                                                                                                   
CLOSER TO DAUGHTER.                                                                                                                                                                        
CONVENIENCE OF LOCATION TO MY JOB.                                                                                                                                        
CONVENIENT AND HAS RURAL AREAS, SEEMS FAMILY FRIENDLY.                                                                                               



COULD AFFORD THE LOT FOR OUR HOUSE. FEWER YUPPIES.                                                                                                       
COUNTRY WHEN WE MOVED HERE.                                                                                                                                                  
COUNTRYSIDE THAT IT WAS.                                                                                                                                                               
DON'T KNOW, IT'S WHERE WE FOUND AN AVAILABLE HOUSE.                                                                                                    
DOWNSIZE AND SEE THE TEMPLE.                                                                                                                                                     
FAMILY CLOSE BY.                                                                                                                                                                                  
FINDING THE HOUSE WE LIKED AND THE VIEW.                                                                                                                              
FIRST OFF, IT SEEMED BETTER ORGANIZED. IT WAS PLANNED BETTER AND IT HAD A TEMPLE 
HERE, MAKES THE PLACE SEEMS BETTER, NICER COMMUNITY. IT FELT SAFER.                                                                        
FIRST PEOPLE IN A NEW LOCATION.                                                                                                                                                   
FOR OUR KIDS.                                                                                                                                                                                        
FOR SOUTH SCHOOL FOR MY SON, HE'S IN SPECIAL EDUCATION AND JORDAN DISTRICT IS THE 
BEST.                                                                                                                                                                         
FOR THE SCHOOLS.                                                                                                                                                                                
FOUND A BEAUTIFUL VIEW OF THE MOUNTAINS ON A CUL DE SAC.                                                                                          
FOUND A GOOD HOME.                                                                                                                                                                       
FOUND A HOME I LIKED.                                                                                                                                                                      
FOUND A HOUSE IN THE AREA.                                                                                                                                                           
FOUND A HOUSE THAT LIKED HERE.                                                                                                                                                  
FOUND A HOUSE THEY LIKED.                                                                                                                                                             
FOUND A HOUSE.                                                                                                                                                                                   
FOUND A LARGER HOUSE FOR OUR GROWING FAMILY.                                                                                                                
FOUND A LOT AND BUILT A HOME, LIKE THE SCHOOLS.                                                                                                                
FOUND A NICE HOME.                                                                                                                                                                          
FOUND A PROPERTY TO BUILD ON.                                                                                                                                                    
FOUND THE HOME WE WANTED IN THIS AREA.                                                                                                                              
FOUND THE RIGHT HOUSE AT THE RIGHT TIME.                                                                                                                              
GET A LOT MORE HOUSE FOR THE PRICE.                                                                                                                                         
GOOD AREA, CLOSE TO WORK, NICE HOME.                                                                                                                                    
GOOD COMMUNITY.                                                                                                                                                                             
GOOD HOUSE AND NEIGHBORHOOD.                                                                                                                                               
GOOD LOCATION                                                                                                                                                                                   
GOOD LOCATION, HEARD A LOT OF GOOD THINGS ABOUT THE AREA.                                                                                      
GOOD NEIGHBORS.                                                                                                                                                                               
GOOD PEOPLE AND LOCATION. IT WAS OPEN SPACE.                                                                                                                    
GOOD PLACE TO RAISE KIDS.                                                                                                                                                               
GOOD REPUTATION AND NEIGHBORHOOD.                                                                                                                                     
GOOD SAFE AREA TO LIVE, NICE AREA.                                                                                                                                             
GOOD SCHOOLS. AND, I FOUND A GOOD SIZED HOUSE WITH A GOOD SIZED BACKYARD. I HAD 
WATER RIGHTS TO IT TOO. IT WAS A GOOD LOCATION COMPARED TO THE MALL, AND 
SHOPPING, AND THINGS LIKE THAT.                                                                        
GOSH I DON'T KNOW, WE LIKE THE AREA, I GUESS.                                                                                                                        
GREAT AREA, LARGE YARDS. WELL KEPT HOUSE AND YARDS, NOT RIGHT IN THE CENTER OF SALT 
LAKE BUT CLOSE ENOUGH TO GET THERE.                                                                                                                                        
GREW UP HERE.                                                                                                                                                                                     
GREW UP HERE.                                                                                                                                                                                     
GREW UP HERE.                                                                                                                                                                                     
GREW UP IN UTAH AND CHOSE THIS PLACE NEAR THE CHURCH.                                                                                                



GREW UP, GOOD PLACE TO RAISE A FAMILY.                                                                                                                                   
GROUNDS FOR MY BUSINESS.                                                                                                                                                             
HAD A FARM HOME LOAN AND IT WAS VERY RURAL AT THE TIME WE MOVED HERE.                                                           
HAD A HOUSE BUILT HERE EIGHTEEN YEARS AGO. WE LIKED THE LOCATION.                                                                          
HAD HORSES AND WANTED AREA WITH MORE SPACE AND HAVE STAYED HERE SINCE.                                                       
HAVE A HOME HERE, LESS TO TAKE CARE OF.                                                                                                                                  
HEARD IT WAS A WONDERFUL PLACE FOR A FAMILY.                                                                                                                    
HIGH LEVEL OF EDUCATION, QUIET COMMUNITY. LOW CRIME.                                                                                                  
HIGH STANDARD OF LIVING, LOW CRIME RATE AND A PLEASANT LACE TO LIVE.                                                                     
HORSE PROPERTY.                                                                                                                                                                                 
HOUSE THAT WE WANTED. AT THE TIME WE MOVED HERE, IT WAS QUIETER HERE.                                                              
HOUSE WE LOVED IN THE CITY.                                                                                                                                                          
HOUSE.                                                                                                                                                                                                     
HOUSES WERE MORE FARMING TYPE.                                                                                                                                              
HOUSING COST.                                                                                                                                                                                     
HOUSING, LOVE THE NEIGHBORHOODS.                                                                                                                                           
HUSBAND'S WORK.                                                                                                                                                                                
I BOUGHT THE HOUSE.                                                                                                                                                                         
I BUILT A HOUSE HERE.                                                                                                                                                                         
I GREW UP HERE.                                                                                                                                                                                   
I GREW UP MY WHOLE LIFE IN SOUTH JORDAN. AND, I WAS ABLE TO BUY A LOT AND BUILD MY 
OWN HOUSE.                                                                                                                                                                   
I LIKE IT HERE, MOVED FROM CALIFORNIA.                                                                                                                                      
I LIKE IT. I LIKE THE HOUSES.                                                                                                                                                                
I LIKE MY NEIGHBORHOOD. I KNOW ALL MY NEIGHBORS PERSONALLY.                                                                                    
I LIKE SOUTH JORDAN.                                                                                                                                                                          
I LIKE THE AREA AND THE HOUSE WE BUILT. THE BUILDER IN THE NEIGHBORHOOD WAS HERE.                                         
I LIKE THE AREA, BIGGER LOTS.                                                                                                                                                           
I LIKE THE AREA.                                                                                                                                                                                     
I LIKE THE NEIGHBORHOOD THAT I FOUND.                                                                                                                                     
I LIKED HAVING A HOME THERE AND THE SCHOOLS. THE LOCATION.                                                                                         
I LIKED THE AREA AND THE SCHOOL DISTRICT.                                                                                                                                
I LIKED THE AREA. WE'RE LIVING IN DOWNTOWN AND LIKED THE RURAL AREA.                                                                     
I LIKED THE HOMES.                                                                                                                                                                              
I LIVED IN THE AREA ABOUT 12 YEARS AGO, IT'S JUST AN AREA I'M USEDTO. RECENTLY MOVED 
BACK AND BOUGHT A HOUSE HERE.                                                                                                                                              
I MARRIED A VERY NICE MAN THAT LIVED HERE.                                                                                                                            
I MOVED HERE IN SIXTY EIGHT. THE RURALS OF IT.                                                                                                                        
I NEEDED A HOUSE WITH A LOT OF BEDROOMS.                                                                                                                            
I RETIRED TO AND WANTED TO BUILD.                                                                                                                                             
I THINK IT'S SAFE, IT'S CLEAN. GREAT NEIGHBORHOODS, GREAT COMMUNITY, GOOD SCHOOLS.                                       
I THOUGHT I WAS GOING TO LIVE IN A COUNTRY STYLE LIVING SITUATION.                                                                            
I WANTED A PLACE WHERE THERE WERE A LOT OF KIDS FOR MY KIDS TO PLAY WITH AND MAKE 
FRIENDS.                                                                                                                                                                      
I WANTED TO DOWNSIZE, AND LIVE IN A COMMUNITY, WHERE WE HAD THE YARD WORK AND 
SHOVELING AND EVERYTHING DONE. WE LIKE BEING NEAR THE TEMPLE.                                                                                
I'VE BEEN HERE 21 YEARS. I LIKE THE AREA, THIS PART OF THE VALLEY.                                                                                     
IN THE BEGINNING IT WAS A NICE PLACE TO LIVE. IT IS IN THE CITY WITH LITTLE COUNTRY, NICE 



PLACE TO LIVE. NOT THE GESTAPO GOVERNMENT. I'VE LIVED HERE AND HAVE HAD A HALF ACRE 
OF LAND A LONG TIME, PLUS NOT PART OF A SUBDIVISION.                              
IS QUIET, FAMILY FRIENDLY.                                                                                                                                                                
IT FEELS NICE HERE.                                                                                                                                                                               
IT FELT LIKE THE RIGHT PLACE. LOOKING FOR A PLACE WITH LOTS OF KIDS, SMALL HOUSES AND 
A FRIENDLY NEIGHBORHOOD.                                                                                                                                                  
IT HAS A SENIOR COMMUNITY.                                                                                                                                                           
IT IS A DREAM HOME AND I HAVE A PARK LIKE YARD.                                                                                                                   
IT WAS A NICE AREA.                                                                                                                                                                             
IT WAS A NICE PLACE TO LIVE, NOT AS CROWDED LIKE OTHER CITIES AROUND.                                                                      
IT WAS A RURAL COMMUNITY.                                                                                                                                                           
IT WAS A SMALLER COMMUNITY, FOUND A HOUSE WE COULD AFFORD BUT THAT HAS ALL 
CHANGED.                                                                                                                                                                             
IT WAS CLOSEST TO MY DAUGHTER AND I LIKE LIVING IN SOUTH JORDAN.                                                                              
IT WAS CONVENIENT TO SHOPPING, TEMPLE AND AWAY FROM BIG CITY.                                                                               
IT WAS COUNTRY LIVING AND NOT VERY MANY PEOPLE.                                                                                                             
IT WAS NEW LAND AND CHEAP 35 YEARS AGO.                                                                                                                              
IT WAS OUT IN THE COUNTRY.                                                                                                                                                            
IT WAS OUT WITH LITTLE CROWDING.                                                                                                                                              
IT WAS QUIET AND JUST FELT LIKE A GOOD AREA. I LOVED THE PROPERTY. IT WAS KIND OF A 
RURAL AREA AND THEY HAD ACRE AND HALF‐ACRE LOTS.                                                                                                            
IT WAS RURAL WHEN WE MOVED OUT HERE.                                                                                                                                 
IT WAS THE BEST SIZED LOT AVAILABLE IN A GOOD NEIGHBORHOOD.                                                                                      
IT'S A GOOD AREA. NICE SCHOOLS. NICE PEOPLE. IT'S JUST A REALLY GOOD AREA, A LOT OF NICE 
PEOPLE HERE.                                                                                                                                                           
IT'S A NICE CITY, LOCATION CLOSE TO SALT LAKE, LIKE THE PEOPLE.                                                                                          
IT'S A NICE COMMUNITY, FULL OF NICE PEOPLE. THERE'S LOTS OF FIELDS AND MORE ANIMALS.                                       
IT'S A PRETTY NICE PLACE TO LIVE AND LOW STRESS.                                                                                                                    
IT'S A VERY NICE AREA. NICE HOMES WITH NICE YARDS. ACCESS TO BANGERTER, CLOSE TO THE 
DISTRICT.                                                                                                                                                                  
IT'S AN AREA I HAVE ALWAYS LIVED FOR THE PAST TWENTY YEARS AND I STILL LIKE IT.                                                        
IT'S BEAUTIFUL.                                                                                                                                                                                      
IT'S CLOSE TO MY HUSBAND'S WORK.                                                                                                                                               
IT'S GENERALLY SAFE. GOOD NEIGHBORHOODS. GOOD SCHOOLS.                                                                                             
IT'S WHERE I BOUGHT MY HOME.                                                                                                                                                      
JOB TRANSFER FOR HUSBAND.                                                                                                                                                           
JUST A NICE NEIGHBORHOOD. SCHOOLS WERE PART OF THE DECISION AS WELL, GOOD 
SCHOOLS.                                                                                                                                                                              
JUST ENJOYED THE RURAL ATMOSPHERE.                                                                                                                                        
JUST LIKE THE AREA.                                                                                                                                                                              
JUST LIKE THE AREA.                                                                                                                                                                              
JUST LIKE THE AREA.                                                                                                                                                                              
JUST LIKED IT.                                                                                                                                                                                         
JUST LIKED THE AREA.                                                                                                                                                                           
JUST WANTED TO MOVE OUT HERE.                                                                                                                                                  
LIKE THE AREA AND HAVE FAMILY HERE.                                                                                                                                          
LIKE THE AREA AND THE SCHOOLS AND THE COMMUNITY.                                                                                                          
LIKE THE AREA AND THE VIEW.                                                                                                                                                           



LIKE THE AREA.                                                                                                                                                                                       
LIKE THE AREA.                                                                                                                                                                                       
LIKE THE CITY, LIKE THE WAY THEY PLANNED THE CITY.                                                                                                                
LIKE THE COMMUNITY, IT IS A SMALLER TYPE RURAL COMMUNITY.                                                                                          
LIKE THE HOUSE AND PROPERTY.                                                                                                                                                       
LIKE THE LOCATION OF THE LOT.                                                                                                                                                        
LIKE THE OPENNESS OF IT.                                                                                                                                                                   
LIKE THE RETIREMENT CENTER AND DIFFERENT HOUSES.                                                                                                             
LIKE THE SCHOOLS AND THE AREA.                                                                                                                                                    
LIKED THE AREA AND HOME.                                                                                                                                                               
LIKED THE AREA, IT WAS A RURAL AREA WHEN WE MOVED IN AND IT WAS CLEAN.                                                               
LIKED THE AREA.                                                                                                                                                                                    
LIKED THE AREA.                                                                                                                                                                                    
LIKED THE CITY.                                                                                                                                                                                      
LIKED THE CONDO AND HAD IT BUILT IN SOUTH JORDAN.                                                                                                            
LIKED THE HOMES IN THE AREA.                                                                                                                                                         
LIKED THE HOUSE WE LOOKED AT.                                                                                                                                                     
LIKED THE HOUSE, SCHOOL, AREA FAMILIES.                                                                                                                                   
LIKED THE HOUSE.                                                                                                                                                                                 
LIKED THE NEIGHBORHOOD, SMALL NICER COMMUNITY, IT WAS NEWER.                                                                               
LIKED THE NEIGHBORHOOD.                                                                                                                                                               
LIVED HERE ALL MY MARRIED LIFE.                                                                                                                                                    
LIVED HERE FOR ALMOST 20 YEARS IN SOUTH JORDAN.                                                                                                               
LIVED IN WEST JORDAN AND MOVED TO SOUTH JORDAN BECAUSE OF FAMILY LIVING HERE. 
BEAUTIFUL LAKE AND GOOD SHOPPING AND LOTS OF RESTAURANTS.                                                                                      
LOCATION AND LIKED THE HOUSE.                                                                                                                                                    
LOCATION AND QUALITY OF LIFE. CLEAN, SAFE, CONVENIENT THINGS AROUND ME.                                                             
LOCATION AND THE COMMUNITY IS REALLY NICE.                                                                                                                         
LOCATION IN VALLEY.                                                                                                                                                                           
LOCATION TO WORK.                                                                                                                                                                            
LOCATION, CLOSE TO A PARK AND A SCHOOL.                                                                                                                                
LOCATION.                                                                                                                                                                                               
LOCATION.                                                                                                                                                                                               
LOCATION.                                                                                                                                                                                               
LOCATION.                                                                                                                                                                                               
LOCATION.                                                                                                                                                                                               
LOCATION.                                                                                                                                                                                               
LOCATION. IT'S PRETTY CENTRAL.                                                                                                                                                      
LOOKING FOR A HOUSE.                                                                                                                                                                       
LOOKING FOR A NEW HOME. WE NEEDED A BIGGER HOME.                                                                                                       
LOOKS OF THE NEIGHBORHOOD. REALLY LIKE THE PEOPLE AND THE SCHOOLS.                                                                      
LOT SIZE                                                                                                                                                                                                   
LOTS OF YOUNG FAMILIES, NEWER AREA.                                                                                                                                        
LOVE DAYBREAK.                                                                                                                                                                                    
LOW CRIME HERE, GOOD SCHOOLS AND NICE PEOPLE.                                                                                                                 
LOW CRIME RATE COMPARED TO OTHER AREAS. THE NEIGHBORHOOD WE CHOSE WAS A NICE 
CUTE AREA.                                                                                                                                                                         
LOW CRIME, NICE PEOPLE. WHEN I MOVED HERE THERE WASN'T A LOT OF STUFF. BUT, IT HAS 



REALLY GROWN.                                                                                                                                                                
MET MY WIFE AND SHE LIVED HERE IN SOUTH JORDAN.                                                                                                               
MORE OF A CENTRAL LOCATION TO LIVE, CLOSER TO METROPOLITAN AREA.                                                                          
MOVED FROM WEST JORDAN AND WANTED TO STAY IN THE AREA.                                                                                          
MOVED HERE.                                                                                                                                                                                         
MOVED IN WITH IN‐LAWS.                                                                                                                                                                   
MOVED IN WITH SISTER BECAUSE I'M SICK WITH CANCER, AND SISTER ASK ME TO MOVE 
BECAUSE SHE IS SINGLE.                                                                                                                                                             
MY HUSBAND MADE ME MOVE HERE. BECAUSE HE THOUGHT IT WOULD BE SAFER.                                                             
MY KIDS WERE IN THE SCHOOLS HERE.                                                                                                                                             
MY SON AND GRANDSONS LIVE HERE.                                                                                                                                              
MY SON IS NEARBY.                                                                                                                                                                               
NEAR FAMILY AND LARGE LOT SIZE.                                                                                                                                                   
NEW HOME, NICE COMMUNITY.                                                                                                                                                        
NICE AREA AND CLOSE ENOUGH TO THE FREEWAY TO COMMUTE.                                                                                            
NICE AREA, GOOD SCHOOL, CLOSE TO ACTIVITIES.                                                                                                                         
NICE AREA, GOOD SCHOOLS.                                                                                                                                                               
NICE AREA. JUST A BEAUTIFUL CITY.                                                                                                                                                  
NICE COMMUNITY.                                                                                                                                                                                
NICE COMMUNITY.                                                                                                                                                                                
NICE HOUSE MY WIFE PICKED.                                                                                                                                                            
NICE HOUSE, CLOSE TO WORK.                                                                                                                                                           
NICE, QUIET. JUST OUT OF THE WAY PLACE. GOOD ATMOSPHERE. WE WANTED A LARGER 
HOME, SO WE WANTED IT SOMEPLACE WHERE WE WERE HOPING HOME VALUES WOULD 
MAINTAIN.                                                                                                    
NOT A LOT OF PEOPLE.                                                                                                                                                                         
NOT AS BUSY, SMALL AND FRIENDLY.                                                                                                                                                
NOT LIVING ON TOP OF THE NEIGHBORS, PLENTY OF SPACE.                                                                                                       
NOT SO CONGESTED.                                                                                                                                                                            
OPENNESS, HOME SIZE.                                                                                                                                                                        
OVER 55 COMMUNITY.                                                                                                                                                                         
PARENTS CHOSE HERE, MOVED HERE WHEN BANGERTER WENT IN, HAD EVERYTHING THEY 
WERE LOOKING FOR. HAS A NICE PLOT OF LAND AND SO THEY'VE DONE A LOT WITH, AND WAS 
ABLE TO GET GRANDPARENTS LIVING NEXT TO THEM.                                                      
PLANNING AND ZONING.                                                                                                                                                                     
PRICE AND NICE SUBURBAN CITY.                                                                                                                                                      
PRICE AND THE PEOPLE.                                                                                                                                                                       
PRICE ON THE HOMES WERE RIGHT AND GOOD NEIGHBORHOOD, LIKED THE CHURCH, LIKED 
THE RURAL AREA.                                                                                                                                                                    
PROPERTY, OPEN GROUNDS.                                                                                                                                                               
PROXIMITY AND AFFORDABILITY.                                                                                                                                                       
PROXIMITY TO AMENITIES.                                                                                                                                                                  
QUALITY OF LIFE.                                                                                                                                                                                   
RELATIVES IN THE AREA.                                                                                                                                                                       
RETIRED FROM HOLLADAY AND MOVED INTO A CONDO.                                                                                                             
RIVERTON WATER WAS BAD.                                                                                                                                                              
RURAL.                                                                                                                                                                                                     
SCHOOLS AND THE WATER.                                                                                                                                                                 



SEEMED LIKE A GOOD PLACE.                                                                                                                                                              
SEEMED LIKE A NICE AREA.                                                                                                                                                                  
SELLING PROPERTY AND MOVED OUT HERE.                                                                                                                                   
SON BUILT A HOME THERE.                                                                                                                                                                 
THAT IS WHERE THE HOUSE WAS THAT WE COULD GET INTO. HEARD IT WAS A GOOD AREA.                                             
THE AREA IS QUIET AND WE HAVE THE LAKE, AND WE HAVE A GOOD ATMOSPHERE, AND THE 
CRIME IS LOW.                                                                                                                                                                    
THE AREA WAS NICE.                                                                                                                                                                            
THE ATMOSPHERE, LIKE THE AREA.                                                                                                                                                    
THE BEST PLACE TO BUILD A HOME.                                                                                                                                                  
THE COMMUNITY.                                                                                                                                                                                 
THE HOUSE DESIGN AND THE BUILDER.                                                                                                                                            
THE HOUSE THAT I LIKE IS HERE.                                                                                                                                                         
THE HOUSE WE LIKED WAS IN SOUTH JORDAN.                                                                                                                              
THE LOCATION AND THE LOOK OF THE CITY.                                                                                                                                   
THE LOCATION, CENTRALLY LOCATED.                                                                                                                                              
THE LOCATION, CLOSE TO FREEWAY BUT FAR ENOUGH FROM DOWNTOWN.                                                                         
THE LOCATION.                                                                                                                                                                                      
THE LOCATION.                                                                                                                                                                                      
THE LOT SIZES WERE BIGGER HERE. AND, THE ANIMAL RIGHTS ON THE PROPERTY. AND, IT'S 
CLOSE TO FAMILY.                                                                                                                                                              
THE LOW CRIME RATE, THE BUDGET MANAGEMENT, THE PLANNING AND GROWTH.                                                          
THE OPENNESS WHICH IS GONE.                                                                                                                                                        
THE PEOPLE.                                                                                                                                                                                            
THE PRICE OF THE HOME.                                                                                                                                                                    
THE PRICE WAS RIGHT AND I LIKED THE NEIGHBORHOOD.                                                                                                           
THE SCHOOLS.                                                                                                                                                                                        
THE SECURITY, SAFE FROM CRIME AND STUFF. A SAFE CITY.                                                                                                        
THE TEMPLE.                                                                                                                                                                                           
THE YOUNG FAMILIES WERE OUT HERE.                                                                                                                                           
THERE WAS A DEVELOPMENT WE LIKED, IVORY HOME IVORY CROSSING.                                                                                
THERE WAS A RETIREMENT CENTER HERE. CLOSE TO OUR LDS TEMPLE.                                                                                   
THOUGHT IT WAS JUST A NICE NEIGHBORHOOD. NICE SAFE PLACE TO LIVE.                                                                            
TO A SMALLER RETIREMENT HOME.                                                                                                                                                  
TO GET AWAY FROM EVERYTHING.                                                                                                                                                    
TO RAISE A FAMILY.                                                                                                                                                                               
TRAVELING WITH WORK AND NEEDED A CONDO.                                                                                                                          
VALUE OF PROPERTY AND PRICE WAS RIGHT.                                                                                                                                 
VERY CLEAN AND NEAT, AND THEY KEEP BUSINESSES AWAY FROM RESIDENTIAL AREAS.                                                     
VERY NICE AREA, SQUARE AND FLAT.                                                                                                                                                
VERY RURAL WHEN WE MOVED HERE. I LIKE THE PEOPLE IN THIS AREA.                                                                                   
WANTED A NEW HOME AND WAS THE BEST AREA.                                                                                                                        
WANTED MORE LAND TO LIVE IN.                                                                                                                                                      
WANTED TO LIVE IN AN AREA WHERE THERE WERE MORE PROFESSIONALS AND A BETTER 
PLACE TO RAISE OUR KIDS.                                                                                                                                                             
WANTED TO LIVE SOMEWHERE FOR MY PETS.                                                                                                                                
WAS A NEW DEVELOPMENT.                                                                                                                                                               
WAS ATTRACTIVE.                                                                                                                                                                                  



WAS EMPTY WHEN WE MOVED.                                                                                                                                                        
WAS RURAL.                                                                                                                                                                                            
WAS SMALL WHEN WE MOVED HERE, GOOD NEIGHBORS, LITTLE CRIME, GOOD PLACE TO RAISE 
A FAMILY.                                                                                                                                                                       
WE BOUGHT OUR HOUSE ON A SHORT SALE. LOCATION WAS GOOD, TOO.                                                                             
WE BUILT A HOUSE IN '96 AND I'M GLAD WE DID EVER SINCE.                                                                                                    
WE CHOSE IT BECAUSE WE'RE FROM RURAL COMMUNITIES AND RESEMBLED THAT AT THE TIME 
WITH ALL THE CONVENIENCES OF A BIG CITY AND ACCESSIBILITY TO THE LARGER CITY. THE 
QUALITY OF PEOPLE LIVING HERE, FROM THE SAME RELIGIOUS BELIEFS.                               
WE COULD GET MORE HOUSE FOR THE MONEY AND BIGGER LOT.                                                                                            
WE FOUND A HOUSE THAT SUITED YOUR NEEDS.                                                                                                                           
WE FOUND A HOUSE WE LIKED.                                                                                                                                                         
WE FOUND THE HOME THAT WE WANTED. IT WAS SPECIFICALLY FOR THE HOME.                                                                
WE FOUND THE RIGHT HOME.                                                                                                                                                            
WE HAD A FEELING WE WANTED TO LIVE HERE. WE LOVE THE TEMPLE AND WANTED TO BE 
CLOSE TO THAT.                                                                                                                                                                     
WE HAD A JOB TRANSFER.                                                                                                                                                                   
WE HAD FRIENDS THAT LIVED HERE.                                                                                                                                                 
WE HAD FRIENDS THAT LIVED HERE.                                                                                                                                                 
WE HAD THE FREEWAY GO THROUGH OUR HOUSE, AND WE NEEDED ANOTHER PLACE THAT 
HAD PROPERTY, SO WE CAME 45‐46 YEARS AGO.                                                                                                                           
WE HAVE BEEN HERE 20 YEARS AND WE WERE LOOKING FOR PROPERTY FOR A REASONABLE 
PRICE.                                                                                                                                                                             
WE HAVE FAMILY HERE. THE SECONDARY WATER WAS ALSO A MOTIVATING FACTOR.                                                         
WE HAVE LIVED HERE FOR A LONG TIME.                                                                                                                                         
WE JUST WANTED A MORE QUIET ENVIRONMENT. PEOPLE ARE MORE FRIENDLY. SAFER AS FAR 
AS CRIME, YET IT IS SEEMING TO PICK UP LATELY.                                                                                                                          
WE LIKE IT OUT HERE.                                                                                                                                                                           
WE LIKE THE AREA AND IT WAS LIKE COUNTRY LIVING AT THE TIME.                                                                                         
WE LIKE THE AREA BECAUSE IT IS NICE AND QUIET AND CLEAN.                                                                                                 
WE LIKE THE AREA, WE'VE BEEN HERE FOR OVER 20 YEARS.                                                                                                        
WE LIKE THE AREA.                                                                                                                                                                                
WE LIKE THE AREA. WE BUILT A HOUSE.                                                                                                                                           
WE LIKE THE AREA. WE'RE IN DAYBREAK. THE TRAILS AND WE HAVE A LOT OF AMENITIES 
WHERE WE'RE AT, WE HAVE A CLUB HOUSE AND PLACES TO WALK.                                                                                          
WE LIKE THE HOUSE WE FOUND. I'M A REALTOR, AND I HAVE A LOT OF FEEDBACK FROM 
PEOPLE AND IT IS A VERY DESIRABLE CITY TO LIVE IN, BECAUSE IT'S OPEN SPACES IN THEIR 
MASTER PLAN, PEOPLE LIKE THAT.                                                                
WE LIKE THE LOCATION, COMMUNITY, AND GOOD SCHOOLS.                                                                                                    
WE LIKE THE LOCATION, MY WIFE IS FROM THE AREA.                                                                                                                  
WE LIKED BEING BY THE TEMPLE. WE FOUND A NICE RETIREMENT COMMUNITY.                                                                  
WE LIKED IT HERE, LIKED THE HOUSE.                                                                                                                                               
WE LIKED THE AREA.                                                                                                                                                                             
WE LIKED THE HOUSE WE BOUGHT.                                                                                                                                                  
WE LIKED THE HOUSE.                                                                                                                                                                          
WE LIKED THE RURAL LIFESTYLE. CONSERVATIVE ENVIRONMENT.                                                                                              
WE LIVED 5 MILES NORTH EAST FROM HERE AND LIKE THE AREA.                                                                                              
WE LOVE THE AREA AND HAVE FAMILY NEARBY. THE CITY HAS A GOOD REPUTATION.                                                         



WE LOVE THE AREA AND THE LOT SIZE.                                                                                                                                            
WE LOVE THE LOCATION. WE LOVE THE PEOPLE. WE LOVE THE EDUCATIONAL PEOPLE. AND, IT'S 
MORE OF A RESIDENTIAL AREA THAN THE BIG CITY, AND THERE'S STILL SOME LAND HERE.                                                 
WE MOVED FROM WASHINGTON AND LIKE THE AREA, AND THE PRICE.                                                                                   
WE MOVED HERE FROM A NEIGHBORING COMMUNITY AND WE ENJOY IT HERE. IT'S A GOOD 
LITTLE TOWN TO LIVE IN. THE PLACE WE WERE LIVING WE HAD A SMALL LOT. MY HUSBAND 
WANTED MORE PROPERTY. THE HOME HERE HAD ANOTHER HALF‐ACRE.                                         
WE MOVED HERE WHEN IT WAS STILL RURAL AND FRIENDLY.                                                                                                     
WE WANTED SOME PROPERTY FOR HORSES.                                                                                                                                  
WE WANTED TO BE NEAR THE LDS TEMPLE. WE WERE TEMPLE WORKERS AT THE TIME, GOOD 
PEOPLE TO LIVE NEAR.                                                                                                                                                              
WE WANTED TO BUILD A HOUSE WHERE IT WAS NOT SO CROWDED. IT IS A NICE PLACE TO LIVE 
AND TO RAISE A FAMILY.                                                                                                                                                       
WE WERE DRAWN HERE. WE FEEL LIKE IT'S A GOOD PLACE TO LIVE. A STRONG FEELING. SOUTH 
JORDAN TEMPLE.                                                                                                                                                              
WE WERE GOING TO RETIRE AND WE LIKED THE COMMUNITY.                                                                                                  
WE WERE LOOKING TO BUY A HOME.                                                                                                                                               
WE'RE LIVING IN OUR PARENT'S HOME. THEY CHOSE SOUTH JORDAN BECAUSE OF THE GENERAL 
AREA, UPKEEP, PEOPLE ARE FRIENDLY AND THE PRICE OF HOUSING.                                                                                         
WE'VE LIVED HERE A LONG TIME. IT WAS SO OPEN AND LOT SPACES WERE BIG. THINGS HAVE 
DEFINITELY CHANGED.                                                                                                                                                           
WE'VE LIVED HERE FOR 14 YEARS AND IT WAS WHAT WAS AFFORDABLE.                                                                                
WELL RUN COMMUNITY IN A BEAUTIFUL LOCATION.                                                                                                                    
WERE GIVEN THE PROPERTY THROUGH ESTATE.                                                                                                                             
WHEN I MOVED OUT HERE IT WAS STILL FARM LANDS, I MOVED TO GET AWAY FROM THE 
PEOPLE.                                                                                                                                                                             
WHEN WE MOVED HERE IT WAS SMALLER CITY AND QUIET AND PEACEFUL, NOT CROWDED.                                             
WHERE THE NICER HOMES WERE.                                                                                                                                                      
WHERE WE BOUGHT OUR HOME WHEN WE MOVED TO UTAH. MY HUSBAND BOUGHT A 
VETERINARIAN PRACTICE DOWN ON REDWOOD ROAD.                                                                                                               
WHERE WE FOUND OUR HOUSE.      
 
 
Q4 WHAT WOUL YOU CONSIDER TO BE THE MOST IMPORTANT ISSUE FACING SOUTH JORDAN 
CITY TODAY? 
 
A COMMERCIAL BASE. THEY'RE WORKING ON THAT. BUT RIGHT NOW IT'S NOT ENOUGH.                                                   
A FEW MORE RESTAURANTS.                                                                                                                                                              
A LOT OF GROWTH.                                                                                                                                                                               
A LOT OF ROBBERIES IN NEIGHBORHOOD. POLICE DOESN'T COME BY, JUST SAY THERE IS NOT A 
LOT THEY CAN DO ABOUT IT.                                                                                                                                                   
BAD ROADS, WATER IS TOO EXPENSIVE.                                                                                                                                           
BALANCING THE GROWTH WITH THE TAXES.                                                                                                                                   
BECAUSE OF AN INCIDENT AT MY HOUSE, THAT WAS UNCALLED FOR BY THE POLICE, I WISH 
OUR POLICE FORCE WAS DISBANDED AND WE WERE PART OF THE UNIFIED POLICE AUTHORITY.                                       
BEING OVERRUN CAN'T MAINTAIN SPACE.  THE TRAX STATION CAME, CRIME RATE WENT UP. 
MY CAR WAS TAKEN RIGHT OUT OF THE DRIVE WAY, IT WAS LOCKED AND ARMED.                                                              
 



BETTER LAND USE PLANNING.                                                                                                                                                             
BIKE TRAILS, NOT DEFINED WELL ENOUGH.                                                                                                                                     
BRINGING IN INDUSTRY AND THE CODE ENFORCEMENT.                                                                                                             
BUILDING CODES, TRYING TO KEEP IT A THIRD ACRE RATHER THAN A QUARTER ACRE TO KEEP 
DENSITY.                                                                                                                                                                      
BUILDINGS AND CONSTRUCTION.                                                                                                                                                      
BUSINESS DEVELOPMENT.                                                                                                                                                                   
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CITY NEEDS TO MAINTAIN THE POPULATION, DO NOT WANT IT TO GROW ANY BIGGER.                                                      
COMMUNITY FINANCES.                                                                                                                                                                      
CONSIDERING THE ECONOMIC DOWNTURN, THEY HAVE DONE A GREAT JOB.                                                                        
COST OF WATER.                                                                                                                                                                                    
CRIME, IMPROVE INVESTIGATIONS.                                                                                                                                                   
CRIME.                                                                                                                                                                                                     
CRIME.                                                                                                                                                                                                     
CRIME.                                                                                                                                                                                                     
CROWDED SCHOOLS.                                                                                                                                                                            
DEPENDS ON WHO YOU ARE TO WHAT YOU GET TO DO AND NOT DO.                                                                                     
DEVELOPMENT.                                                                                                                                                                                      
DEVELOPMENT. THE INCREASE IN HIGHER DENSITY IS VERY CONCERNING TO ME.                                                                 
DO SOMETHING ABOUT THESE STREETS, THERE'S A LOT OF HOLES.                                                                                           
DON'T KNOW THAT THERE IS ANYTHING THAT IS PARTICULARLY IMPORTANT.                                                                       
DON'T KNOW, WANTING TO BUILD HOUSES ON REDWOOD ROAD ON 9800 SOUTH.                                                             
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T SEE ANY ISSUES.                                                                                                                                                                        
DON'T THINK ISSUES ARE MUCH DIFFERENT, TRAFFIC, UNEMPLOYMENT, BAD AIR.                                                               
DRUGS AND CRIME.                                                                                                                                                                               
ECONOMIC DEVELOPMENT.                                                                                                                                                                
ECONOMIC GROWTH.                                                                                                                                                                           
EDUCATION FOR CHILDREN.                                                                                                                                                                
EDUCATION IN GENERAL FOR OTHER PEOPLE, AND THE WATER PRICES ARE WAY HIGH. AND 
UTILITIES.                                                                                                                                                                        



EDUCATION, MAINTAINING A GOOD QUALITY.                                                                                                                               
EDUCATION.                                                                                                                                                                                            
EVERYTHING SEEMS TO BE WORKING OUT.                                                                                                                                     
EXPENSIVE GOVERNMENT. I WANT THE GOVERNMENT TO CONTAIN LOST COST, BECAUSE THEY 
ARE POORLY MANAGED. IT'S TOO EXPENSIVE WHEN IT DOESN'T NEED TO BE.                                                                        
FIGURING OUT WAYS TO INTEGRATE NEW THINGS WITHOUT COMPROMISING THE OLD 
COMMUNITIES.                                                                                                                                                                             
FINANCES.                                                                                                                                                                                               
FINANCIAL MATTERS, JUGGLING TAX. THERE IS NOT BIG ISSUE AT THIS TIME LIKE 10 YEARS AGO.                                     
GENERATING REVENUE AND PROPERTY TAXES. PROPERTY TAXES ARE PRETTY HIGH.                                                            
GETTING TOO CROWDED.                                                                                                                                                                    
GOOD LEADERSHIP. THEY'VE DONE WELL WITH THE TAXES AND TRIED TO KEEP IT DOWN. GOOD 
SCHOOLS OUR GRANDCHILDREN ATTEND AND PEOPLE WHO HAVE LIVED HERE THEIR ENTIRE 
LIVES AND GOOD PEOPLE.                                                                           
GROWING, TOO FAST.                                                                                                                                                                           
GROWTH AND BUDGET ISSUES.                                                                                                                                                          
GROWTH AND ECONOMIC BASE AND KEEPING TAXES AND PROVIDING SERVICES.                                                                 
GROWTH AND INFRASTRUCTURE.                                                                                                                                                      
GROWTH AND MAINTAINING SAME STANDARDS AS BEFORE.                                                                                                     
GROWTH AND MORE OUTDOOR SPACE AND TRAILS IN PARKS.                                                                                                   
GROWTH AND TAXES. THE GROWTH IS CAUSING A TAX BURDEN ON RESIDENTS.                                                                   
GROWTH AND THE ROADS.                                                                                                                                                                 
GROWTH IN ALL AREAS.                                                                                                                                                                       
GROWTH IS TOO FAST, GETTING EXPENSIVE.                                                                                                                                   
GROWTH MANAGEMENT.                                                                                                                                                                    
GROWTH WITH THE LAYOUT OF THE CITY AND ROADS.                                                                                                                
GROWTH WITHIN THE BOUNDARIES OF THE CITY PROVIDING A LARGE TAX BASE.                                                                 
GROWTH, POPULATION AND COMMERCIAL GROWTH.                                                                                                                 
GROWTH, POPULATION.                                                                                                                                                                      
GROWTH, ROAD CONDITIONS GETTING WORSE WITH POT HOLES. ELECTRICAL LINES WERE 
SUPPOSED TO BE UNDERGROUND. COVENANTS SPECIFY LINES MUST BE UNDERGROUND. NOT 
ENOUGH SPEED CONTROL OFFICERS.                                                                         
GROWTH, SECONDARY WATER PROBLEMS.                                                                                                                                     
GROWTH, THE GROWTH HAS CAUSED MORE ISSUES, SUCH AS TRAFFIC AND SPEEDS ARE TOO 
SLOW THROUGH SOME AREAS.                                                                                                                                                         
GROWTH, TOO MUCH.                                                                                                                                                                         
GROWTH, TRANSPORTATION ISSUES, TAX ISSUES.                                                                                                                         
GROWTH, WATER PRESSURE.                                                                                                                                                              
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                



GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH. I'M THINKING THAT THERE IS MORE PROBLEMS NEEDING POLICE THAN THERE WAS 
THEN.                                                                                                                                                                            
GROWTH. JUST TAKING CARE OF THE PEOPLE THAT MOVE.                                                                                                         
GROWTH. MAINTAINING THE FLOW OF SOUTH JORDAN WHILE THE CITY GROWS.                                                                
GROWTH. MAKING THE CITY MORE CROWDED.                                                                                                                             
GROWTH. REASONABLE GROWTH. KEEPING IT SO THEY DON'T HAVE TO SPEND SO MUCH 
MONEY FOR ALL THE CITY SERVICES.                                                                                                                                                 
GROWTH. THE INFRASTRUCTURE HAS TO KEEP UP, SCHOOLS, ROADS, UTILITIES.                                                                   
GROWTH. TOO MUCH.                                                                                                                                                                         
GROWTH. WE JUST LIVE WHERE THERE ARE NOT MUCH OPEN SPACE.                                                                                      
HANDLING THE POPULATION GROWTH.                                                                                                                                           
HEAVY TRAFFIC. SOUTH JORDAN IS GROWING SO FAST AND THE CITY CAN'T KEEP UP WITH ITS 
GROWTH.                                                                                                                                                                      
HIGH PROPERTY TAX.                                                                                                                                                                            
HIGH TAXES, THEY STARTED OUT HIGH AND THEY KEEP GOING UP.                                                                                           
HOW THEY ARE GOING TO CONTINUE TO PAY FOR ALL THE SERVICES.                                                                                      
HOW THEY SPEND OUR MONEY.                                                                                                                                                        
HOW THEY ZONE PROPERTY.                                                                                                                                                               
HOW THEY'RE DEVELOPING.                                                                                                                                                               
I AM CONCERNED ABOUT THE CHANGES IN ZONING. I DON'T LIKE THAT THEY'RE MAKING MORE 
COMMUNITIES LIKE DAYBREAK, WHICH FEELS LIKE ITS OWN LITTLE THING AND NOT PART OF 
SOUTH JORDAN.                                                                                
I CAN'T THINK OF ANY MAJOR ISSUE.                                                                                                                                                
I CAN'T THINK OF ANYTHING RIGHT NOW.                                                                                                                                       
I CAN'T THINK OF ANYTHING.                                                                                                                                                              
I DON'T CONSIDER THESE THINGS.                                                                                                                                                     
I DON'T HAVE ANY IDEA. I'VE ONLY BEEN HERE 8 MONTHS.                                                                                                         
I DON'T HAVE ANY ISSUES.                                                                                                                                                                   
I DON'T KNOW, I DON'T HAVE ANYTHING TO COME INTO MY MIND RIGHT NOW.                                                                  
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
 



I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW. WE LIKE THE CONSOLIDATED UTILITY BILL. I DON'T LIKE THE TASTE OF THE 
WATER. IT'S VERY CHLORINATED. A HORRIBLE FLAVOR. OTHER RESIDENTS HAVE MENTIONED 
THE HARD WATER TASTE AS WELL.                                                                
I HAVE NO IDEA.                                                                                                                                                                                     
I LIVE ON 2480 W AND SINCE THEY BUILT STUDENT PICKUP AT MONTE VISTA ELEMENTARY, 
TRAFFIC IS MOVING TOO QUICKLY AND I'M AFRAID OF ACCIDENTS SO WE NEED TRAFFIC 
CONTROL SIGNAGE TO SLOW PEOPLE DOWN OR MORE POLICEMEN OR A STOP SIGN AT 11275 S 
2480 W.            
I REALLY DON'T HAVE ANY COMPLAINTS. WHAT THEY'VE BEEN DOING IS FINE WITH ME.                                                     
I REALLY DON'T KNOW.                                                                                                                                                                        
I REALLY HATE THAT THE WATER IS SO EXPENSIVE. I WISH THEY WOULD WORK ON THAT, 
FIGURING OUT HOW TO DO IT CHEAPER.                                                                                                                                         
I THINK IT HAS BECOME SO BIG THAT IT IS GOING TO BE MORE DIFFICULT TO MAINTAIN THE 
MISSION THAT SOUTH JORDAN CITY HAS SET UP FOR ITSELF. NEED MORE INDUSTRY TO 
MAINTAIN TAXES.                                                                                  
I WOULD SAY GROWTH, THERE IS TOO MUCH.                                                                                                                                
I WOULD SAY THE TRANSPORTATION. THERE IS SOME ISSUES WITH THAT, AT TIMES IT BECOMES 
A CHALLENGE TO TAKE YOUR KIDS TO SCHOOL.                                                                                                                              
INCOME FOR THE CITY.                                                                                                                                                                         
INCREASE IN RESIDENTS.                                                                                                                                                                      
INCREASE OF GARBAGE PICKUP, WATER, AND ALL THAT STUFF THE CITY SUPPLIES. RATES KEEP 
GOING UP.                                                                                                                                                                   
IT IS GETTING VERY CROWDED. WHAT WE CAME HERE FOR IS NO MORE.                                                                                
IT'S EXPENSIVE TO LIVE HERE. UTILITIES ARE HIGH AND THAT TYPE OF THING IN SOUTH JORDAN.                                     
IT'S LEADERSHIP.                                                                                                                                                                                    
JUST CONTROL GROWTH.                                                                                                                                                                    
JUST OVERALL MAKING SURE THE CLASSROOM SIZE, GOOD EDUCATION. I AM CONCERNED 
THAT POLICE DEPARTMENT THINKS THAT THERE CAN'T BE A PROBLEM HERE. THEY ARE NOT 
ADDRESSING SOME OF THE PROBLEMS THAT ARE STARTING TO PROP UP.                                        
KEEPING THE CITY SMALL.                                                                                                                                                                    
KEEPING THE SMALL TOWN FEELING WITH THE GROWTH. NOT HAVING HOUSES SO CLOSE 
TOGETHER THAT YOU HEAR THE NEIGHBOR'S TOILET FLUSH.                                                                                                      
KEEPING THE TROUBLE OUT OF SOUTH JORDAN.                                                                                                                           
KEEPING THINGS ON THE SAME LEVEL AS TO QUALITY OF SERVICES.                                                                                         
KEEPING UP WITH GROWTH.                                                                                                                                                               
KEEPING UP WITH THE GROWTH.                                                                                                                                                       
KEEPING UP WITH THE GROWTH. DOING WELL, BUT DIFFICULT TO KEEP UP WITH, ESPECIALLY 
DAYBREAK.                                                                                                                                                                     



KEEPING UP WITH THE PEOPLE.                                                                                                                                                          
KICK THE CROOKS OUT OF HERE.                                                                                                                                                        
LACK OF DIVERSITY IN RELIGION.                                                                                                                                                        
LACK OF SUPPORT FOR COMMUNITY RECREATION. THEY DON'T WORK WELL WITH THE 
SCHOOLS. THERE'S ONLY ONE HIGH SCHOOL.                                                                                                                                  
LACK OF VOTER INTEREST.                                                                                                                                                                   
LOTS OF DEVELOPMENT NEEDS TO BE CONSIDERATE OF LONG TIME RESIDENTS. RESPECT THEM 
MORE, DEVELOP FIELDS WISELY. UTA TREATING US BADLY NEAR 2700 W & 11400 S. ONLY FLEX 
BUS AND WE NEED MORE.                                                                      
LOWER PROPERTY TAXES.                                                                                                                                                                    
MAIL DELIVERY.                                                                                                                                                                                      
MAINTAINING A GOOD COMMUNITY WITHOUT TAKING THE RIGHTS OF THE CITIZENS. NOT 
BEING INVASIVE. I THINK SOMETIMES THEY ARE TOO STRICT, WHAT YOU CAN AND CANNOT DO 
ON YOUR PROPERTY.                                                                                 
MAINTAINING ADEQUATE POLICE FORCE.                                                                                                                                        
MAINTAINING ITS INDIVIDUALIZED COMMUNITY.                                                                                                                          
MAINTAINING THE FARMS.                                                                                                                                                                  
MAINTAINING THE QUALITY OF THEIR NEIGHBORHOODS.                                                                                                           
MANAGE THE GROWTH.                                                                                                                                                                       
MANAGING GROWTH.                                                                                                                                                                          
MANAGING GROWTH.                                                                                                                                                                          
MAYBE THE GROWTH AND POPULATION. TOO RAPIDLY AND THE UTILITIES ARE VERY HIGH.                                               
MORE BUSINESSES NEEDED WEST OF BANGERTER.                                                                                                                       
MY WATER PRESSURE IS REALLY BAD. VERY LOW AND IN THE SUMMER I CAN'T WATER THE 
GRASS PROPERLY. MY NEIGHBORHOOD ISN'T SERVICED BY THE SECONDARY WATER SOURCE.                                           
NEED MORE SCHOOLS AND GROWTH.                                                                                                                                              
NEIGHBORHOOD CRIME. PAVEMENT, BAD QUALITY IN STREETS.                                                                                                
NEWNESS ABOUT THE CITY, EVERYTHING IS BRAND NEW.                                                                                                           
NO ANSWER FOR THAT.                                                                                                                                                                        
NO ANSWER.                                                                                                                                                                                           
NO ANSWER.                                                                                                                                                                                           
NO CLUE.                                                                                                                                                                                                 
NO COMMENT.                                                                                                                                                                                      
NO GOOD RESTAURANTS.                                                                                                                                                                    
NO IDEA.                                                                                                                                                                                                  
NO IDEA.                                                                                                                                                                                                  
NO IDEA.                                                                                                                                                                                                  
NO IDEA.                                                                                                                                                                                                  
NO IDEA.                                                                                                                                                                                                  
NO IDEA.                                                                                                                                                                                                  
NO ISSUES AT ALL.                                                                                                                                                                                 
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NOISIER DUE TO THE TRAFFIC ON 11400 SOUTH.                                                                                                                           
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      



NONE.                                                                                                                                                                                                      
NOT BEING ABLE TO HANG GARAGE SALE SIGNS.                                                                                                                           
NOT RESTRICTING CONCEALED WEAPONS OR MESSING WITH THE GUN LAWS.                                                                      
NOT SURE OF ANYTHING.                                                                                                                                                                     
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOTHING AT THIS TIME.                                                                                                                                                                       
NOTHING COMES MIND.                                                                                                                                                                      
NOTHING I KNOW OF.                                                                                                                                                                           
NOTHING IN PARTICULAR.                                                                                                                                                                   
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
OPEN SPACE. PARKS AND RECREATION. WE NEED MORE OF IT.                                                                                                  
OUR AREA IS NOT REALLY GROWING. I AM NOT SURE OF ANY ISSUES.                                                                                      
OUR BUDGET AND TAKE CARE OF OUR PEOPLE.                                                                                                                             
OUR ROAD SITUATION IS GETTING OUT OF HAND, ROAD MAINTENANCE.                                                                                
OUR TAX BASE. REVENUE. AS WITH MOST CITIES I THINK WE'RE IN NEED OF ADDITIONAL 
REVENUE TO MAINTAIN THE THINGS WE NEED, WE ALSO HAVE TO WORRY ABOUT ROOM TO 
GROW.                                                                                                
OUR YOUNG PEOPLE. THEY'RE ENTITLED. I THINK WE DON'T HAVE STRICT ENOUGH RULES. OUR 
KIDS THINK THEY'RE ENTITLED, THEREFORE CRIME RATES GO UP, PROPERTY RATES GO DOWN.                                        
OVER CROWDING.                                                                                                                                                                                 
OVER CROWDING.                                                                                                                                                                                 
OVER CROWDING.                                                                                                                                                                                 
OVER DEVELOPMENT. NOT BEING ABLE TO PROVIDE THE SERVICES REQUIRED BASED UPON THE 
NUMBER OF CONSTRUCTION PERMITS.                                                                                                                                            
OVER GROWTH.                                                                                                                                                                                     



OVER HIGH TAXES.                                                                                                                                                                                 
OVER POPULATION.                                                                                                                                                                              
OVER REGULATION.                                                                                                                                                                               
OVERCROWDING, TOO MUCH GROWTH.                                                                                                                                         
OVERGROWTH WITH BUSINESS AND HOMES.                                                                                                                                 
OVERSPENDING.                                                                                                                                                                                    
PETTY RULES.                                                                                                                                                                                          
PLAN DEVELOPMENT.                                                                                                                                                                           
PLANS FOR GROWTH.                                                                                                                                                                           
POLICE PROTECTION.                                                                                                                                                                            
POPULATION GROWTH.                                                                                                                                                                       
POPULATION GROWTH.                                                                                                                                                                       
POPULATION GROWTH.                                                                                                                                                                       
POPULATION HIGHER.                                                                                                                                                                          
POPULATION.                                                                                                                                                                                         
PROBABLY GROWTH.                                                                                                                                                                            
PROBABLY HIGH TAXES.                                                                                                                                                                        
PROBABLY ROAD MAINTENANCE. NOT ENOUGH.                                                                                                                           
PROBLEMS WITH JOBS AND RETAINING HOMES.                                                                                                                            
PROPERTY TAXES.                                                                                                                                                                                  
PROPERTY TAXES.                                                                                                                                                                                  
PROPERTY TAXES.                                                                                                                                                                                  
PROPERTY TAXES.                                                                                                                                                                                  
PROPERTY TAXES.                                                                                                                                                                                  
PROPERTY TAXES. KEEPING PROPERTY TAXES LOW.                                                                                                                       
QUALITY OF THE SCHOOLS.                                                                                                                                                                  
QUALITY SERVICES FROM THE CITY.                                                                                                                                                   
RAPID GROWTH.                                                                                                                                                                                    
REALLY FRUSTRATED ABOUT NOT LETTING COSTCO COME IN.                                                                                                    
ROADS AND SNOW REMOVAL NEEDS TO BE BETTER. EDUCATION AND EMPLOYMENT.                                                        
ROADS.                                                                                                                                                                                                     
ROADS.                                                                                                                                                                                                     
SAFETY AND CRIME.                                                                                                                                                                              
SAFETY.                                                                                                                                                                                                    
SAFETY. I DON'T FEEL PEOPLE SHOULD FEEL UNSAFE IN THEIR NEIGHBORHOOD BECAUSE OF 
WHAT THEY HEAR IS GOING ON.                                                                                                                                                     
SCHOOL BOUNDARIES ALWAYS CHANGING.                                                                                                                                    
SCHOOLS, GROWTH AND KEEPING TAXES DOWN. DON'T LIKE SECONDARY WATER.                                                              
SCHOOLS, QUALITY OF SCHOOLS.                                                                                                                                                       
SCHOOLS.                                                                                                                                                                                                
SCHOOLS.                                                                                                                                                                                                
SECONDARY WATER AND EDUCATION FUNDING, ALSO SHOULD PROVIDE MORE RESTAURANTS 
AND BARS.                                                                                                                                                                           
SHOPPING AND THE LACK THEREOF.                                                                                                                                                 
SNOW REMOVAL.                                                                                                                                                                                  
SNOW REMOVAL.                                                                                                                                                                                  
SOME LITTLE BUSINESSES ARE FAILING, THAT WORRIES ME. WE NEED TO HELP THEM.                                                        
SOMETIMES IN THE SUMMER THE AIR IS BAD AND SMELLS BAD.                                                                                                



SOMETIMES THEY ARE BUILDING TOO RAPIDLY AND THAT CAUSES ISSUES WITHIN ITSELF. 
SEVERAL YEARS AGO STARTED A NEW SUBDIVISION AND IT CREATED PROBLEMS WITH WATER 
PRESSURE. HAVING THINGS IN ORDER BEFORE MOVING ON TO NEW THINGS.                                   
STREETS, OVER CROWDING AND MAINTENANCE.                                                                                                                          
TAKING CARE OF GROWTH.                                                                                                                                                                 
TAXES AND NOTHING ELSE.                                                                                                                                                                 
TAXES ARE TOO HIGH.                                                                                                                                                                          
TAXES ARE TOO HIGH.                                                                                                                                                                          
TAXES ARE TOO HIGH.                                                                                                                                                                          
TAXES, THEY JUST KEEPING RAISING OUR TAXES. YET THEY'RE TAKING EVERYTHING ELSE. I 
DON'T SEE WHAT THEY'RE PUTTING INTO THE CITY FROM ALL THEY ARE TAKING AND KNOCKED 
DOWN ALL THE TREES ON 104TH S & IT'S SUPPOSED TO BE THE CITY OF TREES.                      
TAXES.                                                                                                                                                                                                      
TAXES.                                                                                                                                                                                                      
TAXES.                                                                                                                                                                                                      
TAXES.                                                                                                                                                                                                      
TAXES.                                                                                                                                                                                                      
TAXES.                                                                                                                                                                                                      
TEACHING AND ALLOWING THE PEOPLE OF THE CITY TO BE RESPONSIBLE.                                                                              
THE BUDGET.                                                                                                                                                                                          
THE BUDGET. I THINK THEY'VE DONE PRETTY WELL WITH IT. WE'RE NOT IN DEBT, WHICH IN 
TODAY'S WORLD THAT'S NOT BAD.                                                                                                                                                 
THE CITY OWNED BUSINESSES.                                                                                                                                                           
THE COMMON CITIZEN DOESN'T REALLY KNOW THE DETAILS OF WHAT'S GOING ON IN SOUTH 
JORDAN CITY, LIKE FINANCE, ETC.                                                                                                                                                  
THE COST OF SECONDARY WATER.                                                                                                                                                    
THE COST OF WATER. IT'S JUST TOO EXPENSIVE. WE HAVE A HUGE LOT AND WHAT IT COSTS US 
TO WATER IT IS JUST UNBELIEVABLE.                                                                                                                                           
THE CRIME AND VANDALISM IS STARTING TO COME ABOUT.                                                                                                      
THE DEVELOPMENT, ALL THE AREAS THAT THEY ARE DEVELOPING. THERE WAS A PROPOSAL FOR 
APARTMENTS TO GO UP AT REDWOOD ROAD AND I WAS NOT FOR IT. IT IS CLOSE, THE TRAFFIC 
WOULD AFFECT MY DRIVING PATTERN.                                                           
THE EAST WEST TRAFFIC FLOW.                                                                                                                                                          
THE EXTENSION OF 4800 W.                                                                                                                                                                
THE FINANCIAL FUNDING.                                                                                                                                                                    
THE GOVERNMENT HAS LOST TOUCH WITH THE RESIDENTS. SINCE I'VE LIVED HERE FOR EVER 
AND I'M 66 YEARS OLD, AND THE SOUTH JORDAN SENIOR CENTER IS RUN BY THE CITY, NOT THE 
SENIORS. THE CITY MAKES TANG. THEY DON'T THINK ABOUT THE SENIORS.                         
THE GROWING POPULATION. JUST THAT IT'S GETTING CROWDED.                                                                                            
THE GROWTH IS CONCERNING DUE TO HIGH DENSITY HOUSING. NEED MORE BUSINESSES.                                                
THE GROWTH IS RAPID.                                                                                                                                                                        
THE GROWTH OF EVERYTHING.                                                                                                                                                          
THE GROWTH.                                                                                                                                                                                        
THE GROWTH.                                                                                                                                                                                        
THE GROWTH.                                                                                                                                                                                        
THE GROWTH.                                                                                                                                                                                        
THE GROWTH.                                                                                                                                                                                        
THE GROWTH.                                                                                                                                                                                        



THE GROWTH.                                                                                                                                                                                        
THE GROWTH. JUST CONTROLLING IT. MAKING SURE WE HAVE EVERYTHING, THE 
INFRASTRUCTURE.                                                                                                                                                                            
THE GROWTH. JUST THE BUSINESSES. THE SCHOOLS THAT YOU NEED FOR GROWTH.                                                           
THE GROWTH. THE ZONING FOR HIGHER DENSITY HOUSING. I FEEL WE HAVE LOST THE 
PHILOSOPHY OF THE CITY.                                                                                                                                                              
THE GROWTH. TO MANY APARTMENTS.                                                                                                                                           
THE KEEPING OF THE GREEN SPACE. ANYTHING THAT DOESN'T HAVE A HOUSE OR BUILDING ON 
IT. THE BALANCE IS NO LONGER A RURAL AREA BUT A DEVELOPED AREA. IT SEEMS THE CITY 
PLANNERS ARE OVERRIDING THE PLAN.                                                           
THE LACK OF PARKS.                                                                                                                                                                              
THE MOST CONCERNING FOR ME WOULD HAVE TO BE WATER, I GUESS I WOULD LIKE IT MORE 
CLEAN.                                                                                                                                                                          
THE PEOPLE WHO RUN IT.                                                                                                                                                                    
THE POPULATION GROWTH.                                                                                                                                                               
THE PRICE OF WATER, MY WATER BILL IS TOO HIGH.                                                                                                                     
THE PRICES OF THE WATER, THE SEWER. IT JUST KEEPS GOING UP. I AM OLD, I AM ON A FIXED 
INCOME. WE ARE PAYING MORE. THE GARBAGE, THE WHOLE CITY DEAL. THERE ARE LESS 
PEOPLE LIVING HERE. WE ARE USING LESS. EVERYTHING IS GOING UP.                               
THE PROBLEM THAT THE CITY DOESN'T LISTEN TO WHAT THE PEOPLE WANT. I AM SO 
DISGUSTED WITH THE CITY PLANNER AND OFFICIALS THAT PUT THAT THROUGH.                                                                  
THE SCHOOL SYSTEM. JUST THE STUDENT POPULATION, HOW MANY KIDS ARE GOING INTO 
EACH OF THE CLASSROOMS?                                                                                                                                                            
THE SECURITY. I LOVE IT HERE BECAUSE IT'S QUIET. SOMETIMES THERE'S A LOT OF TRAFFIC AND 
DANGEROUS THINGS.                                                                                                                                                       
THE TRAFFIC IS GETTING HEAVY AROUND 5:30 TO 7:00.                                                                                                               
THE TRAFFIC ISSUES, GARBAGE PICK UP.                                                                                                                                          
THE TRAFFIC. TOO MANY LIGHTS.                                                                                                                                                      
THE WATER AND THE SCHOOLS, AND INFRASTRUCTURE IN THE GROWTH. ATTRACTING NEW 
BUSINESSES.                                                                                                                                                                         
THE WAY IT'S GROWING SO FAST. WHEN WE FIRST MOVED OUT, THEY WOULDN'T LET KIDS 
INTO THE SCHOOL. THE MORE PEOPLE WHO MOVE TO THE CITY THE COST OF LIVING GETS 
BETTER.                                                                                             
THE YOUTH.                                                                                                                                                                                            
THEY DON'T HAVE GOOD SENIOR CENTERS.                                                                                                                                    
THEY HAVE DONE SUCH A GOOD JOB.                                                                                                                                               
THEY HAVE THE LAWS THAT THEY ARE TRYING TO PUT ON THE BOOKS. THEY ARE TAKING THE 
LAWS FROM THE PEOPLE THAT HAVE DONE THEM. FOR EXAMPLE WITH THE FENCING. A LOT OF 
TALK AND NO ACTION OR ENFORCEMENT.                                                            
THEY NEED TO PRESERVE WHAT'S LEFT OF THE RIVER.                                                                                                                  
TOO MANY BUILDING, AND THEY ARE EMPTY. TOO CROWDED.                                                                                                  
TOO MANY LAWS. THERE ARE TOO MANY OF THEM.                                                                                                                    
TOO MANY REPUBLICAN POLITICIANS.                                                                                                                                              
TOO MUCH GROWTH.                                                                                                                                                                           
TRAFFIC AND ROADS.                                                                                                                                                                            
TRAFFIC, GETS VERY BACKED UP AT RUSH HOUR. TRAFFIC LIGHTS DON'T STAY GREEN LONG 
ENOUGH. POOR TRAFFIC FLOW.                                                                                                                                                      
TRAFFIC, TAXES, LAWS.                                                                                                                                                                         



TRAFFIC.                                                                                                                                                                                                   
TRAFFIC.                                                                                                                                                                                                   
TRAFFIC.                                                                                                                                                                                                   
TRAFFIC.                                                                                                                                                                                                   
TRAFFIC.                                                                                                                                                                                                   
TRAFFIC.                                                                                                                                                                                                   
TRAFFIC.                                                                                                                                                                                                   
TRAFFIC.                                                                                                                                                                                                   
TRAFFIC.                                                                                                                                                                                                   
TRAFFIC.                                                                                                                                                                                                   
TRYING TO KEEP SOME OPEN SPACES, ESPECIALLY ALONG THE RIVER BOTTOM.                                                                     
TRYING TO KEEP TAXES DOWN.                                                                                                                                                          
UGLY FENCING AROUND PEOPLE'S PROPERTIES. ROUGH ROADS.                                                                                               
UTILITIES, LIKE THE WATER.                                                                                                                                                                 
UTILITIES.                                                                                                                                                                                                 
UTILITY PRICES.                                                                                                                                                                                       
WATER BILL IS TOO HIGH.                                                                                                                                                                    
WATER BILLS ARE TOO HIGH.                                                                                                                                                              
WATER BILLS.                                                                                                                                                                                          
WATER PRESSURE.                                                                                                                                                                                 
WATER, NOT HAVING OWN SOURCE OF WATER AND COST IS VERY HIGH.                                                                               
WATER. THE COST OF WATER, AND THE LACK OF THEM OWNING THEIR OWN WATER.                                                       
WE ARE HAPPY WITH MOST THINGS, NO NEGATIVES.                                                                                                                   
WE DO NOT HAVE OUR OWN WATER SOURCE.                                                                                                                               
WE'RE OLDER AND WE HAVE TO GO OUTSIDE OF SOUTH JORDAN TO FIND A RESTAURANT, AND 
WE WOULD ALSO LIKE A HOME IMPROVEMENT STORE.                                                                                                               
WE'RE VERY SATISFIED.                                                                                                                                                                        
WHERE THE CITY IS STILL GROWING THE INFRASTRUCTURE.                                                                                                        
WHERE THEY PUT THE HOUSE PROJECTS, THEY ARE PUTTING HOUSES WHERE THEY ARE 
GETTING FLOODED.   
 
Q5A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH GARBAGE COLLECTION? 
 
I DON'T THINK WE HAVE TO PAY AS MUCH AS WE DO.                                                                                                                  
NEED TO CALL ON REGULAR BASIS TO GET GARBAGE.                                                                                                                   
NO SPRING CLEANING PICKUP OR FALL PICKUP. I MEAN A SERVICE THAT PICKS UP ALL THE 
TRIMMED LEAVES AND OLD APPLIANCES WITHOUT THE CITIZEN HAVING TO THROW THE STUFF 
IN THE BIN. SOMEONE COMES AND DOES IT FOR THEM. I HAVE HAD THAT SERVICE IN SANDY.              
PUT OUT A SCHEDULE OUT THERE.                                                                                                                                                    
THE LAST FEW MONTHS THEY HAVE MISSED PICKING UP OUR GARBAGE AND HAVE DONE THIS 
BEFORE.                                                                                                                                                                          
THEY DAMAGED THE CANS, AND IF THEY DUMP THE CANS IT GETS DUMPED OVER AND LEAVES 
A BIG MESS AND DON'T CLEAN IT.                                                                                                                                                  
THEY DON'T REPLACE RUINED GARBAGE CANS.                                                                                                                              
THEY RUINED THE GARBAGE CANS, AND THEY DON'T PUT THEM BACK PROPERLY.                                                                
TIMES THEY FAIL TO PICK IT UP. LEAVE BARRELS IN FRONT OF DRIVEWAY.                                                                               
TIP GARBAGE CANS OVER AND THE GARBAGE IS ALL OVER THE STREETS, AND THEY DO NOT 
CLEAN IT UP.                                                                                                                                                                     



TOO EXPENSIVE.                                                                                                                                                                                     
WE HAVE HAD ISSUES THAT THE GARBAGE TRUCKS GO UP THE STREET AND DROP GARBAGE 
CANS. ALSO, WOULD LIKE A GREEN GARBAGE CAN.                                                                                                                       
WE TOOK THEM OUT, AND THERE WAS SO MUCH SNOW AND COULDN'T FIND US. THE 
GARBAGE TRUCK, HE CAME UP THE WRONG SIDE OF THE STREET. HE HIT MY PEAR TREES, 
BROKE A TON OF BRANCHES. SOUTH JORDAN SENT OUT A TRUCK AND CUT OFF BRANCHES. WE 
HAD TO SUE.     
 
Q6A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH FIRE AND AMBULANCE SERVICES? 
 
CALLED THEM FOR MY DAD, AND THEY BROKE IN AND WENT THROUGH MY WIFE'S DRAWERS.                                         
THE EXPENSE, WE PAY TAXES FOR THE SERVICES.                                                                                                                           
TOOK 8 MINUTES FOR RESPONSE TO A GARAGE FIRE.                                                                                                                   
WHEN I CALLED FOR AMBULANCE SERVICE THEY SENT RIVERTON, BECAUSE THEY DIDN'T 
REALIZE THAT I WAS IN SOUTH JORDAN.       
 
 
Q7A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE RECYCLING PROGRAM? 
 
BECAUSE IT'S NEARLY NON‐EXISTENT.                                                                                                                                               
BECAUSE THEY DON'T RECYCLE GLASS AND GREEN WASTE.                                                                                                         
DAMAGED THE CANS WHILE PICKING UP SAME WITH GARBAGE.                                                                                               
GLASS NEEDS TO BE RECYCLED. SOME PLASTICS ARE NOT DONE THAT I WOULD LIKE DONE.                                               
I DON'T THINK I SHOULD PAY TO RECYCLE.                                                                                                                                       
I HATE IT. I THINK THEY ARE MAKING ME DO IT FOR THEM. I AM TOTALLY AGAINST IT. THEY 
SHOULDN'T MAKE ME DO IT. AND, THEY SHOULD PAY ME FOR DOING IT. THEY CHARGE YOU TO 
DO IT. I HAVE TO DO IT. I AM DOING IT ALL.                                                
I THINK A LOT OF PEOPLE AREN'T RECYCLING AS MUCH AS THEY COULD, DO A BETTER JOB. IN 
OUR CONDO WE HAVE TO HAUL OUR RECYCLABLES SOMEWHERE ELSE, HAVE RECYCLE BINS ON 
OUR STREET.                                                                                  
I THINK IT IS SILLY TO HAVE TO PAY TO RECYCLE.                                                                                                                            
I WOULD LIKE GREEN WASTE GARBAGE PICK UP, AND THEY NEVER PUT THESE BIG GARBAGES 
LIKE OTHER CITIES HAVE. WITH ALL THE ENVIRONMENTAL ISSUES AND THINGS GOING ON I 
THINK WE NEED A GREEN WASTE FACILITY WHERE EVERYONE CAN PUT GREEN WASTE ONLY.                   
I WOULD LIKE TO HAVE GLASS RECYCLING IMPLEMENTED.                                                                                                          
I WOULD LIKE TO SEE THE GREEN WASTE OPTION.                                                                                                                        
I'M AGAINST BEING CHARGED FOR A PROGRAM THAT IS MAKING MONEY.                                                                             
IT COSTS MORE MONEY AND I DON'T THINK A WIDOW GETS ANYTHING FROM IT. IT IS TEN 
DOLLARS EXTRA AND IT IS EXPENSIVE AND I DON'T USE IT EVERY MONTH. I ONLY TAKE MY 
GARBAGE OUT EVERY THREE OR FOUR MONTHS.                                                         
IT WAS VOTED OUT AND THEN IT CAME BACK AGAIN. THE NEXT TIME IT CAME BACK WITHOUT 
ANY CHOICE. I DON'T KNOW WHERE THE MONEY GOES.                                                                                                              
IT'S NOT FAIR THAT WE HAVE TO PAY FOR THE PROGRAM OR IF CONTINUE TO CHARGE TO 
APPLY TO THE UTILITIES BILL.                                                                                                                                                      
NEED MORE INFORMATION ON WHAT CAN BE RECYCLED AND IF IT NEEDS TO BE WASHED. THEY 
SHOULD HAVE COMMUNITY CLASSES TO EDUCATE THE COMMUNITY ON WHAT TO RECYCLE.                                           
NEED TO ADD GLASS.                                                                                                                                                                            
THEIR RECYCLING HASN'T BEEN GOOD.                                                                                                                                            



THEM FAILING TO PICK UP THE BARREL FROM TIME TO TIME.                                                                                                    
THERE ISN'T ONE . I WISH THEY HAD SOME KIND OF A BIN WHERE I COULD PUT MY 
RECYCLABLES.                                                                                                                                                                          
THERE'S NOT A WHOLE LOT OF IT.                                                                                                                                                     
THEY COULD DO MORE WITH RECYCLING.                                                                                                                                       
THEY DON'T HAVE ANY.                                                                                                                                                                        
THEY DON'T OFFER RECYCLING FOR MANY MATERIALS.                                                                                                               
THEY HAVE NOTHING FOR GRASS AND GREEN WASTE.                                                                                                                 
THEY NEED A DIFFERENT COLOR CAN FOR RECYCLING.                                                                                                                 
THEY NEED TO EXTEND IT AND ALSO INCLUDE GLASS.                                                                                                                   
THEY SHOULD ADD MORE THINGS LIKE GLASS.                                                                                                                               
THEY SHOULD ALSO PROVIDE RECYCLING FOR GREEN WASTE.                                                                                                    
TO THE BEST OF MY KNOWLEDGE THEY CAN FINE YOU IF THEY FIND ANYTHING IN THE RECYCLE 
THAT DOES NOT BELONG THERE, AND I DO NOT LIKE FEELING LIKE I AM BEING FORCED TO 
RECYCLE.                                                                                     
WHEN THEY PICK UP THE GARBAGE, THEY MIX UP GARBAGE AND RECYCLING AND PUT THEM 
ALL IN THE SAME TRUCK.                                                                                                                                                            
YOU HAVE TO PAY EVERY MONTH, WHERE WE CAME FROM IT WAS FREE. IT IS RIDICULOUS THE 
CITY IS GETTING MONEY FROM THE RECYCLING, AND WHY SHOULD WE PAY?   
 
 
Q8A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH SENIOR CITIZENS PROGRAMS? 
 
I THINK THEY ARE TERRIBLE. THEY ARE GOVERNED BY THE CITY, THE SENIOR CITIZENS DON'T 
HAVE THE SAY ABOUT IT. THEY HAVE SUCH A TIGHT BUDGET THAT THEY'RE NOT WILLING TO 
EVEN GIVE ANYTHING TO THE SENIORS. THEY FEED US TANG FOR CRYING OUT LOUD.                  
NO PUBLICITY TELLING WHAT THE PROGRAM IS.                                                                                                                            
THEY DON'T HAVE A FACILITY THAT'S EASY TO GET TO FOR THE HANDICAPPED AND HAVE TO 
PARK SO FAR AWAY WHEN I CAN'T WALK. MAKES IT VERY HARD.                                                                                              
THEY PUT TOO MUCH MONEY INTO IT.  
 
 
Q9A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH CULINARY (DRINKING) WATER? 
 
BECAUSE THE WATER PRESSURE HAS DECLINED THROUGH TIME, AND I HAVE TO FILTER IT.                                               
CANAL WATER CLOGS YOUR FILTERS EVERY SINGLE DAY.                                                                                                             
COST TOO MUCH.                                                                                                                                                                                  
CULINARY WATER IS KILLING THE PLANTS                                                                                                                                        
FILTER GETS PLUGGED VERY OFTEN. WATER NOT TREATED.                                                                                                        
FLUORIDE AND HIGH CHLORINE. DON'T LIKE THE FLUORIDE.                                                                                                       
GROSS. IT HAS THINGS FLOATING IN IT.                                                                                                                                            
HAVE HAD MANY ISSUES WITH OUTDOOR WATER AND WATER PRESSURE THAT'S ONGOING.                                            
I'M DISSATISFIED WITH THE DRINKING WATER BECAUSE OF THE THINGS THAT HAVE BEEN 
FOUND IN IT. I DON'T DRINK IT ANYMORE.                                                                                                                                      
I'VE BEEN SMELLING DETERGENT SMELL.                                                                                                                                         
IT DOESN'T SEEM AS TASTY AND FRESH AS IT DID WHEN WE FIRST MOVED IN. IT TASTES FLAT. 
WE END UP BUYING BOTTLED WATER A LOT OF THE TIME.                                                                                                          
IT IS EXTREMELY HARD AND REALLY CHLORINATED AND IT SMELLS BAD. IT IS REALLY EXPENSIVE. 



DURING THE DROUGHT THEY RAISED THE PRICES AND WHEN IT WAS OVER THE PRICES STAYED 
THE SAME.                                                                               
IT IS FLUORIDATED AND I DO NOT WANT IT TO BE. I WOULD PREFER FOR IT TO NOT BE 
FLUORIDATED, AND NOW I HAD TO BUY A FILTER TO FILTER IT OUT.                                                                                         
IT IS HARD WATER. IT IS DIFFICULT FOR MY SON..                                                                                                                          
IT IS JUST NOT GOOD DRINKING WATER. YOU HAVE TO FILTER IT AND IT IS BAD TASTING.                                                   
IT JUST DOESN'T TASTE GOOD.                                                                                                                                                           
IT TASTES BAD. CHLORINE. GOT A PURIFYING SYSTEM, THE REVERSE OSMOSIS SYSTEM SINCE I 
DIDN'T LIKE THE TASTE ABOUT 12 YEARS AGO.                                                                                                                               
IT TASTES LIKE COPPER.                                                                                                                                                                        
IT'S EXPENSIVE.                                                                                                                                                                                      
IT'S EXPENSIVE. WHEN THE DROUGHT WAS HERE THE FEES WENT UP AND NEVER WENT BACK 
DOWN TO WHERE IT WAS.                                                                                                                                                            
MY BILL WENT UP, OTHER THAN THAT IT IS OK.                                                                                                                              
NEEDS IMPROVEMENT ON FLAVOR.                                                                                                                                                  
QUALITY OF THE WATER IS NOT GREAT AND COST IS HIGH.                                                                                                         
SMELLS LIKE THE BOTTOM OF AN OLD TANK. TASTES DIRTY AND METALLIC AND STALE.                                                      
TASTE HORRIBLE.                                                                                                                                                                                   
TASTE TERRIBLE.                                                                                                                                                                                     
TASTES BAD, IT IS AWFUL.                                                                                                                                                                    
THE BILLS KEEP GOING UP TOO MUCH.                                                                                                                                             
THE PEOPLE OR CREWS THAT GO OUT AND DO ANYTHING FOR THE WATER ARE COMPLETELY 
NON‐FIT FOR THE JOB. JUST EVERY PLACE I SEE THEM DO ANY WORK. I WORK FOR A GENERAL 
CONTRACTOR FOR SEWER AND DIFFERENT THINGS. THE PEOPLE I KNOW ARE MUCH MORE 
PROFESSIONAL.        
THE SECONDARY WATER I CANNOT USE, BECAUSE THERE IS TOO MUCH STUFF IN IT.                                                            
THE TASTE.                                                                                                                                                                                              
TOO EXPENSIVE.                                                                                                                                                                                     
TURNS MY TOILET ORANGE.                                                                                                                                                                
VERY EXPENSIVE TO PAY.                                                                                                                                                                     
VERY LOW WATER PRESSURE.                                                                                                                                                             
VERY POOR WATER PRESSURE.                                                                                                                                                           
WATER IS REALLY HARD. IT JUST DOESN'T TASTE VERY REFRESHING.                                                                                         
WATER PRESSURE IS TOO LOW.                                                                                                                                                          
WHAT THEY CHARGE IS RIDICULOUS.                                                                                                                                                
WHEN I WASH MY CLOTHES I HAVE TO ADD A WATER SOFTENER. THE TASTE IS AWFUL. IT'S SO 
FULL OF CHLORINE. I DON'T EVEN LIKE TO COOK WITH IT.                                                                                                           
WOULD LIKE THE FLUORIDE REMOVED.                                                                                                                                            
YELLOW WATER COMES OUT AND YUCKY.                                                                                                                                       
 
 
Q10A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH YOUTH RECREATION 
PROGRAMS? 
 
BECAUSE THERE IS NONE. FOR SEVERALYEARS I'VE TRIED TO GET THE CITY TO PUT IN A 
COMPETITION POOL. AT THE LAST MINUTE THEY PULLED IT. THERE SHOULD BE PLENTY OF 
SPORTS FIELDS.                                                                                    
FOOTBALL COACHES NEED TO GIVE EQUAL PLAYING TIME TO GIVE TEAM PLAYERS MORE TIME 



AND PRACTICE.                                                                                                                                                                   
HAD DAUGHTER IN SOCCER AND THE FIELD WAS SHORT FIELD AND NOT ENOUGH PLAYERS. 
BECAUSE OF THE SHORT FIELD ONLY 5 PLAYERS TO EACH TEAM.                                                                                                
I DON'T KNOW OF ANY THAT MY KIDS WOULD PARTICIPATE IN.                                                                                                 
I PY MY TAXES EVERY YEAR, DON'T ASK THE STATE TO PAY FOR EVERYTHING I DO, DON'T USE 
ANY SERVICES LIKE THAT, PEOPLE SHOULD HAVE THE RIGHT TO USE FACILITIES IF THEY PAY 
TAXES FOR IT.                                                                            
POLITICS. EVERYTHING'S POLITICAL. IT'S NOT WHAT YOU DO, IT'S WHO YOU KNOW.                                                            
THERE IS NOT ENOUGH PROGRAMS.                                                                                                                                                 
THERE ISN'T MANY OPTIONS.         
 
 
Q11A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH STREET LIGHTING? 
 
BECAUSE I LIVE IN AN AREA WHERE THERE NEEDS TO BE MORE STREET LIGHTING.                                                                
CONCERNED WITH THE LIGHT POLLUTION. NEED TO BE CONCERNED WITH POWER 
CONSUMPTION.                                                                                                                                                                                
CONDOMINIUM ISN'T LIT AS WELL AS SHOULD BE.                                                                                                                        
DON'T HAVE ANY STREET LIGHTING ON MY DEAD END ROAD. 9746 S & 1650 W.                                                                   
HAS BEEN ROBBED NUMEROUS TIMES TO TAKE WIRING, LONG PERIODS OF TIME WITH NO 
LIGHTING DUE TO THEFTS.                                                                                                                                                             
HAVE ONLY ONE ON THE STREET THAT IS BLOCKED. COULD USE MORE STREET LIGHTS.                                                       
I GET CHARGED EVERY MONTH FOR A LIGHT THAT IS DIM AND BLINKS ON/ OFF AND DOESN'T 
WORK.                                                                                                                                                                          
I HAVE A LIGHT IN FRONT IN THAT FLICKERS ON AND OFF. I HAVE CALLED AND GOT NO 
RESPONSE IN A YEAR.                                                                                                                                                               
I HAVE A STREET LIGHT ON MY PROPERTY AND HAVE TRIED TO GET THEM TO TAKE OUT THE 
STREET LIGHT BECAUSE IT IS TOO BRIGHT AND THERE IS NO EASEMENT.                                                                                 
I THINK A LOT OF THE STREETS ARE PRETTY DARK. SOME OF THE NEIGHBORHOODS ARE NOT 
WELL ENOUGH LIT.                                                                                                                                                                
I THINK THERE'S NOT NOT VERY MUCH STREET LIGHTING IN THE RESIDENTIAL AREAS.                                                         
IN MY NEIGHBORHOOD, THE STREETS ARE DIM.                                                                                                                             
IT'S TOO DARK AND NOT ENOUGH LIGHTING TO SEE WHEN YOU DRIVE.                                                                                  
IT'S TOO DARK ON OUR STREET.                                                                                                                                                         
MORE LIGHTING NEEDS TO BE ADDED.                                                                                                                                             
MORE LIGHTING.                                                                                                                                                                                    
MORE LIGHTS NEED TO BE PUT IN NEIGHBORHOODS.                                                                                                                   
MY STREET IS OUT RIGHT NOW.                                                                                                                                                         
NEED A FEW MORE STREET LIGHTS.                                                                                                                                                   
NEED MORE STREET LIGHTS.                                                                                                                                                               
NEVER DARK. TOO MUCH LIGHT.                                                                                                                                                        
NO ADEQUATE LIGHTING IN AREA I LIVE IN (BECKSTEAD LN). TAKES A LONG TIME TO REPAIR/ 
REPLACE LIGHTS. POOR MAINTENANCE.                                                                                                                                          
NO LIGHTING IN MY AREA.                                                                                                                                                                  
NO LIGHTING ON OUR STREET.                                                                                                                                                           
NOT BRIGHT ENOUGH.                                                                                                                                                                         
NOT ENOUGH ON OUR STREET, WE HAVE TEN HOMES AND THERE IS ONE LIGHT.                                                                  
NOT GOOD AND HAVE BEEN OUT OR REPLACE ON SHIELDS LANE.                                                                                             



OVER DOING IT ON 11400 S.                                                                                                                                                                
THE LIGHT COMES INTO OUR BEDROOM AT NIGHT.                                                                                                                      
THE STREET COMING TO OUR NEIGHBORHOOD OFF OF 118TH SOUTH DOESN'T HAVE LIGHTS.                                           
THERE ISN'T MUCH LIGHTING. THERE ARE LIGHTS BUT THEY ARE NOT ON.                                                                              
THERE'S NOT ENOUGH LIGHTING ON WOODRIDGE DRIVE OR ANYWHERE NEAR THERE.                                                       
THEY DON'T FIX LIGHTS WHEN I TURN IN REPORTS.                                                                                                                       
THEY DON'T MAINTAIN IT VERY WELL.                                                                                                                                              
THEY DON'T WORK.                                                                                                                                                                               
TOO MUCH. EVERYWHERE. SOMETIMES YOU DON'T NEED YOUR HEAD LIGHTS.                                                                     
WE ARE PAYING FOR A STREET LIGHT THAT HAS BURNED OUT AND WE HAVE CALLED AND THEY 
SAID THAT THEY WOULD COME AND CHANGE THE BULB AND THEY HAVE NOT COME OUT. IT 
HAS BEEN THREE MONTHS. IT IS RIGHT BY OUR HOUSE.                                                  
WE DON'T HAVE ANY LIGHTS OUT ON THE STREET.                                                                                                                       
WE HAVE A STREET LIGHT IN THE BACK THAT HAS NEVER WORKED SINCE WE LIVED HERE FOR 8 
YEARS.                                                                                                                                                                       
WE HAVE HAD PROBLEM GETTING LIGHTS FIXED. TOOK SEVEN MONTHS FOR ONE.                                                              
WE LIVE IN A NEW SUBDIVISION AND SOMETIMES I HAVE TO CALL MULTIPLE TIMES TO FIX THE 
LIGHTING.                                                                                                                                                                   
WE REALLY DON'T HAVE ENOUGH, THE LIGHTS ARE TOO WEAK.          
 
 
Q12A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH SNOW REMOVAL? 
 
ABSOLUTELY IGNORE CUL DE SACS.                                                                                                                                                   
ALL THE SNOW IS PUSHED IN FRONT OF OUR HOUSE IN THE CUL DE SAC.                                                                                
BECAUSE I LIVE IN A CIRCLE, SO WE DON'T GET THE SNOW REMOVAL.                                                                                     
BECAUSE I LIVE IN A CUL DE SAC AND IT NEVER GETS PLOWED, AND THERE IS SNOW ON THE 
ROADS ALL WINTER.                                                                                                                                                             
BECAUSE IF YOU DON'T LIVE ON ONE OF THE MAIN STREETS, THE STREET DOESN'T GET 
PLOWED.                                                                                                                                                                            
BECAUSE MY CUL DE SAC WAS PLOWED ONCE THIS WINTER.                                                                                                      
BECAUSE THEY HAVE NOT BEEN AROUND TO PUSH THE SNOW.                                                                                                
BECAUSE THEY MISS OUR STREET ALL THE TIME.                                                                                                                            
BECAUSE THEY NEVER DO OUR STREET.                                                                                                                                            
BECAUSE THEY NEVER HIT OUR STREET AND NEVER PLOW OUR CUL DE SAC.                                                                          
BECAUSE THEY PLOW SNOW UP ON OUR DRIVEWAY AND WE HAVE TO SHOVEL OUR WAY OUT 
EVERY TIME.                                                                                                                                                                         
BECAUSE THEY WON'T CLEAR OUR ROAD.                                                                                                                                        
BY THE HOUSE IT'S NOT GOOD.                                                                                                                                                          
DON'T REMOVE SNOW ON MY ROAD. 9746 S & 1650 W.                                                                                                              
FIRST MAJOR STORMS OF THE YEAR MY STREETS WERE NOT CLEARED.                                                                                    
I CALLED THEM TO REMOVE THE SNOW, BECAUSE THE SCHOOL KIDS HAVE WALKING IN THE 
STREET DUE TO THE SNOW. DID NOT DO A GOOD JOB.                                                                                                                 
I DON'T KNOW WHY, BUT IT SEEMS WE ARE AT THE END OF THE LINE EVERY TIME. IN ALL THE 
STORMS WE'VE HAD THIS WINTER, THEY'VE ONLY COME DOWN OUR STREET ONCE TO CLEAR 
THE SNOW.                                                                                     
I DON'T THINK THEY NEED TO BRING SALT INTO THE NEIGHBORHOODS.                                                                                  
I DON'T THINK THEY'VE DONE A GOOD JOB PLOWING THE ROADS. NO REMOVAL ON THE 



SUBDIVISION EVER. 32ND WEST BETWEEN 104TH AND 114TH.                                                                                                   
I DON'T THINK THEY'VE GOT OUR STREET ALL WINTER.                                                                                                                
I FEEL THAT ALL OF THE ROADS SHOULD BE DONE, NOT JUST THE FREEWAYS.                                                                        
I FEEL THAT THEY SHOULD FOCUS MORE ON RESIDENTIAL STREETS. I KNOW THEY NEED MAJOR 
ROADS DONE BUT MAYBE NOT HIT THEM AS HARD.                                                                                                                      
I LIVE IN A CIRCLE AND THEY DON'T CLEAR THE SNOW.                                                                                                                 
I LIVE IN A CIRCLE IT RARELY GETS DONE.                                                                                                                                         
I LIVE ON A CUL DE SAC, IT NEVER GETS SNOW PLOWED.                                                                                                             
I LIVE ON A STREET THAT NEVER GETS PLOWED. I'VE CONTACTED CITY SERVICES ABOUT THAT. IT 
DOESN'T SEEM LIKE ANYTHING HAPPENS THOUGH.                                                                                                                      
IN THE 19 YEARS THAT WE HAVE LIVED HERE, THEY HAVE ONLY COME OUT ABOUT 5 TIMES.                                             
INDIVIDUAL SUBDIVISIONS AREN'T ALWAYS PLOWED.                                                                                                                  
IT SEEMS OUR WHOLE NEIGHBORHOOD DOES NOT GET THE ATTENTION.                                                                               
IT TAKES A LOT OF TIME TO GET TO OUR SUBDIVISION AND PLOW IT.                                                                                       
IT VERY RARELY HAPPENS, ONLY ON THE MAIN ROADS.                                                                                                                
IT'S HORRIBLE. THEY DON'T COME UNTIL TWO OR THREE DAYS LATER. IN HERE, THESE PEOPLE 
ARE OLDER AND THEY NEED TO GO OUT, AND IT'S HORRIBLE. ON THE STREETS IT SUCKS.                                                    
LIVE IN A CIRCLE AND NO SNOW IS REMOVED.                                                                                                                               
MOST AREAS ARE PRETTY GOOD, BUT THEY DON'T GENERALLY GET CIRCLE STREETS.                                                           
MY STREET IS THE LAST ONE TO GET SNOW REMOVAL.                                                                                                                
MY STREET ISN'T PLOWED.                                                                                                                                                                  
MY STREET NEVER GETS THE SNOW REMOVED, ESPECIALLY THIS WINTER.                                                                              
NEVER PLOW OUR STREET.                                                                                                                                                                  
NOT PLOWED AS MUCH AS I'D LIKE.                                                                                                                                                  
NOT VERY GOOD. STREET DOES NOT GET PLOWED.                                                                                                                       
ON MY STREET THEY'VE ONLY GONE BY TWICE.                                                                                                                              
OUR NEIGHBORHOOD GETS PLOWED LAST BY A REGULAR SIZE TRUCK AND NOT A BIG PLOW.                                           
PUSH THE SNOW IN FRONT OF DRIVEWAY TO THE POINT THAT I CAN'T DRIVE MY CAR OUT OF 
THE DRIVEWAY.                                                                                                                                                                  
RARELY GET DOWN TO THE CUL DE SAC.                                                                                                                                          
SLOW AND DELAYED ON PLOWING, 114TH AND EAST RIVER.                                                                                                      
SNOW REMOVAL HAS NOT BEEN HAPPENING.                                                                                                                                
SOMETIMES THEY DON'T REMOVE THE SNOW AND IT MAKES FOR SLOW TRAFFIC.                                                                
THE CUL DE SACS DON'T GET CLEANED OUT. THEY DON'T GO IN ALL THE WAY.                                                                      
THE MAIN ROADS GET CLEARED BUT THE RESIDENTIAL ONES DO NOT AND IT'S A SHEET OF ICE 
WITH NO SALT.                                                                                                                                                                
THE PLOWS HAVEN'T REMOVED SNOW ON OUR STREET.                                                                                                             
THE SNOW REMOVAL DOES ONE QUICK SWIPE AND THEY ARE GONE AND DON'T COME BACK.                                          
THERE'S A STREET AN ATTORNEY LIVES ON AND THREATENED A LAWSUIT. THERE ARE 8 HOUSES 
ON IT THAT GETS PLOWED OFTEN. MY STREET NEVER GETS PLOWED. DO ALL THE STREETS 
FAIRLY FOR SNOW REMOVAL.                                                                       
THERE'S NEVER SNOW REMOVAL ON MY STREET.                                                                                                                          
THEY ARE GOOD ON MAIN STREETS AND NEVER GO INTO THE NEIGHBORHOODS.                                                                 
THEY ARE SLOWER THAN OREM CITY.                                                                                                                                               
THEY CAME ON THE FIRST STORM AND NOW NOT AT ALL.                                                                                                           
THEY DO NOT PLOW MY STREET, MAYBE ONCE A YEAR.                                                                                                               
THEY DO NOT SNOW PLOW MY STREET AT ALL. THEY HAVE ONLY COME DOWN OUR STREET 
TWICE SO FAR THIS WINTER AND IT HAS BEEN VERY HARD TO GET IN AND OUT OF MY 



NEIGHBORHOOD.                                                                                            
THEY DON'T COME IN THE CUL DE SAC VERY OFTEN.                                                                                                                     
THEY DON'T COME TO OUR NEIGHBORHOOD.                                                                                                                                
THEY DON'T DO ANY SIDE STREETS. SEEM NEVER TO GET TO. WE HAD SOLID ICE FOR A MONTH.                                       
THEY DON'T DO THE SIDE ROADS TO BE ABLE TO GET TO THE MAIN ROADS.                                                                           
THEY DON'T DO VERY GOOD ON MY STREET. I KNOW IT IS A SMALL STREET BUT I PAY TAXES LIKE 
EVERYBODY ELSE.                                                                                                                                                          
THEY DON'T GO DOWN CUL DE SACS.                                                                                                                                               
THEY DON'T PLOW MY STREET ENOUGH.                                                                                                                                         
THEY DON'T PLOW OUR STREET AT ALL, NEVER.                                                                                                                             
THEY DON'T PLOW WHERE WE LIVE AND WE LIVE IN A DEAD END STREET.                                                                              
THEY DON'T REMOVE THE SNOW BY OUR HOUSE, WHICH IS EQUESTRIAN DR. WOULD BE NICE 
TO HAVE THE SNOW REMOVED.                                                                                                                                                       
THEY DON'T SHOW UP TO GARDEN PARK.                                                                                                                                        
THEY HAVE NOT SHOWN UP THIS YEAR ON SECONDARY ROADS. CALLED AND ASKED FOR SALT 
AND WAS TOLD IT WAS NOT IN THE BUDGET.                                                                                                                                 
THEY NEED TO TRAIN THE PLOWS TO CLEAR CUL DE SACS BETTER.                                                                                           
THEY NEVER COME AND PLOW MY ROADS.                                                                                                                                     
THEY NEVER GO DOWN OUR STREET.                                                                                                                                                
THEY NEVER PLOW OUR ROAD. WE'RE ONE OF THE LAST TO BE PLOWED. DAYBREAK AREA.                                               
THEY ONLY GET THE MAIN ROADS, NOT IN BETWEEN STREETS.                                                                                                  
THEY WERE VERY SLOW OR IF EVER TO GET INTO OUR CIRCLE.                                                                                                   
VERY SELDOM GET REMOVAL AT DAYBREAK.                                                                                                                                  
WE DO NOT GET SNOW REMOVAL ON NEIGHBORHOOD STREET.                                                                                               
WE DON'T GET SNOW REMOVED AS SOON AS THEY COULD AND SHOULD.                                                                              
WE LIVE BEHIND A MINI WALMART, AND IT DOES NOT GET PLOWED.                                                                                       
WE LIVE IN A CUL DE SAC. THEY SAY THAT THEY CAN'T GET IN HERE. THEY SENT A SMALL TRUCK 
AFTER THREE WEEKS. IT IS PURE ICE.                                                                                                                                       
WE LIVE ON A CUL DE SAC AND THEY DO NOT REMOVE ALL OF THE SNOW.      
 
 
Q13A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH POLICE SERVICES/ CRIME 
PREVENTION? 
 
BECAUSE OUR POLICE ARE OVER ZEALOUS, THEY GIVE TICKETS FOR THE MOST INSANE THINGS 
I'VE EVER SEEN. THEY HAVE NOTHING TO DO BUT WRITE TRAFFIC TICKETS. THEY'RE CRAZY OUT 
HERE.                                                                                    
CAN'T GET A HOLD OF ANYONE AT NIGHT, THEY TRANSFER YOU SOME PLACE ELSE AT NIGHT.                                           
HAD PERSONAL ISSUES WITH STUFF AT MY HOME AND CERTAIN THINGS, THEY WOULDN'T DO 
ANYTHING ABOUT. AND, THINGS GET STOLEN FROM THE NEIGHBORHOOD.                                                                           
HAVE HAD NUMEROUS CRIMES, THEY ARE UNABLE OR HAVE NO DESIRE TO FOLLOW THROUGH.                                      
I THINK THEY COULD MAKE SURE THEY DO FINGERPRINTS WHEN CRIMES HAPPEN, LIKE BREAK‐
INS, AND GET BACK TO THE VICTIMS TO LET THEM KNOW IF THEY FOUND ANYTHING.                                                         
I THINK THEY FOCUS ON TRAFFIC VIOLATIONS AND THEY ARE VERY VINDICTIVE, CERTAINLY 
OVER THE TOP AND OVERBEARING SOMETIMES.                                                                                                                           
I'M HEARING ABOUT CRIME A LOT MORE. THIS GUY PULLED A GUN ON MY FRIEND'S HUSBAND. 
THE GUY IS NOT BEING PUNISHED OR PROSECUTED PROPERLY. A LOT MORE ROBBERIES. AS 
SOON AS WE GET A CHANCE TO SELL OUR HOME AND MOVE, WE WILL.                                    



I'VE HAD STUFF STOLEN, AND ALL THEY DO IS SHOW UP TO TAKE A REPORT, AND THEY DON'T 
EVEN SEEM INTERESTED IN THAT. AS FOR FRAUD THEY WERE NOT INTERESTED IN THAT WHEN 
WE CALLED THEM, SO NOT REALLY IMPRESSED. THEY EXCEL AT GIVING TICKETS.                      
IN GENERAL GOES WITH MY PREVIOUS OTHER COMMENT. JUST THERE IS AN OVER ALL FEELING 
WHICH WE DO NOT HAVE A PROBLEM AND WHEN THERE IS A PROBLEM IT IS NOT TAKEN 
SERIOUSLY.                                                                                         
JUST VERY DISSATISFIED WITH THEM. I JUST HAVE HAD SOME BAD EXPERIENCES WITH THEM. 
VERY RUDE AND UNPROFESSIONAL. IT WAS A COUPLE OF YEARS AGO, BUT EVERY TIME I'VE 
HAD ANYTHING THEY'VE BEEN RUDE AND UNPROFESSIONAL.                                            
THE BACK OF OUR HOUSE IS BY THE CANAL AND PEOPLE LIKE TO USE THE ROAD TO RACE UP 
AND DOWN, CALLED THE POLICE, THE BLONDE FEMALE OFFICER DIDN'T OFFER ANY HELP AND 
HAD BAD ATTITUDE AND WASN'T GOING TO DO ANYTHING ABOUT IT.                                    
THE CRIME NEIGHBORHOOD WATCH DOESN'T MEET OFTEN ENOUGH. I HAVE NO IDEA WHY 
THEY DON'T MEET OFTEN. THE DARE PROGRAM IS VERY GOOD AT THE SCHOOL.                                                                  
THE POLICE SPEND A LOT OF TIME HIDING BEHIND FENCES AND SETTING UP SPEED TRAPS 
WHEN THEY COULD BE MAKING BETTER USE OF THEIR TIME.                                                                                                      
THE POLICE WEREN'T CONCERNED WHEN MY CAR WAS STOLEN.                                                                                               
THEY DON'T DO THEIR JOB. ALL THEY'RE INTERESTED IN IS PULLING YOU OVER AND GIVING YOU 
TRAFFIC TICKETS, THEY'RE NOT INTERESTED IN CRIME PREVENTION.                                                                                        
THEY DON'T FOLLOW ANY CRIMES. ALL THEY DO IS SIT BEHIND A BUSH AND TRY TO NAB PEOPLE 
FOR SPEEDING. THEY HAVE LOST THEIR MISSION.                                                                                                                          
THEY GIVE A LOT OF TICKETS TO PEOPLE AND HARASS THE KIDS MORE THAN THEY SHOULD.                                             
THEY HARASS THE CITIZENS IN THE CITY AND I'VE HAD TO WORK WITH THEM IN PUBLIC 
RELATIONS AND THEY WERE AWFUL. IT TOOK THEM 6 WEEKS TO CALL BACK.                                                                        
THEY JUST SEEM TO WANT TO GIVE TICKETS. TRY TO HARASS PEOPLE. I HOPE I NEVER NEED 
THEM. I WATCH THEM FOLLOW PEOPLE EVERYWHERE JUST TO WAIT TO SEE IF THEY DO 
SOMETHING WRONG. I THINK BEING UNIFIED WITH SALT LAKE IS A BETTER WAY TO GO.                       
THOUGHT IT WAS A SERVICE AND WAS CHARGED FOR A SERVICE.                                                                                             
TOO MANY OFFICERS.                                                                                                                                                                           
WHEN PEOPLE CALL ABOUT ROBBERIES, THEY SAY THERE IS NOTHING THEY CAN DO ABOUT IT 
AND TO JUST FILE A COMPLAINT. THEY SHOULD PATROL NEIGHBORHOODS TO MAKE THEM 
SAFER, INSTEAD OF WAITING TO GIVE OUT TICKETS FOR REVENUE.     
 
 
Q14A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH UTILITY BILL? 
 
A LITTLE HIGH FOR THE WATER BILL, COST $110 FOR GARBAGE AND WATER MONTHLY, CHARGE 
$17.50 FOR SECONDARY WATER MONTHLY, BUT ONLY AVAILABLE THREE MONTHS A YEAR.                                               
A LITTLE TOO HIGH.                                                                                                                                                                               
AMOUNT IS TOO HIGH, MUCH HIGHER THAN MURRAY.                                                                                                               
BECAUSE COST IS VERY HIGH. I THINK IT'S MUCH HIGHER THAN SURROUNDING COMMUNITIES.                                       
BECAUSE IT COSTS A LOT.                                                                                                                                                                    
BECAUSE IT INCLUDES THE RECYCLING AND THEY KEEP RAISING THE WATER AND EVERYTHING 
AND ALL TOGETHER. IT ALL GOES UP.                                                                                                                                             
BECAUSE IT IS TOO HIGH.                                                                                                                                                                     
BECAUSE IT KEEPS GOING UP TOO HIGH.                                                                                                                                          
BECAUSE IT'S HIGH.                                                                                                                                                                               
BECAUSE IT'S TOO HIGH AND I EVEN HAVE SOLAR.                                                                                                                        



BECAUSE IT'S TOO HIGH.                                                                                                                                                                      
BECAUSE IT'S TOO HIGH.                                                                                                                                                                      
BECAUSE IT'S TOO HIGH.                                                                                                                                                                      
BECAUSE IT'S TOO HIGH.                                                                                                                                                                      
BECAUSE IT'S VERY EXPENSIVE.                                                                                                                                                           
BECAUSE OF GETTING TAXES ADDED ON.                                                                                                                                         
BECAUSE THEY KEEP GOING UP. I'VE COMPARED THEM OVER THE YEARS.                                                                               
BECAUSE THEY RAISED THE SEWER BILL BY $3.50. A LOT OF TIMES THEY HAVE OVERAGES AND 
NO GOOD REASONING.                                                                                                                                                           
BECAUSE WE PAY TOO MUCH THAN WE SHOULD.                                                                                                                         
BILL IS TOO HIGH.                                                                                                                                                                                  
COST IS TOO HIGH.                                                                                                                                                                                
COST NEEDS TO GO DOWN.                                                                                                                                                                 
COST OF UTILITIES.                                                                                                                                                                                
COST. IT'S TOO HIGH.                                                                                                                                                                            
COSTS TOO MUCH.                                                                                                                                                                                
GETTING TOO HIGH.                                                                                                                                                                              
GONE UP TOO HIGH.                                                                                                                                                                             
HAD PEOPLE COME IN AND DO IMPROVEMENTS THAT WERE SUPPOSED TO REDUCE THE UTILITY 
BILL, BUT THE BILLS HAVE SKYROCKETED.                                                                                                                                         
I FEEL LIKE WE PAY FOR A LOT OF WATER FOR HAVING TO PLANT SO MUCH GRASS.                                                             
I FEEL THAT MY ELECTRIC BILL IS HORRENDOUS. THEY ADD ALL SORTS OF LITTLE TAXES THAT I 
DO NOT UNDERSTAND.                                                                                                                                                        
I JUST THINK IN COMPARISON TO OTHER CITIES, LIKE OUR TRASH AND WATER COSTS ARE 
RIDICULOUS. I THINK THAT SNOW REMOVAL COULD BE IMPROVED, BUT THEY DO A GOOD JOB 
WITH WHAT THEY HAVE.                                                                             
I JUST THINK IT IS TOO HIGH.                                                                                                                                                               
I THINK IT'S A LITTLE HIGH.                                                                                                                                                                  
I THINK THAT THEY SHOULD HAVE SECONDARY WATERING AS A WAY TO CUT DOWN ON COSTS.                                      
I THINK THE RATES ARE A LITTLE TOO HIGH.                                                                                                                                    
I THINK THE WATER IS OUTRAGEOUSLY PRICED.                                                                                                                             
I'M IN AN AREA THAT THE SECONDARY WATER WAS PUT IN, AND IT WAS A $2,500 DOLLAR COST 
THAT WE HAD TO PAY THAT WE DIDN'T HAVE A CHOICE SINCE 51% OF OUR NEIGHBORS VOTED 
FOR IT, SO I'M NOT HAPPY THAT IT WAS FORCED UPON US.                                       
IT IS A VERY HIGH BILL.                                                                                                                                                                         
IT IS AWFULLY HIGH. WE ARE RETIRED AND ON A FIXED INCOME.                                                                                              
IT IS HIGH, ALL KINDS OF EXTRA TAXES ROLLED INTO THE UTILITIES.                                                                                          
IT IS QUITE HIGH COMPARED TO OTHER AREAS.                                                                                                                             
IT IS TOO HIGH.                                                                                                                                                                                      
IT IS TOO HIGH.                                                                                                                                                                                      
IT IS VERY HIGH AND IN THE SUMMER THE WATER IS VERY EXPENSIVE.                                                                                    
IT KEEPS GOING HIGHER AND HIGHER, VERY EXPENSIVE.                                                                                                              
IT KEEPS GOING UP ON THE WATER.                                                                                                                                                 
IT NEEDS TO BE LOWER.                                                                                                                                                                       
IT'S EXTREMELY HIGH. I DON'T RECEIVE A MONTHLY BILL. IT'S ON AN AUTO PAY THAT I DO 
MYSELF, NOT THE CITY. THEY WON'T LET ME DO EQUAL PAY.                                                                                                     
IT'S HIGH AS FAR AS WATER GOES.                                                                                                                                                    
IT'S TOO EXPENSIVE.                                                                                                                                                                             



IT'S TOO HIGH, TOO MANY TAXES ON MY UTILITY BILL.                                                                                                                 
IT'S TOO HIGH.                                                                                                                                                                                        
IT'S TOO HIGH.                                                                                                                                                                                        
IT'S TOO HIGH.                                                                                                                                                                                        
IT'S TOO HIGH.                                                                                                                                                                                        
MORE EXPENSIVE THAN OTHERS.                                                                                                                                                       
MY WATER BILL HAS GONE UP SIGNIFICANTLY. AND IT GOES UP EVERY YEAR. IT IS UNUSUALLY 
HIGH AND WE DO NOT KNOW WHY.                                                                                                                                               
OUR WATER BILL COSTS TOO MUCH.                                                                                                                                                
OUR WATER BILLS ARE ASTRONOMICAL. IF YOU'RE LATE, THE FEE IS AT LEAST 5%, THAT'S MUCH 
GREATER THAN ANY OTHER UTILITY COMPANY. WHETHER IT'S YOUR CELL PHONE OR 
ANYTHING, THE CITY HAS TAX ON EVERYTHING AND WE'RE TAXED TO DEATH.                                
PRICE IS TOO HIGH.                                                                                                                                                                               
PRICES ARE TOO HIGH.                                                                                                                                                                         
PRICES ARE TOO HIGH.                                                                                                                                                                         
SECONDARY WATER IS OVERCHARGED.                                                                                                                                            
SEEMS A LITTLE HIGH.                                                                                                                                                                           
SEEMS TOO HIGH.                                                                                                                                                                                  
SOMEWHAT HIGH IN PRICE FOR THE WATER, ESPECIALLY IN SUMMER.                                                                                    
TAX ON TOO MUCH MONEY.                                                                                                                                                               
THE BILL IS TOO EXPENSIVE.                                                                                                                                                                
THE BILL IS TOO HIGH. THEY RAISED COLLECTION FEE FOR TRASH, IT RAISED MORE THAN 10%, 
IT'S EXPENSIVE.                                                                                                                                                            
THE COST AND HOW MUCH IT HAS INCREASED IN THE LAST 15 YEARS.                                                                                     
THE COST.                                                                                                                                                                                                
THE GAS BILL IS GREAT, THE ELECTRIC BILL IS GOING UP CONSTANTLY ALL THE TIME.                                                           
THE HIGHEST UTILITY COST I KNOW OF.                                                                                                                                           
THE PRICE IS TOO HIGH BECAUSE OF LACK OF MONEY.                                                                                                                 
THE WATER AND SEWER IS VERY HIGH. WE WERE TOLD THAT WE WOULD GET SECONDARY 
WATER AND HAVE NOT GOT IT.                                                                                                                                                          
THE WATER BILL IS OUT CONTROL AND THE WATER SUCKS.                                                                                                        
THE WATER BILL IS TOO HIGH.                                                                                                                                                            
THE WATER PRICES ARE VERY HIGH.                                                                                                                                                  
THEY ARE SNEAKING TAXES IN. I THINK THAT THE WATER RATES ARE TOO HIGH AND THE 
GARBAGE RATES ARE WAY TOO HIGH.                                                                                                                                              
THEY ARE TOO HIGH, THE WATER WENT UP.                                                                                                                                   
THEY ARE TOO HIGH.                                                                                                                                                                            
THEY CHARGE A RIDICULOUS AMOUNT FOR ANY WATER OVERAGES YOU HAVE. WE HAVE A 
SPRINKLER SYSTEM HERE, AND THE BILL IS ONE OF THE MOST EXPENSIVE ONES FOR THE 
OUTLYING COMMUNITIES. TOO EXPENSIVE, THEY NEED TO DO SOMETHING ABOUT IT.                               
THEY KEEP TELLING US THERE ARE SHORTAGES AND NEED MORE REVENUE, BUT EVEN WHEN 
ABUNDANCE OF WATER THE PRICES STAY UP, ON GOOD YEARS NOTHING REMOVED TO LOWER 
PRICES.                                                                                             
TOO EXPENSIVE.                                                                                                                                                                                     
TOO HIGH, ALL OF IT IS EXPENSIVE.                                                                                                                                                    
TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               



TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               
TOO HIGH.                                                                                                                                                                                               
TOO HIGH. IF NEEDED THE CULINARY WATER, WOULD BE VERY EXPENSIVE AND USES 
IRRIGATION WATER.                                                                                                                                                                      
TOO HIGH. WE'RE RETIRED. IT IS HARD FOR US. I WISH THEY WOULD MAKE A FEW ALLOWANCES 
FOR THE SENIORS.                                                                                                                                                            
TOO MUCH TO PAY.                                                                                                                                                                              
VERY HIGH AND EXPENSIVE.                                                                                                                                                                
VERY HIGH.                                                                                                                                                                                              
WATER BEING SO EXPENSIVE.                                                                                                                                                             
WATER BILL IS ENORMOUS. WE WERE PROMISED SECONDARY WATER AND THE CITY RENEGED 
ON IT.                                                                                                                                                                            
WATER BILL IS TOO HIGH.                                                                                                                                                                    
WATER BILL IS TOO HIGH.                                                                                                                                                                    
WATER BILL IS VERY HIGH, TOO HIGH.                                                                                                                                              
WATER BILL IS WAY TOO HIGH.                                                                                                                                                           
WATER BILL SEEMS HIGH.                                                                                                                                                                    
WATER IS REALLY EXPENSIVE.                                                                                                                                                             
WATER IS REALLY EXPENSIVE.                                                                                                                                                             
WATER IS SO EXPENSIVE.                                                                                                                                                                     
WATER PRICES ARE TOO HIGH.                                                                                                                                                           
WATER PRICES ARE TOO HIGH.                                                                                                                                                           
WE HAVE THE HIGHEST WATER BILL IN ALL THE AREAS I UNDERSTAND.                                                                                    
WE MOVED FROM MARYLAND AND IT IS FREE. TO PAY FOR IT EVERY MONTH IS RIDICULOUS.                                            
WE WERE INFORMED THAT WE USE MORE HEAT THAN ANYBODY IN OUR AREA AND THEY ADD 
TO OUR BILL AND THEY CHARGE US MORE BECAUSE OUR HOUSE IS LARGER.   
 
 
Q15A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH AQUATIC AND FITNESS CENTER? 
 
BECAUSE IT IS NOT LARGE ENOUGH TO PROVIDE ACTIVITIES TO EVERYONE USING THE FACILITY, 
WHEN I TAKE MY SON DOWN THERE FOR BASKETBALL THERE IS ANOTHER ACTIVITY IN THE GYM 
AND HE CANNOT PLAY BASKETBALL.                                                           
BECAUSE THE CITY HAS PROMISED US ALL KINDS OF AMENITIES, BUT THE EQUESTRIAN PARK 
DRAINS THE BUDGET.                                                                                                                                                             
I DON'T THINK IT SHOULD BE A TAX PAYER THING. I THINK THEY'RE LOVELY PLACES, I JUST 
DON'T AGREE WITH THE TAX PAYING. THEY SHOULD BE PRIVATE ENTERPRISES.                                                                     
NOT ENOUGH SWIMMING LANES.                                                                                                                                                     
THE ONLY ONE WE HAVE IS COUNTY RUN, IT'S VERY OUTDATED AND IT'S A DIVE. WE NEED 
SOMETHING MORE UP TO DATE.                                                                                                                                                     
THEY ONLY HAVE LAP POOLS AND NO LARGE AREA POOLS.                                                                                                         



THEY USED TAX DOLLARS TO BUILD GYM AND NO SWIMMING POOL.                                                                                       
TOO CROWDED.                                                                                                                                                                                     
WE'RE UNHAPPY WITH THE POOL. I WAS ACTUALLY TRYING TO GET INVOLVED. I WAS TRYING 
TO GET THE HIGH SCHOOL SWIMMING TEAM AND THERE WERE NOT ENOUGH LANES TO HAVE 
A SWIMMING TEAM. THEY IGNORED US.                                                                 
WOULD LIKE A DEEPER DIVING AREA.       
 
 
Q16A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH ANIMAL CONTROL SERVICES? 
 
A LOT OF UNATTENDED DOGS IN NEIGHBORHOODS.                                                                                                                    
CAN'T GET A HOLD OF THEM.                                                                                                                                                              
MORE LIVESTOCK IN SUBDIVISIONS THAN ALLOWABLE BY LAW.                                                                                                 
MY FRIEND ALWAYS HAS DOGS COMING IN THEIR YARD AND POOPING.                                                                                  
MY HORSE ESCAPED OUT OF THE GATE, IT WAS OPEN AND LANDED IN THE STREET. AND, 
INSTEAD OF TALKING TO ME THEY FILED A COMPLAINT. IT WAS PURE ACCIDENT.                                                                  
THE WAY THEY TREAT PEOPLE, NO COMMON SENSE. IF PEOPLE ARE TAKING CARE OF THEIR 
ANIMALS AND THEY GET LOOSE, THEY SHOULD NOT BE FINED AND TICKETED.                                                                       
THEY ARE NEVER OUT HERE PATROLLING AND I'M ALWAYS WALKING INTO DOGS AND CATS. 
THEY ARE ALL OVER AND CATS ARE KILLING TOO MANY BIRDS.                                                                                                  
THEY DON'T RESPOND.                                                                                                                                                                         
THEY REFUSE TO TAKE CARE OF THE RACCOONS, EVEN ONCE THEY'RE CAUGHT.                                                                    
THEY WERE NOT ABLE TO HELP WITH SKUNK IN THE WINDOW WELL.                                                                                       
TRYING TO PUT A LIMIT OF TWO DOGS PER HOUSEHOLD, BUT I THINK THAT SHOULD BE 
NEGOTIABLE ON SITUATION. HAVE MADE IT DIFFICULT TO HAVE A PITBULL (ONLY ALLOWED 
CURRENTLY IF A SERVICE ANIMAL). THINK IT'S DISCRIMINATORY.                                          
WE HAVE A MAJOR SKUNK PROBLEM BY OUR HOUSE.                                                                                                                  
WHEN I'VE CALLED THEM ABOUT DOGS IN OUR NEIGHBORHOOD, THEY'VE TOLD ME TO 
RESTRAIN THE DOGS.                                                                                                                                                                     
WHEN THEY PICK UP THE ANIMALS WITH OWNERS AND THE OWNERS HAVE A HARD TIME 
GETTING THEM BACK. THEY DON'T HAVE A GOOD SYSTEM. AND, THEY ARE RUDE ABOUT WHEN 
YOU HAVE TO RENEW THEM EVERY YEAR. AND, THEY ARE SNOTTY ABOUT IT WHEN THEY ARE 
REMINDING YOU.  
 
 
Q17A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH MULLIGAN’S GOLF? 
 
CONCERNED THAT LARGE LIGHTS ARE LIT INTO THE LATE NIGHT.                                                                                               
I BELIEVE A CITY EMPLOYEE BOUGHT THE LAND, WITH THE SOLE INTEREST IN SELLING IT BACK 
TO THE CITY.                                                                                                                                                               
I DON'T BELIEVE THE CITY SHOULD HAVE SPENT MILLIONS OF DOLLARS TO PURCHASE THE 
FACILITY.                                                                                                                                                                        
I DON'T THINK IT SHOULD BE SUBSIDIZED BY THE CITY.                                                                                                                 
I THINK THE CITY COULD DO SOMETHING DIFFERENT THERE THAT WOULD BE BETTER FOR THE 
CITY. SOMETHING WITH A TAX BASE.                                                                                                                                              
IT'S SOMETHING A CITY HAS NO BUSINESS RUNNING.   
 
 



Q18A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH ADULT RECREATION PROGRAMS? 
 
DON'T KNOW WHAT THEY ARE. NOT PUBLICIZED VERY WELL.                                                                                                     
LACK OF ADULT BARS AND RESTAURANTS.                                                                                                                                      
PARKING LOT IS NOT HANDICAPPED FRIENDLY.                                                                                                                              
WHAT ADULT RECREATION PROGRAM?  THERE'S VERY LITTLE.   
 
 
Q19A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH PLANNING/ ZONING SERVICES? 
 
A LOT OF RESTRICTIONS, VERY DIPLOMATIC.                                                                                                                                   
ADEQUATE INSPECTIONS ARE NOT DONE.                                                                                                                                        
BECAUSE THEY ARE BUILDING TOO MANY THINGS.                                                                                                                        
BECAUSE THEY LET DAYBREAK COME IN AND BREAK EVERY SOUTH JORDAN LAW THERE IS. THEY 
MADE A WHOLE NEW SET OF RULES FOR DAYBREAK AND I CANNOT FATHOM WHO WAS 
THINKING WHAT WHEN THEY DID IT. I'M SURE THERE WAS A LOT OF MONEY INVOLVED IS ALL I 
CAN SAY.           
BECAUSE THEY'VE CHANGED SO MUCH. THEY'VE GONE FROM RESIDENTIAL TO MORE OF A 
COMPACT AND I DON'T CARE FOR THAT. SMALLER LOTS, STUFF LIKE THAT.                                                                            
BECAUSE ZONING FOR ANIMALS AND ANIMAL LAWS, WE HAVE GONE TO THE MEETING AND 
ARE DISSATISFIED WITH HOW IT IS RUN.                                                                                                                                          
CHANGE IT TOO OFTEN.                                                                                                                                                                       
CITY SUPPORT TO HAVE CERTAIN CODES AND DON'T KNOW WHERE TO FIND THEM.                                                            
DEPENDS ON WHO YOU ARE, THEY ARE COMPLETELY FOCUSED ON DAYBREAK AND NO ONE 
ELSE. THEY MESSED UP ROADS EAST SIDE OF THE CITY, THEY NEED TO REVISIT 11400 SOUTH. 
THEY MADE IT SO YOU CAN'T TURN.                                                                  
EDUCATION IN THE SCHOOLS. NOT ENOUGH SCHOOLS, PHYSICALLY.                                                                                        
FUNDED CITY ON BACK OF HOMEOWNERS WITH SPORADIC GROWTH FOR BUSINESSES. TAXES 
ARE TOO HIGH FOR RESIDENTS. NEED TO LOWER TAXES ON RESIDENCES.                                                                               
HAVING PROBLEMS WITH SOME PARKING AROUND BINGHAM HIGH SCHOOL.                                                                       
HOW THEY TREAT HORSE PROPERTIES.                                                                                                                                             
I DON'T THINK THEY'RE VERY PROFESSIONAL, DON'T THINK THEY HAVE THEIR STUFF TOGETHER.                                     
I FEEL LIKE THEY ARE UNETHICAL. THE BOYER COMPANY AND CITY OFFICIALS ARE UNETHICAL. 
THEY HAVE SELF INTEREST AT HEART AND THEY DO NOT LISTEN TO THE CITIZENS.                                                                
I RECENTLY AM IN THE MIDDLE OF DEALING WITH THEM. IT WAS VERY DIFFICULT FOR ME TO 
GET A HOLD OF SOMEONE. I WAS NOT ABLE TO GET INFORMATION ON WHAT WAS GOING ON. 
I'M BEING ASKED TO GIVE UP PROPERTY WITHOUT GETTING ANYTHING.                                  
I THINK THAT THEY RAILROADED US INTO LETTING THEM REZONE AND APPROVE SUBDIVISIONS 
ALONG THE RIVER BOTTOM. I THINK THAT THEY SHOULD PUT MORE REQUIREMENTS AND 
RESTRICTIONS ON PLANNING SUBDIVISIONS.                                                             
I THINK THEY TRY TO REGULATE TOO MUCH.                                                                                                                                  
LETTING TOO MANY BUSINESSES AND HOMES IN TO SOUTH JORDAN.                                                                                      
MY NEIGHBOR GOT TO BUILD AN 18 FT TALL GARAGE IN BACKYARD PER CODE, BUT THAT IS 
ALSO MY SIDE YARD. HE IS ONLY 5 FEET FROM SIDE YARD. FIRE ISSUES WORRIES ME. CODE 
ISSUES DON'T TAKE NEIGHBORS IN CONSIDERATION.                                                 
NO COMMON SENSE, WAS TOLD I COULDN'T BUILD A SHED IN MY FRONT YARD, NOT BLOCKING 
MY GARAGE OFF IN BUILDING THE SHED WHEN IT'S NOT OBSTRUCTING ANYTHING.                                                            
NOT GIVING ENOUGH SPACE FOR PARKING, THEY'VE ALLOWED THE DEVELOPERS TO BUILD TOO 



MANY HOUSES.                                                                                                                                                                   
NOT GOOD QUALITY BUILDING, PERMITS.                                                                                                                                        
NOT LETTING THE COSTCO COME IN.                                                                                                                                                
OVER CROWDING.                                                                                                                                                                                 
OVER REGULATION.                                                                                                                                                                               
PLANNING AND LAND USE ISSUES, SELF SERVING PROJECTS. THEY THINK THEY KNOW BEST.                                              
POWER LINE ISSUES, SUPPOSED TO BE BURIED.                                                                                                                              
REZONED THE SUBDIVISION WHERE WE LIVE.                                                                                                                                 
SOME OF THE RULES THEY HAVE.                                                                                                                                                       
STATE WIDE, NATION WIDE, COUNCILMEN THINK THEY KNOW WHAT'S BETTER AND WHAT THE 
CITY PEOPLE WANT, BUT DON'T.                                                                                                                                                     
THE BALANCE IS OFF. THERE IS LESS RURAL CHARM, MORE SUBURBAN SAME. WE LOOK LIKE 
EVERY OTHER PART OF THE COUNTY NOW.                                                                                                                                     
THEIR BUILDING PERMITS AND FEES ARE TOTALLY UNREASONABLE.                                                                                         
THERE IS A TEMPORARY/ PERMANENT FENCE AT THE END OF A CUL DE SAC. JUST THINK THEY 
DIDN'T DO A GOOD JOB ON THE FENCE.                                                                                                                                           
THEY ARE BUILDING NEXT TO ME, WHICH TAKES OUR PROPERTY VALUE DOWN.                                                                   
THEY ARE PUTTING TOO MUCH COMMERCIAL AND NOT A ZONING PLACE ANYMORE.                                                         
THEY DO NOT LISTEN TO CITIZEN INPUT AT ALL.                                                                                                                             
THEY DON'T LISTEN TO THE CITIZENS.                                                                                                                                               
THEY DON'T PLAN VERY WELL. THE 5‐ACRE LOT IN MY NEIGHBORHOOD HAS GONE THROUGH 
SEVERAL CHANGES AS FAR AS THE PURPOSE. THERE'S NO BUILDING OR PARK NOW. THE CITY 
DOESN'T ENFORCE CODES AS FAR AS WHEN YOU HAVE TO HAVE YOUR FRONT LAWN IN.                        
THEY DON'T PLAN. THEY JUST BUILD WHEREVER THEY WANT TO. THEY NEED FORESIGHT IN 
BUILDING.                                                                                                                                                                        
THEY DON'T SEEM TO HAVE A VISION OF FUTURE GROWTH. THEY JUST FIX THE IMMEDIATE 
NEED WITH THE CHEAPEST WAY. INCREASED NUMBER OF STOP LIGHTS.                                                                                 
THEY FALSE ADVERTISE WHAT THEY ARE DOING.                                                                                                                           
THEY FOLLOW THROUGH BECAUSE OF MONEY.                                                                                                                              
THEY MAKE UP THEIR OWN MIND. THEY NEVER LISTEN TO THE RESIDENTS OF SOUTH JORDAN 
AND MAKE THEIR OWN DECISIONS ACCORDING TO WHAT THEY THINK, NOT THE PEOPLE, AND 
JUST DO WHAT THEY WANT TO ANYWAY, THE STANDARD OBAMA.                                            
THEY NEED MORE PLANNING AND SERVICES FOR PEOPLE.                                                                                                           
THEY REALLY DON'T CARE ABOUT WHAT THE PEOPLE (CITIZENS) WANT. THEY JUST CARE ABOUT 
CORPORATE INTERESTS. ONLY CARE ABOUT REVENUES FROM CORPORATE INTERESTS AND 
TICKETS.                                                                                          
THEY SHOULDN'T PUT THINGS WHERE THEY PUT THEM . THERE'S IS A LOT OF UNDER GROUND 
WATER AND THEY ARE PUTTING THE HOUSES ON TOP OF THEM.                                                                                               
THEY STRUGGLED WITH GETTING THE INFO OUT SOON ENOUGH.                                                                                             
THEY WERE SUPPOSED TO LEAVE THIS FIELD BEHIND US EMPTY. THEY PUT UP A MILLION, 
GAZILLION CONDOS. THAT WAS WRONG. NOW MY NEIGHBORS HAVE RUN OFF, THE 
BACKYARDS ARE SINKING. THEY ARE FOUR FEET HIGHER AND CAN SEE INTO PEOPLE'S HOMES.                           
THEY'RE PUTTING BUSINESSES IN HOUSING AREAS.                                                                                                                       
TOO MANY HOUSES. THAT'S ONE REASON WE MOVED OUT HERE, TO GET AWAY FROM ALL THE 
CRAP, AND NOW ALL THE CRAP FOLLOWED US.                                                                                                                             
TOO MUCH DENSITY IN CITY.                                                                                                                                                               
TOO MUCH GROWTH.                                                                                                                                                                           
WE ARE DEALING WITH THEM WITH SOME GROUND THAT IS BACK OF MY HOUSE THAT SOME 



DEVELOPERS ARE TRYING TO REZONE.                                                                                                                                              
WE ARE IN A NEW SUBDIVISION AND ARE REQUIRED TO DO THINGS WITHIN A YEAR AND THEY 
HAVEN'T HELD UP THEIR END. WHEN COMPLETED THE PARK STRIPS WERE COMPLETED 
CHEAPER THAN WHAT THEY HAD AGREED. THEY LET A DRUG REHAB CENTER MOVE INTO THE 
NEIGHBORHOOD.           
WE ARE IN AN AREA WHERE HIGH DENSITY HOUSING IS GOING IN. TOO MANY PEOPLE IN A 
SMALL AREA. TOO MANY APARTMENTS IN A SMALL LOCATION.                                                                                                 
WE HAD A HARD TIME DEALING WITH ZONING SERVICES ON OUR PROPERTY.                                                                        
WILL NOT LET HER HAVE CHICKENS.          
 
 
Q20A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE CODE ENFORCEMENT 
DEPARTMENT? 
 
ANAL, DO NOT LIKE THEM. MY SON HAD PARKED HIS CAR IN THE WRONG DIRECTION FOR 10 
MINUTES AND WAS TICKETED IN FRONT OF OUR HOUSE, EVEN FOR PARKING ON THE PARKING 
STRIP, CODE ENFORCEMENT, WENT INTO A SIDE DOOR BASEMENT WITHOUT ME KNOWING.                     
BECAUSE I DON'T LIKE THE WAY THEY DO THINGS.                                                                                                                        
BECAUSE I HAVE EXPERIENCED SOME INDIVIDUALS IN THE SUBDIVISION HOUNDED TO DEATH. 
PUT THEIR YARD IN AND CODE ENFORCEMENT SAID THEY HAD TO CHANGE SOMETHING WHILE 
THE RESIDENT ON THE CORNER FAILED TO PUT ANY YARD FOR 3 YEARS. VACANT LOTS AREN'T 
DEVELOPED.    
BECAUSE THE CITY WAS TOLD ABOUT A TREE THAT WAS IN THE WAY AND THEY DID NOTHING 
ABOUT IT.                                                                                                                                                                       
BECAUSE THE SUBDIVISION BEHIND US HAD A PLAN TO HAVE A PARK, THEN IVORY HOMES 
CAME IN AND THERE IS NO PARK OR TRAIL.                                                                                                                                     
BECAUSE THEY DRIVE AROUND MEASURING YOUR WEEDS. AND THAT'S A WASTE OF TAX 
MONEY AND SHOULD GO TO POLICE FORCE MORE.                                                                                                                      
BECAUSE THEY HAVE THIS THING ABOUT YARD SALES, YOU CAN'T PUT A YARD SALE SIGN, AND 
THEY HAVE SOMEONE TAKE DOWN THE YARD SALE SIGNS OUT.                                                                                                
BECAUSE THEY HAVE TOO MUCH CONTROL OVER MY PROPERTY. I THINK IT IS A WASTE OF 
TAXPAYERS' MONEY.                                                                                                                                                                 
CAN'T EVER GET ANYTHING DONE. YOU GET A LOT OF TALK AND THE EMPLOYEES DON'T KNOW 
WHAT'S GOING ON. POINT FINGER AT EACH OTHER.                                                                                                                     
COMPLAIN ON NEIGHBORS AND THEY DON'T DO ANYTHING ABOUT IT.                                                                                   
DON'T ENFORCE.                                                                                                                                                                                    
DON'T KNOW WHERE TO FIND THEM.                                                                                                                                               
I DON'T THINK THEY DO VERY WELL. FENCES, THERE IS A PLACE ON 40TH & 104TH. THERE ARE 
SEVERAL OTHER PLACES THERE IN MY SUBDIVISION. THE FENCE IS OUT TO THE ROAD AND I 
HAVE TO GO THROUGH THERE AND I CAN'T SEE AROUND IT.                                       
I HAVE THREE ACRES OF HORSE PROPERTY AND I HAD PILE OF LOGS AND THE NEIGHBORS 
THOUGHT IT WAS AN EYE SORE.                                                                                                                                                      
I THINK THEY ARE MORONS.                                                                                                                                                                
I THINK THEY OVER DO IT JUST A BIT.                                                                                                                                                
I THINK THEY'RE A LITTLE BIT TOO STRINGENT. JUST AS AN EXAMPLE, WE HAVE RVS, WE PARK 
OUR FOUR‐WHEELER IN THE DRIVEWAY EVEN OVERNIGHT AND WE GET A TICKET. I THINK 
THAT'S EXCESSIVE.                                                                             
I THINK THEY'RE A LITTLE RIGID.                                                                                                                                                         



I THINK THEY'RE OVER ZEALOUS.                                                                                                                                                        
IN MY SUBDIVISION WHERE THEY DO NOT ALLOW TRAILERS, MOTOR HOMES, BOATS ON SIDE 
OF YARDS, IT'S BECOMING SO ABUNDANT I'M READY TO CALL THE CITY AND HAVE SOMEBODY 
START TALKING TO SOME PEOPLE.                                                                   
IT GOES BACK TO THE ROADS, PEOPLE THAT MAKE CUTS IN THE ROAD. THEY ARE SUPPOSED TO 
HAVE FIXED OR RESTORED AS THEY SHOULD.                                                                                                                                  
IT IS A WASTE OF MONEY. THEY DO NOTHING. I DON'T NEED ANYBODY TELLING ME TO PICK UP 
DIRT IN FRONT OF MY STREET.                                                                                                                                                 
JUST BECAUSE I DON'T THINK THE CODE ENFORCEMENT OFFICERS ARE EDUCATED. THEY DON'T 
KNOW ALL THE LAWS. WE PUT A FENCE IN BACK IN 1978 WHEN WE MOVED IN THAT MET CODE 
AND THEN IN 10 YEARS THEY SAID WE NEEDED TO REMOVE IT, BUT WE WERE GRANDFATHERED 
IN.         
JUST BECAUSE THEY ARE UNNECESSARY. THE PARKING ON THE NEIGHBORHOOD STREET.                                                  
NEVER GOT BACK TO ME ON MY CONCERN.                                                                                                                                    
OUR BLOCK HAS BEEN THE WORST FOR WEEDS AND PARKING RVS IN THE DRIVEWAYS. THE 
CODE SAYS BEHIND THE HOUSE, THEY DON'T ENFORCE THE CODE. THEY ARE ON SOME THINGS 
BUT NOT ON OTHERS.                                                                                
OUR NEIGHBORHOOD HAD VIOLATION THAT WASN'T TAKEN CARE OF IN A TIMELY MANNER.                                           
OVER ZEALOUS.                                                                                                                                                                                      
SOME OF THE CODES ARE RIDICULOUS AND BRING STRESS ON THE COMMUNITY.                                                                
SOME PEOPLE ARE ABLE TO DO WHATEVER THEY WANT AND OTHERS CANNOT.                                                                   
SOME THINGS THEY DON'T ENFORCE ENOUGH AND MINOR THINGS I THINK THEY ENFORCE TOO 
MUCH.                                                                                                                                                                           
SOMETIMES THEY ARE TOO PICKY IN PARTICULAR ABOUT THINGS.                                                                                            
THE CITY NEEDS TO MAKE A STAND MORE. HOW CAN THEY CHANGE THE WAY SOUTH JORDAN 
IS WITHOUT STEPPING ON TOES? THEY NEED TO TAKE A POLL AND LISTEN.                                                                            
THE THINGS THEY CHOOSE AND DON'T CHOOSE, PARKING IN FRONT OF GARAGE OR TRAILER, 
IT'S A TOTAL JOKE.                                                                                                                                                              
THERE IS AN ATROCIOUS LOOKING SHED IN MY NEIGHBORHOOD THAT I'M SURE THERE WAS 
NOT A BUILDING PERMIT FOR. THE CITY DOES NOT ENFORCE THE BUILDING CODE.                                                              
THERE ISN'T A LOT OF CODE ENFORCEMENT.                                                                                                                                  
THERE'S ONE, THEY ARE BETTER LATELY. I HAD A NEIGHBOR PULL A TRAILER OUT TO PUTTING 
SAND IN HIS BACK YARD. AND, HE WAS GIVEN A TICKET. THEY WERE HARASSING, SEEMED 
HEARTLESS TRYING TO STICK TO THE LETTER OF THE LAW.                                          
THEY ARE ARBITRARY AND GOING AROUND LOOKING FOR THE STUPIDEST THINGS TO GET 
PEOPLE ON.                                                                                                                                                                          
THEY ARE NOT VERY NECESSARY, STRANGE WAY TO USE CITY RESOURCES.                                                                             
THEY ARE ONCE AGAIN A GESTAPO. I DON'T KNOW WHO WROTE THE CODE, BUT THEY ARE 
CONSTANTLY BUGGING ME. I WILL HAVE MY MOTOR HOME THERE OR SOMETHING OUTSIDE 
FOR A COUPLE OF DAYS AND THEY WILL SAY SOMETHING TO ME, AND WON'T SAY ANYTHING 
ABOUT MAYOR'S HOME.      
THEY DO NOT ENFORCE THE SAME RULES ON COUNTY PROPERTY AS THEY DO ON RESIDENT'S 
PROPERTY.                                                                                                                                                                        
THEY DON'T APPLY THE CODES EQUALLY. ONLY APPLIES THE CODES WHEN SOMEONE 
COMPLAINS ABOUT SOMETHING. POOR ENFORCEMENT.                                                                                                             
THEY FAIL TO ENFORCE CODES. THEY FAIL TO FOLLOW UP.                                                                                                          
THEY HAVE HARASSED US, WE HAVE GONE TO CITY TO TALK TO THEM.                                                                                   
THEY LIE AND DON'T DO WHAT THEY'RE TOLD TO DO.                                                                                                                  



THEY MADE US REPLACE OUR STOP AND WASTE VALVES FOR OUR IRRIGATION SYSTEM. IT WAS 
ABOUT $300.00 AND IT WAS A WASTE OF MONEY. MY SYSTEM IS NOT CONNECTED TI MY 
CULINARY WATER.                                                                                    
THEY OVERDO THE CODE CRAP. DON'T LIKE THE CODE THEY HAVE. I THINK THEY ARE WAY TOO 
DOWN ON SOME PEOPLE, AND OTHER PEOPLE THEY IGNORE. I KNOW SOME PEOPLE THAT 
HAVE BEEN REALLY BOTHERED BY THEM.                                                                
THEY PUT A GARAGE WITHOUT A HOUSE ON AN EMPTY LOT IN MY NEIGHBORHOOD JUST 
DOWN THE STREET. AND, THEY DON'T TAKE CARE OF IT. THERE IS NO GRASS, JUST WEEDS.                                                
THEY WANTED ME TO REMOVE THE SNOW FROM MY SIDEWALKS AND I CAN'T DO IT.                                                         
THEY WERE TOO STRICT. WE HAD NEIGHBORS THAT HAD INCIDENCES THAT THEY WERE GOING 
TO BE FINED, IT WAS RIDICULOUS.                                                                                                                                                 
THEY'RE ORDINANCES, THEY ENFORCE ON SOME AND NOT ON OTHERS.                                                                                 
THINK THEY GO AFTER PETTY STUFF, DON'T FOCUS ON THE STRONGER ISSUES.                                                                     
WASTING TIME AND MONEY.                                                                                                                                                              
WE HAVE A HOME IN OUR NEIGHBORHOOD WITH MULTIPLE FAMILIES LIVING THERE. THE CITY 
SENDS LETTERS TO THAT ADDRESS TELLING THEM THEY CAN'T DO THAT BUT NOTHING 
HAPPENS. ON‐GOING FOR 2 OR 3 YEARS.                                                                   
WRITE CODES TO PREVENT LIABILITIES AND IT DOESN'T HELP, BECAUSE THE PEOPLE WEREN'T 
BEING CAREFUL WITH THE FURNACE.  
 
 
Q21A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH EMERGENCY PREPAREDNESS? 
 
BECAUSE I AM NOT AWARE OF IT. I BELIEVE THE CITY SHOULD BE DOING MORE TO MAKE 
RESIDENTS AWARE OF IT.                                                                                                                                                            
I DON'T THINK WE HAVE ENOUGH EMERGENCY PREPAREDNESS.                                                                                               
KNOWS NOTHING ABOUT IT.                                                                                                                                                               
NEEDS TO BE MORE ADVERTISED.                                                                                                                                                      
THEY SHOULD ACTUALLY LET PEOPLE KNOW WHAT THAT IS. THIS IS WHY I AM DISSATISFIED 
WITH THEM. THERE IS NO COMMUNICATION. I GUARANTEE MOST OF THE RESIDENTS DON'T 
KNOW WHAT THEIR EMERGENCY PLANNING AND PREPAREDNESS CONSISTS OF.                                 
TOOK 8 MINUTES FOR FIRE DEPARTMENT TO RESPOND TO A FIRE.  
 
 
Q22A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH COMMUNITY EVENTS? 
 
I DON'T THINK THEY SUPPORT THE COMMUNITY VERY WELL. THERE'S LITTLE HORSE PROPERTY 
LEFT. THERE'S NO COUNTRY PROPERTY LEFT.                                                                                                                                  
NOT THINGS THAT I AM INTERESTED IN.                                                                                                                                           
THEY JUST DON'T SEEM TO PUT THE RIGHT RESOURCES BEHIND THEM.                                                                                   
YOU HAD TO STAND FOR THE FREE RIDES IN LINE, THEY OUGHT TO HAVE ENOUGH FACILITIES 
FOR EVERYONE, FOR ABOUT FOUR HUNDRED PEOPLE FOR THE CHRISTMAS EVENT. SOMEHOW 
THERE WAS NO WATER IN THE POND FOR THE FREE ICE SKATING. DID NOT GET TO SEE SANTA 
CLAUSE.    
 
 
 
 



Q23A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH APPEARANCE OF CITY PARKS? 
 
HAD PROBLEMS GETTING A PARK BUILT THAT WAS PROMISED.                                                                                                 
I JUST THINK THEY ARE NOT VERY NEAT. AND, THEY HAVE WEEDS AND THE PARK IS IN THE BACK 
PART OF OUR YARD, AND I THINK OUR WEED PROBLEMS COME FROM THERE.                                                                      
THEY ARE NOT UP TO THE STANDARD OF HERRIMAN CITY PARKS.                                                                                             
WE HAVE SOCCER GAMES AND THE PARKING GETS OUT OF CONTROL, NO PARKING.   
 
 
Q24A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH COUNTRY FEST CELEBRATION? 
 
IT IS VERY CHEAPLY DONE.                                                                                                                                                                   
IT'S NOT WHAT IT USED TO BE, NOT AS ACCESSIBLE.                                                                                                                     
JUST DOESN'T SEEM TO BE AS GOOD AS IT USED TO BE.                                                                                                               
NOT INTERESTED IN IT.                                                                                                                                                                         
NOT THAT MUCH TO DO, NEED ALL AGES NOT JUST FOR TEENS.  
 
 
Q27 WHAT IS THE ONE MAJOR IMPROVEMENT THAT YOU HAVE SEEN OCCUR IN SOUTH 
JORDAN CITY IN THE PAST THREE YEARS? 
 
10400 SOUTH, REDID IT.                                                                                                                                                                       
104TH AND 114TH BEING REDONE.                                                                                                                                                   
106TH GOES ALL THE WAY TO BANGERTER AND 114TH GO ALL THE WAY DOWN TO BANGERTER.                                     
106TH SOUTH HAS BEEN REDONE.                                                                                                                                                     
11400 S IMPROVEMENT.                                                                                                                                                                      
11400 S IMPROVEMENTS.                                                                                                                                                                    
11400 S.                                                                                                                                                                                                   
11400 SOUTH BEING FINISHED.                                                                                                                                                          
11400 SOUTH COMPLETED. IT LOOKED LIKE A BUNCH OF 5 YEAR OLDS IN A SAND BOX AND THE 
CITY WAS A BUNCH OF WIMPS STANDING UP TO DOT.                                                                                                                 
11400 SOUTH COMPLETED. THEY HAVE REALLY PRETTY STREET LIGHTS AND IT'S CLEAN.                                                     
11400 SOUTH IMPROVEMENT.                                                                                                                                                           
11400 SOUTH TO FREEWAY.                                                                                                                                                                
11400TH SOUTH, WIDENING THE ROAD.                                                                                                                                          
114TH EXIT AND EXPANSION OPENING ALL THE WAY THROUGH.                                                                                               
114TH ON THE ROADS AND LIGHTING, ETC.                                                                                                                                     
114TH OPENING UP AND ENLARGING THE ROAD AND CONTINUING IT TO THE FREEWAY.                                                    
114TH REBUILT AND MADE WIDER.                                                                                                                                                   
114TH S AND 104TH S, THOSE STREETS HAVE BEEN EXPANDED. AND NEW FREEWAY EXIT FROM 
114TH S.                                                                                                                                                                       
114TH S NEW ROAD.                                                                                                                                                                             
114TH SOUTH WAS IMPROVED.                                                                                                                                                          
114TH SOUTH, EASED TRAFFIC.                                                                                                                                                           
A LOT MORE BUSINESSES.                                                                                                                                                                    
A LOT OF REALLY NEAT BUSINESSES COME TO CITY.                                                                                                                      
ADDITION OF NEW PLACES.                                                                                                                                                                 
ALL THE NEW BUSINESSES. I LIKE THE NEW BUSINESSES AND THE CLEANLINESS OF THE 



BUILDINGS.                                                                                                                                                                         
ATTRACTING MORE BUSINESSES AND KEEPING THEM ALL IN ONE AREA.                                                                                  
BETTER EAST WEST ROADS, DONE BETTER.                                                                                                                                      
BETTER RESTAURANTS.                                                                                                                                                                         
BETTER ROADS AND SCENERY, BETTER TRAFFIC FLOW.                                                                                                                 
BETTER SHOPPING CHOICES. LESS TRAVEL DISTANCE TO GO SHOPPING.                                                                                  
BRINGING IN MORE COMMERCE.                                                                                                                                                       
BRINGING IN NEW BUSINESSES.                                                                                                                                                         
BRINGING THE DISTRICT TO SOUTH JORDAN.                                                                                                                                  
BUILDING OF THE NEW TEMPLE.                                                                                                                                                        
BUSINESS GROWTH.                                                                                                                                                                              
BUSINESS, THAT THEY HAVE MORE BUSINESSES AROUND.                                                                                                           
BUSINESSES GROWTH, WHICH IS WHY TAXES SHOULD BE LESS INSTEAD OF MORE.                                                               
BUSINESSES THAT THEY ARE BRINGING IN.                                                                                                                                      
CAN'T THINK OF ANY NOW.                                                                                                                                                                 
CAN'T THINK OF ANY RIGHT NOW.                                                                                                                                                     
CAN'T THINK OF ANY.                                                                                                                                                                            
CAN'T THINK OF ANYTHING AT THIS TIME.                                                                                                                                       
CAN'T THINK OF ANYTHING SPECIFIC. THEY STAY ON TOP OF THINGS.                                                                                       
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ONE, EXCEPT THE DISTRICT.                                                                                                                                   
CAN'T THINK OF ONE.                                                                                                                                                                           
CAN'T THINK OF ONE.                                                                                                                                                                           
CAN'T' THINK OF ANYTHING.                                                                                                                                                               
CITY CENTER WITH THE SKATING RINK AND THE LIBRARY.                                                                                                            
COMMERCIAL DEVELOPMENT HAS BEEN REALLY GREAT.                                                                                                             
COMMERCIAL DEVELOPMENT IN THE LAST THREE YEARS. THE DISTRICT.                                                                                  
COMMERCIAL DEVELOPMENT, THERE IS MORE OF IT.                                                                                                                   
COMMERCIAL GROWTH.                                                                                                                                                                      
COMMERCIALLY IMPROVED.                                                                                                                                                               
COMMUNITY IS RAPIDLY DEVELOPING, NEW HOUSES GOING UP ALL THE TIME.                                                                     
COMPLETION OF 11400 SOUTH.                                                                                                                                                         
COMPLETION OF 11400 SOUTH.                                                                                                                                                         
CONSTRUCTION AND GROWTH HAVE IMPROVED.                                                                                                                         
CONSTRUCTION.                                                                                                                                                                                    
DAYBREAK AND TRAX.                                                                                                                                                                          
DAYBREAK.                                                                                                                                                                                              
DAYBREAK. IT'S SUCH A NICE, STRUCTURED, PLANNED COMMUNITY.                                                                                       
DECORATIVE WALLS ON 98TH SOUTH.                                                                                                                                              
DECREASED THE TAX BASE AND BECOME MORE BUSINESS FRIENDLY.                                                                                       
DID GOOD JOB WITH GROWTH.                                                                                                                                                          
DISTRICT AS SHOPPING AREA AND DAYBREAK.                                                                                                                                
DISTRICT.                                                                                                                                                                                                 
DISTRICT. GOOD VARIETY OF STORES. TOO MANY WALMARTS.                                                                                                  
DOING A GREAT JOB.                                                                                                                                                                            
DON'T HAVE ANYTHING.                                                                                                                                                                      



DON'T KNOW OF ANY.                                                                                                                                                                          
DON'T KNOW, HAVEN'T SEEN ANY IMPROVEMENTS.                                                                                                                     
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T REALLY KNOW.                                                                                                                                                                           
DONE A GREAT JOB IN MAKING THE SMALLER PARKS MORE USEABLE TO THE PUBLIC.                                                         
DONE A LOT OF AGRICULTURE ON THE CITY.                                                                                                                                   
EAST AND WEST ROADS.                                                                                                                                                                      
EVERYTHING'S THE SAME.                                                                                                                                                                    
FINISHED REDWOOD ROAD, IT LOOKS BETTER.                                                                                                                               
GET MORE BUSINESSES OUT HERE, TRYING TO KEEP PARKS MORE UPDATED.                                                                         
GETTING MORE BUSINESSES TO COME IN.                                                                                                                                       
GETTING MORE RESTAURANTS AND BUSINESSES IN.                                                                                                                     
GETTING THE DISTRICT.                                                                                                                                                                        
GETTING THE RETAIL AREAS UP AND RUNNING AGAIN.                                                                                                                
GOOD RECREATIONAL OPPORTUNITIES.                                                                                                                                           
GOT A NICE BRIDGE HERE WHEN THEY CLOSED THE SCHOOL DOWN.                                                                                        
GROWTH AND BUSINESSES.                                                                                                                                                                 
GROWTH OF THE DISTRICT.                                                                                                                                                                 
GROWTH OF THE SOUTH JORDAN CITY, CITY HALL COMPLEX.                                                                                                     
GROWTH, IT'S GROWN.                                                                                                                                                                        
GROWTH.                                                                                                                                                                                                
GROWTH.                                                                                                                                                                                                
GROWTH. NEW BUILDINGS AND BUSINESSES.                                                                                                                                 
HAVE AN UNIFIED APPROACH TO DEVELOPMENT. NOT GIVE IN TO EVERY DEVELOPER THAT 
WANTS TO BUILD IN CITY. DEVELOPER GETS WAY AND THERE IS NOT MUCH INTEREST IN 
CITIZENS' INPUT.                                                                                      
HAVEN'T BEEN HERE LONG ENOUGH TO SEE ANY MAJOR IMPROVEMENTS.                                                                            
HAVEN'T BEEN HERE THAT LONG.                                                                                                                                                      
HAVEN'T NOTICED ANYTHING.                                                                                                                                                            
HAVEN'T NOTICED.                                                                                                                                                                                
HAVEN'T PAID ATTENTION.                                                                                                                                                                  
HAVEN'T PAID ATTENTION.                                                                                                                                                                  
HAVEN'T SEEN ANY.                                                                                                                                                                               
HAVEN'T SEEN ANY.                                                                                                                                                                               
HAVEN'T SEEN ANYTHING OVER THE PAST THREE YEARS.                                                                                                             
HAVEN'T SEEN MUCH IMPROVEMENTS.                                                                                                                                           



HAVING COMMERCIAL AREAS HAVE IMPROVED AND THE NEW LIBRARY AND MUSEUM.                                                     
HOUSING DEVELOPMENT THAT IS NICELY PLANNED, RENT, TOWNHOUSE, BIG LOTS, SMALL 
LOTS, THERMAL ENERGY AND OTHER OPTIONS. WALKING DISTANCE FROM THE MALL.                                                       
HUGE GROWTH.                                                                                                                                                                                     
I CAN'T NAME ONE AT THIS TIME, ONLY BEEN IN CITY 11 MONTHS.                                                                                           
I CAN'T REALLY THINK OF ONE.                                                                                                                                                           
I CAN'T SAY WHAT'S IMPROVED.                                                                                                                                                        
I CAN'T THINK OF ANY.                                                                                                                                                                          
I CAN'T THINK OF ANYTHING.                                                                                                                                                              
I CANNOT THINK OF ANYTHING THAT HAS IMPROVED OVER THE LAST THREE YEARS.                                                            
I DON'T EVEN KNOW THAT I RECOGNIZE ANYTHING IN PARTICULAR.                                                                                         
I DON'T KNOW IF I COULD NARROW THAT DOWN.                                                                                                                        
I DON'T KNOW, I DON'T KNOW THAT IT'S ANY DIFFERENT.                                                                                                           
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T THINK THERE IS ANY.                                                                                                                                                              
I HAVEN'T NOTICED ANYTHING.                                                                                                                                                          
I HAVEN'T PAID THAT MUCH ATTENTION.                                                                                                                                        
I LIKE THE MOUNTAIN VIEW CORRIDOR.                                                                                                                                           
I LIVE AT THE VERY NORTH END OF SOUTH JORDAN AND WE DON'T GET INTO TO THE CITY 
MUCH.                                                                                                                                                                            
I REALLY LIKE THE DISTRICT AREA AND DAYBREAK. I LIKE THE CONVENIENCE OF LOCATION, ALL 
THE SHOPS, RESTAURANT, THEATER AND RETAIL. THE WALKING TRAILS AND THE LAKE AT 
DAYBREAK.                                                                                   
I THINK THE EXPANSION OF THE COMMERCIAL BUSINESS HAS IMPROVED.                                                                              
I THINK THEY'RE TRYING TO DEVELOP A CITY IDENTITY, AND THEY HAVE WORKED HARD ON 
THAT AND DEVELOPED PROGRAMS TO PROMOTE A COHESIVE COMMUNITY, BUT THEN THE 
APPEARANCE ISN'T ALWAYS AT THE TOP LEVEL.                                                             
I'M HAPPY THEY IMPROVED THE ROADS, IT'S VERY EFFICIENT.                                                                                                    
IMPROVEMENT IN CITY BUILDINGS AND CITY PARKS.                                                                                                                    
IMPROVING 11400 S.                                                                                                                                                                            
IMPROVING THE LAND WITH BUILDING NEW HOUSING.                                                                                                               
INSTALLMENT OF 11400 SOUTH AS A MAIN ROAD CONNECTING TO THE FREEWAY.                                                              
IT STAYED ABOUT THE SAME, NO CHANGE.                                                                                                                                     
IT'S GROWING. I KIND OF LIKE THAT. WE'RE GETTING MORE BUSINESSES.                                                                               
IT'S MORE SAFETY. THE POLICE ARE AROUND MORE OFTEN, AND THE SAME PLACES THE 
SECURITY PATROLS. YOU CAN ALSO SEE THE STREETS BETTER.                                                                                                    
JORDAN RIVER WALKWAY.                                                                                                                                                                   
LACK OF PLANNING AND DEVELOPMENT, CITY ALLOWS UNCONTROLLED EXPANSION FOR TAX 
REVENUE. SUPPORTING DEVELOPERS RATHER THAN RESIDENTS.                                                                                               
LAW ENFORCEMENT GETTING BETTER.                                                                                                                                             



LESS BUSINESSES.                                                                                                                                                                                   
LESS CONSTRUCTION ON 106TH S AND 114TH S. COMPLETING THOSE HAS BEEN A MAJOR 
ACCOMPLISHMENT.                                                                                                                                                                     
LIKE THE DISTRICT, THE POOL.                                                                                                                                                             
LIKE THE WALLS BY SIDEWALKS AND STREETS, AND BY THE PARKS.                                                                                            
LOVES THE CITY CENTER.                                                                                                                                                                      
MADE 114TH AREA BIGGER AND WELL PLANNED.                                                                                                                          
MARKET ON SATURDAY, FARMERS MARKET.                                                                                                                                   
MORE ATTENTION TO CITIZEN COMMENTS.                                                                                                                                    
MORE BUSINESS ESTABLISHMENTS AND RESTAURANTS HAVE COME INTO THE CITY.                                                            
MORE BUSINESS OPENING AND MORE JOBS.                                                                                                                                  
MORE BUSINESS OUT WEST.                                                                                                                                                               
MORE BUSINESS.                                                                                                                                                                                    
MORE BUSINESSES AVAILABLE.                                                                                                                                                           
MORE BUSINESSES COMING IN.                                                                                                                                                          
MORE BUSINESSES COMING IN.                                                                                                                                                          
MORE BUSINESSES, THINGS ARE EASIER TO ACCESS.                                                                                                                     
MORE COMMERCIAL BUSINESSES, WHICH IS WHAT WE NEEDED.                                                                                               
MORE COMMERCIAL BUSINESSES. I LIVE WEST OF BANGERTER, SO IT'S BEEN NICE TO SEE MORE 
BUSINESSES OUT HERE. I'D LOVE TO SEE MORE RESTAURANTS.                                                                                                  
MORE OFFICES.                                                                                                                                                                                      
MORE REST.                                                                                                                                                                                            
MORE RESTAURANTS.                                                                                                                                                                           
MORE RETAIL BUSINESSES.                                                                                                                                                                  
MORE RETAIL.                                                                                                                                                                                         
MORE SHOPPING.                                                                                                                                                                                  
MORE SMALL BUSINESSES.                                                                                                                                                                  
MORE STORES.                                                                                                                                                                                       
MORE STREET LIGHTS AND LIGHT SIGNALS HAVE BEEN PUT IN.                                                                                                  
MORE THINGS TO DO.                                                                                                                                                                           
MOUNTAIN VIEW AND TRAX.                                                                                                                                                              
MOUNTAIN VIEW CORRIDOR, VERY SAFE.                                                                                                                                        
NEW CITY OFFICES AND SENIOR CITIZENS PLACES.                                                                                                                         
NEW GARBAGE CAN LIDS.                                                                                                                                                                    
NEW LIGHTS ON THE STREET.                                                                                                                                                              
NEW PLACES.                                                                                                                                                                                          
NEW ROADS, 104TH, 114TH.                                                                                                                                                               
NEW ROADS.                                                                                                                                                                                           
NEW SOCCER PLACE, REALLY NICE.                                                                                                                                                    
NEW WALMART.                                                                                                                                                                                    
NICE COMMERCIAL DEVELOPMENTS OUT OF THE DISTRICT.                                                                                                        
NO IMPROVEMENTS THAT WEREN'T ALREADY HERE, MAYBE ATTRACTING MORE BUSINESSES.                                          
NO MAJOR IMPROVEMENTS, BECAUSE EVERYTHING IS BRAND NEW AND GREAT.                                                                 
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NONE, CODE ENFORCEMENT BUT THAT COMES BACK TO WHO YOU ARE AND WHO YOU KNOW. 



THEY DON'T MAKE EVERYONE KEEP UP THEIR YARDS.                                                                                                                   
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NOT JUST STAYING A BEDROOM COMMUNITY AND BRINGING BUSINESSES IN.                                                                      
NOT REALLY SURE, ONLY BEEN HERE FOR 6 MONTHS.                                                                                                                   
NOT REALLY.                                                                                                                                                                                           
NOT SURE HOW TO ANSWER.                                                                                                                                                             
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOTHING IN PARTICULAR.                                                                                                                                                                   
NOTHING REALLY, MAYBE MORE COMMERCIAL DEVELOPMENT.                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTICED THE WIDENING OF 114TH SOUTH AND NICELY LANDSCAPED AND 3200 WEST, ALSO.                                          
ONE MAJOR THING IS OUR SECONDARY WATER, BECAUSE WE HAVE GREAT CULINARY WATER 
BUT SECONDARY WATER HAS NOT YET BEEN A SUCCESS.                                                                                                             
OPENED UP THE HOSPITAL.                                                                                                                                                                 
OVERALL APPEARANCE OF CITY HAS IMPROVED.                                                                                                                            
PROBABLY THE BUSINESS DEVELOPMENTS.                                                                                                                                     
PROBABLY THE DISTRICT,  MORE FACILITIES TO SHOP AND DINE.                                                                                               
PROBABLY THE DISTRICT, BROUGHT A LOT OF BUSINESS HERE.                                                                                                  
PROBABLY THE LIGHTING. AREAS THAT WERE LACKING, MORE LIGHTS WERE INSTALLED. 
IMPROVED THE ROADS AND MADE THEM NOT SO HORRIBLE TO DRIVE ON.                                                                            
PROBABLY, I WOULD SAY THE IMPROVED ROAD ON 104TH & 114TH.                                                                                       
PUTTING 114TH SOUTH ALL THE WAY THROUGH THE FREEWAY INTO SANDY.                                                                        



PUTTING IN 114TH TO THE FREEWAY.                                                                                                                                               
PUTTING IN MORE CROSS STREETS.                                                                                                                                                   
PUTTING IN MORE STREET LIGHTS AND REPLACING OLD POLES.                                                                                                 
REALLY NOT SURE OF ANY MAJOR IMPROVEMENTS IN THE LAST THREE YEARS.                                                                      
REPAVED STREETS.                                                                                                                                                                                
ROAD CONSTRUCTION. RESOLUTION OF THE LITIGATION.                                                                                                            
ROAD IMPROVEMENTS.                                                                                                                                                                        
ROADS HAVE BEEN IMPROVED.                                                                                                                                                          
ROADS HAVE IMPROVED.                                                                                                                                                                     
ROADS LOOK GOOD.                                                                                                                                                                             
ROADS.                                                                                                                                                                                                     
ROADS. THEY'VE PUT IN NEW ROADS, BIG ROADS, THEY'VE IMPROVED THE ROADS, WIDENED 
THE ROADS.                                                                                                                                                                      
ROADS. WIDENING OF THOROUGHFARES.                                                                                                                                       
ROADWAYS.                                                                                                                                                                                            
SEEMS LIKE IT IS ABOUT THE SAME, I LOVE THE ONLINE BILL PAY.                                                                                              
SERVICES WITH WATER DEPARTMENT HAS BEEN GREAT.                                                                                                             
SIDEWALKS, STREET LIGHTS.                                                                                                                                                                
SNOW REMOVAL HAS IMPROVED.                                                                                                                                                     
SOUTH JORDAN CITY PARK IMPROVEMENT.                                                                                                                                    
STREET BUILDING.                                                                                                                                                                                  
STREET CLEAN UP.                                                                                                                                                                                 
STREET DEPARTMENT HAS DONE VERY GOOD, KEEPING ROADS REPAIRED.                                                                             
STREET INFRASTRUCTURES AND LIGHTING HAVE IMPROVED.                                                                                                     
STREET LIGHTING.                                                                                                                                                                                  
STREET LIGHTING. WE GOT SOME.                                                                                                                                                     
STREET LIGHTS CAME IN.                                                                                                                                                                      
STREET LIGHTS.                                                                                                                                                                                       
STREETS ARE REPAIRED REGULARLY.                                                                                                                                                 
STREETS HAVE BEEN IMPROVED, ESPECIALLY DOWN MY STREET.                                                                                              
SUBDIVISIONS GOING UP.                                                                                                                                                                    
TAKING BETTER CARE OF THE GREEN BELT.                                                                                                                                      
THE 114TH IMPROVEMENT.                                                                                                                                                                
THE AQUATIC CENTER.                                                                                                                                                                          
THE BIG ONE IS THE 11400 SOUTH AND THE TRAFFIC FLOW.                                                                                                       
THE BUILDING OF THE DISTRICT. EATING FACILITIES OUT HERE. THEATRES, BOUTIQUES AS WELL.                                     
THE BUSINESS DISTRICT, THEY'RE GETTING MORE PLACES TO EAT, THE ENTERTAINMENT 
DISTRICT, I GUESS YOU'D SAY.                                                                                                                                                       
THE BUSINESSES COMING IN.                                                                                                                                                              
THE BUSINESSES LOOK NICE. AND, BALL PARKS. THE SENIOR CITIZENS AREA IS REAL NICE.                                                   
THE BUSINESSES. BRINGING MORE BUSINESSES. I THINK IT HELPS THE PROPERTY TAXES TO 
HAVE MORE BUSINESSES.                                                                                                                                                          
THE CITY CENTER, THE IMPROVEMENT THERE.                                                                                                                               
THE CITY HALL AREA.                                                                                                                                                                             
THE COMMERCIAL AREAS, RETAIL OPTIONS ARE MUCH BETTER.                                                                                               
THE COMMERCIAL BUSINESS THEY HAVE PUT IN.                                                                                                                           
THE COMMUNITY EVENTS.                                                                                                                                                                  
THE COMPLETION OF 106TH AND 114TH SOUTH ROADS. I THINK THAT SOUTH JORDAN CITY 



SPENDS TOO MUCH MONEY ON THING THAT DON'T MATTER, FOR EXAMPLE WATERFALLS AND 
ROUNDABOUTS.                                                                                         
THE COMPLETION OF THE ROADS.                                                                                                                                                     
THE CONSTRUCTION OF THE MALLS.                                                                                                                                                 
THE DISTRICT AND CITY HALL AREA.                                                                                                                                                   
THE DISTRICT AND THE RESTAURANTS.                                                                                                                                             
THE DISTRICT COMPLEX.                                                                                                                                                                      
THE DISTRICT HAS IMPROVED, NOT SO OLD.                                                                                                                                   
THE DISTRICT HAS IMPROVED.                                                                                                                                                            
THE DISTRICT SHOPPING CENTER WAS BUILT.                                                                                                                                 
THE DISTRICT, THE SHOPPING DISTRICT.                                                                                                                                           
THE DISTRICT.                                                                                                                                                                                         
THE DISTRICT.                                                                                                                                                                                         
THE DISTRICT.                                                                                                                                                                                         
THE DISTRICT. IT'S A SHOPPING AREA. IT'S MADE THIS PART OF SOUTH JORDAN A LITTLE BETTER 
TO LIVE IN.                                                                                                                                                             
THE DISTRICT. IT'S BEEN DEVELOPED AND HAS A LOT OF COMMERCIAL BUSINESS AND REVENUE 
TO THE CITY.                                                                                                                                                                 
THE DISTRICT. IT'S IN A GOOD LOCATION. GOOD COMMERCIAL AND SHOPPING FOR THE CITY.                                          
THE DISTRICT. MORE SHOPPING, RESTAURANTS, ETC. IT'S CLOSER.                                                                                            
THE EAST WEST TRAFFIC TO THE FREEWAY AND BANGERTER, VERY SATISFIED WITH THAT.                                                
THE ECONOMIC DEVELOPMENT.                                                                                                                                                        
THE ECONOMIC GROWTH.                                                                                                                                                                   
THE ELECTION ON THE TWO NEW CITY COUNCILMEN, THEY TEND TO KNOW WHAT THE CITY 
FOLK WANT.                                                                                                                                                                         
THE EXIT ON 114TH.                                                                                                                                                                              
THE FILTERING OF THE IRRIGATION WATER.                                                                                                                                    
THE GROWTH OF BUSINESS IN THE AREA.                                                                                                                                        
THE GROWTH, HOUSING MARKET FILLING IN, AESTHETIC APPEARANCE OF THE CITY, LOOKING 
NICE.                                                                                                                                                                          
THE IMPROVEMENT OF ROADS AND WATER SYSTEMS.                                                                                                                 
THE LIBRARY AND CITY HALL.                                                                                                                                                              
THE LIGHT ON 11400 S AND 7TH WEST IS HORRIBLE AND NEVER CHANGES, HAS BEEN KNOWN 
TO SIT THROUGH 3 LIGHTS, THE OTHER SIDE GETS TO GO BUT NOT FROM MY SIDE IN THE 
NEIGHBORHOOD. PEOPLE GET VERY MAD HAVING TO SIT THERE FOR 3 LIGHTS.                              
THE LIGHTING ON REDWOOD ROAD.                                                                                                                                                 
THE LIGHTING ON THE STREETS.                                                                                                                                                         
THE LIGHTS.                                                                                                                                                                                            
THE MAIN ROADS WERE WIDENED.                                                                                                                                                   
THE MAIN STREETS LIKE 104TH & 114TH, MAKING FREEWAYS SAFER. REDWOOD ROAD IS ONE 
OF THEM.                                                                                                                                                                        
THE MALL.                                                                                                                                                                                               
THE NEW HOSPITAL.                                                                                                                                                                              
THE NEW ROAD ON 11400 SOUTH. A MUCH CLEANER AND STRAIGHTER APPEARANCE, AND IT 
LOOKS GREAT.                                                                                                                                                                      
THE PARK IMPROVEMENTS.                                                                                                                                                                 
THE PARKING AT OFFICE BUILDINGS.                                                                                                                                                 
THE PARKS AND THE ROADS ARE GOOD IMPROVEMENTS.                                                                                                           



THE PAVING AND WIDENING OF THE ROADS, AND 114TH SOUTH.                                                                                             
THE RAPID GROWTH AND PRICE OF HOMES ARE GOING LOWER.                                                                                               
THE RECOGNITION OF THE BIKE LANES.                                                                                                                                            
THE RESURFACING OF TENTH WEST.                                                                                                                                                 
THE RIVER TRAIL.                                                                                                                                                                                    
THE ROAD REPAIR HAS BEEN GOOD. 4000 WEST BETWEEN 90TH AND 104TH. IT WAS ROUGH 
BEFORE 3 YEARS AGO.                                                                                                                                                               
THE ROADS ARE BETTER.                                                                                                                                                                      
THE ROADS ARE BETTER. THEY WERE ALWAYS DIGGING UP EVERYTHING, AND THEY SEEM 
BETTER MAINTAINED, NOT A LOT OF CONSTRUCTION GOING ON. THE CONSTRUCTION WORK IS 
OVER. THERE WERE POTHOLES THAT USED TO DRIVE ME BANANAS. THEY FIXED IT.                             
THE ROADS HAVE BEEN WIDENED.                                                                                                                                                    
THE ROADS HAVE GOTTEN A LITTLE BETTER. A LOT MORE COMMERCIAL AND RESIDENTIAL 
DEVELOPMENT.                                                                                                                                                                       
THE ROADS HAVE IMPROVED.                                                                                                                                                             
THE ROADS HAVE IMPROVED. 40TH WEST BETWEEN THE NORTH BORDER OF SOUTH JORDAN 
AND 98TH SOUTH.                                                                                                                                                                     
THE ROADS WERE FIXED.                                                                                                                                                                      
THE ROADS, BUT STILL NEEDS SOME WORK.                                                                                                                                    
THE ROADS, DID A GOOD JOB.                                                                                                                                                            
THE ROADS.                                                                                                                                                                                             
THE ROADS.                                                                                                                                                                                             
THE ROADS.                                                                                                                                                                                             
THE ROADS.                                                                                                                                                                                             
THE ROADS. THEY'VE WIDENED THEM, WHICH IS A GOOD THING. I ALSO LIKE THEY CONNECTED 
114TH FROM BANGERTER CLEAR DOWN TO SANDY, THAT WAS NICE.                                                                                       
THE SOUTH JORDAN REC CENTER WAS BUILT.                                                                                                                                 
THE STATE'S WIDENING AND PUTTING THE 114TH SOUTH STREET IN THERE. THIS HELPED A LOT, 
BUT THE STATE DID IT, NOT SOUTH JORDAN. THEY LEFT A HUGE MUD HOLE IN FRONT OF MY 
HOME AND I TOLD THEM WHEN THEY DUG IT UP HOW TO PUT IT RIGHT. THEY DIDN'T LISTEN.         
THE STREET LIGHTING HAS IMPROVED.                                                                                                                                            
THE STREET MAINTENANCE HAS BEEN GOOD WITH POT HOLES REPAIRING.                                                                            
THE STREETS, MADE THEM A LITTLE BETTER. NOT SO MANY POT HOLES.                                                                                 
THE TRAFFIC, THE STREET OF 104TH AND 9800 SINCE THEY WERE FINISHED UP.                                                                    
THE TRAIL ALONG THE JORDAN RIVER. THE LENGTH AND THE PAVEMENT IS BETTER.                                                            
THE WIDENING OF THE STREETS.                                                                                                                                                        
THERE IS ABOUT THE RIGHT AMOUNT OF BUSINESS NOW, I'M WORRIED THAT THERE WILL BE 
MORE THAT WE DON'T NEED.                                                                                                                                                        
THERE USED TO BE A BIG MOUNT OF DIRT BEHIND THE FIRE STATION ON 10600 S AND 4800 W, 
AND THEY TURNED IT INTO A HUGE PARK.                                                                                                                                       
THEY ARE MORE COMMERCIAL. THAT BRINGS MORE REVENUE INTO THE CITY.                                                                      
THEY CONTROL EXPANSION VERY WELL. THEY'VE DONE A GOOD JOB OF KEEPING THINGS 
WHERE THEY SHOULD BE, LIKE ZONING, ETC.                                                                                                                                  
THEY FINISHED THE SIDEWALK ON SKYE DRIVE.                                                                                                                              
THEY FINISHED THE SOUTH JORDAN PARKWAY.                                                                                                                             
THEY FIXED UP THE ROAD ON 2200 W SOMEWHAT. THEY FIXED PART OF IT AND THE GRASS 
ALONG THE EDGES. THEY FIXED THE MAIN ROAD ON 10400 SOUTH, THEY WIDENED IT. IT'S A 
LOT BETTER NOW.                                                                                



THEY HAD A REAL FUN MOVIE NIGHT ON THE WEEKENDS. AN OUTDOOR EVENT IN THE 
SUMMER TIME.                                                                                                                                                                           
THEY HAVE DONE SUCH A GOOD JOB ON COMMUNITY ACTIVITIES OF THE CITY.                                                                    
THEY HAVE PUT SOME VERY GOOD RESTAURANTS AND SHOPPING. WE CAN GET EVERYTHING 
WE NEED HERE IN SOUTH JORDAN WITHOUT GOING TO DOWNTOWN SALT LAKE.                                                                
THEY HAVE REDONE A FEW ROADS, 1300 WEST.                                                                                                                            
THEY PUT IN TO HANDLE THE TRAFFIC ON 114TH SOUTH.                                                                                                            
THEY PUT SIDEWALKS IN OUR NEIGHBORHOOD.                                                                                                                            
THEY PUT SIDEWALKS ON SKYE DRIVE.                                                                                                                                              
THEY SEALED THE ROADS. WORKS REALLY WELL AND NO POT HOLES.                                                                                      
THEY'VE BROUGHT IN A LOT OF BUSINESSES.                                                                                                                                  
THEY'VE DONE WELL WITH THE PARK. WE HAVE GOT THE STREET LIGHTS NOW.                                                                    
THEY'VE GOTTEN SOME OF THE BIGGEST STORES OUT HERE. AND, BRINGING MORE 
RESTAURANTS HERE, SO THAT WE DON'T HAVE TO TRAVEL SO FAR.                                                                                          
TRAFFIC AND ROADS HAVE IMPROVED.                                                                                                                                            
TRAFFIC AND STREET WIDENING. MAJOR ARTERIAL IMPROVEMENTS. CONGESTION IS NOT AS 
BAD.                                                                                                                                                                             
TRANSPORTATION.                                                                                                                                                                                
TRAX AND COMMERCIAL IMPROVEMENTS.                                                                                                                                     
TRAX AND SPRUCING UP THE AREA AROUND THE TRAX.                                                                                                              
TRAX STATION AND THE FRONTRUNNER STATION.                                                                                                                        
TREES IN THE PARKS.                                                                                                                                                                             
TRYING TO IMPROVE THE YOUTH PROGRAMS.                                                                                                                               
UPKEEP OF THE SIDEWALKS.                                                                                                                                                                
WALMART.                                                                                                                                                                                              
WE GOT STREETS LIGHTS.                                                                                                                                                                     
WE GOT THE TRAX LINE IN.                                                                                                                                                                  
WHAT THEY DID WITH 11400 WORKS GREAT.                                                                                                                                 
WIDENED 104 SOUTH.                                                                                                                                                                          
WIDENED 104TH S.                                                                                                                                                                                
WIDENED 104TH STREET.                                                                                                                                                                     
WIDENING 114TH SOUTH TROUGH, IT HELPS ALLEVIATE TRAFFIC, AND ALSO THE APPEARANCE. 
IT'S NICE.                                                                                                                                                                    
WIDENING OF 10400.                                                                                                                                                                            
WIDENING OF 104TH SOUTH.                                                                                                                                                             
WIDENING OF 10600 AND 11400 SOUTH.                                                                                                                                         
WIDENING OF 114TH SOUTH AND 104TH SOUTH.                                                                                                                          
WIDENING OF 114TH SOUTH.                                                                                                                                                             
                                                                                                                                                                                                         
 
Q30OTH WHAT THINGS ARE YOU CONCERNED ABOUT THE NEIGHBORHOOD COULD HELP YOU 
WITH (OTHER CATEGORY)? 
 
40TH WEST BETWEEN 98TH SOUTH. IT'S VERY UGLY THERE, MAYBE A CITY PARK TO BEAUTIFY IT.                                     
A LOT WAS USED FOR BUILDING NEW HOUSES INSTEAD OF BEING USED AS A PARK. ALL TO 
MAKE THE BUILDER HAPPY, BUSINESSES NOT RESIDENTS.                                                                                                            
A PROBLEM HOUSE ON END OF OUR STREET, THE POLICE AND HEALTH DEPARTMENT TOOK A 
WHILE TO TAKE CARE OF IT.                                                                                                                                                         



ACCESS TO THE JORDAN RIVER TRAIL.                                                                                                                                               
ANIMAL CONTROL.                                                                                                                                                                                
BETTER RESPONSE FROM CITY OFFICES.                                                                                                                                           
BETTER RESTAURANTS, CHURCHES FOR OTHER FAITHS.                                                                                                                
BRING IN COSTCO.                                                                                                                                                                                 
BUS SERVICE. WHEN WE FIRST MOVED HERE WE DID NOT ANYMORE.                                                                                      
CHILDREN UNATTENDED IN THE STREET.                                                                                                                                          
CONCERNED ABOUT CITY HOLDING DEVELOPERS TO ORIGINAL PLANS.                                                                                    
DON'T WANT HIGH DENSITY HOUSING IN OUR NEIGHBORHOOD.                                                                                              
ENFORCEMENT OF ANIMAL CONTROL IN REGARDS TO LOOSE DOGS RUNNING AROUND THE 
NEIGHBORHOOD.                                                                                                                                                                         
FENCING AROUND PARK, SOMETHING OTHER THAN THE RIDICULOUS PICKETT FENCE THEY PUT 
UP.                                                                                                                                                                             
FIRE HYDRANT AND CURB NEED TO BE PAINTED. WE HAVE A DRUG DEALER DOWN THE STREET.                                       
FIXED PLANTING ON TRAIL ALONG 114TH.                                                                                                                                       
FLOODING ISSUES FROM THE AQUEDUCT AND CANALS, AND EVERYONE IS SAYING SOMEONE 
ELSE IS RESPONSIBLE FOR IT, SO NOTHING GETS TAKEN CARE OF.                                                                                              
GARBAGE, SEMI ANNUAL BULK PICK UP.                                                                                                                                          
GET RID OF THE CODE POLICE.                                                                                                                                                            
GREEN GARBAGE CAN.                                                                                                                                                                         
HAVING CONDOS A LOT MAKES MY NEIGHBORHOOD REAL TRANSIENT.                                                                                   
I LIVE CLOSE TO DAYBREAK AND THEY SAID THE LAKE WOULD BE FINISHED, AND THEY'RE NOT 
ALLOWED TO GO OUT ON THE LAKE OR THE HIKE.                                                                                                                         
I LIVE NEXT TO A GULLY AND I DO NOT LIKE ALL THE LITTLE WILD CRITTERS THAT GO ALONG 
WITH IT.                                                                                                                                                                    
I WOULD LIKE A RECYCLING PROGRAM IN OUR VILLAGE, BUT I THINK THAT GOES BACK TO THE 
PRIVATE SECTOR AGAIN.                                                                                                                                                        
I WOULD LIKE TO SEE SOME NO PARKING SIGNS ON 102ND SOUTH. PEOPLE PARK ON THE 
STREET AND NOBODY GETS A TICKET.                                                                                                                                               
INFORMING PEOPLE BETTER.                                                                                                                                                              
JUST BETTER NEIGHBORHOOD PLANNING.                                                                                                                                      
KEEPING THE PROPERTY TAX LOW.                                                                                                                                                    
MAINLY HAVING A SAY ON WHAT COMES IN AND OUT OF THE NEIGHBORHOODS. LIKE THE NEW 
DRUG AND ALCOHOL CENTER.                                                                                                                                                        
MAINTAIN THE QUALITY OF THE NEIGHBORHOODS.                                                                                                                      
MAKING SURE THAT FORMER FARM LANDS SURROUNDING ARE TURNED INTO RESIDENTIAL 
RATHER THAN COMMERCIAL. NO MORE PROPERTY TAX INCREASE.                                                                                           
MORE SHADE TREES IN SOME AREAS.                                                                                                                                               
MY DRIVEWAY. IF THEY TOOK CARE OF THAT. THE SEWER BROKE AND NOW THE CEMENT IS 
COMING UP.                                                                                                                                                                        
NEIGHBORHOOD WATCH SIGN PUT ON THE STREET.                                                                                                                     
PEOPLE CANVASSING DOOR TO DOOR, SELLING THINGS. IT'S UNSAFE AND ANNOYING.                                                       
PEOPLE PARKING ON THE STREETS.                                                                                                                                                   
PIPES FOR THE CANAL.                                                                                                                                                                          
POWER LINES NEED TO BE BURIED.                                                                                                                                                   
RECREATION. SUPPORT OF THE HIGH SCHOOL. SUPPORT OF ZONING AND BUILDING. HUGE 
COMPLEXES OF APARTMENTS.                                                                                                                                                          
RELATIONSHIP WITH THE POLICE DEPARTMENT.                                                                                                                            



RESIDENTIAL DEVELOPMENT.                                                                                                                                                              
SENIOR CENTER.                                                                                                                                                                                     
THE AMOUNT OF SOLICITORS ARE TOO MANY. AND, VANDALISM IN OUR NEIGHBORHOOD.                                              
THE DENSITY OF THE GROWING POPULATION.                                                                                                                               
THE EMPTY LOT NEXT TO MY NEIGHBORHOOD. I'M CONCERNED WITH WHAT THEY CALL 
VILLAGE/ MIXED USE ZONING.                                                                                                                                                            
THE PARKS.                                                                                                                                                                                              
THE ROUNDABOUT BY THE DISTRICT.                                                                                                                                                
THE TRAFFIC LIGHT.                                                                                                                                                                               
THE WAY THE LIGHT IS TIMED AND WORK 11400 S & RIVER FRONT PARKWAY. THEY SHOULDN'T 
HAVE AN ARROW.                                                                                                                                                                
THEY CAN GET OUT OF THE WAY. THEY ARE BLOCKING PEOPLE ON USING THEIR PROPERTY THE 
WAY THEY WANT TO.                                                                                                                                                             
UNDERAGE KIDS OUT PAST CURFEW.                                                                                                                                                
WE HAVE A FLOOD ABATEMENT LOT, AND WE LIKE IT THERE. THEY WERE GOING TO SELL IT AND 
I DID NOT LIKE THAT. I WENT AND COMPLAIN.                                                                                                                               
WE LIVE CLOSE TO A GULLY AND KIDS USE THAT TO GO BACK AND FORTH TO SCHOOL. IT'S FULL 
OF WEEDS AND THEY ARE REALLY HIGH.                                                                                                                                        
WE LIVE SO CLOSE TO THE NEIGHBORHOOD WALMART, BEING OWNED BY WALMART. THE 
GROUNDS AREN'T BEING TAKEN CARE OF AS MUCH AS THE REST.                                                                                             
WE WANT OUR IRRIGATION CLEANED UP SO IT WILL QUIT MESSING UP OUR SPRINKLER 
SYSTEM.                                                                                                                                                                              
WILD GRASS, SO THERE WON'T BE FIRES. PAVE THE WALKING TRAILS.                                                                                      
ZONING. THEY'RE TRYING TO PUT A GAS STATION ON THE CORNER OF THE NEIGHBORHOOD. I 
DON'T LIKE THAT.                                                                                                                                                               
 
                                                                                                                                                                                         
Q33 WHY WERE YOU DISSATISFIED WITH THE CITY’S RESPONSE (WHEN CONTACTING CITY 
OFFICE)? 
 
BECAUSE THEY DID NOT RESPOND AND DID NOT DO SNOW REMOVAL.                                                                                   
BECAUSE THEY HAVE NOT RESPONDED TO MY COMPLAINT AS OF YET.                                                                                    
BECAUSE THEY NEVER PAY ATTENTION. AT 8 IN THE MORNING, THE WHOLE STREET IS FULL. 
YOU NEVER WANT TO GO OUTSIDE FROM YOUR HOUSE. THAT IS THE ONLY THING. YOU DON'T 
HAVE TO DO THAT. THEY DON'T PARK IN THE LOT.                                                   
BECAUSE THEY TOLD ME SALT WAS NOT IN THE BUDGET AND COULDN'T HELP.                                                                     
BECAUSE YOU GET NO RESPONSE, THE EMPLOYEES DON'T FEEL LIKE THEY ARE WORKING FOR 
THE PEOPLE OF THE CITY AND THEY PASS THE BUCK.                                                                                                                    
CITY HAS NOT KEPT THE PARK STRIP IN NEIGHBORHOOD MOWED.                                                                                           
DID NOT GET BACK TO ME ABOUT THE REPORT.                                                                                                                             
FENCE MY NEIGHBOR PUT IN AGAINST CODE AND NOTHING REALLY DONE ABOUT IT.                                                          
HAS NOT CORRECTED THE PROBLEM WITH HYDRANT AND DRUG DEALER ON THE STREET.                                                 
HAVE CALLED ABOUT GETTING THE STREET LIGHT FIXED AND NO RESPONSE.                                                                         
I AM NOT SURE WHERE TO GO.                                                                                                                                                          
I CALLED THEM ABOUT THE STRAY DOGS AND THEY TOLD ME TO CATCH THE DOG AND 
RESTRAIN THEM.                                                                                                                                                                         
I CONTACTED EVERY COUNCIL MEMBER, AND ONE OUT OF SIX RESPONDED. I ALSO WROTE THE 
MAYOR AND RECEIVED NO RESPONSE.                                                                                                                                             



I DON'T SEE THAT ANYTHING HAS CHANGED. TAKEN DOWN ALL THOSE TREES WHEN IT'S 
SUPPOSED TO BE THE CITY OF TREES AND NONE WERE PLANTED YET. THEY ALLOWED PETERSON 
DEVELOPMENT TO DO A HORRIBLE JOB OF LANDSCAPING THE SUBDIVISION AND WITH HOUSES 
TOO CLOSE.        
IT DIDN'T IMPROVE.                                                                                                                                                                              
IT TOOK A LONG TIME TO GET A HOLD OF THE GUY. EVERY TIME I CALLED HE WAS 
UNAVAILABLE. I ASKED TO MAKE AN APPOINTMENT BUT WAS TOLD I HAD TO CALL HIM. I 
CALLED MY CITY COUNCILMAN AND STRANGELY ENOUGH I GOT A CALL BACK FROM HIM.                               
NEVER RECEIVED A REPLY TO A COMPLAINT.                                                                                                                                   
NO ONE HAS CONTACTED ME.                                                                                                                                                            
NO ONE HELPED TO FIND DOGS POOPING IN THE YARD.                                                                                                              
SATISFIED WITH THEM GETTING BACK WITH ME BUT DIDN'T DO MUCH ABOUT IT.                                                                
THE BACKFLOW PREVENTERS THEY MADE EVERYONE INSTALL WAS DUMB. NO WAY OF 
IRRIGATION ON MY PROPERTY AND THEY STILL MADE US INSTALL A USELESS THING.                                                           
THE POLICE DEPARTMENT HAS NOT DONE ANYTHING ABOUT IT AND THE CITY WON'T PUT IN 
SPEED BUMPS.                                                                                                                                                                     
THEY ARE SUPPOSED TO INSPECT THE BACKFLOW, AND THEY DID NOT SHOW UP. CALLED THEM 
THREE TIMES. AND THEY NEVER SHOWED UP OR CALLED OR DID ANYTHING.                                                                         
THEY CAVED IN TO THE DEVELOPER WITHOUT TAKING THE CITIZENS' INPUT.                                                                          
THEY COULDN'T ANSWER THE QUESTION I HAD AND COULDN'T TELL ME WHERE TO GET THE 
INFO.                                                                                                                                                                             
THEY GOT THE SPEEDING TICKET SYSTEM SET UP.                                                                                                                          
THEY HAVE NOT RESPONDED, CALLED TWICE ABOUT REPLACING GARBAGE CAN.                                                                  
THEY REFUSED TO CALL ME BACK. I MADE THREE CALLS. I WENT INTO THE CITY OFFICE 
EXPLAINED AND COULD NOT TALK TO THE PERSON IN CHARGE AND ASKED FOR THE MANAGERS 
NUMBER AND THEY WOULD NOT GIVE IT TO ME.                                                          
THEY TOLD ME THEY KNEW MORE ABOUT IT THAN I DID, AND THAT THE SINK HOLE WASN'T 
THEIR PROBLEM AND THEY WEREN'T GOING TO FIX IT, PLUS CITY COUNCIL TOLD ME WE 
WEREN'T SMART TO LIVE ON 2200 WEST BECAUSE THEY TORE IT OUT AND WOULDN'T PUT IT 
BACK RIGHT.         
THEY'RE NOT VERY GOOD LISTENERS.                                                                                                                                               
TRIED TO GET A DOG WASTE POST IN THE PARKS AND GOT NO RESPONSE.   
 
 
Q34OTH FROM WHICH OF THE FOLLOWING SOURCES WOULD YOU LIKE TO RECEIVE 
INFORMATION ABOUT SOUTH JORDAN CITY? 
 
IN THE MAIL, IF IT IS SOMETHING IMPORTANT.                                                                                                                              
LOOK UP SOUTH JORDAN AND SEE WHAT'S GOING ON.                                                                                                               
MAIL                                                                                                                                                                                                         
PHONE CALL                                                                                                                                                                                            
REGULAR MAIL                                                                                                                                                                                       
 
 
 
 
 



Q35 HOW CAN THE CITY IMPROVE ITS COMMUNICATION THROUGH THESE SOURCES (SEE 
Q34)? 
 
A LITTLE BIT OF PRESENTATION.                                                                                                                                                         
A LITTLE MORE DONE WITH EMAIL.                                                                                                                                                   
A LITTLE MORE FREQUENT.                                                                                                                                                                  
A NEWSLETTER.                                                                                                                                                                                      
ACTUALLY HAVE A CHANNEL ON TV TO RAISE AWARENESS.                                                                                                         
ADD MORE EVENTS AND UPDATES MORE OFTEN.                                                                                                                          
ADVERTISE IT.                                                                                                                                                                                         
ADVERTISING FOR DAYBREAK.                                                                                                                                                            
ADVERTISING.                                                                                                                                                                                         
ALL OF THEM WOULD BE HELPFUL.                                                                                                                                                    
ALREADY DOES A GOOD JOB.                                                                                                                                                              
ALREADY DOES A GREAT JOB.                                                                                                                                                              
ALREADY DOES A GREAT JOB.                                                                                                                                                              
AN APP FOR YOUR MOBILE PHONE.                                                                                                                                                   
ANY INFO ABOUT THE CITY AND THE SCHOOLS.                                                                                                                              
ASK OUR OPINION.                                                                                                                                                                                
ASK US FOR FEED BACK AND DIRECT US SOME PLACE WE CAN TALK TO A LIVE PERSON.                                                       
AT LEAST IF SOMEONE COMPLAINS AT LEAST ASK FOR A NAME AND FIND OUT WHO I AM. SO 
NOTHING IS HIDING. MORE COURTESY, AT LEAST RESPOND. THEY HAVE TO BE MORE 
REASONABLE.                                                                                            
BE MORE INFORMATIVE.                                                                                                                                                                      
BEING LIKE THEY HAVE BEEN, MAYBE MORE FREQUENT AND IN EMAIL.                                                                                   
BETTER COMMUNICATION.                                                                                                                                                                 
BETTER WEBSITE.                                                                                                                                                                                   
BY ACTUALLY LISTENING AND RESPONDING TO CITIZENS.                                                                                                            
BY LISTENING TO THE CITIZENS AND TAKE THEIR RECOMMENDATIONS INSTEAD OF IGNORING 
THEM. IT IS A WASTE OF TIME. THEY LET YOU TALK AND TOTALLY IGNORE YOU.                                                                    
BY SIMPLY COMMUNICATING. BY USING THOSE SOURCES.                                                                                                          
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
COMMUNICATE ABOUT EVENTS AND DEVELOPMENT HEARINGS.                                                                                              
COVER WHAT'S COMING UP IN THE LOCALE, WOULD LIKE TO KNOW CONSTRUCTION PLANS 
COMING UP AND ASK FOR INPUT FROM CITIZENS.                                                                                                                         
DEVELOP NEIGHBORHOOD COUNCILS.                                                                                                                                              
DIRECT AND TO THE POINT, THINGS THAT ARE TOO WORDY PEOPLE DON'T KNOW.                                                              
DO IT MORE OFTEN AND CONSISTENT.                                                                                                                                             
DOING FINE.                                                                                                                                                                                            
DOING GOOD ALREADY.                                                                                                                                                                       
DOING GOOD.                                                                                                                                                                                         
DON'T GIVE ENOUGH NOTICE OF EVENTS.                                                                                                                                       
DON'T HAVE ANY COMMUNICATION PROBLEMS.                                                                                                                           
DON'T HAVE ANY PROBLEMS WITH IT.                                                                                                                                              
DON'T KNOW IF THEY CAN.                                                                                                                                                                 



DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T NEED TO IMPROVE.                                                                                                                                                                  
EMAIL AND FLYERS IN UTILITY BILLS.                                                                                                                                                 
EMAIL MORE.                                                                                                                                                                                          
EMAIL NOTICES, IT WOULD HELP TO GET AN AGENDA ON THE CITY COUNCIL MEETINGS, IT 
WOULD HELP A LOT.                                                                                                                                                                
EMAIL WOULD ALSO BE NICE.                                                                                                                                                             
EMAILS.                                                                                                                                                                                                    
ENSURE TIMELY RESPONSE CALLS WITH ACCURATE INFORMATION AND GET BACK TO YOU 
TIMELY.                                                                                                                                                                              
EVENTS NOTICES.                                                                                                                                                                                   
EVENTS, JUST BE MORE INFORMATIVE ABOUT EVENTS AND DEVELOPMENT OF THE CITY. AS FAR 
AS THE WATER QUALITY, MY MAIN THING IS DEVELOPMENT OF THE CITY AND COMMUNITY 
AND THE TREE THING, SO MANY AREAS THEY CAN PUT IN TREES.                                         
EVERYONE READS THEIR MAIL EVERY DAY, I READ EVERYTHING THAT COMES AND I WANT TO 
KNOW RESIDENT INFORMATION.                                                                                                                                                     
FELT THE NEED TO.                                                                                                                                                                                
FREQUENT UPDATING WITH DATA ALWAYS GOING BACK AND CHECKING LINKS ARE VALID AND 
WORKING TO SEEK INFORMATION.                                                                                                                                                   
GENERAL INFO.                                                                                                                                                                                       
GET INFO OF WHAT THE CITY IS PLANNING OUT TO THE RESIDENTS.                                                                                         
GET INFO ON CRITICAL ISSUES OUT TO THE RESIDENTS.                                                                                                                
GET INFO OUT.                                                                                                                                                                                       
GET INFORMATION OUT TO THE PEOPLE.                                                                                                                                         
GET IT OUT MORE.                                                                                                                                                                                 
GET MORE INFORMATION ON THE WEBSITE.                                                                                                                                  
GET MORE INFORMATION OUT.                                                                                                                                                         
GET NOTICES OF THINGS HAPPENING OR THINGS HAPPENING AT CITY COUNCIL.                                                                   
GET THE INFO OUT.                                                                                                                                                                               
GET THE INFO SENT OUT IN AN INSERT.                                                                                                                                            
GET THE INFORMATION OUT AND BE SPECIFIC.                                                                                                                              
GETTING THE WORD OUT.                                                                                                                                                                   
GIVE OUT MORE INFO IN THE EMAIL.                                                                                                                                                
GIVE US MORE INFO ON OUR AREA.                                                                                                                                                  



GOOD ALREADY.                                                                                                                                                                                     
GOOD THE WAY IT IS.                                                                                                                                                                            
HAVE A COMMUNITY WEBSITE WHERE THE COMMUNITY CAN GO.                                                                                           
HAVE NO IDEA.                                                                                                                                                                                       
HAVING A SECTION FOR FEEDBACK.                                                                                                                                                  
HAVING THE NEWSLETTER COME MORE OFTEN OR AT LEAST MONTHLY.                                                                                 
I ALWAYS LOOK AT BILLS.                                                                                                                                                                     
I AM NOT SURE.                                                                                                                                                                                     
I DON'T HAVE A CLUE.                                                                                                                                                                           
I DON'T HAVE A SUGGESTION FOR THEM.                                                                                                                                        
I DON'T HAVE A SUGGESTION.                                                                                                                                                            
I DON'T HAVE ANY ISSUES WITH THAT.                                                                                                                                             
I DON'T HAVE ANY SUGGESTIONS.                                                                                                                                                     
I DON'T KNOW HOW THEY'D GET ACROSS MORE.                                                                                                                          
I DON'T KNOW, I THINK THAT THEY'RE REALLY GOOD RIGHT NOW.                                                                                           
I DON'T KNOW, I'M PRETTY SATISFIED WITH HOW THEY COMMUNICATE.                                                                                
I DON'T KNOW, IT'S PRETTY GOOD THE WAY IT IS                                                                                                                          
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW.                                                                                                                                                                                       
I DON'T KNOW. THE ARTICLES ARE VERY WELL INFORMATIVE.                                                                                                    
I DON'T KNOW. THEY DO A PRETTY GOOD JOB RIGHT NOW, THAT'S HOW I CHECK WHAT'S 
GOING ON IN THE COMMUNITY.                                                                                                                                                        
I DON'T REALLY KNOW.                                                                                                                                                                         
I HAVE NO COMMENT ON THAT.                                                                                                                                                        
I HAVE NO IDEA.                                                                                                                                                                                     
I HAVE NO IDEA.                                                                                                                                                                                     
I HAVE NO RECOMMENDATIONS.                                                                                                                                                       
I REALLY LIKE THAT THEY PUT IN THEIR CODE CORNER, THAT WOULD MAKE US AWARE OF 
FUNNY LAWS THAT MIGHT AFFECT US. IT WOULD BE NICE TO HAVE A BOOK OF LAWS SO WE 
KNOW WHAT THEY ARE.                                                                                



I THINK IT'S GOOD.                                                                                                                                                                                
I THINK RIGHT NOW AS A SENIOR CITIZEN, THEIR NEEDS SUCH AS TRANSPORTATION AND 
OTHER SERVICE BE MORE AVAILABLE TO US.                                                                                                                                   
I THINK THEY ARE ALREADY DOING A GOOD JOB.                                                                                                                           
I THINK THEY ARE PROBABLY PRETTY GOOD.                                                                                                                                   
I THINK THEY DO A FINE JOB.                                                                                                                                                               
I THINK THEY DO A PRETTY GOOD JOB WITH COMMUNICATION. I DON'T KNOW WHAT I WOULD 
SAY THEY NEED TO IMPROVE IT.                                                                                                                                                    
I THINK THEY DO COMMUNICATE WELL ON THE VALLEY JOURNAL.                                                                                            
I THINK THEY'RE DOING A GOOD JOB.                                                                                                                                               
I THINK THEY'RE DOING A GOOD JOB.                                                                                                                                               
I THINK THEY'RE DOING FINE.                                                                                                                                                              
I THINK USE OF THOSE SOURCES WOULD BE GREAT.                                                                                                                     
I WOULD ALSO LIKE EMAILS, NEWSPAPER ADS ARE HELPFUL AND RADIO.                                                                                
I WOULD SAY PUT INFORMATION OUT ON A REGULAR BASIS.                                                                                                     
I'D LIKE TO HEAR MORE ABOUT UPCOMING MEETINGS, DON'T LIKE SURPRISES AND CLEAR AND 
ABUNDANT COMMUNICATION ABOUT CHANGES IN THE LAW.                                                                                                   
I'M NOT SURE, I JUST GO LOOK IT UP IF I WANT TO FIND OUT WHAT THEY'RE DOING.                                                          
I'M NOT SURE.                                                                                                                                                                                        
I'M VERY SATISFIED.                                                                                                                                                                              
I'VE NEVER THOUGHT ABOUT IT.                                                                                                                                                        
IF I READ THEM MORE.                                                                                                                                                                         
IF IT IS IMPORTANT TO GET THE INFORMATION OUT, THEY NEED TO MAKE SURE PEOPLE KNOW. 
INSTEAD OF EXPECTING PEOPLE TO PICK IT OUT. IF IMPORTANT CHANGES MAKE A NOTE ON 
THE ENVELOPE.                                                                                
IF WE KNOW WHAT IS HAPPENING AT THE MEETINGS, AND IT'S IN THE NEWSLETTER THAT 
WOULD BE MUCH BETTER. I HAVE BEEN TO THE WEBSITE A COUPLE OF TIMES, BUT IF I DON'T 
HAVE IT IN FRONT OF MY FACE I FORGET TO CHECK.                                                 
IM NOT SURE. I THINK THEY DO A REALLY GOOD JOB AT COMMUNICATING.                                                                           
IN WRITING.                                                                                                                                                                                            
INCLUDE MORE POLITICAL INFORMATION FOR DECISION MAKING AVAILABLE.                                                                       
INFORMATION ON EVENTS AND WHAT THE COUNCIL ARE VOTING ON OR WHAT IS BEING DONE.                                     
INITIAL INFORMATION ABOUT WEBSITES AND SUCH.                                                                                                                    
IT IS FINE THE WAY IT IS.                                                                                                                                                                       
IT IS OK.                                                                                                                                                                                                    
IT WOULD BE NICE TO HAVE A SOUTH JORDAN EDITION ONE TIME A YEAR. LIKE A PROGRESS 
INFORMATIVE PAPER ON THE GROWTH AND HAPPENINGS OF THE COMMUNITY. HIGHLIGHTS 
GIVEN TO PEOPLE THAT ARE IMPORTANT AND DO THINGS FOR THE COMMUNITY.                                
IT'S ALREADY DONE WELL.                                                                                                                                                                   
IT'S FINE.                                                                                                                                                                                                  
IT'S GOOD ENOUGH RIGHT NOW.                                                                                                                                                      
IT'S GOOD HOW IT IS.                                                                                                                                                                            
IT'S JUST FINE THE WAY IT IS.                                                                                                                                                              
IT'S OK RIGHT NOW.                                                                                                                                                                              
IT'S OKAY.                                                                                                                                                                                                
JOURNAL.                                                                                                                                                                                                
JUST ADDING EMAIL.                                                                                                                                                                             
JUST BE PRUDENT AND DON'T BE TOO LATE ON ANNOUNCEMENTS.                                                                                         



JUST BY COMMUNICATION WHAT'S GOING ON.                                                                                                                             
JUST CONTINUE WHAT THEY ARE DOING.                                                                                                                                        
JUST DOING BETTER.                                                                                                                                                                             
JUST INFORMATION ABOUT WHAT'S COMING UP.                                                                                                                         
JUST KEEPING US INFORMED.                                                                                                                                                             
JUST LET PEOPLE KNOW WHAT'S GOING ON.                                                                                                                                 
JUST LETTING US KNOW MORE ABOUT WHAT'S GOING ON.                                                                                                        
JUST MORE TIME, INSTEAD OF A 30 DAY WINDOW, MAYBE A 60 DAY WINDOW.                                                                    
JUST NOTIFYING US OF WHAT IS GOING ON IN THE COMMUNITY.                                                                                             
JUST SEND MORE NOTICES OF COMING EVENTS.                                                                                                                            
JUST TELL ME WHAT'S GOING ON.                                                                                                                                                     
JUST UPDATES ARE HELPFUL.                                                                                                                                                              
JUST WHAT'S GOING ON AND AVAILABLE AND ACTIVITIES GOING ON.                                                                                      
KEEP AT IT.                                                                                                                                                                                              
KEEP EVERYTHING CURRENT ON THE WEBSITE.                                                                                                                              
KEEP GIVING INFO ON DATES AND THINGS GOING ON.                                                                                                                 
KEEP IT ALL TOGETHER AND NOT ALL SPREAD OUT THROUGH THE PAGES.                                                                              
KEEP IT UPDATED WITH WHAT IS GOING ON.                                                                                                                                  
KEEP SENDING OUT THE INFO THAT THEY ARE ALREADY SENDING THROUGH THOSE SOURCES, 
EXCEPT THE TRIBUNE. PEOPLE HAVE STOPPED GETTING PAPER BECAUSE OF COST.                                                               
KEEP UP TO DATE.                                                                                                                                                                                  
KEEP US ABREAST ON WHAT'S GOING ON AND EVENTS THAT ARE UPCOMING.                                                                      
KEEP US INFORMED OF MEETINGS AND AGENDAS ABOUT UPCOMING MEETINGS WOULD BE 
HELPFUL.                                                                                                                                                                              
KEEP US MORE UPDATED IN NEW LOCAL BUSINESS IN THE AREA AND NEW PLANS FOR 
MPROVEMENTS.                                                                                                                                                                          
KEEP YOU INFORMED.                                                                                                                                                                          
KEEPING UP TO DATE AND THE WEBSITES ARE USER FRIENDLY.                                                                                                  
KNOWLEDGE ABOUT THE WEBSITE.                                                                                                                                                   
LETTING THE COMMUNITY KNOW ABOUT THE EVENTS MORE OFTEN.                                                                                      
LIKE HOW IT IS NOW.                                                                                                                                                                            
LIST PENDING LEGISLATIONS AND ISSUES THAT ARE BEING DISCUSSED.                                                                                   
LIST THE CITY OFFICES AND WHERE THEY ARE.                                                                                                                                
MAKE PEOPLE MORE AWARE.                                                                                                                                                             
MANY OF THE ISSUES ARE WITH WATER BILLS AND THEY DO NOT HAVE WATER BILLS AS WE 
HAVE IRRIGATION.                                                                                                                                                                 
MAYBE ADD THINGS IN THE BILLS LIKE WHEN THEY'RE THINKING OF CHANGES.                                                                     
MAYBE AN EMAIL, SAVE PAPER.                                                                                                                                                         
MAYBE HAVE MORE INFORMATION ON WHAT'S GOING ON.                                                                                                       
MAYBE MORE OFTEN. EVERY TWO WEEKS.                                                                                                                                     
MORE ADVERTISING, DISCOUNTS.                                                                                                                                                     
MORE CLEAR, MORE INFO.                                                                                                                                                                  
MORE CONSISTENCY.                                                                                                                                                                            
MORE FREQUENT PUBLICATIONS.                                                                                                                                                      
MORE INFO ABOUT ISSUES GOING ON. INFORM US ABOUT MORE OF WHAT'S GOING ON WITH 
OUR CITY.                                                                                                                                                                         
MORE INFO ABOUT SOUTH JORDAN AND NOT OTHER LOCATIONS.                                                                                           
MORE INFO ABOUT THE PLANNING OF THE CITY.                                                                                                                           



MORE INFORMATION OF LOCAL EVENTS AND MAKE US MORE AWARE OF WHICH 
COMMUNICATIONS SOURCES THEY WOULD BE USING.                                                                                                                
MORE INFORMATION TO CITIZENS.                                                                                                                                                   
MORE INFORMATION.                                                                                                                                                                          
MORE OFTEN.                                                                                                                                                                                         
MORE OFTEN.                                                                                                                                                                                         
MORE RELEVANT INFORMATION.                                                                                                                                                       
MORE THROUGH SOCIAL MEDIA, BLOG, TWITTER.                                                                                                                         
NEED TO BE MORE VISIBLE AND AVAILABLE TO THE PUBLIC.                                                                                                        
NEED TO KNOW CHANGES IN CITY ORDINANCES, GENERAL INFO AND COMMUNICATION.                                                  
NEEDS NO IMPROVEMENTS.                                                                                                                                                               
NEEDS TO NOT MAKE UP THEIR MINDS TO BRING SOMETHING IN BEFORE TALKING TO THE 
COMMUNITY.                                                                                                                                                                         
NEIGHBORHOOD WATCH NEEDS TO BE WRITTEN ABOUT.                                                                                                            
NEWSLETTER AND WEBSITE.                                                                                                                                                               
NEWSLETTER.                                                                                                                                                                                         
NEWSLETTERS ARE GREAT. NO RECOMMENDATION.                                                                                                                     
NO COMPLAINTS ABOUT IT.                                                                                                                                                                
NO IDEA.                                                                                                                                                                                                  
NO IDEA.                                                                                                                                                                                                  
NO IMPROVEMENT NEEDED.                                                                                                                                                               
NO IMPROVEMENT NEEDED.                                                                                                                                                               
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO SUGGESTION. I HAVE NO IDEA.                                                                                                                                                    
NO SUGGESTIONS.                                                                                                                                                                                 
NO SUGGESTIONS.                                                                                                                                                                                 
NO WAY, IT'S FINE.                                                                                                                                                                                
NO, IT'S FINE.                                                                                                                                                                                          
NO, IT'S GOOD.                                                                                                                                                                                       
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      



NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NOT ANYTHING.                                                                                                                                                                                     
NOT AWARE OF ANYTHING THEY NEED TO IMPROVE ON. THEY ARE STAYING ON TOP OF THINGS 
AND DOING A GOOD JOB.                                                                                                                                                          
NOT REALLY SURE, MAKE IT MORE IMPORTANT NEWS.                                                                                                                
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT THAT I CAN THINK OF.                                                                                                                                                                  
NOTHING AT THE MOMENT.                                                                                                                                                               
NOTHING AT THIS TIME.                                                                                                                                                                       
NOTHING I CAN SUGGEST, I THINK THEY DO PRETTY GOOD.                                                                                                        
NOTHING I CAN SUGGEST.                                                                                                                                                                   
NOTHING I CAN SUGGEST.                                                                                                                                                                   
NOTHING I CAN THINK OF OTHER THAN JUST USING THE SOURCES FOR INFORMATION.                                                      
NOTHING I CAN THINK OF.                                                                                                                                                                   
NOTHING I CAN THINK OF.                                                                                                                                                                   
NOTHING I CAN THINK OF.                                                                                                                                                                   
NOTHING I CAN THINK OF.                                                                                                                                                                   
NOTHING, THEY'RE DOING A GOOD JOB.                                                                                                                                          
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                



NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTICES FOR THE COMMUNITY OF WHAT'S GOING ON IN THE CITY THROUGH EMAIL.                                                         
OFFER YOUTH PROGRAMS THROUGH THE CHARTER SCHOOL. IT WOULD GET A LOT MORE 
INFORMATION OUT.                                                                                                                                                                       
ON THE WEBSITE. AWARENESS THAT IT IS THERE TO LOOK FOR INSERT.                                                                                   
ONLY NEED TO SEND ONE EMAIL. I HAVE RECEIVED MULTIPLE OF THE SAME INFORMATIONAL 
EMAIL NUMEROUS TIMES.                                                                                                                                                           
PERSONAL LETTER TO THE COMMUNITY.                                                                                                                                         
PRINT MORE INFO.                                                                                                                                                                                
PROBABLY CONTINUE WITH BILL INSERTS.                                                                                                                                       
PROBABLY MORE UPDATES.                                                                                                                                                                
PROVIDE MORE INFO ON WHERE THE DEPARTMENT LOCATIONS ARE.                                                                                      
PUT FLYERS OUT, LET US KNOW WHAT'S GOING ON BEFORE IT HAPPENS, SUCH AS EVENTS, ETC.                                      
PUT IN JOURNAL.                                                                                                                                                                                   
PUT OUT A LITTLE MAGAZINE FOR EVENTS.                                                                                                                                     
PUT THE INFORMATION OUT.                                                                                                                                                             
PUTTING INFORMATION OUT REGULARLY AND MORE.                                                                                                                 
RADIO AND TV.                                                                                                                                                                                       
READ INTERESTING THINGS ABOUT SOUTH JORDAN THERE.                                                                                                        
REGULAR UPDATES OF WHAT'S GOING IN THE CITY.                                                                                                                      
REVERSE 911, SO PEOPLE OF SOUTH JORDAN CAN BE LET KNOW IF SOMETHING WERE TO 
HAPPEN.                                                                                                                                                                             
RIGHT NOW, I DON'T THINK THEY SEND ANYTHING OUT IN EMAIL, SO JUST TO DO IT WOULD 
PROBABLY BE GREAT.                                                                                                                                                             
SEND EMAILS.                                                                                                                                                                                         
SEND INFO IN UTILITY BILL.                                                                                                                                                                  
SEND OUT A HIGHLIGHT EMAIL, MAKES IT EASIER.                                                                                                                         
SEND OUT EMAILS OF UPCOMING EVENTS MORE OFTEN.                                                                                                            
SENT OUT IN VALLEY PAPER.                                                                                                                                                               
SHOULD HIGHLIGHT DECISIONS, GIVE MORE INFORMATION AND MAKE IT EASIER FOR US TO 
UNDERSTAND.                                                                                                                                                                      
SHOULD PUBLISH A MONTHLY NEWSLETTER.                                                                                                                                  
SOME THINGS THROUGH THE MAIL.                                                                                                                                                  
SOUTH JORDAN CONTRIBUTION FOR PUBLICATION.                                                                                                                      
SPENDING TAXPAYERS MONEY, KEEPING PEOPLE INFORMED ON TOWN DAYS, OCCASIONAL 



LETTERS FROM THE CITY, OR A NEWSLETTER.                                                                                                                                 
TELEVISION, THE NEWS.                                                                                                                                                                       
THAT IS ENOUGH.                                                                                                                                                                                  
THE INTERNET IS GOOD SERVICE. WANT THEM TO USE THE INTERNET.                                                                                     
THE NEWSLETTER THE WAY IT IS, BUT AN EMAIL WOULD BE GREAT TO GET AS WELL, SO WHEN 
BUSY MAY NOT HAVE CHANCE TO READ NEWSLETTERS.                                                                                                               
THERE'S NO NEEDS TO IMPROVE.                                                                                                                                                       
THEY ARE ALREADY DOING A GOOD JOB.                                                                                                                                         
THEY ARE DOING A PRETTY GOOD JOB USING THE NEWSLETTERS.                                                                                             
THEY ARE DOING FINE, JUST KEEP DOING WHAT THEY ARE DOING.                                                                                           
THEY ARE DOING JUST FINE.                                                                                                                                                                
THEY ARE DOING JUST FINE.                                                                                                                                                                
THEY ARE GOOD NOW.                                                                                                                                                                         
THEY CAN REACH OUT MORE IN NEWSLETTERS.                                                                                                                             
THEY COULD GIVE MORE INFO ABOUT UPCOMING PLANS AND ZONING FOR THE CITY.                                                        
THEY COULD LIST THE THINGS THAT ARE GOING ON. I DON'T LIKE IT WHEN THE THROW 
SOMETHING AT YOU. KNOWING MORE ABOUT WHAT'S GOING ON WOULD BE A GOOD THING.                                        
THEY COULD SEND OUT SURVEYS FOR US TO FILL OUT, QUESTIONNAIRE.                                                                                
THEY COULD START BY USING THEM ALSO. I FEEL EMAIL WOULD BE GOOD AS WELL. WE NEVER 
RECEIVE ANY TYPE OF COMMUNICATIONS OF THIS SORT. THAT WOULD DEFINITELY HELP.                                                  
THEY DO A GOOD JOB.                                                                                                                                                                          
THEY DO A GOOD JOB.                                                                                                                                                                          
THEY DO A GOOD JOB.                                                                                                                                                                          
THEY DO A PRETTY GOOD JOB AND I CAN'T THINK OF ANYTHING THEY COULD IMPROVE ON.                                             
THEY DO PRETTY GOOD.                                                                                                                                                                       
THEY GET IT ACROSS PRETTY GOOD.                                                                                                                                                  
THEY HAVE GOOD COMMUNICATION.                                                                                                                                              
THEY NEED TO CONTINUE DOING WHAT THEY ARE DOING. MAYBE SETTING A BIG MASS EMAIL. I 
WOULD GIVE MY EMAIL OUT.                                                                                                                                                     
THEY NEED TO FOLLOW UP AND LET THE PEOPLE KNOW OF CHANGES AND WHAT THEY HAVE 
DONE.                                                                                                                                                                              
THEY NEED TO KEEP THE PEOPLE INFORMED ABOUT WHAT IS GOING ON, NOT JUST GO INTO AN 
OFFICE AND DECIDE WHAT THEY ARE GOING TO DO. ASK THE PUBIC'S OPINIONS.                                                                 
THEY NEED TO STAY ON TOP OF WHAT'S GOING ON.                                                                                                                    
THEY PUT EVEN INFO SO THEY CAN'T IMPROVE.                                                                                                                             
THEY SPEND TOO MUCH MONEY DOING THAT ALREADY.                                                                                                             
THEY USED TO PUT THINGS INTO THE UTILITY BILL, THEN THEY CHANGED IT TO THE SOUTH 
VALLEY JOURNAL. PERSONALLY I WOULD LIKE IT TO BE PUT BACK IN THE MUNICIPAL BILL.                                                 
THEY'RE DOING OK WITH WHAT THEY ARE ADVERTISING. MORE INFO REGARDING THE 
SUBJECTS THE CITY COUNCIL IS RECEIVING, SO YOU DON'T HAVE TO GO LOOK FOR IT.                                                         
THINGS THAT ARE HAPPENING IN THE CITY AFFECTING ALL OF US.                                                                                            
THINK THEY CAN START USING EMAIL THAN WASTE PAPER AND KEEP KILLING TREES.                                                          
THINK THEY DO A GOOD JOB ALREADY.                                                                                                                                            
THROUGH A REGULAR BULLETIN.                                                                                                                                                       
THROUGH EMAIL.                                                                                                                                                                                  
THROUGH NEWSLETTERS.                                                                                                                                                                    
THROUGH THE DESERET NEWS.                                                                                                                                                          
THROUGH THE JOURNAL.                                                                                                                                                                     



TO ADD MORE ARTICLES ON WHAT IS GOING ON.                                                                                                                          
TO LET THE PEOPLE KNOW WHAT'S GOING ON IN THE COMMUNITY.                                                                                        
TRYING TO MAKE IT MORE AVAILABLE IN MORE SOURCES AND HAVING MORE AVENUES.                                                   
UPDATE COMMUNITY EVENTS MONTHLY.                                                                                                                                       
UPDATE THE WEBSITE.                                                                                                                                                                          
UPDATE THE WEBSITE. KEEP IT CURRENT. PUT THE CLASSES THAT ARE AVAILABLE ON THERE. 
MAKE THE WEBSITE WORTH LOOKING AT.                                                                                                                                       
USE EMAILS TO LET PEOPLE KNOW ABOUT THEIR TOWN MEETINGS.                                                                                        
USING IT AS ADVERTISING IF AVAILABLE.                                                                                                                                          
VERY SATISFIED. ALSO, SEND THROUGH UTILITY BILLS. GOOD COMMUNICATION.                                                                 
WE ARE VERY HAPPY WITH WHAT WE HAVE.                                                                                                                                  
WE'RE SATISFIED.                                                                                                                                                                                   
WEBSITE'S ALREADY PRETTY GOOD.                                                                                                                                                  
WEEKLY EMAILS WOULD BE GREAT.                                                                                                                                                  
WHEN WE USED TO GET THE NEWSLETTER, I'D READ THAT. THAT WAS THE BEST FOR ME FOR 
COMMUNICATION. I'M KIND OF OLD FASHIONED.                                                                                                                         
WRITE ARTICLES.           
    
 
 
Q36OTH WHAT PARK AMENITIES ARE MOST IMPORTANT TO YOU (OTHER CATEGORY)? 
 
AVAILABILITY FOR THE PARK AREA. THE COUNTY FAIR AND PARK GROUNDS AND OPPORTUNITY 
FOR HORSE RACING TRACKS.                                                                                                                                                       
BARBEQUE AREAS. IT WOULD BE NICE TO HAVE A CONCERT OR SOMETHING ONCE A YEAR TO 
LISTEN TO MUSIC.                                                                                                                                                                 
BARBEQUE GRILLS.                                                                                                                                                                                
COUNTRY FEST CELEBRATION.                                                                                                                                                            
FAMILY ACTIVITIES, SHELTER FROM THE RAIN.                                                                                                                                
FISHING PARKS.                                                                                                                                                                                      
FLOWERS, BENCHES.                                                                                                                                                                             
FLOWERS, GRASS, CHAIRS.                                                                                                                                                                   
GOLF COURSES.                                                                                                                                                                                      
GOOD BALANCE OF EVERYTHING.                                                                                                                                                      
GOOD ROUNDED PARK FOR ALL AGE GROUPS.                                                                                                                               
HAVE NOT EVEN GOTTEN A PARK NEAR US.                                                                                                                                     
LIKE THE HORSE PARK.                                                                                                                                                                          
MOVIES THAT ARE EVERY WEEKEND AT THE DIFFERENT PARKS.                                                                                                 
NICE PEOPLE AROUND.                                                                                                                                                                         
PARKING.                                                                                                                                                                                                 
PET FREE.                                                                                                                                                                                                 
RACE TRACK. CHARIOT RACES. THEY DON'T KEEP THE TRACK UP LIKE THEY SHOULD. YOU HAVE 
TO CLEAR TO OGDEN TO DO IT.                                                                                                                                                  
RECREATION.                                                                                                                                                                                          
RECREATION.                                                                                                                                                                                          
SOUTH JORDAN HAS NO COMMUNITY PARKS. BUT, THERE IS IN WEST JORDAN.                                                                     
TENNIS COURTS AND OUTDOOR POOL.                                                                                                                                            
TENNIS COURTS.                                                                                                                                                                                    



TENNIS COURTS. WE USE THEM QUITE OFTEN.                                                                                                                               
THE EQUIPMENT IN THE PARK NEEDS TO BE KEPT UP AND IN GOOD REPAIR.                                                                          
THE HORSE PARK.                                                                                                                                                                                  
THE LAKE WITH BRIDGE.                                                                                                                                                                       
THE SPACE.                                                                                                                                                                                              
THE USE OF THE LAKE.                                                                                                                                                                          
THEY SHOULD SCHEDULE PEOPLE TO GO TO THE PARK. THE PARKS ARE ALWAYS CROWDED.        
 
 
Q37 WHAT IS THE ONE MAJOR IMPROVEMENT YOU WOULD LIKE TO SEE IN THE NEXT THREE 
YEARS THAT WOULD MAKE LIVING IN SOUTH JORDAN CITY BETTER FOR YOU? 
 
A BETTER POLICE FORCE. OR I SHOULD SAY A MORE COMPETENT POLICE FORCE?                                                                 
A COSTCO.                                                                                                                                                                                               
A DOG PARK PUT IN THE CITY FOR OWNERS AND DOGS.                                                                                                              
A GREEN RECYCLING FOR GRASS AND TREES, AND PLANTS THAT ARE EASIER FOR MULCHING.                                           
A NEW SENIOR CENTER THAT'S PLANNED FOR SENIORS IN EVERY WAY.                                                                                   
ACCESS TO BICYCLE AND WALKING TRAILS.                                                                                                                                      
ACTUALLY, I'M VERY SATISFIED.                                                                                                                                                          
ADD BOOKSTORES AND COMPUTER STORES, A BARNES AND NOBLE AND BEST BUY.                                                             
ADD MORE RESTAURANTS THAT ARE NOT FAST FOOD. DINE‐IN TYPE OF RESTAURANTS.                                                      
AIR QUALITY.                                                                                                                                                                                           
AN ON GOING IMPROVEMENT AND PROCESS IN ROADS, NO MORE MAJOR TRANSPORTATION 
CHANGES NEED TO BE MADE, CONTINUE IMPROVEMENT, PAY MORE ATTENTION TO THE 
COMMERCIAL DISTRICTS AND TO KEEP IT BEAUTIFUL AND KEPT THAT WAY.                                            
AND, AS FAR AS I CAN SEE NO IMPROVEMENT NEEDED. WE LIVE IN A NICE COMMUNITY.                                                   
ANOTHER MAIN ROUTE.                                                                                                                                                                       
AQUATIC PARK AND AQUATICS CENTER. HAVING THE SMALLER ONES IS GREAT.                                                                    
AS IT GETS LARGER, MAYBE MORE POLICE, BUT I THINK THEY ARE DOING A PRETTY GOOD JOB 
ALREADY. I LOVE THE FARMERS MARKET, IT IS GREAT.                                                                                                                  
BASICALLY FIX THE ROADS INSTEAD OF JUST FILLING THE POT HOLES IN, FINISH THE ROADS.                                              
BEAUTIFYING THE PARK.                                                                                                                                                                      
BETTER BUS SERVICE.                                                                                                                                                                            
BETTER COMMUNICATION WITH POLICE.                                                                                                                                         
BETTER COMMUNICATION.                                                                                                                                                                 
BETTER RESTAURANTS AND BETTER STORES, AND TAKE CARE OF THE DRUG PROBLEMS.                                                    
BETTER ROAD MAINTENANCE AND SIDEWALK MAINTENANCE.                                                                                                   
BETTER ROAD MAINTENANCE.                                                                                                                                                            
BETTER SNOW REMOVAL IN THE NEIGHBORHOODS.                                                                                                                     
BETTER SNOW REMOVAL ON NEIGHBORHOOD STREETS.                                                                                                             
BETTER SNOW REMOVAL WITH NEIGHBORHOOD CUL DE SAC.                                                                                                   
BETTER TRAFFIC MANAGEMENT BY THE DISTRICT.                                                                                                                         
BETTER WALKING TRAIL ON THE JORDAN RIVER. NO WATER ON THE UNDER PASSES.                                                           
BETTER WATER PRESSURE.                                                                                                                                                                  
BRING IN COSTCO.                                                                                                                                                                                 
BRING IN TRADER JOE'S TO SOUTH JORDAN CITY.                                                                                                                          
BRING MORE BUSINESSES INTO THE AREA. MORE BUSINESS AND TAKE CARE OF THE RESIDENTS 
MORE.                                                                                                                                                                         



BRINGING IN MORE BUSINESSES, IMPROVE THE SHOPPING.                                                                                                        
BUILD AN AQUATIC CENTER NEAR RESIDENTS THAT ARE FAR WEST.                                                                                          
BULK PICK UP.                                                                                                                                                                                         
BURYING THE POWER LINES.                                                                                                                                                               
BUS SERVICE.                                                                                                                                                                                          
CAN'T THINK OF A THING.                                                                                                                                                                    
CAN'T THINK OF ANYTHING AT THIS TIME.                                                                                                                                       
CAN'T THINK OF ANYTHING SPECIFICALLY.                                                                                                                                       
CAN'T THINK OF ANYTHING, BECAUSE EVERYTHING IS GREAT.                                                                                                    
CAN'T THINK OF ANYTHING, MAYBE RESURFACING THE ROADS.                                                                                                 
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ANYTHING.                                                                                                                                                                
CAN'T THINK OF ONE, IT'S PRETTY GOOD.                                                                                                                                        
CLEAN IT UP AND MAKE IT LOOK THE BEST IT CAN.                                                                                                                        
CLEAN UP THE POLICE DEPARTMENT.                                                                                                                                               
CODE COMPLIANCE STANDARD.                                                                                                                                                         
COMMERCIAL DEVELOPMENT.                                                                                                                                                           
CONCERNED WITH THE FUNDING FOR THE AMENITIES.                                                                                                                
CONTINUE TO IMPROVE THE ROADS AND TO GET A BETTER RECYCLING PROGRAM.                                                              
CONTINUE TO MAINTAIN THE TRAILS, MAKE IT NICE AND SAFE.                                                                                                 
CONTINUED IMPROVEMENT OF THE JORDAN RIVER AND TRAIL.                                                                                                
CONTINUING TO MAINTAIN GREEN SPACES.                                                                                                                                    
CONTROL ON COMMERCIAL DEVELOPMENT.                                                                                                                                  
COST OF LIVING.                                                                                                                                                                                     
COSTCO COMING IN.                                                                                                                                                                             
COSTCO.                                                                                                                                                                                                   
COSTCO.                                                                                                                                                                                                   
COSTCO.                                                                                                                                                                                                   
CUT DOWN ON COMMERCIAL BUSINESSES.                                                                                                                                     
CUT DOWN ON TRAFFIC.                                                                                                                                                                      
DECREASE TAXES.                                                                                                                                                                                  
DOG PARK.                                                                                                                                                                                              
DOG WASTE POLES IN THE PARK.                                                                                                                                                       
DON'T HAVE ANY COMPLAINTS ABOUT IMPROVEMENTS, NO OPINION.                                                                                   
DON'T HAVE ANY SUGGESTIONS.                                                                                                                                                       
DON'T KNOW, HAVEN'T REALLY THOUGHT ABOUT IT.                                                                                                                   
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         



DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW.                                                                                                                                                                                         
DON'T KNOW. I AM HAPPY WITH THINGS.                                                                                                                                       
DON'T KNOW. MAYBE SOMETHING TO DO WITH THEIR LIGHTS. SYNCHRONIZE THEIR LIGHTS 
LATE AT NIGHT AND FLASHING YELLOW.                                                                                                                                          
DROP MY PROPERTY TAX.                                                                                                                                                                    
EASIER ACCESS TO PUBLIC TRANSIT. THERE'S THE BUS SYSTEM THAT COMES UP TO REDWOOD 
AND 104TH S OR THE TRAIN THAT COMES UP TO DAYBREAK.                                                                                                      
EASIER ACCESS TO THE FREEWAYS, FASTER ROUTES, MORE DIRECT ROADS.                                                                            
EVERYTHING IS FINE WITH ME.                                                                                                                                                           
EVERYTHING IS FINE.                                                                                                                                                                             
EVERYTHING IS GOOD.                                                                                                                                                                          
EVERYTHING IS GREAT, NO MORE WALMARTS.                                                                                                                               
EXPANDING THE SECONDARY WATER TO ARES THAT HAVE NOT HAD IT.                                                                                  
FEWER PEOPLE, NOT MANY MORE APARTMENT THAT BRINGS TOO MANY PEOPLE.                                                              
FIX ROADS.                                                                                                                                                                                              
FIX THE DUMB LIGHT.                                                                                                                                                                           
FIX THE NASTY WATER.                                                                                                                                                                         
FOR SALE SIGN AND WANT TO LIVE IN MESQUITE.                                                                                                                         
FOR THE MOST PART WE ARE PRETTY WELL COVERED.                                                                                                                 
GET A SWIMMING POOL FOR THE HIGH SCHOOL.                                                                                                                          
GET MORE RESTAURANTS IN THE DAYBREAK AREA OR AT LEAST BETTER ONES.                                                                      
GET RID OF THE CODE ENFORCEMENT OFFICER.                                                                                                                             
GROWTH CONTROL, IMPROVE IRRIGATION SYSTEMS.                                                                                                                   
HAPPY.                                                                                                                                                                                                     
HAVE ALL RECREATIONAL ACTIVITIES AVAILABLE FOR ALL CITIZENS.                                                                                          
HAVE MORE THOUGHT PUT INTO WHERE BUSINESSES ARE LOCATED, SO THAT THERE IS MORE 
OF A BALANCED MIX OF COMMERCIAL, RESIDENTIAL. DO NOT WANT BUSINESS BUILDINGS TOO 
CLOSE TO RESIDENTIAL AREAS.                                                                     
HAVE NO OPINION AND AM SATISFIED WITH THE CITY.                                                                                                                
HAVE THE RESTROOMS OPEN IN THE WINTER.                                                                                                                                
HONEST OFFICIALS THAT LISTEN TO THE CITIZENS. A CITY PLANNER THAT LISTENS TO CITIZENS 
AND DOESN'T HAVE SELF INTEREST AT HEART.                                                                                                                               
I AM SATISFIED WITH EVERYTHING.                                                                                                                                                   
I AM SATISFIED WITH EVERYTHING.                                                                                                                                                   
I CAN'T THINK OF A THING.                                                                                                                                                                  
I CAN'T THINK OF ANYTHING OFF THE TOP OF MY HEAD.                                                                                                             
I CAN'T THINK OF ANYTHING RIGHT NOW.                                                                                                                                       
I CAN'T THINK OF ANYTHING RIGHT OFF HAND, EXCEPT BE NICER TO THE OLD PEOPLE. I 
ALREADY TOLD YOU ENOUGH OF WHAT I WOULD LIKE TO SEE CHANGED IN THE OTHER 



QUESTIONS. IT'S UP TO THEM NOW IF THEY WILL CHANGE OR FIX THESE FAULTS OR IGNORE 
THEM LIKE ALWAYS.      
I CAN'T THINK OF ANYTHING.                                                                                                                                                              
I CAN'T THINK OF ANYTHING.                                                                                                                                                              
I CAN'T THINK OF ANYTHING. THIS IS LIKE STEPPING INTO HEAVEN TO ME COMPARED TO 
WHERE I USED TO BE.                                                                                                                                                              
I DON'T HAVE ANY RECOMMENDATIONS.                                                                                                                                        
I DON'T KNOW AND CAN'T THINK OF ANYTHING RIGHT NOW.                                                                                                    
I DON'T KNOW AT THIS TIME.                                                                                                                                                              
I DON'T KNOW, EXPRESSED OF THAT ALREADY IN SENIOR SERVICES WE NEED.                                                                       
I DON'T KNOW, I DON'T HAVE ANY. A FREEWAY SYSTEM TO THIS SIDE OF THE VALLEY LIKE A 
BELT ROUTE.                                                                                                                                                                  
I DON'T KNOW, I HAVEN'T REALLY THOUGHT ABOUT IT.                                                                                                               
I DON'T KNOW, I JUST LOVE IT HERE. LOWER THE UTILITIES.                                                                                                        
I DON'T KNOW, NOT SURE RIGHT NOW.                                                                                                                                           
I DON'T KNOW, WE'RE PRETTY HAPPY.                                                                                                                                             
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T KNOW.                                                                                                                                                                                      
I DON'T REALLY HAVE ANY SUGGESTIONS. I LIKE IT THE WAY IT'S GOING.                                                                                 
I HAVE NO CLUE.                                                                                                                                                                                    
I LIKE LIVING HERE.                                                                                                                                                                                
I THINK SOME ROAD IMPROVEMENT. THEY NEED TO GO INTO SOME OF THE SUBDIVISIONS AND 
REPAIR THE ROADS.                                                                                                                                                              
I THINK THAT THEY ARE DOING AN EXCELLENT JOB, NO IMPROVEMENT NEEDED.                                                                  
I THINK WHAT WE PAY FOR WATER IS JUST TERRIBLE. I CAN TALK TO PEOPLE IN MANY 
COMMUNITIES AROUND AND SOUTH JORDAN IS THE VERY HIGHEST IN EXTRA WATER COST. I 
THINK THE MONEY FOR THINGS CAN COME FROM OTHER PLACES THAN JUST THE WATER.                          
I WENT TO A PROPOSAL FOR A NEW PARK OFF OF 9800 S AND 4800 W. IT IS A GRAVEL PIT RIGHT 
NOW. THEY WANTED TO TURN IT INTO A BIG PARK WITH NATURE TRAILS AND EVERYTHING. I 
WOULD REALLY LIKE TO SEE THAT HAPPEN.                                                   
I WOULD LIKE THE SPORTS AND AQUATIC CENTERS TO BE EXTENDED. WE PURCHASED A 
MEMBERSHIP TO HERRIMAN'S SPORTS AND AQUATIC CENTERS.                                                                                                
I WOULD LIKE TO FEEL SAFER AND I FEEL THAT A LOT OF THE APARTMENTS COMING UP ARE 
INCREASING THE CRIME RATE.                                                                                                                                                     
I WOULD LIKE TO SEE A DOG PARK.                                                                                                                                                   
I WOULD LIKE TO SEE MORE BUSINESSES. I WOULD LIKE TO SEE MORE MONEY PUT INTO THE 
SCHOOLS.                                                                                                                                                                       



I WOULD LIKE TO SEE MORE COMMERCIAL BUSINESS, SUCH AS COSTCO COME IN.                                                               
I WOULD LIKE TO SEE THE TRAIL CONNECTED THROUGH SOUTH JORDAN TO MIDVALE/ 
MURRAY.                                                                                                                                                                                
I WOULD LIKE TO SEE THEM ENFORCE THEIR CODES.                                                                                                                    
I WOULD LIKE TO SEE THEM TO BE ABLE TO PAY OFF THE REMAINING BONDS, AND TO SEE 
THEM CUT SPENDING.                                                                                                                                                               
I WOULD LIKE TO SEE, MAYBE ONCE A MONTH, BULK PICK UP FOR OLD PIECES OF FURNITURE, I 
KNOW WEST VALLEY HAS THIS PICK UP SERVICE ONCE A MONTH. WE ONLY HAVE THE RECYCLE 
SERVICE BUT NOT BULK TRASH, IT WOULD HELP A LOT TO HAVE THAT.                             
I WOULD LOVE TO HAVE COSTCO BUILT.                                                                                                                                          
I WOULD LOVE TO SEE A PUBLIC WATER PARK. LIKE A SPLASH PARK FOR THE KIDS TO PLAY IN. 
HERRIMAN AND RIVERTON HAVE PUT IN A BUNCH. THERE ARE NONE IN SOUTH JORDAN, SO 
THAT WOULD BE SOMETHING I WOULD LOVE TO SEE.                                                 
I'D LIKE LESS INTERFERENCE ON PROPERTY, STREETS BE TAKEN CARE OF MORE.                                                                    
I'D LIKE THINGS TO BE LEFT ALONE. I MOVED HERE BECAUSE I LIKED HOW IT IS.                                                                     
I'M HAPPY TO LIVE, THIS CITY HAS GROWN VERY FAST BUT THE NEIGHBORHOOD IS GOOD.                                               
I'M JUST HAPPY AS CAN BE. NOT MUCH OF AN OPINION. GOOD PLACE AND FRIENDLY PEOPLE. 
CAN NOT ASK FOR MORE.                                                                                                                                                         
I'M SATISFIED NOW.                                                                                                                                                                              
I'M SATISFIED RIGHT NOW, THANKS.                                                                                                                                                 
I'VE NEVER REALLY THOUGHT ABOUT IT.                                                                                                                                          
IF THEY WOULD PROMOTE HOW THEY WANT US TO PLANT OUR GRASS, ETC. WATER WISE 
PLANTS THAT NEED LESS WATER.                                                                                                                                                       
IF THEY'D STRAIGHTEN UP THE TRAFFIC LIGHTS. THE TIMING OF THE LIGHTS ON REDWOOD 
ROAD DRIVES ME NUTS. SOMEONE TOLD ME THAT THE CITY SET IT UP SO IT WOULD BREAK THE 
TRAFFIC UP. IT WOULD BE NICE IF YOU COULD HIT GREEN LIGHTS ALL THE WAY.                      
IMPROVE THE STREET MAINTENANCE.                                                                                                                                              
IMPROVED INVENTORY IN THE LIBRARY.                                                                                                                                          
IMPROVEMENT IN THE SPORTS FIELDS. THEY DON'T HAVE ENOUGH OF THEM, MAKE MORE.                                             
INCONSISTENCY IN SPEED LIMITS IN THE CITY.                                                                                                                                
INCREASE COMMERCIAL PAY.                                                                                                                                                             
INCREASING THE SPEED LIMITS ON 98TH S, MORE SENIOR CONDOS AVAILABLE IN THE CITY.                                             
INDOOR PLAYGROUND.                                                                                                                                                                        
IRRIGATION WATER.                                                                                                                                                                              
IT'S A PRETTY GOOD PLACE ALREADY FOR ME TO BE HAPPY HERE, IT'S GOOD.                                                                        
IT'S GOOD THE WAY IT IS.                                                                                                                                                                    
IT'S OK. I CAN'T THINK OF ANYTHING.                                                                                                                                               
IT'S PRETTY GOOD ALREADY.                                                                                                                                                               
JUST MORE LOCAL RECREATION. SOMETHING THAT WOULD BE GOOD FOR KIDS AND FAMILIES. 
FAMILY RECREATION.                                                                                                                                                              
JUST ON THE ROADS TO FREE TRAFFIC FLOW AND THE PAVEMENT.                                                                                          
JUST TRAFFIC CONTROL.                                                                                                                                                                       
KEEP BETTER TRACK OF THE WATERING SCHEDULE OF PROPERTIES SO IT'S NOT WATERED 
DURING RAIN DAYS. IT'S NOT NEEDED.                                                                                                                                             
KEEP DOING WHAT THEY'RE DOING AND TRY NOT TO MAKE A MESS OF THE PLANNING AND 
ZONING.                                                                                                                                                                            
KEEP ROADS MAINTAINED.                                                                                                                                                                  
KEEP ROADS NEW.                                                                                                                                                                                 



KEEP THE CITY SMALL.                                                                                                                                                                          
KEEP THE TAXES LOW, A DOG PARK.                                                                                                                                                  
KEEP THE UTILITY BILLS IN LINE. THEY DO NOT HAVE THEIR OWN WATER SUPPLY, NEED TO GET 
THEIR OWN . THE PEOPLE THAT RUN THE SEWERS CHARGE WHAT THEY WANT. THEY DON'T LET 
YOU KNOW ANYTHING.                                                                        
KEEP UP THE AGRICULTURE, NO WEEDS AND STUFF.                                                                                                                     
KEEP UP THE CANAL OFF OF REDWOOD ROAD.                                                                                                                               
KEEPING TAXES AND UTILITY COSTS LOWER.                                                                                                                                   
LESS REPUBLICANS IN OFFICE, NEED TO BE OPEN MINDED AND LOOK OUT FOR EVERYONE, LESS 
DIRECTION TOWARDS RELIGION.                                                                                                                                                  
LESS TAXES WOULD BE GREAT.                                                                                                                                                           
LETTING RESTAURANTS COME IN AND SERVE LIQUOR AND HAVE A FULL BAR.                                                                        
LIKE THEM TO GET THE COSTCO IN. THEY WERE SUPPOSED TO BE PUTTING IN.                                                                      
LIKE TO SEE SOMETHING DONE ABOUT THE TRAFFIC ON 10600 SOUTH AND REDWOOD RD.                                               
LIKE TO SEE THE DAYBREAK AREAS MORE USEABLE FOR THE COMMON CITIZENS AND NICER TO 
OTHER PEOPLE.                                                                                                                                                                  
LIKE TO SEE THEM LOOK AT THE TAXES TO LOWER THEM.                                                                                                           
LOWER TAXES AND MORE PARKS.                                                                                                                                                      
LOWER TAXES AND WATER RATES, MORE TREES.                                                                                                                           
LOWER TAXES.                                                                                                                                                                                        
LOWER TAXES.                                                                                                                                                                                        
LOWER TAXES.                                                                                                                                                                                        
LOWER TAXES.                                                                                                                                                                                        
LOWER UTILITY BILLS.                                                                                                                                                                           
LOWER WATER BILL.                                                                                                                                                                              
LOWER WATER BILLS, CONCERNS ABOUT SUBDIVISION WITH THINGS LEFT ON SIDE YARDS.                                               
MAYBE CAMERAS OR OFFICERS TO SURVEILLANCE AREAS THAT HAVE REPEATED OR ROBBERIES. 
THE COPS DON'T SEEM TO DO MUCH.                                                                                                                                              
MAYBE MORE BIKING TRAILS. MORE GREEN SPACE.                                                                                                                      
MAYBE THE TRAFFIC FLOW ON REDWOOD ROAD AT PEAK TIMES.                                                                                             
MORE ACCESS FOR COMMUTE.                                                                                                                                                          
MORE ACCESS TO WATER FOR THE SUMMER. IT IS HARD TO GET SECONDARY WATER. YOU 
HAVE TO GET PUMPS AND I DON'T KNOW HOW TO DO IT. YOU HAVE TO KNOW HOW TO DIG A 
WELL. QUITE A PROCESS.                                                                               
MORE BICYCLE PATHS.                                                                                                                                                                          
MORE COMMERCIAL DEVELOPMENT.                                                                                                                                               
MORE COMMERCIAL DEVELOPMENT.                                                                                                                                               
MORE COMMUNITY ACTIVITIES SUCH AS KITE DAYS, COOK OFFS, FIREWORKS. MORE THINGS 
THAT ARE GOOD FOR ADULTS LIKE EMERGENCY PREPAREDNESS, NIGHT OUT AGAINST CRIME. 
SOUTH JORDAN UNIVERSITY OFFERED MORE OFTEN.                                                       
MORE FREEDOM FOR THE INDIVIDUAL PROPERTY OWNER TO DECIDE HOW THEY ARE GOING TO 
USE THEIR PROPERTY. AND LOWER PROPERTY TAXES.                                                                                                                  
MORE INTERACTION WITH THE CITY COUNCIL AND RESIDENTS.                                                                                                 
MORE LIGHTING AND SPEED BUMPS.                                                                                                                                                
MORE LIGHTING.                                                                                                                                                                                    
MORE PARKS.                                                                                                                                                                                         
MORE PICNIC AREAS IN THE PARKS FOR EATING AND SHADED AREAS.                                                                                      
MORE POLICE FORCE.                                                                                                                                                                           



MORE POLICE OUT TO BE SEEN AND HIRE MORE POLICE OFFICERS.                                                                                           
MORE POLICE PATROL IN THE NEIGHBORHOODS.                                                                                                                          
MORE POLICE PATROLS IN MY NEIGHBORHOOD.                                                                                                                           
MORE REAL RESTAURANTS, NOT FAST FOOD.                                                                                                                                 
MORE RECREATIONAL ACTIVITIES FOR YOUTH.                                                                                                                               
MORE RECREATIONAL ACTIVITIES.                                                                                                                                                     
MORE RESTAURANTS, MORE OF A VARIETY OF RESTAURANTS. WOULD LIKE TO SEE A RUBIO'S.                                         
MORE RESTAURANTS. MORE DIVERSE.                                                                                                                                             
MORE SECONDARY WATER IN THE NEIGHBORHOOD.                                                                                                                    
MORE SHOPPING AND RESTAURANTS, VARIETY OF THEM.                                                                                                           
MORE SIDEWALKS RIGHT OF 27TH WEST.                                                                                                                                        
MORE STREET LIGHTS.                                                                                                                                                                          
MORE STREET LIGHTS. COSTCO.                                                                                                                                                         
MORE TRAFFIC CONTROL WITH POLICE ACTIVITY.                                                                                                                          
MORE TRAFFIC LIGHTS IN MY AREA.                                                                                                                                                  
MORE TRAILS FOR RUNNING AND MORE BIKING LANES.                                                                                                              
MORE UNIQUELY CREATED SHOPPING AREAS.                                                                                                                                
MORE WIDER ROADS IN SOME OF THE NEW SPOTS AND MORE WAYS TO GET AROUND THAN 
JUST ONE STRAIGHT ROAD.                                                                                                                                                              
MOVE OUT THE LANDFILL.                                                                                                                                                                   
NEED BETTER PARKING BY THE HIGH SCHOOL, BETTER ACCESS.                                                                                                  
NEEDS A TRAIL SYSTEM ON THE JORDAN RIVER, TO FINISH IT. TO PRESERVE THE RIVER, SOUTH 
JORDAN RIVER.                                                                                                                                                              
NEIGHBORHOOD WATCH, MORE ACTIVE AND NEIGHBORS COMMUNICATING MORE WITH EACH 
OTHER AND GETTING MORE INVOLVED WITH EACH OTHER.                                                                                                        
NO IMPROVEMENT NEEDED.                                                                                                                                                               
NO INCREASE IN TAXES.                                                                                                                                                                        
NO MORE COMMERCIAL BUILDING.                                                                                                                                                  
NO OPINION, THEY DO A GREAT JOB. KEEP TAXES REASONABLE.                                                                                                
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO OPINION.                                                                                                                                                                                          
NO RECOMMENDATION.                                                                                                                                                                      
NO SUGGESTIONS, IT'S GREAT.                                                                                                                                                           
NO SUGGESTIONS.                                                                                                                                                                                 
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      
NONE.                                                                                                                                                                                                      



NOT MUCH.                                                                                                                                                                                             
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT SURE.                                                                                                                                                                                               
NOT TO MAKE IT SO CONGESTED.                                                                                                                                                      
NOTHING COMING TO MIND.                                                                                                                                                             
NOTHING TO THINK OF RIGHT NOW.                                                                                                                                                 
NOTHING, I THINK THEY DO A PRETTY GOOD JOB OVERALL.                                                                                                        
NOTHING, WE'RE PRETTY HAPPY.                                                                                                                                                       
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
NOTHING.                                                                                                                                                                                                
ON THE SMALL CUL DE SACS RESURFACING STREETS AND BETTER SNOW REMOVAL.                                                            
ONE MAIN THING WOULD BE FIXING OUR SECONDARY WATER ISSUE.                                                                                      
PARKING ON THE STREET IN THE WINTER, BACK TO CODE ENFORCEMENT.                                                                              
PET PARKS.                                                                                                                                                                                              
PROPER FENCING AROUND PARKS AND RESTROOMS.                                                                                                                   
PROVIDE LEAF REMOVAL BAGS IN THE FALL.                                                                                                                                   
PUT COSTCO BY OUR HOUSE OR FINISH BUILDING ON PROPERTY THEY HAVE.                                                                        
REALLY DO NOT KNOW OF ANYTHING.                                                                                                                                             



RECRUIT MORE PLACES TO EAT.                                                                                                                                                         
REMOVE THE NEGATIVE ENVIRONMENT IN MY NEIGHBORHOOD.                                                                                              
RESURFACING THE NEIGHBORHOOD STREETS.                                                                                                                                
ROAD MAINTENANCE.                                                                                                                                                                          
ROAD SERVICES.                                                                                                                                                                                     
ROADS.                                                                                                                                                                                                     
SAM'S CLUB OR COSTCO.                                                                                                                                                                     
SECONDARY WATER PUT IN.                                                                                                                                                                
SECONDARY WATER.                                                                                                                                                                             
SEE A SECONDARY WATER SOURCE.                                                                                                                                                  
SEE PRESSURIZED WATER SYSTEM ON OUR SECONDARY WATER.                                                                                               
SEE WATER BILL COME DOWN MORE.                                                                                                                                               
SHOPPING CENTERS, MORE STORES THAT ARE CLOSER.                                                                                                                
SIDEWALKS EVERYWHERE.                                                                                                                                                                   
SLOW THE FLOW OF GROWTH.                                                                                                                                                           
SNOW REMOVAL AND LIGHTS ON THE STREETS. MORE COMMERCIAL BUSINESS CLOSE TO 
REDWOOD ROAD.                                                                                                                                                                         
SNOW REMOVAL SERVICES.                                                                                                                                                                 
SNOW REMOVAL.                                                                                                                                                                                  
SNOW REMOVAL.                                                                                                                                                                                  
SOME KIND OF SOCCER FACILITY.                                                                                                                                                       
SOUTH JORDAN CITY NEEDS TO BE CONCERNED WITH PRESERVATION OF NATURAL OPEN 
SPACE. TAKE MORE TIME TO STUDY AND USE THEIR LAND USE. USE OF FUNDS FOR CONSULTING 
FIRMS TO MAKE DECISIONS LEGITIMATE RATHER THAN SPEAKING/ LISTENING WITH CITIZENS.                  
SPEED BUMPS ADDED ON STREETS. SO THE TRAFFIC WILL SLOW DOWN.                                                                                 
SPEED LIMIT HAS ALWAYS BEEN 25 MPH. I DON'T LIKE THE WAY THEY SET THE SOLAR POWERED 
SENSORS. IF ON A DOWNHILL SLOPE YOU'RE GOING TO GAIN SPEED.                                                                                       
START LIMITING GROWTH.                                                                                                                                                                  
STAY THE COURSE.                                                                                                                                                                                 
STOP THE COMMERCIAL GROWHT, IT'S TAKING UP THE RESIDENTIAL SPACE.                                                                          
STOP THE GROWTH.                                                                                                                                                                              
STREET IMPROVEMENT.                                                                                                                                                                       
STREET LIGHT ON 13TH WEST IN HEATHER DOWNS (9470 SOUTH) NEEDS TO HAVE A LIGHT 
RIGHT THERE TO FIND THE STREET THEY NEED TO TURN ON, AT NIGHT IT IS VERY EASY TO MISS 
THE STREET, IS NOT LIT UP OR AROUND A LIGHT POST.                                           
STREET SIGNS.                                                                                                                                                                                        
TAKE CARE OF THE STREET, STOP SIGNS, SPEED BUMPS ON LUCAS LANE.                                                                                 
TAX REDUCTION.                                                                                                                                                                                    
TAXES TO NOT GO UP LIKE THEY HAVE EVERY YEAR.                                                                                                                      
TERM LIMITS FOR CITY COUNCIL MEMBERS. THE NEW COSTCO WOULD BE WONDERFUL.                                                   
TERRIBLE ROADS, REALLY BUMPY ON 9800 S, SHIELDS LANE.                                                                                                      
THE ADDITION OF SECONDARY WATER AND TO LOWER WATER BILLS.                                                                                      
THE ARROW LIGHT FIXED OR GONE ON 11400 SOUTH RIVERFRONT PARKWAY.                                                                      
THE BILLS GOING DOWN A LITTLE.                                                                                                                                                     
THE ENTRANCE TO THE NEIGHBORHOOD ON 11400 SOUTH AND 700 WEST. GETTING 
SECONDARY WATER.                                                                                                                                                                          
THE PARK. ON THE EAST SIDE OF RIVER HEIGHTS.                                                                                                                          
THE ROADS TO BE FIXED AND MADE SMOOTH ALL THE TIME. THEY ARE TERRIBLE NOW. LEAVE 



US TO DECIDE WHICH KIND OF FENCE WE CAN AFFORD.                                                                                                              
THE ROADS.                                                                                                                                                                                             
THE SNOW REMOVAL.                                                                                                                                                                          
THE STREET REPAVED IN MY CIRCLE.                                                                                                                                                 
THE STREETS, NORTH SOUTH NEED REPAIR.                                                                                                                                    
THE WATER CHANGED, PRICE AND EVERYTHING ABOUT IT.                                                                                                         
THE WATER PRESSURE. IT'S TOO LOW.                                                                                                                                              
THERE IS A TRAFFIC LIGHT ON THE INTERSECTION OF 2200 W & 10400 S, THERE ARE TOO MANY 
ACCIDENTS.                                                                                                                                                                 
THERE ISN'T ANYTHING REALLY THAT NEEDS TO BE DONE.                                                                                                          
THEY ARE SUPPOSED TO BUILD A COSTCO. THAT WOULD MAKE ME HAPPY.                                                                            
THEY COULD RELOCATE THE COUNTY FAIRGROUNDS. IT'S VERY CLOSE TO MY HOUSE AND ITS 
LOCATION HAS BEEN USED TO DO THINGS THAT I DID NOT AGREE WITH.                                                                                
THEY COULD URGE WEST JORDAN TO STEP UP AND FIX THEIR PART OF THE ROAD ON 1300 
WEST BETWEEN 9000 SOUTH AND 9400 SOUTH.                                                                                                                            
THEY GOT TO DO SOMETHING ABOUT THE ROUNDABOUT. PEOPLE DON'T KNOW HOW TO USE 
IT.                                                                                                                                                                                 
THEY HAVE A CANAL JUST DOWN THE STREET FROM ME, IF THEY CAN OVER IT UP SO KIDS 
CAN'T FALL IN.                                                                                                                                                                   
THEY NEED TO PAY CLOSER ATTENTION TO MAINTAINING SMALLER SIDE STREETS.                                                               
THINGS ARE GOOD THE WAY THEY ARE. EXCEPT THE SMALL LOTS, THEY NEED TO BE BIGGER. 
AND THE UGLY FLAT ROOFED HOUSES, I DON'T WANT ANYMORE OF THOSE. THEY LOOK CHEAP. 
THERE SHOULD BE NICE HOUSES.                                                                  
TO BE SAFE. MAYBE FAMILY RUNS AND WALKS A LOT. MORE DIVERSE RUNNING TRAILS THAT 
ACTUALLY GO SOMEWHERE NOT JUST IN A CIRCLE AND BIKING. FOR THEM TO BE SAFE.                                                     
TO CONTINUE THE PLANNING.                                                                                                                                                            
TO KEEP GROWTH DOWN, JUST KEEP AS IT IS. I DO NOT WANT TO BECOME A BIG CROWDED 
CITY.                                                                                                                                                                            
TO KEEP THE OPEN SPACES IN THE RIVER BOTTOMS, NO SUBDIVISIONS, NO ROADS.                                                            
TRAFFIC ROUTING AND CONTROL.                                                                                                                                                     
TRAILS TO CONNECT ALL THE WAY THROUGH.                                                                                                                                
UNIFIED CITY DEVELOPMENT PLAN. TAKING ALL THE INPUT FROM BOTH CITIZENS, DEVELOPERS, 
CITY, STATE AND COUNTY AND FEDERAL OFFICIALS.                                                                                                                      
UPGRADING THE RECREATION CENTER TO WHAT IT SHOULD BE. LIKE THE BOUNTIFUL 
RECREATION CENTER. THERE ARE NO TENNIS COURTS.                                                                                                                 
UPKEEP OF VACANT BUILDINGS COULD BE BETTER.                                                                                                                       
UPSCALE RESTAURANTS.                                                                                                                                                                      
WALMART HAS BEEN DECLINING IN QUALITY, NEEDS TO BE MAINTAINED BETTER AND KEPT UP, 
MAINTAINING STANDARDS.                                                                                                                                                        
WATER AND NO MORE WALMARTS. KEEP RESIDENTIAL AND BUSINESS SEPARATE.                                                                
WATER BILL DECREASED.                                                                                                                                                                      
WATER IMPROVEMENTS.                                                                                                                                                                     
WATER USAGE BY THE CITY. CITY WASTING WATER, WATERING ON RAINY DAYS.                                                                  
WE'RE SATISFIED.                                                                                                                                                                                   
WIDEN OLD BINGHAM HIGHWAY.                                                                                                                                                      
WOULD LIKE A TENNIS COURT WITH LIGHTS.                                                                                                                                  
WOULD LIKE THEM TO HOLD LINE OF DESIGN AND SCALE OF HOUSING AND NOT ALLOW TOO 



MUCH EXPANSION, OF COMMERCIAL, IN THE CITY.                                                                                                                       
WOULD LIKE TO SEE A COSTCO COME TO SOUTH JORDAN.      
 
   



APPENDIX	C	

RESULTS	BY	DISTRICT	
 

 

0% 5% 10% 15% 20% 25%

Don't Know

None

Other

Retirement Community

Good Place for Families

Centrally Located/ Convenient

Low Crime Rate/ Safe

Affordable

Larger Lots

Good Schools

Grew Up Here

Close to Family

Close to Work

Rural Away from City

Bought House/ Liked Area

Liked Area/ Good Neighborhood

0%

14%

6%

4%

2%

3%

4%

2%

6%

4%

1%

2%

4%

8%

12%

23%

1%

9%

0%

0%

1%

1%

3%

6%

0%

5%

4%

12%

2%

8%

21%

24%

2%

5%

1%

0%

0%

4%

3%

4%

0%

2%

5%

4%

6%

13%

21%

25%

2%

3%

0%

1%

4%

1%

2%

0%

8%

6%

8%

4%

6%

16%

17%

20%

0%

3%

2%

3%

4%

3%

1%

1%

3%

2%

6%

7%

9%

9%

18%

24%

What are the reasons you chose to live in South 
Jordan City?

Total District 5 District 4 District 3 District 2 District 1



 
 
 

 
  

0% 10% 20% 30% 40% 50% 60% 70%

District1

District 2

District 3

District 4

District 5

Total

68%

40%

59%

45%

49%

52%

18%

36%

26%

43%

33%

32%

3%

16%

6%

3%

9%

7%

9%

6%

5%

4%

8%

6%

2%

3%

4%

5%

2%

3%

How satisfied are you that the city has 
sustained those reasons and 

philosophies?

Very dissatisfied Dissatisfied Neutral Satisfied Very satisfied

0% 10% 20% 30% 40% 50% 60%

District1

District 2

District 3

District 4

District 5

Total

18%

15%

21%

6%

10%

14%

22%

24%

24%

30%

24%

25%

50%

48%

46%

55%

46%

49%

6%

7%

4%

7%

5%

6%

0%

1%

2%

1%

1%

1%

How would you rate South Jordan City 
compared to 3 years ago?

Much worse Somewhat worse About the same

Somewhat better Much better



 
  

0% 5% 10% 15% 20% 25% 30% 35% 40%

Don't Know

None

Other

Roads

City Leadership

Code Enforcement

Budget

Schools

Safety

Traffic

Water

Taxes

Growth

20%

9%

3%

1%

1%

5%

1%

1%

0%

2%

6%

8%

39%

17%

9%

1%

1%

5%

1%

7%

5%

2%

4%

6%

5%

32%

27%

3%

3%

3%

1%

5%

2%

7%

3%

3%

5%

2%

33%

17%

3%

2%

2%

0%

2%

5%

3%

6%

6%

7%

7%

39%

26%

4%

2%

1%

3%

1%

2%

3%

7%

7%

3%

8%

27%

22%

5%

2%

2%

2%

3%

3%

4%

5%

5%

6%

6%

34%

What would you consider to be the most 
important issue facing South Jordan?

Total District 5 District 4 District 3 District 2 District 1



 
 

 
 

 
  

4.61

4.42

4.50

4.45
4.43

4.48

4.30

4.35

4.40

4.45

4.50

4.55

4.60

4.65

District 1 District 2 District 3 District 4 District 5 Total

Garbage Collection

4.79

4.26

4.58

4.39

4.76

4.55

3.90
4.00
4.10
4.20
4.30
4.40
4.50
4.60
4.70
4.80
4.90

District 1 District 2 District 3 District 4 District 5 Total

Fire/ Ambulance Services

4.21

4.09
4.11

4.17

4.31

4.17

3.95

4.00

4.05

4.10

4.15

4.20

4.25

4.30

4.35

District 1 District 2 District 3 District 4 District 5 Total

Recycling Program



 
 

 

 
 

 

 

4.31

4.07

3.97

4.06

4.16
4.10

3.80

3.90

4.00

4.10

4.20

4.30

4.40

District 1 District 2 District 3 District 4 District 5 Total

Culinary (Drinking) Water

4.46

4.11

4.18
4.15 4.17

4.20

3.90

4.00

4.10

4.20

4.30

4.40

4.50

District 1 District 2 District 3 District 4 District 5 Total

Youth Recreation Programs

4.02

3.91

4.09

3.92

4.03

3.99

3.80

3.85

3.90

3.95

4.00

4.05

4.10

4.15

District 1 District 2 District 3 District 4 District 5 Total

Street Lighting



 
 

 
 

 

3.49

3.61

3.45

3.52

3.43

3.50

3.30

3.35

3.40

3.45

3.50

3.55

3.60

3.65

District 1 District 2 District 3 District 4 District 5 Total

Snow Removal

4.27

3.99

4.19

3.99

4.18

4.12

3.85

3.90

3.95

4.00

4.05

4.10

4.15

4.20

4.25

4.30

District 1 District 2 District 3 District 4 District 5 Total

Police Services/ Crime Prevention

3.47

3.07

3.18 3.17
3.20 3.21

2.80

2.90

3.00

3.10

3.20

3.30

3.40

3.50

District 1 District 2 District 3 District 4 District 5 Total

Utility Bill



 
 

 
 

 
  

4.19 4.20

4.15

4.28
4.26 4.25

4.05

4.10

4.15

4.20

4.25

4.30

District 1 District 2 District 3 District 4 District 5 Total

Aquatic and Fitness Center

4.31

3.90

4.07 4.08

4.20

4.12

3.60

3.70

3.80

3.90

4.00

4.10

4.20

4.30

4.40

District 1 District 2 District 3 District 4 District 5 Total

Animal Control Services

4.47

4.14 4.11

4.00

4.18 4.16

3.70

3.80

3.90

4.00

4.10

4.20

4.30

4.40

4.50

4.60

District 1 District 2 District 3 District 4 District 5 Total

Mulligan's Golf and Games



 
 

 
 
 

 

4.54

3.94
3.89

4.13 4.16 4.13

3.40

3.60

3.80

4.00

4.20

4.40

4.60

District 1 District 2 District 3 District 4 District 5 Total

Adult Recreation Programs

3.51

3.19

3.47

3.35

3.52

3.41

3.00

3.10

3.20

3.30

3.40

3.50

3.60

District 1 District 2 District 3 District 4 District 5 Total

Planning/ Zoning

3.72

3.19
3.45

3.03

3.55
3.40

0.00

0.50

1.00

1.50

2.00

2.50

3.00

3.50

4.00

District 1 District 2 District 3 District 4 District 5 Total

Code Enforcement Office



 
 

 
  

4.48

3.98

4.15
4.11 4.13

4.18

3.70

3.80

3.90

4.00

4.10

4.20

4.30

4.40

4.50

4.60

District 1 District 2 District 3 District 4 District 5 Total

Emergency Preparedness Planning

4.40

4.01

4.16
4.19

4.23
4.20

3.80

3.90

4.00

4.10

4.20

4.30

4.40

4.50

District 1 District 2 District 3 District 4 District 5 Total

Community Events



 
 
 
 

 
  

4.54

4.33

4.45
4.49 4.49

4.46

4.20

4.25

4.30

4.35

4.40

4.45

4.50

4.55

4.60

District 1 District 2 District 3 District 4 District 5 Total

Appearance of City Parks

4.45

4.06

4.18
4.15

4.24
4.21

3.80

3.90

4.00

4.10

4.20

4.30

4.40

4.50

District 1 District 2 District 3 District 4 District 5 Total

Country Fest Celebration



 
 

 

 

0% 10% 20% 30% 40% 50% 60%

District1

District 2

District 3

District 4

District 5

Total

50%

36%

41%

38%

41%

41%

40%

54%

51%

50%

54%

50%

7%

7%

8%

20%

3%

7%

2%

4%

0%

1%

1%

2%

0%

0%

0%

0%

1%

0%

Overall, are you satisfied or dissatisfied 
with aesthetic appearance of the city?

Very dissatisfied Somewhat dissatisfied No opinion

Somewhat satisfied Very satisfied

0% 10% 20% 30% 40% 50%

District1

District 3

District 5

37%
21%

37%
34%

37%
33%

43%
47%

45%
41%

39%
43%

16%
25%

14%
15%

11%
16%

3%
5%

4%
11%
12%

7%

2%
2%

0%
0%
1%
1%

Overall, are you satisfied or 
dissatisfied with the amount of 

commercial developments of city?

Very dissatisfied Somewhat dissatisfied No opinion

Somewhat satisfied Very satisfied

0% 20% 40% 60% 80%
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77%
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23%
34%
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34%

16%
26%
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14%

(if unsatisfied) Too much or too little 
development?

Don't know Too little Too much
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What is the one major improvement you have 
seen in South Jordan over the past 3 years?

Total District 5 District 4 District 3 District 2 District 1
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Overall, I feel safe living in South Jordan 
and my neighborhood.
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Before the city makes major decisions, 
citizens' opinions are considered.
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What things are you most concerned about in 
your neighborhood the city could help you with?

Total District 5 District 4 District 3 District 2 District 1
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During the past year, have you 
contacted any South Jordan City 

office?
(% yes)
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Were you generally satisfied or 
dissatisfied with the city's response?

Very dissatisfied Somewhat dissatisfied No opinion

Somewhat satisfied Very satisfied

0% 20% 40% 60% 80%

Other

Not Adequate Solution

No/ Slow Response

20%

12%

68%

7%

32%

61%

0%

79%

21%

35%

13%

52%

17%

42%

41%

Why were you dissatisfied with the 
city's response?

Total District 5 District 4 District 3 District 2 District 1
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From which source would you more like to 
receive info about South Jordan City?

District 5 District 4 District 3 District 2 District 1
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How can the city improve its 
communication through these sources?

Resident Feedback Like the Bill Insert Other None Don't Know
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What park amenities are most important to you?

Total District 5 District 4 District 3 District 2 District 1
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What is the one major improvement you would 
like to see in the next 3 years in South Jordan 

City?

Total District 5 District 4 District 3 District 2 District 1
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1 WHAT ARE THE REASONS YOU CHOSE TO LIVE IN SOUTH JORDAN CITY? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Location (Generic)/          93     41     52    19    25    26    15     7      4       4       8       27        22     15      85       5 
     Liked the Area/ Good      23.3% 22.48% 24.01% 30.4% 34.0% 25.9% 18.8% 8.67% 13.45%  18.13%  15.03%   33.37%    21.71% 38.19%  22.94%  27.48% 
     Neighborhood                                      H    GH     H     H                                    iK               IK 
 
     Bought a House/ Liked        72     35     37     4    15    12    22    19      3       3      15       15        20      3      70       1 
     the Houses in Area        18.0% 18.99% 17.15% 7.06% 19.7% 12.1% 26.3% 23.5% 11.87%  13.55%  28.39%   18.32%    19.65%  6.42%  18.94%   4.19% 
                                                             d          DF    DF                      N                  n              P 
 
     Rural/ Away from the         44     22     22     -     2    15    14    13      4       5       5        8        14      1      39       4 
     City                      11.1% 12.03% 10.32%       2.42% 15.3% 17.1% 16.3% 15.24%  25.19%   8.70%   10.00%    13.52%  2.35%  10.39%  22.68% 
                                                                   E     E     E              N                          N 
 
     Close to Work/ Easy          23      9     14     9     5     5     3     1      1       -       2        6         7      5      21       1 
     Freeway Access            5.72%  4.87%  6.43% 15.0% 6.07% 5.17% 4.02% 0.93%  2.63%           3.39%    7.49%     6.92% 11.54%   5.66%   5.28% 
                                                       h 
 
     Close to Family/ Friends     22      9     14     -     6     8     3     6      2       0       5        2         8      -      20       0 
                               5.54%  4.65%  6.29%       7.43% 8.25% 3.13% 7.13%  7.95%   1.83%   9.15%    2.58%     7.66%          5.26%   2.35% 
 
     Grew up Here/ Lived Here     21     12      9     9     4     3     1     3      0       -       3        2         2      6      21       - 
     for a Long Time           5.18%  6.61%  3.97% 14.7% 5.81% 3.10% 1.65% 3.62%  1.58%           5.03%    2.69%     1.70% 13.90%   5.57%         
                                                                                                                                m 
 
     Good Schools                 15      5     10     2     2     9     1     0      1       -       -        5         8      -      14       1 
                               3.75%  2.67%  4.65% 4.09% 2.51% 9.02% 1.48% 0.55%  4.22%                    6.41%     7.50%          3.70%   7.41% 
                                                                  GH 
 
     Larger Lots/ Horse           13      4      9     5     2     2     3     1      -       3       1        2         1      3      13       - 
     Properties                3.29%  2.08%  4.31% 8.02% 2.38% 2.06% 3.88% 1.55%         16.38%   1.18%    2.81%     1.02%  6.34%   3.54%         
                                                                                             km 
 
     Cost of Housing or Land/     11      8      3     -     -     4     1     5      0       1       1        1         3      2      10       - 
     Affordable                2.64%  4.15%  1.36%             3.94% 1.75% 6.34%  1.34%   4.00%   1.39%    1.52%     3.19%  4.27%   2.62%         
                                                                               g 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
1 WHAT ARE THE REASONS YOU CHOSE TO LIVE IN SOUTH JORDAN CITY? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     Low Crime Rate/ Safe         10      4      6     3     2     3     1     2      -       2       -        2         3      3       9       1 
                               2.49%  1.93%  2.95% 4.34% 2.32% 2.81% 0.84% 2.55%          8.86%            2.94%     2.64%  6.54%   2.45%   5.14% 
 
     Location (Centrally           9      7      3     -     1     3     4     2      -       -       2        -         4      -       9       - 
     Located, Convenient,      2.33%  3.61%  1.26%       1.30% 3.15% 4.44% 1.95%                  4.45%              4.35%          2.51%         
     Shopping, etc)            
 
     Good Place for a Family/      9      4      5     -     4     1     4     -      -       -       3        2         3      -       9       - 
     Lots of Kids              2.19%  2.11%  2.25%       5.10% 1.07% 4.72%                        6.47%    2.43%     3.39%          2.35%         
 
     Retirement Community          6      4      2     -     -     -     1     5      0       0       3        -         1      -       6       - 
                               1.50%  2.06%  1.03%                   1.59% 5.73%  1.58%   2.16%   5.69%              0.76%          1.62%         
                                                                               g 
 
     Clean/ Beautiful              5      1      4     -     2     -     2     1      0       -       1        0         1      0       5       - 
                               1.27%  0.74%  1.72%       2.46%       2.49% 1.48%  1.28%           2.57%    0.48%     0.87%  1.13%   1.37%         
 
     Good People                   4      1      3     -     1     2     1     -      -       -       -        -         2      -       4       - 
                               1.04%  0.66%  1.36%       1.30% 1.99% 1.48%                                           2.18%          1.12%         
 
     Daybreak                      4      -      4     2     -     1     -     1      -       0       -        -         -      2       3       - 
                               0.95%         1.75% 3.53%       0.92%       0.90%          1.76%                             5.32%   0.78%         
 
     Near LDS Temple               2      -      2     -     -     -     1     2      1       -       0        0         -      -       2       - 
                               0.61%         1.13%                   0.75% 2.22%  2.14%           0.87%    0.57%                    0.66%         
 
     Other                         7      1      6     3     2     1     -     2      1       -       1        4         -      -       6       1 
                               1.81%  0.45%  2.96% 4.34% 2.46% 1.13%       2.00%  3.88%           1.55%    4.39%                    1.49%   7.53% 
                                                 b 
 
     None/ No Particular          26     16     10     5     3     4     5     9      9       2       2        1         3      2      23       3 
     Reason                    6.40%  8.63%  4.52% 8.53% 3.53% 4.05% 5.53% 11.2% 31.55%   8.15%   4.70%    1.87%     2.94%  3.99%   6.09%  17.93% 
                                                                              Ef  jKLMN 
 
     Don't Know/ Don't             4      2      1     -     1     -     -     3      0       -       1        2         -      -       4       - 
     Remember                  0.89%  1.28%  0.57%       1.16%             3.29%  1.28%           1.45%    2.14%                    0.96%         
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
2 HOW SATISFIED ARE YOU THAT THE CITY IS SUSTAINING THOSE REASONS OR PHILOSOPHIES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             371    165    206    56    71    95    77    70     19      19      49       77        97     39     346      13 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              309    141    168    53    62    74    61    57     17      13      44       70        81     33     290      10 
     ==============            83.3% 85.21% 81.72% 95.3% 87.2% 77.9% 79.1% 81.5% 86.15%  64.83%  89.79%   91.04%    83.09% 85.05%  83.86%  74.03% 
                                                     FGH                                              J        J 
 
      5 - Very Satisfied         192     84    108    41    39    46    30    35     10       7      23       47        55     19     179       8 
                               51.7% 50.89% 52.43% 74.1% 54.9% 48.7% 38.1% 49.3% 49.14%  37.39%  45.87%   61.49%    56.66% 49.03%  51.80%  57.00% 
                                                     FGH     g                                                 j 
 
      4 - Somewhat Satisfied     117     57     60    12    23    28    32    23      7       5      22       23        26     14     111       2 
                               31.5% 34.32% 29.28% 21.2% 32.3% 29.2% 40.9% 32.2% 37.01%  27.45%  43.93%   29.55%    26.43% 36.03%  32.06%  17.03% 
                                                                         d                            m 
 
      3 - Not Sure                27     14     13     -     6    11     6     4      -       2       1        4         9      1      25       0 
                               7.20%  8.52%  6.15%       7.84% 11.6% 7.69% 5.83%          7.97%   1.35%    5.74%     8.78%  2.35%   7.26%   2.75% 
                                                                                                                         k 
 
      2 - Somewhat                23      6     17     3     2     5     8     6      3       5       3        2         6      2      20       2 
      Dissatisfied             6.19%  3.41%  8.43% 4.74% 2.48% 5.51% 9.99% 7.94% 13.85%  24.85%   6.37%    2.72%     6.26%  6.05%   5.75%  16.79% 
                                                 b                       e     e           kLmn 
 
      1 - Very Dissatisfied       12      5      8     -     2     5     3     3      -       0       1        0         2      3      11       1 
                               3.34%  2.86%  3.71%       2.48% 4.96% 3.26% 4.78%          2.35%   2.49%    0.50%     1.87%  6.55%   3.13%   6.43% 
 
     DISSATISFIED NET:            35     10     25     3     4    10    10     9      3       5       4        2         8      5      31       3 
     =================         9.53%  6.27% 12.14% 4.74% 4.97% 10.5% 13.3% 12.7% 13.85%  27.20%   8.86%    3.22%     8.13% 12.60%   8.88%  23.22% 
                                                 b                       e     e             Lm 
 
     Mean                       4.22   4.27   4.18  4.65  4.35  4.11  4.01  4.13   4.21    3.73    4.24     4.49      4.30   4.15    4.24    4.01 
                                                     FGH     G                                        j        J         j 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
3 HOW WOULD YOU RATE SOUTH JORDAN CITY TODAY COMPARED TO THREE YEARS AGO? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     BETTER NET:                 155     79     76    30    27    38    34    26     14       7      21       36        33     11     147       6 
     ===========               38.7% 43.16% 34.93% 49.2% 35.6% 38.3% 41.1% 32.1% 48.37%  32.52%  39.66%   45.02%    33.30% 28.30%  39.39%  36.30% 
 
      5 - Much Better             55     28     27    17     5    12    10    12      9       3       6       16         8      3      50       5 
                               13.8% 15.19% 12.68% 27.4% 6.03% 12.3% 11.7% 14.9% 29.78%  11.85%  11.99%   20.33%     8.22%  7.50%  13.53%  30.39% 
                                                       E                       E     mn                       mn 
 
      4 - Somewhat Better         99     51     48    13    22    26    24    14      5       4      15       20        25      8      96       1 
                               24.9% 27.97% 22.25% 21.8% 29.6% 26.0% 29.4% 17.3% 18.59%  20.67%  27.67%   24.68%    25.08% 20.81%  25.86%   5.91% 
                                                             h           H                                                              P 
 
      3 - About the Same         196     82    114    22    42    47    39    45     11      11      28       36        52     26     179       9 
                               48.9% 44.73% 52.49% 35.4% 56.7% 47.6% 47.3% 54.5% 37.58%  52.17%  53.96%   45.28%    52.01% 63.36%  48.19%  55.80% 
                                                             d                 d                                                i 
 
      2 - Somewhat Worse          23      6     17     -     3    10     4     6      3       3       2        3         6      3      21       1 
                               5.79%  3.53%  7.69%       3.71% 10.3% 5.28% 7.08%  9.65%  15.31%   4.05%    3.32%     6.13%  8.34%   5.65%   7.90% 
 
      1 - Much Worse               4      2      3     -     1     3     1     -      -       -       -        1         -      -       4       - 
                               1.10%  0.98%  1.20%       1.30% 2.77% 0.84%                                 1.21%                    1.00%         
 
     WORSE NET:                   28      8     19     -     4    13     5     6      3       3       2        4         6      3      25       1 
     ==========                6.89%  4.51%  8.89%       5.01% 13.1% 6.12% 7.08%  9.65%  15.31%   4.05%    4.54%     6.13%  8.34%   6.65%   7.90% 
 
     Don't Know/ Not Sure         22     14      8     9     2     1     4     5      1       -       1        4         9      -      21       - 
                               5.48%  7.59%  3.69% 15.4% 2.64% 0.92% 5.48% 6.24%  4.40%           2.34%    5.16%     8.57%          5.77%         
                                                       f                       F 
 
     Mean                       3.47   3.57   3.39  3.91  3.36  3.35  3.49  3.43   3.72    3.29    3.49     3.63      3.39   3.27    3.48    3.59 
                                          c         EFGH                                                       n 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
4 WHAT WOULD YOU CONSIDER TO BE THE MOST IMPORTANT ISSUE FACING SOUTH JORDAN CITY TODAY? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Growth (Too Fast, Over      110     46     64    15    21    28    28    17      3      10      14       23        28     11     104       3 
     Crowding, etc)            27.5% 25.07% 29.56% 23.8% 27.5% 28.4% 34.7% 21.1%  9.53%  46.24%  26.62%   29.21%    27.46% 27.42%  28.08%  15.24% 
                                                                         H                    I       i        I         I 
 
     Economic Growth/             25     12     13    11     6     3     3     2      2       0       4        5         1      3      23       2 
     Commercial Development    6.21%  6.35%  6.10% 18.0% 7.56% 2.95% 3.91% 2.55%  5.21%   1.83%   7.70%    6.60%     0.87%  6.45%   6.06%  13.97% 
                                                      fh                                              m 
 
     Taxes/ Property Taxes        23     12     11     2     6     3     3     9      2       1       4        3         8      1      22       - 
                               5.72%  6.42%  5.13% 3.96% 7.59% 3.02% 3.16% 11.2%  5.51%   6.40%   8.50%    3.67%     8.01%  1.47%   5.91%         
                                                                              FG 
 
     Water (Cost, Quality,        21     11     10     -     4     7     5     5      1       1       6        5         6      1      21       - 
     Secondary, Pressure,      5.24%  5.95%  4.64%       5.89% 6.90% 5.63% 6.21%  4.39%   3.99%  11.12%    6.30%     5.74%  1.80%   5.64%         
     etc)                                                                                             n 
 
     Traffic                      18     12      6     -     2     2     7     7      2       0       4        0         8      1      18       - 
                               4.52%  6.71%  2.68%       2.55% 1.99% 8.28% 9.03%  7.14%   1.76%   6.97%    0.46%     7.50%  2.35%   4.76%         
                                                                         f    EF                      l                  L 
 
     Public Safety (Crime,        16      5     11     2     3     3     6     2      2       -       2        6         3      3      13       3 
     Drugs, Police             3.98%  2.48%  5.24% 3.96% 3.80% 2.80% 7.69% 1.92%  5.55%           3.18%    7.11%     3.43%  7.60%   3.53%  17.00% 
     Protection, etc)                                                    h 
 
     Education/ Schools/          15      2     13     4     4     2     3     2      3       1       1        3         2      4      15       - 
     Children/ Youth           3.84%  1.19%  6.07% 7.22% 4.91% 1.99% 3.94% 2.52% 11.00%   2.81%   1.65%    3.20%     2.32%  9.95%   4.13%         
                                                 B 
 
     City Budget/ Spending        14      5      8     2     1     5     4     2      -       -       -        2         2      1      13       - 
                               3.44%  2.91%  3.88% 4.09% 1.21% 4.94% 4.81% 1.84%                           2.91%     1.63%  3.27%   3.37%         
 
     Code Enforcement/ Zoning/    12      7      5     -     4     2     3     3      1       -       2        3         2      -       9       1 
     Regulations               2.92%  3.62%  2.32%       4.69% 2.20% 3.66% 3.62%  4.04%           3.03%    3.24%     2.01%          2.47%   5.28% 
 
     City Leadership               8      4      4     -     1     4     1     2      -       -       2        2         3      -       8       - 
                               1.95%  1.98%  1.93%       1.30% 4.20% 0.84% 2.44%                  2.86%    2.54%     3.10%          2.10%         
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
4 WHAT WOULD YOU CONSIDER TO BE THE MOST IMPORTANT ISSUE FACING SOUTH JORDAN CITY TODAY? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     Roads                         8      6      2     -     -     4     1     3      0       0       2        3         2      -       8       - 
                               1.89%  3.31%  0.69%             3.70% 0.72% 4.02%  1.58%   2.16%   4.12%    3.26%     1.87%          2.03%         
                                                                               g 
 
     Open Space/ River Bottom/     6      1      5     -     3     2     -     1      -       -       1        -         2      1       6       - 
     Parks & Recreation        1.49%  0.46%  2.35%       3.62% 2.03%       1.50%                  1.85%              1.71%  2.61%   1.60%         
 
     Maintaining Community         5      1      4     3     -     -     1     1      -       -       2        1         -      3       5       - 
     Feel/ Neighborhood        1.19%  0.45%  1.82% 4.34%             1.59% 0.99%                  2.86%    0.77%            6.54%   1.28%         
 
     City Services                 3      2      1     -     -     2     1     1      -       1       -        -         -      -       3       - 
                               0.84%  1.10%  0.63%             2.03% 0.75% 0.90%          4.69%                                     0.91%         
 
     Other                         9      1      8     -     3     3     2     1      2       -       2        1         -      2       7       1 
                               2.30%  0.64%  3.70%       3.53% 3.23% 2.99% 1.11%  7.03%           3.39%    1.08%            4.67%   2.00%   5.28% 
                                                 B 
 
     None/ No Issues              21     12      9     5     3     3     4     7      7       2       1        0         6      1      17       4 
                               5.37%  6.71%  4.24% 8.53% 3.80% 3.06% 4.58% 8.08% 25.90%   7.66%   2.82%    0.57%     5.54%  2.40%   4.50%  26.10% 
                                                                                   KLmN                                  l                      o 
 
     Don't Know/ Not Sure         86     45     41    16    16    26    10    17      4       5       7       23        29      9      80       3 
                               21.6% 24.65% 19.01% 26.1% 22.0% 26.6% 12.7% 20.9% 13.12%  22.48%  13.32%   29.06%    28.81% 23.46%  21.63%  17.13% 
                                                                   G                                           K         K 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
5 HOW SATISFIED ARE YOU WITH GARBAGE COLLECTION? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              374    175    199    58    72    92    78    72     27      21      49       76        93     36     349      14 
     ==============            93.6% 95.75% 91.74% 95.9% 96.2% 93.0% 95.5% 88.1% 93.92%  97.84%  93.04%   95.09%    93.10% 89.90%  93.94%  87.87% 
                                                             H           H 
 
       5 - Very Satisfied        222     97    125    31    43    53    47    47     14      14      28       43        62     20     212       6 
                               55.4% 52.98% 57.43% 50.4% 57.6% 53.9% 57.4% 57.5% 46.96%  65.02%  52.69%   53.65%    61.50% 49.00%  56.87%  39.24% 
 
       4                         153     78     74    28    29    39    31    25     14       7      21       33        32     17     138       8 
                               38.2% 42.77% 34.31% 45.5% 38.6% 39.1% 38.1% 30.6% 46.96%  32.83%  40.35%   41.44%    31.60% 40.89%  37.07%  48.63% 
 
       3 - Not Sure/ Neutral      13      4      9     2     1     6     2     2      -       -       1        4         6      3      12       1 
                               3.34%  2.22%  4.28% 4.09% 1.16% 6.08% 2.26% 2.57%                  1.31%    4.45%     5.54%  6.72%   3.10%   6.22% 
 
       2                           9      4      5     -     2     1     2     4      1       -       2        0         1      1       7       1 
                               2.18%  2.03%  2.31%       2.60% 0.92% 2.24% 4.92%  2.93%           3.10%    0.46%     1.36%  2.26%   1.99%   5.91% 
                                                                               f 
 
       1 - Very Dissatisfied       0      -      0     -     -     -     -     0      -       -       0        -         -      -       0       - 
                               0.11%         0.20%                         0.52%                  0.82%                             0.12%         
 
     DISSATISFIED NET:             9      4      5     -     2     1     2     4      1       -       2        0         1      1       8       1 
     =================         2.29%  2.03%  2.51%       2.60% 0.92% 2.24% 5.45%  2.93%           3.92%    0.46%     1.36%  2.26%   2.10%   5.91% 
                                                                               f 
 
     Haven't Used                  3      -      3     -     -     -     -     3      1       0       1        -         -      0       3       - 
                               0.80%         1.47%                         3.88%  3.15%   2.16%   1.73%                     1.13%   0.86%         
 
     Mean                       4.48   4.47   4.49  4.46  4.51  4.46  4.51  4.45   4.42    4.66    4.43     4.48      4.53   4.38    4.50    4.21 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
5A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH GARBAGE COLLECTION? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               9      4      5     -     2     1     2     4      1       -       2        0         1      1       8       1 
                                100% 100.0% 100.0%        100%  100%  100%  100% 100.0%         100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Bad Service (Ruined           4      1      3     -     1     1     1     2      -       -       1        -         -      1       3       1 
     Cans, Trash on Street,    44.8% 20.45% 61.46%       50.0%  100% 33.7% 35.9%                 40.98%                    100.0%  40.09% 100.00% 
     Broken Tree, etc)                                            gH                                                            k               O 
 
     Failure to Pick up at         3      2      1     -     -     -     1     2      -       -       1        0         -      -       2       - 
     All                       31.1% 56.82% 13.62%                   66.3% 36.6%                 59.02%  100.00%                   31.74%         
 
     Too Expensive                 2      1      1     -     1     -     -     1      1       -       -        -         1      -       2       - 
                               19.8% 22.73% 17.83%       50.0%             18.9% 100.0%                             71.52%         23.22%         
 
     Other                         0      -      0     -     -     -     -     0      -       -       -        -         0      -       0       - 
                               4.22%         7.10%                         8.64%                                    28.48%          4.94%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
6 HOW SATISFIED ARE YOU WITH FIRE AND AMBULANCE SERVICES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              224    100    124    35    44    51    44    50     21      11      29       52        43     20     210       9 
     ==============            56.0% 54.48% 57.33% 57.5% 58.2% 51.1% 54.2% 61.3% 73.62%  53.71%  55.74%   65.08%    42.44% 49.16%  56.51%  53.25% 
                                                                                     Mn                        M 
 
       5 - Very Satisfied        155     61     94    24    35    35    26    36     15       6      20       38        27     14     144       7 
                               38.8% 33.44% 43.40% 39.1% 46.8% 35.0% 31.9% 43.5% 52.59%  30.30%  38.19%   47.69%    27.18% 35.05%  38.79%  41.63% 
                                                 b           g                 g      M                        M 
 
       4                          69     39     30    11     9    16    18    15      6       5       9       14        15      6      66       2 
                               17.2% 21.04% 13.93% 18.4% 11.4% 16.2% 22.3% 17.8% 21.03%  23.41%  17.56%   17.39%    15.26% 14.11%  17.72%  11.62% 
                                                                         e 
 
       3 - Not Sure/ Neutral      11      8      4     2     1     4     2     3      -       -       1        1         2      5       8       2 
                               2.86%  4.22%  1.72% 3.68% 1.16% 3.91% 2.24% 3.21%                  2.31%    0.77%     2.08% 12.13%   2.28%  12.66% 
                                                                                                                                l 
 
       2                           2      1      1     -     -     1     1     0      -       -       -        0         -      -       1       - 
                               0.62%  0.64%  0.60%             0.92% 1.42% 0.47%                           0.48%                    0.35%         
 
       1 - Very Dissatisfied       2      2      -     -     -     2     -     -      -       -       -        -         2      -       2       - 
                               0.52%  1.14%                    2.10%                                                 2.08%          0.56%         
 
     DISSATISFIED NET:             5      3      1     -     -     3     1     0      -       -       -        0         2      -       3       - 
     =================         1.14%  1.77%  0.60%             3.02% 1.42% 0.47%                           0.48%     2.08%          0.91%         
 
     Haven't Used                160     72     88    24    30    42    35    29      8      10      22       27        54     16     150       6 
                               40.0% 39.52% 40.35% 38.8% 40.6% 41.9% 42.1% 35.0% 26.38%  46.29%  41.94%   33.66%    53.41% 38.71%  40.30%  34.10% 
                                                                                                                        IL 
 
     Mean                       4.55   4.41   4.68  4.58  4.77  4.39  4.46  4.61   4.71    4.56    4.62     4.69      4.41   4.37    4.57    4.44 
                                                 B          FG 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
6A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH FIRE AND AMBULANCE SERVICES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               5      3      1     -     -     3     1     0      -       -       -        0         2      -       3       - 
                                100% 100.0% 100.0%              100%  100%  100%                         100.00%   100.00%        100.00%         
 
     Other                         5      3      1     -     -     3     1     0      -       -       -        0         2      -       3       - 
                                100% 100.0% 100.0%              100%  100%  100%                         100.00%   100.00%        100.00%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
7 HOW SATISFIED ARE YOU WITH RECYCLING PROGRAM? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              318    142    176    57    61    77    65    57     23      17      45       67        79     31     301      12 
     ==============            79.5% 77.78% 80.93% 92.8% 81.4% 77.7% 79.7% 69.6% 81.27%  82.60%  85.54%   83.40%    79.07% 75.53%  80.85%  71.36% 
                                                     fgH     h           h 
 
       5 - Very Satisfied        177     77    101    33    35    39    31    39     13      12      24       40        44     16     169       7 
                               44.3% 41.81% 46.34% 53.8% 47.2% 39.9% 37.4% 47.2% 44.66%  55.85%  44.91%   50.48%    44.23% 38.66%  45.33%  39.58% 
 
       4                         141     66     75    24    26    37    35    18     11       6      21       26        35     15     132       5 
                               35.2% 35.96% 34.59% 39.0% 34.2% 37.8% 42.3% 22.4% 36.61%  26.75%  40.63%   32.93%    34.83% 36.87%  35.52%  31.78% 
                                                             h     H     H 
 
       3 - Not Sure/ Neutral      37     22     15     -    10     9    10     7      2       1       1       10        10      7      30       3 
                               9.15% 12.06%  6.70%       13.5% 9.45% 12.2% 8.69%  5.33%   4.24%   1.61%   12.46%     9.77% 17.61%   8.17%  20.37% 
                                                                                                               K         K      K 
 
       2                          20     10     10     4     3     5     3     5      0       2       2        0         6      1      18       1 
                               5.04%  5.59%  4.59% 7.24% 3.80% 4.86% 3.98% 5.89%  1.58%   9.17%   4.56%    0.46%     6.21%  2.26%   4.92%   5.91% 
                                                                                                                         l 
 
       1 - Very Dissatisfied      11      5      6     -     1     6     2     2      0       -       0        2         2      1       9       - 
                               2.74%  2.86%  2.65%       1.30% 5.83% 2.49% 2.66%  1.34%           0.82%    3.10%     2.32%  2.35%   2.45%         
 
     DISSATISFIED NET:            31     15     16     4     4    11     5     7      1       2       3        3         9      2      27       1 
     =================         7.79%  8.44%  7.23% 7.24% 5.10% 10.7% 6.47% 8.54%  2.92%   9.17%   5.38%    3.57%     8.53%  4.61%   7.37%   5.91% 
 
     Haven't Used                 14      3     11     -     -     2     1    11      3       1       4        0         3      1      13       0 
                               3.57%  1.72%  5.14%             2.20% 1.62% 13.1% 10.49%   3.99%   7.48%    0.57%     2.63%  2.25%   3.62%   2.35% 
                                                 b                            FG                      l 
 
     Mean                       4.17   4.10   4.24  4.39  4.22  4.03  4.10  4.22   4.36    4.35    4.34     4.28      4.15   4.10    4.21    4.08 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
7A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE RECYCLING PROGRAM? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              31     15     16     4     4    11     5     7      1       2       3        3         9      2      27       1 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Additional Programs          14      9      5     4     1     3     3     2      -       1       2        -         3      1      13       - 
     (Glass, Green Waste,      43.4% 55.41% 31.48%  100% 23.7% 28.2% 61.5% 27.5%         57.84%  70.13%             39.65% 48.95%  45.81%         
     etc)                                           EFgH 
 
     Too Expensive/ Should Be      7      3      4     -     1     3     -     3      1       1       0        -         2      -       6       - 
     Free                      20.9% 18.75% 23.01%       25.4% 28.3%       36.2% 100.0%  42.16%  15.20%             22.03%         22.09%         
                                                                                     KM 
 
     Not Much of a Recycling       5      2      3     -     -     2     2     1      -       -       -        1         1      1       4       - 
     Program/ Non-Existent     16.7% 14.23% 19.16%             17.6% 38.5% 18.5%                          24.12%    15.83% 51.05%  14.01%         
 
     Bad Pick up Service           2      -      2     -     1     -     -     1      -       -       0        0         -      -       1       1 
                               5.64%        11.20%       25.4%             11.2%                 14.68%   13.00%                    2.87% 100.00% 
                                                                                                                                                O 
 
     Other                         4      2      2     -     1     3     -     0      -       -       -        2         2      -       4       - 
                               13.4% 11.61% 15.15%       25.4% 25.9%       6.49%                          62.88%    22.49%         15.23%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
8 HOW SATISFIED ARE YOU WITH SENIOR CITIZENS PROGRAMS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:               81     33     48     7    11    13    17    33      6       8      17       16        16      4      76       3 
     ==============            20.4% 18.29% 22.12% 11.8% 15.0% 13.2% 20.7% 40.1% 20.34%  37.94%  32.27%   20.27%    16.16%  9.65%  20.54%  17.27% 
                                                                            DEFG             mN      MN 
 
       5 - Very Satisfied         43     15     28     3     6     7     7    21      5       3       8       11         6      1      40       3 
                               10.8%  8.37% 12.89% 4.34% 7.68% 7.14% 8.90% 25.0% 17.33%  16.11%  14.93%   14.07%     5.92%  2.53%  10.76%  17.27% 
                                                                            DEFG                      N        N 
 
       4                          38     18     20     5     5     6    10    12      1       5       9        5        10      3      36       - 
                               9.54%  9.92%  9.23% 7.49% 7.34% 6.11% 11.8% 15.0%  3.02%  21.83%  17.34%    6.20%    10.24%  7.13%   9.79%         
                                                                              eF              i      Il 
 
       3 - Not Sure/ Neutral      17      9      8     2     2     8     2     3      4       0       1        1         2      4      13       2 
                               4.18%  5.02%  3.47% 3.53% 2.32% 8.00% 2.40% 3.58% 12.32%   1.97%   2.57%    1.08%     2.08%  9.37%   3.45%  12.66% 
 
       2                           2      -      2     -     1     -     -     1      0       -       -        1         -      -       1       1 
                               0.42%         0.78%       1.16%             1.01%  1.58%                    1.55%                    0.22%   5.28% 
 
       1 - Very Dissatisfied       1      1      -     -     -     -     -     1      -       -       1        -         -      -       1       - 
                               0.20%  0.45%                                0.99%                  1.55%                             0.22%         
 
     DISSATISFIED NET:             3      1      2     -     1     -     -     2      0       -       1        1         -      -       2       1 
     =================         0.63%  0.45%  0.78%       1.16%             2.00%  1.58%           1.55%    1.55%                    0.44%   5.28% 
 
     Haven't Used                299    140    160    52    61    78    63    45     19      13      33       62        82     33     281      11 
                               74.8% 76.24% 73.63% 84.6% 81.5% 78.8% 76.9% 54.4% 65.76%  60.10%  63.61%   77.09%    81.76% 80.98%  75.56%  64.80% 
                                                       H     H     H     H                                              jK      k 
 
     Mean                       4.21   4.08   4.30  4.05  4.16  3.96  4.28  4.36   4.05    4.35    4.21     4.43      4.21   3.64    4.25    3.83 
                                                                               f              n                n 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
8A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH SENIOR CITIZENS PROGRAMS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               3      1      2     -     1     -     -     2      0       -       1        1         -      -       2       1 
                                100% 100.0% 100.0%        100%              100% 100.0%         100.00%  100.00%                  100.00% 100.00% 
 
     Other                         3      1      2     -     1     -     -     2      0       -       1        1         -      -       2       1 
                                100% 100.0% 100.0%        100%              100% 100.0%         100.00%  100.00%                  100.00% 100.00% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
9 HOW SATISFIED ARE YOU WITH CULINARY (DRINKING) WATER? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              312    143    169    56    55    70    63    67     19      17      40       66        73     33     290      13 
     ==============            77.9% 77.95% 77.91% 91.5% 73.9% 70.2% 76.5% 82.1% 64.59%  79.87%  76.85%   82.61%    72.79% 81.96%  77.98%  81.54% 
                                                     EFg                       f 
 
       5 - Very Satisfied        174     82     92    33    35    30    35    41     12       8      24       32        39     16     164       7 
                               43.4% 44.56% 42.50% 54.1% 46.9% 30.7% 42.4% 49.3% 40.38%  37.42%  45.61%   40.44%    38.80% 39.51%  43.96%  41.12% 
                                                       f     f                 F 
 
       4                         138     61     77    23    20    39    28    27      7       9      16       34        34     17     127       7 
                               34.5% 33.38% 35.41% 37.4% 27.0% 39.5% 34.0% 32.8% 24.21%  42.45%  31.25%   42.17%    33.99% 42.45%  34.01%  40.42% 
 
       3 - Not Sure/ Neutral      46     25     21     5    10    12    12     7      8       2       7        7        11      4      44       0 
                               11.6% 13.60%  9.90% 8.53% 13.6% 12.4% 14.5% 8.25% 26.88%  10.96%  13.42%    8.80%    10.99% 10.95%  11.90%   2.35% 
                                                                                                                                        P 
 
       2                          27     10     18     -     7    13     4     2      1       1       4        6        12      2      24       3 
                               6.83%  5.24%  8.17%       9.88% 13.4% 5.22% 2.89%  4.12%   5.30%   7.39%    7.27%    11.68%  4.50%   6.32%  16.10% 
                                                             h    gH 
 
       1 - Very Dissatisfied      11      5      6     -     1     2     3     5      1       1       1        1         4      1      10       - 
                               2.72%  2.73%  2.70%       1.30% 2.14% 3.80% 5.68%  4.42%   3.87%   2.34%    1.32%     3.57%  2.59%   2.80%         
                                                                               e 
 
     DISSATISFIED NET:            38     15     24     -     8    15     7     7      2       2       5        7        15      3      34       3 
     =================         9.55%  7.97% 10.88%       11.2% 15.5% 9.02% 8.57%  8.54%   9.17%   9.73%    8.59%    15.25%  7.09%   9.12%  16.10% 
 
     Haven't Used                  4      1      3     -     1     2     -     1      -       -       -        -         1      -       4       - 
                               0.93%  0.49%  1.31%       1.30% 1.88%       1.09%                                     0.97%          1.00%         
 
     Mean                       4.10   4.12   4.08  4.46  4.10  3.85  4.06  4.18   3.92    4.04    4.10     4.13      3.94   4.12    4.11    4.07 
                                                     eFG                       F 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
9A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH CULINARY (DRINKING) WATER? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              38     15     24     -     8    15     7     7      2       2       5        7        15      3      34       3 
                                100% 100.0% 100.0%        100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Bad Taste/ Too Hard/ Too     21      7     13     -     6     7     5     3      0       1       4        2        11      1      17       3 
     Much Chemical Content     53.8% 50.26% 55.96%       66.0% 43.0% 67.8% 48.1% 17.44%  42.16%  84.05%   25.89%    74.81% 46.12%  51.41% 100.00% 
                                                                                                     IL                 IL                      O 
 
     Too Expensive                 6      3      3     -     1     1     2     2      2       -       -        -         1      1       5       - 
                               15.2% 19.01% 12.78%       11.6% 6.64% 23.8% 28.9% 82.56%                              6.69% 20.70%  13.63%         
                                                                                     MN 
 
     Low Water Pressure            5      2      3     -     1     4     -     0      -       -       -        2         2      1       5       - 
                               13.4% 12.83% 13.75%       11.6% 24.5%       5.27%                          32.62%    12.58% 33.18%  15.08%         
 
     Remove Flouride               4      2      2     -     1     3     -     -      -       1       -        2         1      -       4       - 
                               10.0% 12.30%  8.58%       10.8% 18.9%                     57.84%           26.10%     5.92%         11.26%         
 
     Clogged Filters               1      -      1     -     -     1     -     0      -       -       -        1         -      -       1       - 
                               3.90%         6.30%             6.87%       6.10%                          15.39%                    4.39%         
 
     Other                         1      1      1     -     -     -     1     1      -       -       1        -         -      -       1       - 
                               3.76%  5.60%  2.62%                   8.37% 11.6%                 15.95%                             4.23%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
10 HOW SATISFIED ARE YOU WITH YOUTH RECREATION PROGRAMS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              219     94    125    47    58    52    36    25     14      11      30       49        54     27     205      11 
     ==============            54.8% 51.20% 57.80% 77.2% 77.8% 52.9% 44.3% 30.6% 49.71%  49.78%  56.65%   61.00%    54.29% 66.47%  55.11%  65.69% 
                                                     FGH   FGH     H     H 
 
       5 - Very Satisfied         93     37     56     7    31    26    18    12      4       2      10       20        28     11      84       7 
                               23.3% 20.32% 25.89% 11.8% 41.0% 25.8% 22.2% 14.3% 13.78%  10.44%  19.55%   25.12%    27.84% 26.81%  22.69%  41.24% 
                                                          DfGH     h                                                     J 
 
       4                         126     57     69    40    28    27    18    13     10       8      20       29        26     16     121       4 
                               31.4% 30.88% 31.91% 65.4% 36.8% 27.1% 22.1% 16.3% 35.93%  39.33%  37.10%   35.89%    26.45% 39.67%  32.42%  24.45% 
                                                    EFGH    gH     h 
 
       3 - Not Sure/ Neutral      23     12     11     -     6     6     5     5      -       1       -        4         8      2      21       - 
                               5.66%  6.34%  5.08%       8.31% 6.07% 6.53% 6.14%          5.30%            4.96%     8.07%  5.36%   5.60%         
 
       2                           7      1      6     2     2     -     2     -      -       -       2        1         2      2       7       - 
                               1.70%  0.66%  2.57% 3.96% 2.51%       3.05%                        3.44%    0.86%     1.87%  5.96%   1.82%         
 
       1 - Very Dissatisfied       2      -      2     -     -     2     -     -      -       -       -        -         -      1       2       - 
                               0.50%         0.93%             2.03%                                                        2.61%   0.54%         
 
     DISSATISFIED NET:             9      1      8     2     2     2     2     -      -       -       2        1         2      3       9       - 
     =================         2.20%  0.66%  3.49% 3.96% 2.51% 2.03% 3.05%                        3.44%    0.86%     1.87%  8.58%   2.36%         
                                                 b 
 
     Haven't Used                149     76     73    11     9    39    38    52     15       9      21       27        36      8     137       6 
                               37.4% 41.79% 33.62% 18.8% 11.4% 39.0% 46.1% 63.3% 50.29%  44.92%  39.91%   33.18%    35.77% 19.59%  36.93%  34.31% 
                                                                  dE    DE  DEFG      N       n       n                  n 
 
     Mean                       4.20   4.22   4.19  4.05  4.31  4.22  4.18  4.22   4.28    4.09    4.21     4.28      4.25   4.02    4.19    4.63 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
10A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH YOUTH RECREATION PROGRAMS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               9      1      8     2     2     2     2     -      -       -       2        1         2      3       9       - 
                                100% 100.0% 100.0%  100%  100%  100%  100%                      100.00%  100.00%   100.00% 100.0% 100.00%         
 
     Not Enough Options            5      -      5     2     1     1     1     -      -       -       1        -         1      3       5       - 
                               56.5%        65.55%  100% 48.2% 52.6% 23.8%                       32.78%             48.22% 100.0%  56.47%         
                                                       G                                                                        k 
 
     Other                         4      1      3     -     1     1     2     -      -       -       1        1         1      -       4       - 
                               43.5% 100.0% 34.45%       51.8% 47.4% 76.2%                       67.22%  100.00%    51.78%         43.53%         
                                          C 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
11 HOW SATISFIED ARE YOU WITH STREET LIGHTING? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              296    136    161    51    52    68    61    63     24      20      41       55        76     27     278      11 
     ==============            74.1% 74.04% 74.07% 83.7% 69.3% 69.0% 74.1% 77.0% 83.58%  93.60%  77.21%   68.16%    76.28% 65.85%  74.66%  65.03% 
                                                                                           KLMN 
 
       5 - Very Satisfied        149     67     81    18    29    32    33    36     10      12      21       23        43     14     136       8 
                               37.2% 36.84% 37.56% 30.3% 38.4% 32.4% 40.8% 44.0% 34.60%  57.60%  40.52%   28.71%    43.32% 35.21%  36.67%  46.38% 
                                                                                              L                          l 
 
       4                         147     68     79    33    23    36    27    27     14       8      19       32        33     12     141       3 
                               36.8% 37.20% 36.51% 53.3% 30.9% 36.6% 33.3% 33.0% 48.98%  36.01%  36.70%   39.45%    32.95% 30.64%  37.99%  18.65% 
                                                      eh                                                                                p 
 
       3 - Not Sure/ Neutral      54     25     29     5     9    17    12    11      4       1       8       12        13      9      49       3 
                               13.6% 13.84% 13.33% 7.64% 12.2% 17.5% 14.2% 13.9% 12.54%   3.59%  15.15%   15.02%    12.65% 23.36%  13.30%  18.23% 
                                                                                                      j        j                J 
 
       2                          38     17     21     5    11     9     6     6      -       -       4       13         8      4      35       2 
                               9.52%  9.11%  9.86% 8.68% 14.8% 9.31% 7.72% 7.49%                  7.63%   15.63%     8.03%  8.77%   9.45%  10.83% 
 
       1 - Very Dissatisfied       7      4      3     -     -     4     2     1      1       1       -        1         2      1       6       - 
                               1.72%  2.30%  1.23%             4.19% 2.32% 0.99%  3.88%   2.81%            1.19%     2.08%  2.02%   1.63%         
 
     DISSATISFIED NET:            45     21     24     5    11    13     8     7      1       1       4       13        10      4      41       2 
     =================         11.2% 11.41% 11.09% 8.68% 14.8% 13.5% 10.0% 8.48%  3.88%   2.81%   7.63%   16.82%    10.11% 10.79%  11.07%  10.83% 
                                                                                                              iJ 
 
     Haven't Used                  5      1      3     -     3     -     1     0      -       -       -        -         1      -       4       1 
                               1.14%  0.71%  1.50%       3.75%       1.59% 0.55%                                     0.97%          0.97%   5.91% 
 
     Mean                       3.99   3.98   4.01  4.05  3.96  3.84  4.04  4.12   4.10    4.46    4.10     3.79      4.08   3.88    4.00    4.07 
                                                                               f             Ln 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
11A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH STREET LIGHTING? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              45     21     24     5    11    13     8     7      1       1       4       13        10      4      41       2 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Not Enough Street            22      7     15     3     8     3     4     4      1       1       3        7         4      -      20       2 
     Lighting                  48.7% 32.77% 62.60% 50.0% 75.5% 22.0% 52.0% 52.7% 100.0% 100.00%  77.49%   55.58%    42.54%         48.87% 100.00% 
                                                 b           F                       LM      LM                                                 O 
 
     Takes Too Long to Repair     15      7      8     3     3     8     1     1      -       -       1        3         3      4      14       - 
     or Replace/ Poor Upkeep   33.4% 33.09% 33.61% 50.0% 24.5% 57.2% 14.2% 11.9%                 22.51%   23.73%    29.94% 81.29%  33.58%         
                                                                  GH                                                          klm 
 
     Too Much Lighting             6      5      1     -     -     3     1     2      -       -       -        3         1      1       5       - 
                               12.7% 22.99%  3.79%             20.8% 16.4% 22.6%                          20.69%    13.36% 18.71%  11.89%         
 
     Other                         2      2      -     -     -     -     1     1      -       -       -        -         1      -       2       - 
                               5.18% 11.15%                          17.4% 12.9%                                    14.16%          5.66%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
12 HOW SATISFIED ARE YOU WITH SNOW REMOVAL? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              220    103    117    25    42    55    48    49     13      13      39       39        57     12     204       9 
     ==============            54.9% 56.02% 54.05% 40.6% 56.5% 55.5% 58.0% 59.9% 45.61%  59.97%  73.21%   48.69%    57.36% 30.49%  54.85%  53.98% 
                                                                                              N    ILmN                  N 
 
       5 - Very Satisfied         97     47     49     9    15    31    18    23      4       7      15       14        29      3      89       5 
                               24.1% 25.83% 22.73% 15.0% 20.6% 31.0% 22.5% 28.0% 14.00%  32.41%  28.73%   17.34%    28.72%  8.14%  23.98%  28.85% 
                                                                                              N       N                  N 
 
       4                         123     55     68    16    27    24    29    26      9       6      23       25        29      9     115       4 
                               30.8% 30.19% 31.32% 25.6% 35.9% 24.6% 35.6% 31.9% 31.61%  27.56%  44.48%   31.35%    28.64% 22.35%  30.87%  25.13% 
                                                                                                     mN 
 
       3 - Not Sure/ Neutral      93     48     45    22    19    18    16    18      8       3       8       24        21     17      90       1 
                               23.1% 26.26% 20.52% 35.4% 24.9% 18.0% 20.0% 22.0% 29.19%  13.21%  15.95%   30.27%    21.06% 41.05%  24.25%   4.04% 
                                                                                                              jk              JKm       P 
 
       2                          48     12     35    10     8     9    10    11      5       5       2        8        14      6      44       2 
                               11.9%  6.75% 16.27% 16.7% 11.3% 9.00% 11.7% 12.8% 15.79%  24.67%   4.15%   10.30%    14.14% 14.76%  11.82%  12.68% 
                                                 B                                            K                          K 
 
       1 - Very Dissatisfied      36     19     17     4     5    17     7     2      3       -       3        9         7      5      30       5 
                               8.98% 10.26%  7.91% 7.22% 7.34% 17.4% 8.69% 2.02%  9.41%           5.82%   10.74%     7.44% 12.58%   8.12%  29.30% 
                                                                  eH     H                                                                      o 
 
     DISSATISFIED NET:            84     31     52    15    14    26    17    12      7       5       5       17        22     11      74       7 
     =================         20.9% 17.01% 24.18% 23.9% 18.6% 26.4% 20.4% 14.9% 25.20%  24.67%   9.97%   21.04%    21.58% 27.33%  19.93%  41.98% 
                                                                   h                                                     k      k 
 
     Haven't Used                  4      1      3     -     -     -     1     3      -       0       0        -         -      0       4       - 
                               1.01%  0.71%  1.26%                   1.59% 3.33%          2.16%   0.87%                     1.13%   0.96%         
 
     Mean                       3.50   3.55   3.45  3.24  3.51  3.43  3.52  3.73   3.25    3.69    3.87     3.34      3.57   2.99    3.51    3.12 
                                                                               D              n     ILN                  N 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
12A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH SNOW REMOVAL? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              84     31     52    15    14    26    17    12      7       5       5       17        22     11      74       7 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Don't Come or Come Late/     78     27     50    15    13    22    16    11      7       5       5       15        22     11      69       6 
     Cul De Sac or             92.8% 88.23% 95.44%  100% 93.0% 86.0% 96.0% 93.8% 100.0% 100.00% 100.00%   86.68%   100.00% 100.0%  93.14%  85.92% 
     Neighborhood Issues                               f 
 
     Sloppy Snow Removal Work      4      2      2     -     1     2     1     1      -       -       -        0         -      -       3       1 
                               5.01%  5.76%  4.56%       6.97% 6.86% 3.98% 6.21%                           2.20%                    4.34%  14.08% 
 
     Other                         2      2      -     -     -     2     -     -      -       -       -        2         -      -       2       - 
                               2.24%  6.01%                    7.15%                                      11.11%                    2.52%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
13 HOW SATISFIED ARE YOU WITH POLICE SERVICES/ CRIME PREVENTION? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              278    122    156    45    53    63    60    57     23      15      33       60        74     24     259      10 
     ==============            69.5% 66.72% 71.84% 73.3% 70.2% 63.5% 73.5% 69.0% 81.31%  72.66%  62.19%   75.42%    73.51% 59.34%  69.59%  61.69% 
                                                                                      k 
 
       5 - Very Satisfied        142     56     86    33    24    28    27    31     14       7      18       31        31     11     132       5 
                               35.6% 30.64% 39.78% 53.9% 32.3% 28.1% 32.9% 37.3% 48.60%  32.35%  34.98%   39.01%    30.98% 26.31%  35.52%  29.50% 
                                                     eFg 
 
       4                         136     66     70    12    28    35    33    26      9       9      14       29        43     13     127       5 
                               33.9% 36.08% 32.06% 19.4% 37.9% 35.3% 40.6% 31.7% 32.72%  40.31%  27.21%   36.41%    42.53% 33.03%  34.08%  32.19% 
                                                             d           D                                               k 
 
       3 - Not Sure/ Neutral      46     25     21     7    11    15     8     5      1       4       4       10        10      8      43       1 
                               11.4% 13.75%  9.46% 11.6% 14.8% 14.9% 9.36% 6.28%  4.04%  19.57%   8.29%   12.78%     9.71% 19.15%  11.49%   7.63% 
                                                             h     h                                                            i 
 
       2                          16      8      8     -     2     9     2     3      -       -       3        2         2      2      14       2 
                               3.96%  4.33%  3.66%       2.46% 9.40% 2.32% 3.41%                  6.51%    2.71%     1.99%  4.87%   3.78%  10.83% 
                                                                  eg 
 
       1 - Very Dissatisfied       8      5      3     -     2     4     1     1      -       -       -        1         4      2       7       1 
                               1.97%  2.52%  1.51%       2.64% 3.92% 1.53% 0.93%                           0.95%     3.52%  4.00%   1.94%   4.04% 
 
     DISSATISFIED NET:            24     13     11     -     4    13     3     4      -       -       3        3         6      4      21       2 
     =================         5.93%  6.84%  5.16%       5.10% 13.3% 3.86% 4.34%                  6.51%    3.66%     5.50%  8.87%   5.72%  14.87% 
                                                                  GH 
 
     Haven't Used                 53     23     29     9     7     8    11    17      4       2      12        7        11      5      49       3 
                               13.1% 12.69% 13.53% 15.1% 9.93% 8.35% 13.3% 20.4% 14.64%   7.78%  23.01%    8.14%    11.27% 12.65%  13.19%  15.81% 
                                                                              EF                     jL 
 
     Mean                       4.12   4.01   4.21  4.50  4.05  3.81  4.16  4.27   4.52    4.14    4.18     4.20      4.08   3.83    4.12    3.86 
                                                 b   EFg                 f     F     mN 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
13A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH POLICE SERVICES/ CRIME PREVENTION? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              24     13     11     -     4    13     3     4      -       -       3        3         6      4      21       2 
                                100% 100.0% 100.0%        100%  100%  100%  100%                100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Lack of Concern/             10      5      5     -     1     5     3     2      -       -       3        -         2      2      10       1 
     Unprofessional/ Nothing   44.2% 40.53% 48.32%       25.5% 40.1% 81.2% 46.5%                 77.80%             36.79% 43.98%  46.16%  27.19% 
     They Can Do to Help                                                 e 
 
     Giving Too Many Tickets/      9      5      3     -     3     4     1     2      -       -       1        2         3      1       8       1 
     Harassment/ Not           37.1% 42.86% 30.65%       74.5% 29.1% 18.8% 42.7%                 22.20%   55.62%    63.21% 26.53%  37.28%  35.48% 
     Preventing Crime                                        g 
 
     Other                         4      2      2     -     -     4     -     0      -       -       -        1         -      1       4       1 
                               18.7% 16.60% 21.03%             30.7%       10.9%                          44.38%           29.49%  16.56%  37.33% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
14 HOW SATISFIED ARE YOU WITH YOUR UTILITY BILL? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              167     82     85    31    29    37    33    37     11       8      23       29        47     21     158       6 
     ==============            41.8% 44.71% 39.38% 51.0% 38.5% 37.4% 39.8% 44.7% 38.10%  39.29%  44.43%   36.57%    46.89% 51.11%  42.56%  35.72% 
 
       5 - Very Satisfied         46     20     26    14     8     4    10    10      2       2       6        5        15      6      44       - 
                               11.5% 11.03% 11.85% 23.3% 10.1% 4.02% 12.3% 12.2%  7.94%   9.98%  11.96%    6.16%    15.29% 15.22%  11.96%         
                                                       F                 f     F                                         l 
 
       4                         121     62     60    17    21    33    22    27      9       6      17       24        32     15     114       6 
                               30.3% 33.68% 27.53% 27.7% 28.4% 33.4% 27.4% 32.5% 30.17%  29.30%  32.48%   30.41%    31.60% 35.89%  30.60%  35.72% 
 
       3 - Not Sure/ Neutral     117     52     65    16    27    35    23    17     11       6      12       28        30     12     110       6 
                               29.3% 28.29% 30.15% 25.8% 35.9% 35.1% 27.5% 20.9% 37.31%  28.40%  22.88%   35.33%    29.98% 30.43%  29.63%  34.86% 
                                                             H     H 
 
       2                          82     36     46     7    16    19    18    21      6       6      10       13        21      4      74       3 
                               20.4% 19.64% 21.03% 12.0% 21.9% 18.8% 22.1% 25.7% 20.18%  26.43%  19.62%   16.37%    20.51% 10.69%  19.79%  17.96% 
                                                                               d 
 
       1 - Very Dissatisfied      25      7     18     2     2     9     8     4      -       1       6        9         3      3      22       2 
                               6.23%  4.02%  8.10% 3.96% 2.46% 8.67% 9.74% 5.00%          5.88%  11.81%   11.16%     2.62%  7.76%   5.84%  11.46% 
                                                                         e                            m        m 
 
     DISSATISFIED NET:           107     43     63    10    18    27    26    25      6       7      17       22        23      7      95       5 
     =================         26.6% 23.65% 29.13% 15.9% 24.3% 27.5% 31.9% 30.7% 20.18%  32.31%  31.43%   27.53%    23.13% 18.45%  25.63%  29.42% 
 
     Haven't Used                  9      6      3     4     1     -     1     3      1       -       1        0         -      -       8       - 
                               2.26%  3.35%  1.33% 7.24% 1.21%       0.81% 3.70%  4.40%           1.26%    0.57%                    2.18%         
 
     Mean                       3.21   3.29   3.14  3.59  3.22  3.05  3.11  3.22   3.27    3.11    3.13     3.04      3.36   3.40    3.24    2.95 
                                                      Fg                                                                 l 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
14A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH YOUR UTILITY BILL? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             107     43     63    10    18    27    26    25      6       7      17       22        23      7      95       5 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Cost Is Too High             98     39     59    10    15    25    25    24      6       6      17       19        22      7      87       5 
                               92.1% 89.86% 93.56%  100% 80.3% 93.4% 94.7% 93.3% 100.0%  88.04% 100.00%   86.78%    93.13% 100.0%  91.13% 100.00% 
                                                      Eh                                                                                        O 
 
     Secondary Water Issues        3      3      1     -     3     -     -     1      -       1       -        -         -      -       3       - 
                               3.29%  5.99%  1.43%       14.7%             3.24%         11.96%                                     3.67%         
 
     Lots of Taxes Rolled          3      -      3     -     1     -     1     0      -       -       -        1         2      -       3       - 
     into Utility Bill         2.55%         4.29%       4.97%       5.26% 1.70%                           5.08%     6.87%          2.84%         
 
     Other                         2      2      0     -     -     2     -     0      -       -       -        2         -      -       2       - 
                               2.11%  4.14%  0.72%             6.59%       1.81%                           8.14%                    2.36%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
15 HOW SATISFIED ARE YOU WITH THE AQUATIC AND FITNESS CENTER? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              252    107    144    47    59    49    56    41     19      11      42       46        74     27     240       8 
     ==============            63.0% 58.72% 66.60% 76.8% 78.4% 49.5% 68.0% 49.5% 66.33%  50.16%  80.31%   57.08%    73.79% 66.74%  64.53%  48.84% 
                                                      FH    FH          FH                           JL                 jl 
 
       5 - Very Satisfied        139     56     83    24    34    25    26    29     14       6      22       22        40     13     130       7 
                               34.6% 30.41% 38.22% 39.7% 44.9% 24.8% 31.4% 35.9% 48.25%  28.89%  42.31%   26.99%    40.00% 32.61%  34.91%  41.43% 
                                                            Fg 
 
       4                         113     52     62    23    25    24    30    11      5       4      20       24        34     14     110       1 
                               28.3% 28.31% 28.38% 37.1% 33.5% 24.6% 36.7% 13.6% 18.08%  21.26%  37.99%   30.09%    33.78% 34.13%  29.62%   7.41% 
                                                       H     H     h     H                            i                                 P 
 
       3 - Not Sure/ Neutral      31     14     17     5     5    14     1     5      1       3       3        7         5      3      26       4 
                               7.72%  7.62%  7.80% 8.29% 7.10% 14.1% 1.48% 6.45%  2.93%  12.52%   6.35%    8.84%     4.79%  8.31%   7.06%  22.41% 
                                                                   G           g 
 
       2                          14     12      2     4     -     8     1     0      -       -       -        1         3      2      14       - 
                               3.50%  6.37%  1.09% 7.24%       7.94% 1.65% 0.47%                           1.69%     2.89%  4.97%   3.77%         
                                          C                       gH 
 
       1 - Very Dissatisfied       1      -      1     -     -     1     -     0      -       -       -        0         -      1       1       - 
                               0.37%         0.69%             1.07%       0.52%                           0.54%            2.61%   0.40%         
 
     DISSATISFIED NET:            16     12      4     4     -     9     1     1      -       -       -        2         3      3      16       - 
     =================         3.88%  6.37%  1.77% 7.24%       9.01% 1.65% 0.99%                           2.23%     2.89%  7.58%   4.17%         
                                          c                       GH 
 
     Haven't Used                102     50     52     5    11    27    24    35      9       8       7       25        19      7      90       5 
                               25.4% 27.29% 23.83% 7.63% 14.5% 27.4% 28.8% 43.1% 30.75%  37.33%  13.34%   31.85%    18.53% 17.37%  24.23%  28.75% 
                                                                  De    DE  DEFG              K               Km 
 
     Mean                       4.25   4.14   4.34  4.18  4.44  3.88  4.37  4.47   4.65    4.26    4.42     4.19      4.36   4.08    4.25    4.27 
                                                             F           F     F     ln 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
15A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE AQUATIC AND FITNESS CENTER? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              16     12      4     4     -     9     1     1      -       -       -        2         3      3      16       - 
                                100% 100.0% 100.0%  100%        100%  100%  100%                         100.00%   100.00% 100.0% 100.00%         
 
     Various Facility Issues      12     10      1     4     -     7     -     0      -       -       -        -         3      2      12       - 
     (Not Large Enuogh, No     75.5% 88.39% 36.61%  100%       77.5%       47.4%                                   100.00% 65.51%  75.54%         
     Diving, etc)                         c 
 
     Use of Tax Dollars/           2      -      2     -     -     2     -     0      -       -       -        0         -      1       2       - 
     Budget Issues             15.7%        63.39%             22.5%       52.6%                          24.11%           34.49%  15.73%         
 
     Other                         1      1      -     -     -     -     1     -      -       -       -        1         -      -       1       - 
                               8.73% 11.61%                           100%                                75.89%                    8.73%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
16 HOW SATISFIED ARE YOU WITH ANIMAL CONTROL SERVICES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              180     68    112    41    27    38    32    41     16      10      24       29        42     23     169       6 
     ==============            45.1% 37.18% 51.73% 66.9% 36.4% 38.7% 38.6% 50.2% 55.05%  48.63%  46.22%   35.64%    41.88% 55.98%  45.40%  37.28% 
                                                 B   EFG                      eg                                                l 
 
       5 - Very Satisfied        107     40     66    29    20    21    18    18     12       6      16       16        20     11      99       5 
                               26.7% 21.97% 30.61% 47.3% 26.7% 21.5% 22.4% 22.1% 41.42%  26.15%  30.49%   20.02%    19.62% 27.85%  26.68%  28.72% 
                                                 b   FGH                             lm 
 
       4                          74     28     46    12     7    17    13    23      4       5       8       12        22     11      70       1 
                               18.4% 15.20% 21.12% 19.6% 9.65% 17.2% 16.3% 28.1% 13.63%  22.48%  15.73%   15.62%    22.25% 28.13%  18.71%   8.57% 
                                                                             EfG 
 
       3 - Not Sure/ Neutral      38     20     18     -     3    20    10     5      1       3       3       10         6      3      34       2 
                               9.42% 10.98%  8.10%       3.44% 20.2% 11.7% 6.69%  5.00%  13.50%   6.44%   11.94%     5.93%  7.32%   9.17%  10.70% 
                                                                  EH     e 
 
       2                          13      7      7     3     3     6     1     1      1       3       1        2         4      1      10       3 
                               3.33%  3.60%  3.10% 4.34% 3.75% 5.80% 1.56% 1.03%  2.93%  12.52%   1.31%    1.96%     3.94%  2.14%   2.79%  17.93% 
 
       1 - Very Dissatisfied       4      2      3     2     -     -     1     2      1       -       1        2         -      -       4       - 
                               1.11%  0.88%  1.31% 3.68%             0.72% 1.95%  2.93%           2.57%    2.81%                    1.19%         
 
     DISSATISFIED NET:            18      8     10     5     3     6     2     2      2       3       2        4         4      1      15       3 
     =================         4.44%  4.48%  4.41% 8.02% 3.75% 5.80% 2.29% 2.98%  5.86%  12.52%   3.88%    4.76%     3.94%  2.14%   3.99%  17.93% 
 
     Haven't Used                164     87     78    15    42    35    39    33     10       5      23       38        48     14     154       6 
                               41.1% 47.36% 35.76% 25.0% 56.4% 35.3% 47.4% 40.1% 34.09%  25.35%  43.47%   47.67%    48.25% 34.56%  41.45%  34.09% 
                                          c                DFH           D                                     j         J 
 
     Mean                       4.12   4.02   4.19  4.37  4.36  3.84  4.10  4.13   4.33    3.83    4.24     3.92      4.11   4.25    4.14    3.73 
                                                       f     F 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
16A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH ANIMAL CONTROL SERVICES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              18      8     10     5     3     6     2     2      2       3       2        4         4      1      15       3 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Unhelpful/ Non-               9      5      3     3     -     4     1     2      1       3       1        1         2      -       9       - 
     Responsive/ Rude          47.9% 64.31% 33.82% 54.1%       63.8% 31.7% 65.5% 50.00% 100.00%  37.24%   15.58%    47.36%         57.40%         
                                                                                             KL 
 
     Unattended Animals            6      -      6     2     3     -     1     -      -       -       1        3         -      1       5       1 
     (Dogs, Cats, Skunks,      31.8%        59.00% 45.9%  100%       31.7%                       29.06%   84.42%           100.0%  32.25%  29.43% 
     etc)                                                    G                                                                  K 
 
     Other                         4      3      1     -     -     2     1     1      1       -       1        -         2      -       2       2 
                               20.3% 35.69%  7.19%             36.2% 36.7% 34.5% 50.00%          33.69%             52.64%         10.35%  70.57% 
                                                                                                                                                o 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
17 HOW SATISFIED ARE YOU WITH MULLIGAN'S GOLF AND GAMES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              209     90    119    40    42    59    40    27     12       5      27       50        57     28     198       9 
     ==============            52.2% 49.40% 54.63% 66.1% 56.7% 59.4% 48.9% 33.3% 39.98%  25.03%  51.52%   62.57%    57.29% 70.01%  53.24%  57.34% 
                                                       H     H     H     H                            J       iJ         J     IJ 
 
       5 - Very Satisfied        104     39     65    24    23    24    20    13      7       2      13       21        31     12      98       5 
                               26.0% 21.40% 29.87% 40.0% 30.4% 24.4% 23.8% 15.9% 23.71%  11.15%  24.96%   26.67%    31.09% 29.13%  26.30%  28.36% 
                                                       H     H                                                 j         J 
 
       4                         105     51     54    16    20    35    21    14      5       3      14       29        26     17     100       5 
                               26.2% 28.00% 24.76% 26.1% 26.2% 34.9% 25.1% 17.4% 16.27%  13.88%  26.56%   35.90%    26.20% 40.88%  26.94%  28.99% 
                                                                   H                                          iJ               iJ 
 
       3 - Not Sure/ Neutral      49     26     23    11    11    14     7     4      2       2       5       11         9      5      45       3 
                               12.2% 13.94% 10.66% 18.4% 14.9% 14.5% 9.14% 5.42%  6.36%  10.84%   8.84%   13.94%     9.16% 12.77%  12.01%  15.98% 
                                                             h     h 
 
       2                           6      3      4     -     4     1     1     1      -       -       -        1         4      1       5       1 
                               1.53%  1.42%  1.62%       4.74% 1.03% 0.81% 1.09%                           1.08%     3.69%  1.64%   1.47%   4.04% 
 
       1 - Very Dissatisfied       -      -      -     -     -     -     -     -      -       -       -        -         -      -       -       - 
                                                                                                                                                  
 
     DISSATISFIED NET:             6      3      4     -     4     1     1     1      -       -       -        1         4      1       5       1 
     =================         1.53%  1.42%  1.62%       4.74% 1.03% 0.81% 1.09%                           1.08%     3.69%  1.64%   1.47%   4.04% 
 
     Haven't Used                136     64     72     9    18    25    34    49     15      14      21       18        30      6     124       4 
                               34.1% 35.24% 33.08% 15.5% 23.7% 25.1% 41.2% 60.2% 53.67%  64.13%  39.64%   22.40%    29.86% 15.58%  33.29%  22.64% 
                                                                       DEF  DEFG    LmN    kLMN      lN 
 
     Mean                       4.16   4.07   4.24  4.26  4.08  4.11  4.22  4.21   4.37    4.01    4.27     4.14      4.21   4.15    4.17    4.06 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
17A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH MULLIGAN'S GOLF AND GAMES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               6      3      4     -     4     1     1     1      -       -       -        1         4      1       5       1 
                                100% 100.0% 100.0%        100%  100%  100%  100%                         100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Something the City            4      -      4     -     2     1     1     -      -       -       -        1         2      1       3       1 
     Should Not Be Involved    57.5%        100.0%       51.9%  100%  100%                               100.00%    53.88% 100.0%  52.37% 100.00% 
     in                                                                                                                                         O 
 
     Other                         3      3      -     -     2     -     -     1      -       -       -        -         2      -       3       - 
                               42.5% 100.0%              48.1%              100%                                    46.12%         47.63%         
                                                                               e 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
17B HOW OFTEN DO YOU USE MULLIGAN'S GOLF AND GAMES AS PART OF YOUR RECREATIONAL ACTIVITIES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             264    119    145    52    57    74    48    33     13       8      32       62        70     34     248      13 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     A Few Times a Week (or        8      4      4     -     4     -     2     2      -       1       4        1         -      -       6       2 
     More)                     3.03%  3.11%  2.96%       6.32%       3.95% 7.55%         11.82%  11.58%    1.40%                    2.48%  14.46% 
                                                                                                      l 
 
     Weekly                        7      5      1     5     -     1     -     0      6       -       -        1         -      -       6       1 
                               2.52%  4.39%  1.00% 10.1%       1.38%       1.31% 42.07%                    1.65%                    2.27%   8.03% 
                                                                                      l 
 
     Once or Twice a Month        23     14      9     5     5     6     7     1      -       0       2        4        12      2      20       3 
                               8.86% 12.00%  6.29% 9.53% 8.04% 8.23% 14.3% 2.66%          6.01%   5.57%    5.79%    17.51%  7.06%   8.21%  23.53% 
                                                                         H                                              kl 
 
     Every Few Months (or        212     92    120    39    47    66    38    22      7       5      24       56        56     31     205       6 
     Less)                     80.5% 77.68% 82.80% 75.5% 82.6% 88.9% 79.1% 67.7% 51.61%  65.91%  75.87%   89.81%    79.92% 90.40%  82.50%  44.28% 
                                                             h     H                                           i                i       P 
 
     Not Sure/ Don't Know         13      3     10     2     2     1     1     7      1       1       2        1         2      1      11       1 
                               5.10%  2.82%  6.95% 4.85% 3.04% 1.51% 2.66% 20.8%  6.32%  16.26%   6.99%    1.36%     2.57%  2.54%   4.55%   9.69% 
                                                                            DEFG 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
18 HOW SATISFIED ARE YOU WITH ADULT RECREATION PROGRAMS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              127     55     72    19    32    25    21    29     16       4      20       22        27     14     119       6 
     ==============            31.7% 29.91% 33.18% 31.8% 42.5% 25.4% 25.4% 34.8% 53.69%  20.68%  37.34%   26.98%    27.27% 35.47%  32.12%  33.86% 
                                                            FG                      JLM 
 
       5 - Very Satisfied         67     27     41    10    15    13    12    17     11       4       9       13         9      7      62       5 
                               16.8% 14.54% 18.69% 17.2% 20.1% 12.8% 14.1% 21.1% 38.11%  16.77%  16.65%   15.75%     9.18% 16.49%  16.61%  28.58% 
                                                                                    klM 
 
       4                          60     28     31     9    17    13     9    11      4       1      11        9        18      8      58       1 
                               14.9% 15.38% 14.49% 14.6% 22.3% 12.7% 11.2% 13.7% 15.58%   3.91%  20.69%   11.23%    18.09% 18.98%  15.52%   5.28% 
                                                             g                                        J                  J      j 
 
       3 - Not Sure/ Neutral      37     23     14     4     8    17     4     4      2       3       4       10         6      4      30       4 
                               9.21% 12.53%  6.40% 6.95% 10.8% 17.1% 4.53% 4.71%  7.80%  15.70%   7.99%   13.11%     5.59%  9.46%   8.13%  26.28% 
                                          c                       GH 
 
       2                           2      1      0     -     -     -     1     0      0       -       -        -         1      -       2       - 
                               0.47%  0.78%  0.21%                   1.75% 0.55%  1.58%                              1.43%          0.51%         
 
       1 - Very Dissatisfied       1      -      1     -     -     1     -     0      -       -       -        0         -      1       1       - 
                               0.36%         0.66%             1.07%       0.45%                           0.46%            2.61%   0.38%         
 
     DISSATISFIED NET:             3      1      2     -     -     1     1     1      0       -       -        0         1      1       3       - 
     =================         0.83%  0.78%  0.87%             1.07% 1.75% 1.01%  1.58%                    0.46%     1.43%  2.61%   0.89%         
 
     Haven't Used                233    104    129    37    35    56    56    49     11      13      29       48        66     21     219       7 
                               58.3% 56.78% 59.55% 61.3% 46.7% 56.4% 68.4% 59.5% 36.94%  63.63%  54.67%   59.45%    65.71% 52.45%  58.85%  39.86% 
                                                                         E     e              i                i         I 
 
     Mean                       4.13   4.01   4.24  4.27  4.17  3.83  4.19  4.34   4.43    4.03    4.19     4.03      4.02   3.98    4.15    4.04 
                                                                               F 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
18A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH ADULT RECREATION PROGRAMS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               3      1      2     -     -     1     1     1      0       -       -        0         1      1       3       - 
                                100% 100.0% 100.0%              100%  100%  100% 100.0%                  100.00%   100.00% 100.0% 100.00%         
 
     Don't Have Any/ Don't         1      -      1     -     -     1     -     0      -       -       -        0         -      1       1       - 
     Know What They Are        43.1%        75.83%              100%       44.9%                         100.00%           100.0%  43.06%         
 
     Other                         2      1      0     -     -     -     1     0      0       -       -        -         1      -       2       - 
                               56.9% 100.0% 24.17%                    100% 55.1% 100.0%                            100.00%         56.94%         
                                          C 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
19 HOW SATISFIED ARE YOU WITH PLANNING/ ZONING SERVICES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              142     68     75    29    26    33    30    25     13       7      18       27        43     15     132       7 
     ==============            35.6% 36.95% 34.39% 47.7% 34.3% 33.0% 36.5% 30.3% 44.09%  31.01%  34.37%   33.45%    43.25% 35.94%  35.42%  45.60% 
 
       5 - Very Satisfied         47     18     29    14     6    12     9     7      2       2       4        8        16      5      44       3 
                               11.8%  9.96% 13.35% 23.5% 7.37% 12.2% 10.4% 8.18%  6.76%   9.33%   8.39%    9.66%    15.76% 12.67%  11.92%  17.37% 
 
       4                          95     49     46    15    20    21    21    18     11       5      14       19        28      9      87       5 
                               23.8% 27.00% 21.04% 24.3% 26.9% 20.7% 26.1% 22.1% 37.33%  21.69%  25.98%   23.79%    27.49% 23.27%  23.51%  28.23% 
 
       3 - Not Sure/ Neutral      65     34     31     2    12    23    13    14      7       3       4       16        16      4      61       2 
                               16.2% 18.37% 14.35% 3.68% 16.0% 23.1% 16.4% 17.2% 23.77%  16.17%   8.24%   19.75%    15.67%  9.37%  16.36%  12.66% 
                                                             d     D     D     D                               k 
 
       2                          38     13     26    10     4    10     8     6      -       3       4        6         7     10      35       0 
                               9.55%  6.90% 11.78% 15.6% 5.94% 10.4% 10.2% 6.75%         16.50%   8.41%    6.96%     7.14% 23.71%   9.40%   2.35% 
                                                                                                                               lm 
 
       1 - Very Dissatisfied      21     12      9     -     5     4     8     4      1       2       4        1         6      2      20       1 
                               5.35%  6.51%  4.37%       6.31% 4.19% 10.2% 5.10%  2.93%   9.17%   6.89%    1.21%     5.84%  6.12%   5.26%   4.04% 
 
     DISSATISFIED NET:            60     25     35    10     9    14    17    10      1       5       8        7        13     12      55       1 
     =================         14.9% 13.41% 16.15% 15.6% 12.3% 14.6% 20.4% 11.8%  2.93%  25.67%  15.29%    8.18%    12.98% 29.83%  14.67%   6.40% 
                                                                                             Il       i                  i    ILm 
 
     Haven't Used                133     57     76    20    28    29    22    33      8       6      22       31        28     10     125       6 
                               33.4% 31.27% 35.11% 32.9% 37.5% 29.3% 26.7% 40.6% 29.21%  27.14%  42.09%   38.63%    28.10% 24.87%  33.55%  35.35% 
                                                                               G 
 
     Mean                       3.41   3.39   3.42  3.83  3.37  3.37  3.22  3.36   3.64    3.08    3.36     3.55      3.56   3.17    3.41    3.81 
                                                       g 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
19A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH PLANNING/ ZONING SERVICES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              60     25     35    10     9    14    17    10      1       5       8        7        13     12      55       1 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Various Complaints about     12      5      7     2     -     5     4     1      -       -       -        2         4      3      11       - 
     the Department            20.6% 22.27% 19.43% 26.2%       35.6% 22.9% 8.39%                          24.11%    34.26% 21.78%  21.00%         
 
     Not Well Planned/ Lack        9      6      3     -     2     4     2     1      -       -       1        -         3      1       9       - 
     of Foresight              14.9% 24.53%  8.18%       18.6% 30.3% 11.4% 9.20%                 15.12%             21.73%  8.77%  16.29%         
 
     Ignore Citizen Input          8      2      6     3     2     1     1     2      -       3       1        2         -      1       7       1 
                               13.0%  6.65% 17.41% 27.7% 20.0% 6.59% 3.98% 16.8%         63.81%  10.15%   28.11%            5.51%  12.95%  63.22% 
                                                                                             kN 
 
     Too Crowded/ High             7      2      6     -     2     1     1     3      -       2       1        1         1      1       6       0 
     Density Areas/ Too Much   12.5%  6.20% 16.90%       19.7% 7.76% 8.24% 32.2%         36.19%   9.45%   10.52%     9.93%  7.50%  11.67%  36.78% 
     Building                                                                  g 
 
     Changing Codes/ Rezone        7      1      5     -     3     1     2     1      -       -       2        1         2      -       7       - 
     Too Often/ Breaking       11.4%  5.84% 15.32%       31.0% 7.32% 12.3% 8.68%                 19.75%   22.52%    18.49%         12.47%         
     Promises                  
 
     Too Restrictive/ Too          7      5      2     -     1     2     3     1      1       -       1        1         -      2       4       - 
     Many Rules/ Lack of       11.2% 20.83%  4.47%       10.6% 12.4% 18.4% 8.69% 100.0%          16.24%    9.07%           14.87%   7.71%         
     Common Sense                                                                   KLN 
 
     Cater Too Much to             1      1      1     -     -     -     1     1      -       -       1        -         1      -       1       - 
     Daybreak                  2.27%  3.10%  1.69%                   3.55% 7.81%                  9.45%              4.56%          2.48%         
 
     Other                         8      3      6     4     -     -     3     1      -       -       2        0         1      5       8       - 
                               14.1% 10.59% 16.60% 46.1%             19.3% 8.23%                 19.84%    5.67%    11.02% 41.58%  15.43%         
                                                                                                                                l 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
20 HOW SATISFIED ARE YOU WITH THE CODE ENFORCEMENT DEPARTMENT? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              133     51     83    26    28    23    27    28     10       6      22       26        27     16     123       5 
     ==============            33.3% 27.62% 38.12% 43.1% 37.2% 23.2% 33.3% 33.8% 35.49%  26.18%  40.88%   32.72%    26.80% 39.91%  32.95%  33.06% 
                                                 b           f 
 
       5 - Very Satisfied         56     18     38    15    13    11     9     8      2       2       8       10        14      7      52       2 
                               13.9%  9.68% 17.52% 24.1% 17.9% 11.2% 10.5% 9.72%  6.66%   8.95%  14.29%   12.76%    13.93% 16.49%  13.99%  11.82% 
                                                 B 
 
       4                          78     33     45    12    14    12    19    20      8       4      14       16        13      9      71       3 
                               19.4% 17.93% 20.60% 19.0% 19.3% 12.0% 22.8% 24.1% 28.83%  17.22%  26.60%   19.96%    12.87% 23.42%  18.97%  21.25% 
                                                                         f     F                      m 
 
       3 - Not Sure/ Neutral      82     51     31    14    11    24    22    10      8       6       8       23        21      5      77       3 
                               20.4% 27.92% 14.13% 23.3% 14.6% 24.6% 27.4% 11.9% 28.82%  29.39%  15.94%   29.07%    21.19% 11.56%  20.74%  17.00% 
                                          C                        H    eH                                     n 
 
       2                          36     20     16     4     7    12     7     5      4       -       3        5         7      3      35       1 
                               8.89% 10.90%  7.19% 7.24% 9.75% 11.9% 8.13% 6.49% 14.15%           5.43%    6.72%     7.20%  7.20%   9.32%   5.28% 
 
       1 - Very Dissatisfied      23     15      8     -     5     8     6     4      0       1       1        1        11      2      18       4 
                               5.69%  8.16%  3.60%       6.08% 8.18% 6.90% 5.39%  1.49%   3.87%   2.81%    1.55%    10.92%  5.39%   4.73%  24.28% 
                                                                                                                       IkL 
 
     DISSATISFIED NET:            58     35     23     4    12    20    12    10      5       1       4        7        18      5      52       5 
     =================         14.6% 19.06% 10.79% 7.24% 15.8% 20.1% 15.0% 11.9% 15.63%   3.87%   8.25%    8.27%    18.12% 12.60%  14.05%  29.55% 
                                          c                        d                                                    Jl 
 
     Haven't Used                127     47     80    16    24    32    20    35      6       9      18       24        34     15     120       3 
                               31.7% 25.41% 36.97% 26.3% 32.4% 32.1% 24.2% 42.3% 20.05%  40.56%  34.93%   29.95%    33.89% 35.94%  32.25%  20.38% 
                                                 B                             G 
 
     Mean                       3.40   3.14   3.65  3.81  3.49  3.09  3.29  3.46   3.31    3.46    3.68     3.51      3.18   3.60    3.42    2.89 
                                                 B    Fg 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
20A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE CODE ENFORCEMENT DEPARTMENT? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              58     35     23     4    12    20    12    10      5       1       4        7        18      5      52       5 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     No/ Inconsistent             21     13      9     -     4    10     4     4      -       1       4        0         8      4      17       4 
     Enforcement               36.8% 36.38% 37.53%       31.1% 50.7% 29.9% 40.9%        100.00%  84.68%    5.61%    43.35% 74.97%  33.46%  82.14% 
                                                                                             LM      LM                  L      L               O 
 
     Too Strict/ Over Zealous     18      9     10     -     6     6     4     2      2       -       -        4         7      0      16       1 
                               31.5% 25.00% 41.20%       52.8% 29.0% 34.8% 21.0% 45.90%                   66.85%    37.14%  7.28%  31.24%  17.86% 
                                                             h                        n                        N         n 
 
     Bad Experience/               5      3      2     -     -     1     2     2      1       -       1        -         1      -       5       - 
     Incompetent Officers      8.50%  8.34%  8.74%             4.77% 14.9% 22.2% 28.25%          15.32%              6.43%          9.48%         
 
     Waste of City Budget/         5      3      2     -     2     2     -     1      -       -       -        1         -      1       5       - 
     Taxpayer Money            8.10%  8.05%  8.16%       16.1% 10.4%       7.47%                          15.20%           17.75%   9.03%         
 
     Other                         9      8      1     4     -     1     3     1      1       -       -        1         2      -       9       - 
                               15.1% 22.22%  4.37%  100%       5.13% 20.4% 8.37% 25.85%                   12.35%    13.08%         16.79%         
                                          c          FGH 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
21 HOW SATISFIED ARE YOU WITH THE EMERGENCY PREPAREDNESS PLANNING? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              174     78     96    29    33    47    32    32     15      12      23       35        44     18     162       7 
     ==============            43.6% 42.73% 44.28% 48.2% 44.0% 47.8% 39.2% 38.4% 51.55%  55.99%  44.14%   43.19%    43.86% 45.46%  43.52%  41.90% 
 
       5 - Very Satisfied         95     42     53    20    15    19    20    21     12       5      13       16        23      9      87       5 
                               23.7% 22.77% 24.46% 32.9% 20.4% 19.0% 24.3% 25.3% 42.03%  21.69%  25.23%   20.10%    22.68% 21.91%  23.41%  28.59% 
                                                                                      l 
 
       4                          80     37     43     9    18    29    12    11      3       7      10       18        21     10      75       2 
                               19.9% 19.95% 19.82% 15.4% 23.6% 28.8% 15.0% 13.1%  9.52%  34.30%  18.91%   23.10%    21.18% 23.55%  20.12%  13.31% 
                                                             h    GH                          i 
 
       3 - Not Sure/ Neutral      43     24     19     5     5    15     9     9      3       3       4        1        13      4      38       3 
                               10.8% 13.25%  8.66% 7.78% 7.11% 14.8% 11.3% 11.0% 10.86%  12.00%   7.97%    1.31%    13.18%  9.95%  10.08%  20.06% 
                                                                                                                         L 
 
       2                           5      2      3     -     1     1     2     1      -       -       -        1         2      -       5       - 
                               1.21%  1.24%  1.19%       1.30% 0.92% 2.59% 1.03%                           0.86%     2.27%          1.30%         
 
       1 - Very Dissatisfied       1      1      -     -     -     -     -     1      -       -       1        -         -      -       1       - 
                               0.20%  0.45%                                0.99%                  1.55%                             0.22%         
 
     DISSATISFIED NET:             6      3      3     -     1     1     2     2      -       -       1        1         2      -       6       - 
     =================         1.42%  1.69%  1.19%       1.30% 0.92% 2.59% 2.02%                  1.55%    0.86%     2.27%          1.52%         
 
     Haven't Used                177     77    100    27    36    36    38    40     11       7      24       44        41     18     167       6 
                               44.3% 42.34% 45.88% 44.0% 47.6% 36.5% 46.8% 48.6% 37.59%  32.01%  46.34%   54.64%    40.69% 44.59%  44.87%  38.04% 
                                                                               f                               j 
 
     Mean                       4.18   4.10   4.25  4.45  4.20  4.04  4.15  4.18   4.50    4.14    4.23     4.38      4.08   4.22    4.18    4.14 
                                                       f 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
21A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE EMERGENCY PREPAREDNESS PLANNING? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               6      3      3     -     1     1     2     2      -       -       1        1         2      -       6       - 
                                100% 100.0% 100.0%        100%  100%  100%  100%                100.00%  100.00%   100.00%        100.00%         
 
     Lack of Awareness/            4      3      1     -     1     -     1     2      -       -       1        -         2      -       4       - 
     Communication             71.8% 100.0% 37.76%        100%       67.6%  100%                100.00%            100.00%         71.76%         
                                          C 
 
     Other                         2      -      2     -     -     1     1     -      -       -       -        1         -      -       2       - 
                               28.2%        62.24%              100% 32.4%                               100.00%                   28.24%         
                                                                   g 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
22 HOW SATISFIED ARE YOU WITH COMMUNITY EVENTS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              264    109    156    51    55    65    49    43     17      16      33       58        63     26     244      12 
     ==============            66.1% 59.38% 71.69% 84.3% 72.9% 65.8% 59.8% 52.4% 58.03%  73.84%  63.36%   72.76%    62.78% 63.68%  65.58%  70.26% 
                                                 B   fGH    gH     h 
 
       5 - Very Satisfied        119     47     72    24    27    26    22    20      6       6      17       25        27     15     111       4 
                               29.7% 25.47% 33.27% 38.6% 36.7% 25.8% 26.7% 24.8% 19.44%  27.41%  31.41%   31.64%    26.71% 36.55%  29.79%  22.73% 
 
       4                         145     62     83    28    27    40    27    23     11      10      17       33        36     11     133       8 
                               36.4% 33.91% 38.42% 45.7% 36.2% 40.1% 33.1% 27.6% 38.60%  46.43%  31.95%   41.12%    36.06% 27.12%  35.79%  47.53% 
                                                                   h 
 
       3 - Not Sure/ Neutral      49     32     17     5     8    19     9     8      5       1       4       11        13      7      47       - 
                               12.2% 17.21%  7.93% 8.05% 11.1% 18.7% 10.6% 10.1% 16.96%   5.76%   7.33%   13.56%    12.89% 17.72%  12.54%         
                                          C 
 
       2                           1      -      1     -     -     -     -     1      -       -       0        0         -      -       1       - 
                               0.20%         0.37%                         0.97%                  0.82%    0.46%                    0.22%         
 
       1 - Very Dissatisfied       2      1      1     -     -     1     1     -      -       -       -        -         -      2       2       - 
                               0.57%  0.66%  0.49%             1.07% 1.48%                                                  5.62%   0.61%         
 
     DISSATISFIED NET:             3      1      2     -     -     1     1     1      -       -       0        0         -      2       3       - 
     =================         0.77%  0.66%  0.86%             1.07% 1.48% 0.97%                  0.82%    0.46%            5.62%   0.83%         
 
     Haven't Used                 84     42     42     5    12    14    23    30      7       4      15       11        24      5      78       5 
                               21.0% 22.75% 19.53% 7.64% 16.1% 14.4% 28.1% 36.5% 25.01%  20.40%  28.49%   13.22%    24.33% 12.98%  21.05%  29.74% 
                                                                       DeF   DEF                     ln 
 
     Mean                       4.20   4.08   4.29  4.33  4.31  4.05  4.16  4.20   4.03    4.27    4.31     4.20      4.18   4.02    4.19    4.32 
                                                 B           f 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
22A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH COMMUNITY EVENTS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               3      1      2     -     -     1     1     1      -       -       0        0         -      2       3       - 
                                100% 100.0% 100.0%              100%  100%  100%                100.00%  100.00%           100.0% 100.00%         
 
     Other                         3      1      2     -     -     1     1     1      -       -       0        0         -      2       3       - 
                                100% 100.0% 100.0%              100%  100%  100%                100.00%  100.00%           100.0% 100.00%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
23 HOW SATISFIED ARE YOU WITH APPEARANCE OF CITY PARKS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              369    162    207    61    71    94    72    70     26      19      47       74        93     37     345      15 
     ==============            92.2% 88.47% 95.32%  100% 94.9% 94.9% 87.8% 84.8% 91.67%  88.70%  88.80%   92.53%    92.39% 91.49%  92.63%  92.37% 
                                                 B  efGH     H     H 
 
       5 - Very Satisfied        202     83    119    26    41    50    38    45     11      13      28       42        55     13     189      10 
                               50.5% 45.27% 54.99% 42.7% 54.8% 50.9% 46.9% 55.0% 36.45%  59.35%  52.98%   52.98%    54.61% 33.00%  50.83%  62.98% 
                                                                                              n       n        n         n 
 
       4                         167     79     87    35    30    44    34    24     16       6      19       32        38     24     155       5 
                               41.6% 43.20% 40.33% 57.3% 40.1% 44.0% 41.0% 29.8% 55.22%  29.35%  35.82%   39.54%    37.78% 58.49%  41.80%  29.39% 
                                                       H           h                  j                                       Jkm 
 
       3 - Not Sure/ Neutral      14      9      5     -     2     2     5     5      0       1       2        4         3      2      11       0 
                               3.54%  5.08%  2.25%       2.64% 1.99% 6.45% 6.01%  1.28%   5.28%   4.09%    5.37%     3.17%  4.37%   3.01%   2.35% 
 
       2                           4      3      2     -     2     -     3     -      -       -       -        1         2      1       4       1 
                               1.12%  1.45%  0.85%       2.46%       3.23%                                 1.08%     2.40%  3.01%   0.97%   5.28% 
 
       1 - Very Dissatisfied       -      -      -     -     -     -     -     -      -       -       -        -         -      -       -       - 
                                                                                                                                                  
 
     DISSATISFIED NET:             4      3      2     -     2     -     3     -      -       -       -        1         2      1       4       1 
     =================         1.12%  1.45%  0.85%       2.46%       3.23%                                 1.08%     2.40%  3.01%   0.97%   5.28% 
 
     Haven't Used                 13      9      3     -     -     3     2     8      2       1       4        1         2      0      13       - 
                               3.15%  5.00%  1.58%             3.06% 2.49% 9.15%  7.05%   6.02%   7.11%    1.02%     2.04%  1.13%   3.38%         
                                                                              fG 
 
     Mean                       4.46   4.39   4.52  4.43  4.47  4.50  4.35  4.54   4.38    4.58    4.53     4.46      4.48   4.23    4.47    4.50 
                                                                               g                      n 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
23A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH APPEARANCE OF CITY PARKS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               4      3      2     -     2     -     3     -      -       -       -        1         2      1       4       1 
                                100% 100.0% 100.0%        100%        100%                               100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Other                         4      3      2     -     2     -     3     -      -       -       -        1         2      1       4       1 
                                100% 100.0% 100.0%        100%        100%                               100.00%   100.00% 100.0% 100.00% 100.00% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
24 HOW SATISFIED ARE YOU WITH THE COUNTRY FEST CELEBRATION? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              188     73    115    29    36    48    39    34     16       9      27       31        45     24     175       8 
     ==============            47.0% 39.82% 53.00% 47.4% 48.4% 48.6% 47.8% 41.9% 54.07%  41.82%  50.54%   38.79%    45.19% 58.42%  47.07%  48.52% 
                                                 B                                                                              l 
 
       5 - Very Satisfied         99     29     70    20    18    20    19    20      9       4      14       14        15     18      92       3 
                               24.6% 15.73% 32.16% 32.7% 23.7% 20.1% 23.8% 24.9% 30.59%  19.27%  27.35%   16.91%    15.37% 44.11%  24.70%  16.96% 
                                                 B                                                                            jLM 
 
       4                          89     44     45     9    19    28    20    14      7       5      12       18        30      6      83       5 
                               22.3% 24.09% 20.84% 14.7% 24.7% 28.5% 24.0% 16.9% 23.48%  22.54%  23.18%   21.88%    29.82% 14.31%  22.37%  31.56% 
                                                                   h                                                     n 
 
       3 - Not Sure/ Neutral      38     19     19     -     5    16     8    10      3       2       3       11         6      3      35       1 
                               9.57% 10.36%  8.91%       6.26% 16.2% 9.34% 12.1% 10.48%   8.76%   4.81%   13.84%     6.17%  6.25%   9.33%   6.40% 
                                                                   e 
 
       2                           4      2      2     -     -     3     1     -      -       1       -        1         2      -       4       - 
                               0.95%  1.14%  0.79%             3.17% 0.81%                5.01%            0.83%     2.08%          1.02%         
 
       1 - Very Dissatisfied       2      1      0     -     -     -     1     0      -       -       -        0         -      1       2       - 
                               0.40%  0.66%  0.17%                   1.48% 0.45%                           0.46%            3.01%   0.43%         
 
     DISSATISFIED NET:             5      3      2     -     -     3     2     0      -       1       -        1         2      1       5       - 
     =================         1.35%  1.80%  0.96%             3.17% 2.29% 0.45%          5.01%            1.29%     2.08%  3.01%   1.45%         
 
     Haven't Used                168     88     81    32    34    32    33    37     10       9      24       37        47     13     157       7 
                               42.1% 48.02% 37.12% 52.6% 45.3% 32.0% 40.6% 45.6% 35.45%  44.42%  44.65%   46.07%    46.56% 32.32%  42.15%  45.09% 
                                          c                                    f 
 
     Mean                       4.21   4.02   4.34  4.69  4.32  3.97  4.14  4.21   4.31    4.01    4.41     4.00      4.09   4.43    4.21    4.19 
                                                 B  EFGH     f                                       Lm 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
24A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE COUNTRY FEST CELEBRATION? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING               5      3      2     -     -     3     2     0      -       1       -        1         2      1       5       - 
                                100% 100.0% 100.0%              100%  100%  100%        100.00%          100.00%   100.00% 100.0% 100.00%         
 
     Not Well Done/ Not What       4      3      1     -     -     3     1     -      -       1       -        -         2      1       4       - 
     It Used to Be             80.8% 100.0% 50.53%              100% 64.7%              100.00%                    100.00% 100.0%  80.79%         
 
     Not Interested/ Not Much      1      -      1     -     -     -     1     0      -       -       -        1         -      -       1       - 
     to Do                     19.2%        49.47%                   35.3%  100%                         100.00%                   19.21%         
                                                                               g 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
25 OVERALL, HOW SATISFIED ARE YOU WITH THE AESTHETIC APPEARANCE OF THE CITY? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              364    166    198    58    68    90    72    74     27      20      48       75        93     33     341      15 
     ==============            91.0% 90.82% 91.22% 95.7% 91.5% 91.0% 87.7% 90.5% 92.57%  94.72%  91.54%   93.61%    92.85% 81.55%  91.69%  93.60% 
 
       5 - Very Satisfied        164     70     93    27    32    35    32    38     15       9      22       37        43      8     155       8 
                               40.9% 38.47% 43.01% 43.8% 43.3% 35.5% 38.6% 46.0% 50.99%  44.67%  42.45%   45.98%    42.94% 18.66%  41.55%  47.42% 
                                                                                      N       n       N        N         N 
 
       4                         200     96    105    32    36    55    40    37     12      11      26       38        50     25     186       8 
                               50.1% 52.35% 48.21% 51.9% 48.1% 55.5% 49.1% 44.5% 41.58%  50.05%  49.09%   47.63%    49.91% 62.89%  50.14%  46.19% 
 
       3 - Not Sure/ Neutral      28     12     16     3     5     6     9     5      0       1       4        4         4      7      24       1 
                               6.99%  6.47%  7.42% 4.34% 7.25% 5.76% 10.9% 6.41%  1.49%   5.28%   6.91%    5.18%     3.95% 18.45%   6.51%   6.40% 
                                                                                                                               Im 
 
       2                           7      4      3     -     1     3     1     2      2       -       -        1         3      -       6       - 
                               1.78%  2.26%  1.37%       1.30% 3.23% 1.48% 2.09%  5.94%                    1.21%     3.19%          1.58%         
 
       1 - Very Dissatisfied       1      1      -     -     -     -     -     1      -       -       1        -         -      -       1       - 
                               0.20%  0.45%                                0.99%                  1.55%                             0.22%         
 
     DISSATISFIED NET:             8      5      3     -     1     3     1     3      2       -       1        1         3      -       7       - 
     =================         1.98%  2.71%  1.37%       1.30% 3.23% 1.48% 3.08%  5.94%           1.55%    1.21%     3.19%          1.80%         
 
     Mean                       4.30   4.26   4.33  4.39  4.33  4.23  4.25  4.32   4.38    4.39    4.31     4.38      4.33   4.00    4.31    4.41 
                                                                                      n       N       n        N         N 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
26 OVERALL, HOW SATISFIED ARE YOU WITH THE AMOUNT OF COMMERCIAL BUSINESS DISTRICTS IN THE CITY? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              305    137    168    51    56    77    57    62     24      13      41       60        83     26     282      14 
     ==============            76.2% 74.71% 77.46% 84.1% 75.2% 78.0% 69.8% 75.2% 82.88%  63.15%  77.99%   74.37%    82.59% 64.87%  75.73%  84.70% 
                                                                                                                        jn 
 
       5 - Very Satisfied        133     55     79    19    32    32    20    30      8       7      14       26        38     10     125       6 
                               33.3% 29.88% 36.27% 31.3% 42.9% 32.4% 24.0% 36.9% 27.67%  33.24%  26.86%   32.99%    37.96% 23.66%  33.65%  39.00% 
                                                             G                 G 
 
       4                         171     82     89    32    24    45    37    31     16       6      27       33        45     17     157       8 
                               42.8% 44.82% 41.18% 52.7% 32.2% 45.6% 45.7% 38.3% 55.21%  29.91%  51.13%   41.38%    44.63% 41.21%  42.08%  45.70% 
                                                                         e                            j 
 
       3 - Not Sure/ Neutral      63     34     29     3    13    16    20    11      2       5       8       17        13      8      59       3 
                               15.8% 18.42% 13.55% 4.34% 17.5% 16.0% 24.4% 14.0%  6.10%  23.42%  14.86%   21.61%    12.73% 20.97%  15.83%  15.30% 
                                                             D     d    Dh     d                               i 
 
       2                          29     12     18     7     5     5     5     7      3       0       4        3         5      6      29       - 
                               7.32%  6.42%  8.08% 11.6% 7.34% 4.84% 5.81% 8.73%  9.53%   2.16%   7.16%    4.02%     4.68% 14.16%   7.69%         
 
       1 - Very Dissatisfied       3      1      2     -     -     1     -     2      0       2       -        -         -      -       3       - 
                               0.70%  0.46%  0.91%             1.13%       2.06%  1.49%  11.27%                                     0.76%         
 
     DISSATISFIED NET:            32     13     20     7     5     6     5     9      3       3       4        3         5      6      31       - 
     =================         8.02%  6.88%  8.99% 11.6% 7.34% 5.97% 5.81% 10.8% 11.02%  13.43%   7.16%    4.02%     4.68% 14.16%   8.44%         
 
     Mean                       4.01   3.97   4.04  4.04  4.11  4.03  3.88  3.99   3.98    3.72    3.98     4.03      4.16   3.74    4.00    4.24 
                                                                                                                        jN 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
26A DO YOU THINK THERE IS TOO MUCH OR NOT ENOUGH COMMERCIAL DEVELOPMENT? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              32     13     20     7     5     6     5     9      3       3       4        3         5      6      31       - 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00%         
 
     Too Much                     19      6     13     5     3     5     1     5      2       2       1        3         2      3      18       - 
                               59.5% 46.87% 67.68% 65.9% 51.8% 82.7% 28.9% 60.2% 62.60%  85.36%  25.78%  100.00%    52.66% 57.90%  58.63%         
                                                                   g                          K              iKM 
 
     Not Enough                    8      6      2     -     3     -     3     2      1       0       3        -         2      -       8       - 
                               26.2% 47.34% 12.52%       48.2%       71.1% 26.7% 37.40%  14.64%  74.22%             47.34%         26.75%         
                                          C                              h                            J 
 
     Not Sure/ Don't Know          5      1      4     2     -     1     -     1      -       -       -        -         -      2       5       - 
                               14.3%  5.79% 19.80% 34.1%       17.3%       13.1%                                           42.10%  14.62%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
27 WHAT IS THE ONE MAJOR IMPROVEMENT, IF ANY, THAT YOU HAVE SEEN OCCUR IN SOUTH JORDAN OVER THE PAST THREE YEARS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Road Improvement/           104     57     47    13    19    22    25    25      6       7      10       27        26      7      92       6 
     Widening                  26.1% 31.05% 21.87% 21.8% 25.9% 22.0% 30.0% 30.7% 19.11%  32.14%  19.48%   33.27%    25.75% 17.56%  24.85%  37.42% 
                                          c 
 
     Commercial/ Business        101     42     59    19    18    33    22     9      2       3      16       18        28     15      95       3 
     Development               25.3% 23.07% 27.27% 30.4% 24.2% 32.9% 27.3% 10.7%  8.24%  12.46%  29.99%   22.27%    28.27% 37.65%  25.42%  21.08% 
                                                       h     H     H     H                           Ij                 Ij     IJ 
 
     Streets (Lighting,           22     12     10     5     4     2     5     5      8       0       3        1         8      1      22       - 
     Sidewalk, Clean-up, etc)  5.40%  6.38%  4.57% 8.53% 4.92% 2.05% 6.58% 6.42% 26.19%   2.16%   6.54%    1.05%     7.63%  2.26%   5.80%         
                                                                                  JkLmN                                  l 
 
     Recreation (Parks,           17      7     11     -     6     5     4     3      -       0       3        1         3      2      17       - 
     Fields, Rec Center, etc)  4.29%  3.61%  4.87%       7.61% 5.32% 4.48% 3.09%          1.97%   6.20%    0.77%     2.82%  5.36%   4.49%         
 
     Growth (In General,          17      7     10     2     4     3     2     5      2       1       2        4         5      -      17       - 
     Housing, Managing, etc)   4.17%  3.68%  4.59% 4.09% 5.31% 3.06% 2.57% 6.20%  7.51%   6.71%   2.96%    5.40%     5.41%          4.49%         
 
     City Hall/ City Center/       7      2      5     -     3     3     1     0      1       0       1        1         1      1       6       1 
     Library                   1.74%  1.10%  2.29%       3.80% 3.10% 0.84% 0.45%  3.48%   1.76%   1.65%    0.86%     1.06%  2.40%   1.61%   5.91% 
 
     Trax                          6      4      2     -     1     2     2     1      2       -       2        1         2      -       4       2 
                               1.40%  2.02%  0.87%       1.21% 1.81% 2.18% 1.34%  5.33%           3.10%    0.77%     1.79%          1.02%  10.92% 
 
     Public Safety                 3      2      1     -     -     3     -     0      -       0       -        1         2      -       2       1 
                               0.80%  0.98%  0.65%             2.84%       0.47%          1.83%            1.28%     1.79%          0.59%   6.22% 
 
     Community Events/             3      1      2     -     1     -     -     2      -       -       -        1         -      -       2       - 
     Activities                0.66%  0.46%  0.84%       1.30%             2.05%                           1.21%                    0.59%         
 
     Other                        19      9     11     -     3     5     6     6      1       1       4        2         7      1      19       0 
                               4.84%  4.77%  4.89%       3.67% 5.17% 6.97% 7.01%  3.72%   6.07%   7.10%    3.08%     7.40%  2.77%   5.10%   2.35% 
 
     None                         33     11     21     8     4     7     7     7      3       2       3        4         6      6      30       3 
                               8.14%  6.26%  9.73% 12.4% 5.90% 7.09% 7.94% 8.62% 11.45%  11.33%   5.43%    4.45%     6.07% 15.76%   8.04%  16.10% 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
27 WHAT IS THE ONE MAJOR IMPROVEMENT, IF ANY, THAT YOU HAVE SEEN OCCUR IN SOUTH JORDAN OVER THE PAST THREE YEARS? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     Don't Know/ Not Sure         69     30     38    14    12    15     9    19      4       5       9       20        12      7      67       - 
                               17.1% 16.63% 17.56% 22.8% 16.2% 14.7% 11.1% 23.0% 14.97%  23.59%  17.54%   25.58%    12.00% 16.24%  17.99%         
                                                                               G                               m 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
28 AGREE OR DISAGREE?  OVERALL, I FEEL SAFE LIVING IN SOUTH JORDAN AND IN MY NEIGHBORHOOD. 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     AGREE NET:                  377    172    204    61    68    91    77    78     28      20      49       76        95     38     350      15 
     ==========                94.1% 94.14% 94.15%  100% 91.2% 92.1% 93.9% 95.1% 97.94%  96.74%  93.42%   95.37%    95.20% 95.09%  94.13%  90.40% 
                                                    EFGH 
 
       5 - Strongly Agree        255    116    139    49    43    60    48    54     20      15      32       51        65     21     240       9 
                               63.8% 63.10% 64.30% 80.8% 57.3% 60.6% 58.5% 65.6% 67.99%  72.66%  60.00%   63.67%    64.46% 51.92%  64.55%  53.22% 
                                                     EfG 
 
       4                         122     57     65    12    25    31    29    24      9       5      18       25        31     17     110       6 
                               30.4% 31.04% 29.86% 19.2% 34.0% 31.5% 35.4% 29.5% 29.96%  24.09%  33.43%   31.69%    30.75% 43.16%  29.58%  37.18% 
 
       3 - Not Sure/ No           19      9     10     -     7     6     3     3      1       1       2        4         3      0      18       1 
       Opinion                 4.71%  4.81%  4.63%       8.76% 5.92% 3.89% 3.94%  2.06%   3.26%   4.36%    4.63%     3.02%  0.92%   4.82%   5.55% 
 
       2                           5      2      3     -     -     2     2     1      -       -       1        -         2      2       4       1 
                               1.14%  1.05%  1.22%             1.99% 2.23% 0.93%                  2.22%              1.78%  4.00%   1.05%   4.04% 
 
       1 - Strongly Disagree       -      -      -     -     -     -     -     -      -       -       -        -         -      -       -       - 
                                                                                                                                                  
 
     DISAGREE NET:                 5      2      3     -     -     2     2     1      -       -       1        -         2      2       4       1 
     =============             1.14%  1.05%  1.22%             1.99% 2.23% 0.93%                  2.22%              1.78%  4.00%   1.05%   4.04% 
 
     Mean                       4.57   4.56   4.57  4.81  4.49  4.51  4.50  4.60   4.66    4.69    4.51     4.59      4.58   4.43    4.58    4.40 
                                                    EFGH 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
29 AGREE OR DISAGREE?  BEFORE THE CITY MAKES MAJOR DECISIONS, CITIZENS' OPINIONS ARE CONSIDERED. 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     AGREE NET:                  164     78     86    28    29    40    32    34      8       9      18       33        45     22     154       7 
     ==========                41.0% 42.68% 39.56% 46.7% 39.0% 40.1% 39.3% 41.9% 28.30%  42.08%  34.82%   40.95%    44.47% 54.37%  41.27%  40.56% 
                                                                                                                                i 
 
       5 - Strongly Agree         72     37     36    14    17    17    12    13      4       4       7       17        19      9      65       7 
                               18.1% 20.09% 16.43% 23.7% 22.6% 16.7% 14.7% 15.2% 15.38%  17.78%  13.11%   20.66%    19.25% 23.17%  17.56%  40.56% 
                                                                                                                                                o 
 
       4                          92     41     50    14    12    23    20    22      4       5      11       16        25     13      88       - 
                               22.9% 22.59% 23.12% 23.0% 16.4% 23.4% 24.6% 26.7% 12.93%  24.30%  21.71%   20.29%    25.22% 31.19%  23.72%         
                                                                               e 
 
       3 - Not Sure/ No          153     67     86    18    34    43    27    31     10       7      24       37        34     13     140       8 
       Opinion                 38.4% 36.67% 39.81% 29.1% 45.2% 43.0% 33.5% 37.6% 34.17%  35.47%  45.83%   45.99%    34.30% 31.52%  37.71%  50.12% 
 
       2                          48     20     28     7    10     9    13     8      4       3       7        8        13      3      46       1 
                               11.9% 10.73% 12.88% 11.6% 13.4% 8.91% 16.4% 10.1% 14.45%  12.52%  13.18%   10.02%    13.26%  6.71%  12.32%   5.28% 
 
       1 - Strongly Disagree      35     18     17     8     2     8     9     9      7       2       3        2         8      3      32       1 
                               8.75%  9.92%  7.76% 12.6% 2.51% 8.01% 10.9% 10.4% 23.08%   9.93%   6.17%    3.05%     7.98%  7.40%   8.70%   4.04% 
                                                                         E     E      l 
 
     DISAGREE NET:                83     38     45    15    12    17    22    17     11       5      10       10        21      6      78       2 
     =============             20.6% 20.65% 20.64% 24.2% 15.9% 16.9% 27.3% 20.5% 37.53%  22.45%  19.35%   13.07%    21.23% 14.12%  21.01%   9.32% 
                                                                         e           Ln 
 
     Mean                       3.30   3.32   3.28  3.34  3.43  3.32  3.16  3.26   2.83    3.27    3.22     3.45      3.35   3.56    3.29    3.68 
                                                                                                               I         i      i 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
30 WHAT THINGS ARE YOU CONCERNED ABOUT IN YOUR NEIGHBORHOOD THAT THE CITY COULD HELP YOU WITH? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Crime                        60     32     28     8    14    18    15     6      6       2       8       17         9      8      56       2 
                               15.1% 17.61% 12.96% 12.5% 19.1% 18.2% 18.1% 6.82% 19.34%   8.46%  15.04%   20.84%     9.31% 20.90%  15.03%  14.74% 
                                                             H     H     H                                     m 
 
     Streets                      38     18     20     2    10    14     5     7      3       -       3       12        10      3      34       3 
                               9.55%  9.84%  9.31% 3.68% 12.8% 14.3% 6.56% 8.33% 10.28%           6.07%   14.40%    10.02%  7.22%   9.05%  17.84% 
                                                                   d 
 
     Snow Removal                 37     13     24     5     7    10    10     6      2       0       4        8        10      5      36       1 
                               9.29%  6.93% 11.27% 7.78% 9.65% 9.76% 11.9% 7.05%  8.30%   1.76%   7.40%    9.68%     9.78% 11.64%   9.57%   5.28% 
                                                                                                                         j 
 
     Traffic                      28     13     14     3     4     6    10     4      2       4       4        5         7      2      25       2 
                               6.88%  7.13%  6.67% 4.34% 5.10% 6.35% 12.6% 5.40%  7.28%  17.82%   8.11%    5.71%     7.06%  5.25%   6.81%  13.31% 
                                                                         h 
 
     Street Lighting              26      6     20     5     5     9     3     5      2       1       2        7         4      4      25       1 
                               6.62%  3.44%  9.29% 8.29% 7.20% 8.91% 3.13% 5.63%  5.46%   6.76%   3.65%    9.35%     4.23%  9.73%   6.84%   6.22% 
                                                 B 
 
     Sidewalks                    18     11      8     7     4     4     -     4      1       2       1        4         2      -      16       2 
                               4.62%  5.80%  3.62% 10.9% 4.87% 4.09%       5.00%  3.07%   8.80%   1.55%    5.14%     1.73%          4.35%  13.97% 
 
     Water Related Issued         18     16      2     -     2     9     4     3      -       2       3        3         9      -      18       - 
     (Cost, Pressure,          4.39%  8.57%  0.87%       2.28% 8.74% 5.34% 3.45%          8.86%   6.23%    3.93%     8.88%          4.73%         
     Secondary, etc)                      C 
 
     Appearance                   12      3      9     4     2     1     4     1      0       -       2        3         3      2      12       - 
                               3.00%  1.45%  4.30% 7.06% 2.51% 1.03% 4.84% 1.01%  1.58%           4.09%    4.04%     3.01%  5.32%   3.23%         
 
     Code Enforcement             10      7      3     -     -     5     2     2      0       1       2        -         5      1      10       - 
                               2.48%  3.66%  1.49%             5.12% 2.96% 2.95%  1.44%   3.87%   3.52%              5.11%  1.47%   2.67%         
 
     Speeding                      9      3      6     2     2     1     2     2      1       -       2        1         2      -       8       1 
                               2.29%  1.50%  2.95% 3.53% 2.60% 0.92% 2.15% 2.89%  4.98%           4.09%    1.14%     1.59%          2.10%   8.17% 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
30 WHAT THINGS ARE YOU CONCERNED ABOUT IN YOUR NEIGHBORHOOD THAT THE CITY COULD HELP YOU WITH? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     Other                        55     18     37     8    19    11    12     7      9       5       7        4        17      4      54       1 
                               13.8% 10.10% 16.98% 12.9% 24.8% 10.8% 14.2% 7.99% 29.98%  25.95%  13.05%    4.59%    17.36% 10.12%  14.40%   5.28% 
                                                 b          FH                        L       L                          L 
 
     None                        118     60     58    26    19    25    15    33      8       7      15       25        29     13     108       6 
                               29.5% 32.60% 26.85% 42.0% 25.5% 25.6% 18.3% 40.0% 27.94%  35.37%  29.11%   30.75%    28.73% 31.03%  28.97%  34.76% 
                                                       G                     EFG 
 
     Not Sure/ No Opinion         36     14     22     2     2     9    11    10      5       1       5        8         5      2      32       2 
                               8.92%  7.74%  9.91% 3.53% 2.51% 9.47% 13.3% 12.6% 15.65%   5.09%  10.23%    9.82%     5.33%  3.90%   8.56%  11.59% 
                                                                   e    dE    dE 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
31 DURING THE PAST YEAR, HAVE YOU CONTACTED ANY SOUTH JORDAN CITY OFFICE TO SEEK SERVICE, INFORMATION, OR TO FILE A COMPLAINT? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Yes                         167     74     93    19    30    50    36    32      9      11      21       31        48     13     157       7 
                               41.8% 40.45% 42.86% 31.8% 39.5% 50.5% 44.1% 38.8% 32.01%  52.39%  39.19%   38.71%    48.05% 32.53%  42.08%  40.91% 
 
     No                          228    107    121    42    44    46    46    50     20      10      32       48        51     27     211      10 
                               57.1% 58.35% 55.99% 68.2% 59.2% 46.1% 55.9% 60.7% 67.99%  47.61%  60.81%   59.59%    50.83% 67.47%  56.66%  59.09% 
                                                       f                       F 
 
     Don't Know/ Remember          5      2      2     -     1     3     -     0      -       -       -        1         1      -       5       - 
                               1.17%  1.20%  1.14%       1.30% 3.36%       0.47%                           1.70%     1.12%          1.26%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
32 WERE YOU GENERALLY SATISFIED OR DISSATISFIED WITH THE CITY'S RESPONSE? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             167     74     93    19    30    50    36    32      9      11      21       31        48     13     157       7 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     SATISFIED NET:              119     53     66    12    20    35    29    23      8       9      15       21        36      7     113       3 
     ==============            71.3% 72.12% 70.61% 63.1% 67.8% 70.2% 80.3% 70.9% 86.57%  85.24%  72.09%   67.83%    75.07% 56.08%  72.07%  43.51% 
 
       5 - Very Satisfied         70     32     38     7    11    19    19    14      6       3       6       10        23      5      65       3 
                               42.1% 43.89% 40.75% 37.9% 37.7% 37.8% 51.7% 44.9% 66.97%  31.52%  27.28%   33.36%    47.06% 39.02%  41.72%  43.51% 
 
       4                          49     21     28     5     9    16    10     8      2       6       9       11        13      2      47       - 
                               29.1% 28.23% 29.86% 25.2% 30.1% 32.4% 28.6% 26.1% 19.60%  53.72%  44.82%   34.47%    28.01% 17.06%  30.35%         
                                                                                              n 
 
       3 - Not Sure/ Neutral      20      8     12     7     2     6     3     2      1       -       1        5         7      3      20       - 
                               12.0% 10.27% 13.33% 36.9% 6.69% 12.4% 6.98% 6.71%  9.42%           5.90%   16.58%    14.29% 21.14%  12.78%         
 
       2                          10      2      7     -     1     4     3     2      -       -       3        -         3      1       9       - 
                               5.79%  2.96%  8.04%       3.06% 7.92% 7.69% 6.33%                 14.36%              6.68%  6.93%   5.89%         
 
       1 - Very Dissatisfied      18     11      7     -     7     5     2     5      0       2       2        5         2      2      15       4 
                               11.0% 14.65%  8.02%       22.4% 9.50% 5.01% 16.0%  4.01%  14.76%   7.65%   15.59%     3.97% 15.84%   9.27%  56.49% 
                                                             g                 g                                                                O 
 
     DISSATISFIED NET:            28     13     15     -     8     9     5     7      0       2       5        5         5      3      24       4 
     =================         16.8% 17.62% 16.06%       25.5% 17.4% 12.7% 22.4%  4.01%  14.76%  22.00%   15.59%    10.65% 22.77%  15.16%  56.49% 
                                                                                                                                                o 
 
     Mean                       3.86   3.84   3.87  4.01  3.58  3.81  4.14  3.77   4.46    3.87    3.70     3.70      4.08   3.56    3.89    2.74 
                                                                                                                                        p 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
33 WHY WERE YOU DISSATISFIED WITH THE CITY'S RESPONSE? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING              28     13     15     -     8     9     5     7      0       2       5        5         5      3      24       4 
                                100% 100.0% 100.0%        100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     City Has Yet to Respond/     12      6      6     -     2     5     3     2      -       -       2        3         2      2      12       - 
     Hard to Reach Contact     41.7% 46.33% 37.64%       24.9% 55.2% 57.7% 32.6%                 45.84%   58.87%    42.81% 71.06%  49.17%         
 
     No Action Taken/ Didn't      11      4      7     -     4     3     1     4      0       1       2        1         1      1       8       3 
     Help                      41.0% 32.76% 48.15%       49.8% 33.1% 26.4% 50.8% 100.0%  50.00%  38.10%   12.29%    19.93% 28.94%  34.70%  73.11% 
                                                                                   KLMN 
 
     Other                         5      3      2     -     2     1     1     1      -       1       1        1         2      -       4       1 
                               17.3% 20.91% 14.20%       25.4% 11.7% 15.9% 16.7%         50.00%  16.06%   28.84%    37.26%         16.13%  26.89% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
34 FROM WHICH ONE OF THE FOLLOWING SOURCES WOULD YOU MOST LIKE TO RECEIVE INFORMATION ABOUT SOUTH JORDAN CITY? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Newsletter in South         152     76     75    21    21    40    31    38      7      14      17       39        32     14     142       6 
     Valley Journal            37.9% 41.70% 34.65% 34.7% 28.0% 40.7% 38.2% 46.0% 25.17%  67.30%  33.10%   48.50%    31.71% 34.99%  38.06%  34.24% 
                                                                               E           IKMN               im 
 
     Insert in Municipal Bill     82     30     51     7    12    25    24    12      4       2      13       13        30      5      76       3 
                               20.4% 16.65% 23.63% 11.9% 16.0% 25.6% 29.2% 14.9% 13.65%   8.60%  24.79%   16.14%    29.51% 13.05%  20.47%  20.24% 
                                                                   h   DeH                            j                Jln 
 
     Email                        46     23     23     4    18     8    10     5      3       1       5        8        11      8      41       5 
                               11.6% 12.74% 10.66% 7.22% 24.0% 8.31% 12.7% 6.57% 11.81%   3.26%   9.97%   10.37%    10.54% 20.91%  11.14%  30.49% 
                                                          DFgH                                                                  j 
 
     City Website                 44     17     26    11    11    12     6     3      1       1       7        9        18      4      42       - 
                               10.9%  9.47% 12.07% 18.4% 14.8% 12.1% 7.15% 4.16%  2.06%   5.30%  14.15%   11.86%    17.61%  9.64%  11.37%         
                                                             H     h                                  I        i        Ij 
 
     Deseret News/ Salt Lake      35     16     19    10     6     3     3    12      8       2       3        5         4      4      33       - 
     Tribune                   8.74%  8.71%  8.76% 16.4% 8.27% 3.16% 4.02% 15.0% 27.10%  10.26%   6.52%    5.94%     4.10% 10.95%   8.81%         
                                                                              FG    klM 
 
     TV/ Cable Info Channel       15      2     13     7     5     1     1     1      2       -       2        2         2      4      13       1 
                               3.64%  1.08%  5.79% 11.4% 6.31% 0.96% 0.75% 1.56%  7.46%           4.58%    3.04%     2.49% 10.46%   3.46%   7.53% 
                                                 B           g 
 
     Other                         4      3      1     -     -     -     2     2      1       0       1        1         -      -       3       1 
                               0.97%  1.59%  0.45%                   2.15% 2.59%  4.04%   1.83%   1.13%    1.06%                    0.71%   7.50% 
 
     Don't Know/ Not Sure         23     15      9     -     2     9     5     8      3       1       3        2         4      -      22       - 
                               5.85%  8.05%  3.99%       2.60% 9.22% 5.81% 9.19%  8.72%   3.45%   5.76%    3.10%     4.05%          5.98%         
                                                                               E 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
35 HOW CAN THE CITY OF SOUTH JORDAN IMPROVE ITS COMMUNICATION THROUGH THESE SOURCES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     More Info/ Get the Word      51     21     30     2    14    10    16     8      4       3       7        8        13      3      45       4 
     out/ Advertise            12.7% 11.59% 13.68% 3.96% 18.9% 9.99% 19.6% 10.2% 14.52%  11.94%  12.62%   10.10%    12.62%  8.58%  11.96%  23.47% 
                                                             D         Dfh 
 
     More Frequent                28      8     19    11     5     5     3     3      -       -       4        9         8      5      28       - 
                               6.93%  4.59%  8.91% 18.5% 6.25% 5.54% 3.81% 3.83%                  7.12%   11.42%     8.31% 12.14%   7.45%         
                                                       h 
 
     Request to Include           28     14     13     4     7     5     8     3      1       1       5        6         5      1      26       1 
     Various Info (Events,     6.90%  7.91%  6.04% 7.24% 9.70% 4.94% 9.55% 3.89%  4.27%   5.28%  10.36%    6.99%     5.00%  2.14%   6.94%   5.28% 
     Meeting Info, etc)        
 
     More Use of Emails/          24     13     12     2     7     5     8     2      4       -       5        6         5      3      22       2 
     Internet                  6.11%  6.92%  5.43% 3.53% 8.92% 5.22% 10.2% 2.52% 12.70%           9.60%    7.21%     4.62%  7.74%   6.01%  12.68% 
                                                                         H 
 
     Like the Newsletter/ Use     12      7      5     5     1     3     2     1      5       -       1        2         1      -      12       - 
     Regular Mail              3.01%  3.98%  2.20% 8.53% 1.30% 3.23% 2.26% 1.01% 18.01%           1.13%    2.60%     0.97%          3.24%         
                                                                                    klm 
 
     Keep Website Up to Date      10      5      5     -     1     4     3     2      -       -       1        -         6      2      10       - 
                               2.46%  2.64%  2.32%       1.16% 3.92% 4.21% 2.02%                  1.39%              5.88%  4.76%   2.65%         
 
     Various Presentation/         9      1      8     5     -     2     -     2      -       -       -        2         -      5       8       1 
     Content Improvement       2.13%  0.46%  3.53% 7.49%       1.84%       2.58%                           2.68%           13.54%   2.06%   5.14% 
                                                 B 
 
     Resident Feedback             7      3      4     -     1     5     -     1      -       -       1        3         2      0       6       1 
                               1.71%  1.38%  1.99%       1.30% 4.72%       1.44%                  1.73%    3.68%     1.79%  1.13%   1.56%   6.22% 
 
     Like the Bill Insert          7      2      4     -     -     4     -     2      -       1       -        -         2      -       7       - 
                               1.64%  1.35%  1.88%             4.12%       3.01%          3.60%                      2.14%          1.76%         
 
     Other                        19     10      9     -     5     3     6     6      0       0       2        3         6      1      17       1 
                               4.77%  5.45%  4.19%       6.18% 3.10% 6.93% 6.93%  1.49%   1.83%   2.91%    3.74%     5.64%  3.53%   4.61%   5.91% 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
35 HOW CAN THE CITY OF SOUTH JORDAN IMPROVE ITS COMMUNICATION THROUGH THESE SOURCES? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     None                        128     59     69    22    20    33    21    32      8      13      18       24        29     13     118       6 
                               31.9% 32.09% 31.80% 35.9% 26.7% 33.1% 26.2% 38.4% 27.48%  59.80%  33.57%   30.07%    29.24% 33.20%  31.59%  38.94% 
                                                                               g          IKLMn 
 
     Don't Know/ Not Sure         79     40     39     9    15    20    14    20      6       4      10       17        24      5      75       0 
                               19.7% 21.63% 18.05% 14.8% 19.6% 20.2% 17.2% 24.2% 21.53%  17.54%  19.56%   21.51%    23.78% 13.25%  20.15%   2.35% 
                                                                                                                                        P 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
36 WHAT PARK AMENITIES ARE MOST IMPORTANT TO YOU? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Playgrounds                 180     79    101    35    43    37    39    25      9       9      21       37        49     17     168       8 
                               45.0% 43.17% 46.46% 56.6% 57.8% 36.9% 47.8% 30.8% 30.27%  40.63%  39.71%   46.34%    48.71% 43.11%  45.17%  50.68% 
                                                       H    FH           H 
 
     Open Grass/ Open Fields      98     47     51     5    25    27    22    19      3       6      11       22        22      8      94       0 
                               24.5% 25.63% 23.53% 7.63% 33.4% 27.1% 26.9% 23.5% 11.48%  26.36%  20.42%   27.01%    21.52% 20.34%  25.22%   2.26% 
                                                             D     D     D     D                                                        P 
 
     Cleanliness/ Well Kept       97     36     61     7    22    23    20    26     10       4      18       20        22      7      90       7 
                               24.4% 19.68% 28.32% 11.2% 29.6% 23.0% 24.7% 31.1% 34.10%  20.51%  33.87%   24.52%    21.47% 18.31%  24.30%  43.13% 
                                                 b           D                 D 
 
     Walking/ Running/ Biking     85     29     56    14    13    22    18    19      4       6       9       14        31      8      81       4 
     Trails                    21.4% 15.83% 26.02% 23.4% 17.3% 21.9% 21.7% 22.8% 12.28%  26.95%  17.47%   16.96%    31.41% 18.74%  21.70%  23.01% 
                                                 B                                                                     Ikl 
 
     Restrooms/ Drinking          82     31     51    11    19    17    14    20      6       3      13       16        16      6      79       2 
     Fountains                 20.6% 17.17% 23.42% 18.3% 26.0% 17.2% 17.5% 24.7% 22.06%  15.75%  24.25%   19.78%    15.56% 14.22%  21.26%  13.44% 
 
     Tables/ Benches/ Picnic      73     28     46     2    10    19    21    21      6       5      11       14        15      1      71       0 
     Areas                     18.4% 15.20% 21.02% 3.53% 13.9% 18.9% 25.9% 25.5% 22.06%  25.77%  21.54%   17.92%    15.29%  3.50%  19.06%   2.26% 
                                                             d     D    De    DE      n       N       N        N         N              P 
 
     Sports Fields                71     29     42     2    19    20    17    12      3       4      13       15        22      6      67       3 
                               17.9% 15.94% 19.47% 4.09% 25.5% 19.9% 20.5% 15.0%  9.42%  19.50%  24.83%   18.26%    21.79% 14.64%  18.14%  17.93% 
                                                             D     D     D     D                      i 
 
     Trees/ Shade                 68     33     35     4    12    17    21    14      4       3       8       13        19      4      67       0 
                               17.0% 18.09% 16.15% 7.24% 16.1% 16.8% 25.5% 17.2% 14.38%  13.71%  14.51%   16.84%    19.06% 10.67%  17.98%   2.26% 
                                                                         D                                                              P 
 
     Pavilions                    67     30     38     -    11    19    20    17      3       5       9       15        14      2      66       0 
                               16.8% 16.23% 17.33%       15.0% 19.2% 24.5% 20.7% 11.64%  22.47%  17.99%   18.89%    14.07%  4.63%  17.63%   2.26% 
                                                                                              n       n        N                        P 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
36 WHAT PARK AMENITIES ARE MOST IMPORTANT TO YOU? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     Dog Park/ Place for Pets     11      7      4     -     1     7     1     2      -       1       2        6         1      -      11       - 
                               2.72%  3.67%  1.92%       1.30% 6.67% 1.48% 2.54%          6.02%   3.86%    7.12%     0.97%          2.93%         
 
     Safetry/ Better Lighting     11      1     10     2     2     4     1     2      2       0       1        3         2      1       9       2 
                               2.72%  0.46%  4.62% 3.53% 2.51% 4.09% 0.84% 2.56%  7.46%   2.16%   2.10%    4.14%     1.81%  2.61%   2.42%  11.36% 
                                                 B 
 
     Water Activity/ Aquatic       5      1      4     -     1     2     1     1      -       -       0        2         -      1       4       1 
     Center                    1.31%  0.71%  1.81%       1.42% 1.99% 1.59% 1.08%                  0.87%    3.00%            2.63%   1.16%   5.55% 
 
     Other                        34     22     12    10     7     5     7     6      6       -       5        9         3      1      32       1 
                               8.53% 12.00%  5.59% 15.8% 8.77% 4.72% 8.72% 7.41% 21.02%           9.12%   10.68%     3.10%  3.67%   8.63%   5.28% 
                                          c                                          mn 
 
     None                         25     11     14     -     1     9     4    10      4       1       2        3         6      2      24       1 
                               6.26%  5.88%  6.58%       1.30% 9.19% 5.48% 12.8% 12.26%   4.31%   3.97%    4.18%     6.20%  5.29%   6.43%   4.04% 
                                                                   E          Eg 
 
     Not Sure/ No Opinion         31     18     14     5     1    13     6     7      2       2       5        4         6      5      30       - 
                               7.82%  9.72%  6.23% 8.29% 1.21% 13.2% 6.91% 8.07%  7.14%   7.73%   9.65%    4.90%     5.62% 11.86%   8.09%         
                                                                   E     e     E 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
37 WHAT IS THE ONE MAJOR IMPROVEMENT THAT YOU WOULD LIKE TO SEE IN THE NEXT THREE YEARS THAT WOULD MAKE LIVING IN SOUTH JORDAN CITY BETTER  
FOR YOU? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Recreation (Park, Dog        35      9     26     2    12    13     4     4      1       1       5        7        10      5      34       - 
     Park, Sports Fields,      8.71%  4.89% 11.94% 3.96% 16.0% 12.7% 4.58% 5.03%  4.93%   3.87%   8.85%    8.24%    10.17% 12.80%   9.11%         
     Pool, etc)                                  B         dGH    gh 
 
     Water (Quality,              30     18     12     5     5     9     6     5      6       1       4        5        12      1      30       - 
     Pressure, Lower Cost,     7.54% 10.02%  5.43% 8.53% 6.13% 9.30% 7.62% 5.96% 20.64%   4.12%   7.02%    5.70%    12.44%  1.47%   7.98%         
     etc)                                                                             n                                  N 
 
     Roads (Improvement,          30     15     15     2     5     5    10     8      1       -       9        3         8      2      29       - 
     Repair, etc)              7.53%  8.18%  6.98% 3.53% 6.40% 4.94% 12.1% 10.1%  4.06%          16.90%    3.76%     8.33%  4.97%   7.85%         
                                                                                                    iLn 
 
     More Commercial              22      5     17     7     2     6     5     2      -       -       3        8         3      6      21       1 
     Development (Shops,       5.44%  2.82%  7.65% 11.0% 2.46% 5.96% 6.28% 2.61%                  6.19%    9.38%     3.05% 15.86%   5.58%   6.22% 
     Restaurants, etc)                           b                                                                              m 
 
     Lower/ Don't Raise Taxes     19     10      9     2     5     7     2     3      2       1       -        9         4      -      19       - 
                               4.82%  5.63%  4.14% 4.09% 6.55% 6.65% 2.32% 4.14%  5.73%   4.24%           11.49%     3.82%          5.18%         
 
     Control Traffic/ Improve     14      8      6     -     3     5     2     4      -       1       -        3         4      -      13       1 
     Flow                      3.50%  4.27%  2.86%       3.67% 5.12% 2.35% 5.20%          5.62%            4.17%     4.06%          3.54%   5.14% 
 
     Public Safety (More          13      6      7     -     5     6     2     1      0       1       1        1         2      3      11       2 
     Police Protection,        3.35%  3.33%  3.38%       6.40% 5.95% 2.40% 0.92%  1.34%   6.19%   1.73%    1.14%     1.91%  6.25%   2.94%   9.60% 
     Reducing Crime, etc)                                    h     h 
 
     Costco                       13      5      8     2     1     4     3     2      -       -       3        -         2      5      11       2 
                               3.19%  2.65%  3.64% 3.53% 1.16% 4.16% 3.86% 2.98%                  6.09%              2.08% 11.69%   2.87%  12.66% 
 
     Controlling Growth/          11      5      6     -     1     4     1     5      -       3       -        3         1      1      11       - 
     Development/ Population   2.78%  2.90%  2.67%       1.21% 4.30% 1.73% 5.52%         15.15%            3.46%     0.76%  2.24%   2.86%         
                                                                               e              m 
 
     Snow Removal                 11      3      8     5     2     3     -     1      1       -       -        1         4      2       9       2 
                               2.71%  1.49%  3.73% 7.78% 2.55% 3.01%       1.45%  5.16%                    1.14%     4.26%  5.55%   2.40%  11.62% 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
37 WHAT IS THE ONE MAJOR IMPROVEMENT THAT YOU WOULD LIKE TO SEE IN THE NEXT THREE YEARS THAT WOULD MAKE LIVING IN SOUTH JORDAN CITY BETTER  
FOR YOU? 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     Code Enforcement/ Zoning      8      5      3     -     1     2     2     2      0       -       1        0         3      1       7       - 
     Issues                    1.94%  2.85%  1.17%       1.21% 2.10% 2.91% 2.91%  1.49%           1.45%    0.48%     3.36%  3.01%   1.77%         
 
     Beautification/ Clean-up      7      3      4     -     3     3     -     1      1       -       0        5         -      -       7       - 
                               1.73%  1.51%  1.91%       3.71% 2.81%       1.64%  3.48%           0.87%    5.69%                    1.86%         
 
     Street Lighting               6      3      3     3     -     2     -     2      0       -       -        3         -      -       6       0 
                               1.57%  1.54%  1.60% 4.34%       2.03%       2.00%  1.58%                    3.30%                    1.59%   2.26% 
 
     Sidewalk                      5      4      1     4     -     -     1     -      -       -       -        -         1      -       5       - 
                               1.26%  2.41%  0.29% 7.24%             0.75%                                           0.62%          1.35%         
 
     Trash Collection              4      1      2     -     1     1     1     0      -       1       1        -         1      -       4       - 
     (Recycle, Green Waste,    0.92%  0.74%  1.07%       1.16% 1.07% 1.65% 0.47%          6.84%   1.65%              1.35%          0.99%         
     Bulk Pick-up, etc)        
 
     City Leadership               3      -      3     -     2     -     1     0      -       -       1        1         1      -       3       - 
                               0.74%         1.37%       2.51%       0.84% 0.51%                  1.31%    1.21%     0.90%          0.80%         
 
     Public Transport (More        2      -      2     -     1     -     1     0      -       -       1        -         1      -       2       - 
     Options, Better Access,   0.51%         0.93%       1.30%       0.72% 0.55%                  1.85%              1.05%          0.54%         
     etc)                      
 
     Other                        22      7     15     -     9     5     5     3      3       0       1        5         7      2      21       1 
                               5.54%  4.01%  6.84%       11.9% 5.37% 6.16% 3.57%  9.98%   1.83%   2.85%    6.12%     6.60%  5.88%   5.63%   7.63% 
                                                             h 
 
     None                         62     31     32    10    11    12    11    17      6       6      10        8        14     10      55       5 
                               15.5% 16.70% 14.54% 17.0% 14.6% 12.2% 13.8% 21.1% 20.47%  29.97%  18.71%   10.34%    14.14% 24.50%  14.74%  29.51% 
                                                                               f              l 
 
     Don't Know/ Not Sure         83     44     39    18     8    12    24    19      6       5      13       20        21      2      76       3 
                               20.7% 24.05% 17.87% 29.0% 11.1% 12.3% 29.8% 23.3% 21.14%  22.18%  24.56%   24.39%    21.11%  5.78%  20.42%  15.37% 
                                                                        EF    EF                      N        N         N 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
38 GENDER 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Male                        183    183      -    19    24    47    47    46     13       8      25       39        54      6     170       8 
                               45.8% 100.0%        30.5% 32.3% 47.3% 57.3% 56.5% 46.24%  36.54%  46.66%   48.80%    53.64% 14.43%  45.65%  47.74% 
                                                                   e    DE    DE      N       n       N        N         N 
 
     Female                      217      -    217    42    51    52    35    36     16      13      28       41        46     35     202       9 
                               54.2%        100.0% 69.5% 67.7% 52.7% 42.7% 43.5% 53.76%  63.46%  53.34%   51.20%    46.36% 85.57%  54.35%  52.26% 
                                                      GH   fGH                                                              IjKLM 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
39 HOME OWNER VS RENTER 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Own                         373    164    209    51    70    93    78    81     23      21      51       77        99     40     349      16 
                               93.3% 89.62% 96.33% 84.2% 93.9% 93.7% 95.2% 98.0% 79.17%  98.17%  97.37%   96.65%    99.09% 100.0%  93.70%  97.65% 
                                                 B                             d              i       i        i         I      I 
 
     Renting                      21     14      7    10     5     2     3     2      6       0       1        3         1      -      19       0 
                               5.13%  7.41%  3.20% 15.8% 6.09% 2.05% 3.27% 1.97% 20.83%   1.83%   2.63%    3.35%     0.91%          5.17%   2.35% 
                                                       h                           jklM 
 
     Refused                       6      5      1     -     -     4     1     -      -       -       -        -         -      -       4       - 
                               1.61%  2.97%  0.46%             4.25% 1.48%                                                          1.13%         
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
40 AGE GROUP 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     18 to 34                     61     19     42    61     -     -     -     -      7       3       7       13         7     17      61       - 
                               15.2% 10.16% 19.53%  100%                         25.46%  12.52%  12.76%   16.79%     7.22% 41.19%  16.39%         
                                                 B                                    m                                      JKLM 
 
     35 to 44                     75     24     51     -    75     -     -     -      1       -       8       20        26      6      67       6 
                               18.7% 13.22% 23.34%        100%                    3.48%          15.38%   24.82%    26.18% 15.94%  18.14%  39.27% 
                                                 B                                                    i        I         I 
 
     45 to 54                     99     47     52     -     -    99     -     -      1       4       4       24        34     11      91       6 
                               24.8% 25.58% 24.07%              100%              3.88%  19.17%   7.69%   30.35%    33.78% 26.53%  24.56%  35.34% 
                                                                                                              IK        IK     IK 
 
     55 to 64                     82     47     35     -     -     -    82     -      4       3      17       12        26      5      75       3 
                               20.5% 25.68% 16.14%                    100%       14.76%  15.38%  32.65%   15.38%    25.68% 11.15%  20.18%  15.64% 
                                          c                                                         iLN                  n 
 
     65 or Older                  82     46     36     -     -     -     -    82     15      11      17       10         7      2      77       2 
                               20.5% 25.37% 16.46%                          100% 52.42%  52.94%  31.51%   12.67%     7.13%  5.19%  20.73%   9.75% 
                                          c                                         LMN    kLMN     LMN 
 
     Refused                       1      -      1     -     -     -     -     -      -       -       -        -         -      -       -       - 
                               0.25%         0.46%                                                                                                
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
41 ETHNICITY 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     White                       372    170    202    61    67    91    75    77     28      21      50       76        96     37     372       - 
                               93.0% 92.76% 93.18%  100% 90.2% 92.3% 91.5% 93.8% 95.78%  98.17%  94.56%   95.44%    96.13% 91.79% 100.00%         
                                                    EFGH 
 
     Hispanic/ Latino              9      3      5     -     2     4     3     0      1       -       2        2         2      1       -       9 
                               2.20%  1.80%  2.53%       2.46% 4.05% 3.13% 0.45%  4.22%           2.96%    2.42%     2.08%  1.64%          53.50% 
 
     American Indian               3      3      -     -     2     -     -     1      -       -       -        1         -      -       -       3 
                               0.69%  1.51%              2.55%             1.03%                           1.06%                           16.76% 
 
     Asian                         2      -      2     -     2     -     -     0      -       0       -        -         -      2       -       2 
                               0.56%         1.03%       2.46%             0.47%          1.83%                             4.55%          13.54% 
 
     African-American              2      2      -     -     -     2     -     -      -       -       -        -         2      -       -       2 
                               0.45%  0.98%                    1.81%                                                 1.79%                 10.92% 
 
     Pacific Islander              1      -      1     -     1     -     -     -      -       -       -        1         -      -       -       1 
                               0.22%         0.40%       1.16%                                             1.08%                            5.28% 
 
     Refused                      12      5      6     -     1     2     4     3      -       -       1        -         -      1       -       - 
                               2.90%  2.95%  2.86%       1.21% 1.88% 5.34% 4.20%                  2.48%                     2.02%                 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
42 ANNUAL HOUSEHOLD INCOME 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     Less than $25,000            13      7      7     5     -     1     -     7     13       -       -        -         -      -      13       - 
                               3.37%  3.76%  3.04% 8.53%       1.13%       8.72% 46.69%                                             3.62%         
                                                                               F 
 
     $25,000 to $34,999           15      6      9     2     1     -     4     8     15       -       -        -         -      -      14       1 
                               3.85%  3.53%  4.12% 3.53% 1.34%       5.20% 9.71% 53.31%                                             3.81%   7.41% 
                                                                               E 
 
     $35,000 to $49,999           21      8     13     3     -     4     3    11      -      21       -        -         -      -      21       0 
                               5.28%  4.22%  6.18% 4.34%       4.09% 3.96% 13.6%        100.00%                                     5.58%   2.35% 
                                                                             dFG 
 
     $50,000 to $74,999           53     25     28     7     8     4    17    17      -       -      53        -         -      -      50       2 
                               13.2% 13.41% 12.94% 11.0% 10.8% 4.09% 21.0% 20.2%                100.00%                            13.38%   9.46% 
                                                                        eF    eF 
 
     $75,000 to $99,999           80     39     41    13    20    24    12    10      -       -       -       80         -      -      76       4 
                               20.0% 21.33% 18.88% 22.0% 26.5% 24.5% 15.0% 12.3%                         100.00%                   20.53%  22.19% 
                                                            gH     H 
 
     $100,000 to $149,999        100     54     46     7    26    34    26     7      -       -       -        -       100      -      96       4 
                               25.0% 29.36% 21.41% 11.9% 35.1% 34.2% 31.4% 8.69%                                   100.00%         25.89%  23.57% 
                                                            DH    DH    DH 
 
     $150,000 or More             40      6     35    17     6    11     5     2      -       -       -        -         -     40      37       3 
                               10.1%  3.19% 15.95% 27.3% 8.62% 10.8% 5.50% 2.55%                                           100.0%   9.98%  15.23% 
                                                 B   eGH           H 
 
     Not Sure/ Refused            77     39     38     7    13    21    15    20      -       -       -        -         -      -      64       3 
                               19.2% 21.20% 17.48% 11.3% 17.6% 21.2% 18.0% 24.2%                                                   17.20%  19.79% 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
43 LENGTH OF TIME IN SOUTH JORDAN 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     2 Years or Less              36     24     12    11    10     4     6     5      3       0       1       13        14      1      36       - 
                               8.95% 13.02%  5.51% 18.3% 13.0% 3.86% 6.94% 6.64% 11.30%   1.76%   2.34%   15.81%    13.79%  2.14%   9.62%         
                                          C                  f                                               JKN       JKN 
 
     3 to 4 Years                 39     15     24    15    13     2     4     6      5       1       4        8         6      8      34       4 
                               9.65%  8.24% 10.84% 23.8% 16.8% 1.95% 4.72% 6.90% 18.01%   5.70%   6.74%    9.73%     5.58% 19.47%   9.22%  23.39% 
                                                     Fgh   FGh                 f                                                m 
 
     5 to 10 Years               108     38     69    21    34    21    14    16      3       5      16       17        34     17      97       8 
                               26.9% 20.83% 32.03% 35.2% 46.1% 21.5% 17.3% 19.8% 11.65%  24.73%  29.63%   21.38%    34.24% 42.94%  25.97%  48.58% 
                                                 B         FGH                                        i                  I     Il 
 
     11 to 25 Years              158     72     86    14    14    62    39    30      9       9      20       36        40     12     151       4 
                               39.5% 39.60% 39.50% 22.8% 18.1% 62.7% 47.3% 36.3% 31.52%  40.45%  38.04%   44.45%    40.29% 30.18%  40.50%  22.12% 
                                                                DEgH    DE     E 
 
     25 Years or Longer           55     31     23     -     3     8    19    25      8       6      12        7         6      2      51       - 
                               13.7% 17.11% 10.77%       3.44% 7.76% 23.8% 30.4% 27.53%  27.37%  23.25%    8.63%     6.11%  5.26%  13.84%         
                                                                        EF    EF    lmn     lMN     LMN 
 
     Refused                       5      2      3     -     2     2     -     -      -       -       -        -         -      -       3       1 
                               1.29%  1.20%  1.36%       2.60% 2.22%                                                                0.85%   5.91% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
44 VOTING DISTRICT 
 
 
                                        GENDER               AGE GROUP                       ANNUAL HOUSEHOLD INCOME                 ETHNICITY    
                                     ============= ============================= ================================================ =============== 
                               TOTAL  MALE  FEMALE 18-34 35-44 45-54 55-64  65+  < $35K $35-50K $50-75K $75-100K $100-150K $150K+  WHITE   OTHER 
                               ----- ------ ------ ----- ----- ----- ----- ----- ------ ------- ------- -------- --------- ------ ------- ------- 
                                 (A)    (B)    (C)   (D)   (E)   (F)   (G)   (H)    (I)     (J)     (K)      (L)       (M)    (N)     (O)     (P) 
 
     TOTAL ANSWERING             400    183    217    61    75    99    82    82     29      21      53       80       100     40     372      16 
                                100% 100.0% 100.0%  100%  100%  100%  100%  100% 100.0% 100.00% 100.00%  100.00%   100.00% 100.0% 100.00% 100.00% 
 
     District 1                   66     28     38    16     5    16     7    22     11       9       2       10        15      9      64       - 
                               16.5% 15.49% 17.35% 25.9% 7.02% 15.7% 8.80% 27.0% 37.60%  40.53%   3.98%   12.43%    14.83% 22.53%  17.14%         
                                                      eg                     EfG    KLm     KLM                          K      K 
 
     District 2                   74     37     37     5     6    24    20    17      6       3      11       18        18      2      69       4 
                               18.5% 20.22% 17.05% 8.19% 7.97% 24.4% 24.9% 21.2% 19.71%  12.27%  20.51%   22.98%    18.25%  4.32%  18.47%  21.99% 
                                                                  DE    DE    dE                      N        N         N 
 
     District 3                   92     35     57    19    21    25    17    10      5       2      14       25        24     11      84       6 
                               23.0% 19.06% 26.32% 31.7% 27.7% 25.6% 20.8% 11.7% 17.41%   9.83%  26.71%   31.41%    23.70% 28.41%  22.55%  34.55% 
                                                       h     H     H     h                            j        J         j      j 
 
     District 4                   86     47     39     9    22    20    21    15      4       5      11       16        24      8      81       2 
                               21.5% 25.56% 18.07% 14.6% 28.8% 20.0% 25.4% 18.1% 12.96%  23.81%  21.61%   20.53%    23.62% 19.27%  21.86%   9.76% 
 
     District 5                   82     36     46    12    21    14    16    18      4       3      14       10        20     10      74       6 
                               20.5% 19.66% 21.21% 19.6% 28.5% 14.3% 20.1% 22.0% 12.32%  13.56%  27.18%   12.65%    19.60% 25.48%  19.99%  33.70% 
                                                             F                                        l 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BC/DEFGH/IJKLMN/OP 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
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1 WHAT ARE THE REASONS YOU CHOSE TO LIVE IN SOUTH JORDAN CITY? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Location (Generic)/          93      11       8     29      35       7     15     18     23     17     20      91      - 
               Liked the Area/ Good      23.3%  32.09%  21.21% 27.41%  22.13%  12.95% 22.94% 24.13% 25.12% 20.10% 24.20%  24.40%        
               Neighborhood                                         F 
 
               Bought a House/ Liked        72       8       9     23      29       4      8     15     20     14     15      70      2 
               the Houses in Area        18.0%  21.18%  22.16% 20.91%  18.63%   7.08% 12.37% 20.60% 21.25% 16.82% 17.73%  18.81%  8.67% 
                                                                    F       F 
 
               Rural/ Away from the         44       0       2      4      17      21      5      6     12     14      7      44      1 
               City                      11.1%   1.16%   5.01%  3.90%  10.80%  37.98%  7.59%  8.00% 12.91% 16.39%  9.13%  11.72%  3.24% 
                                                                           Bd    BCDE 
 
               Close to Work/ Easy          23       7       3      3      10       -      3      2      6      5      7      23      - 
               Freeway Access            5.72%  18.38%   8.34%  2.81%   6.35%          4.44%  2.36%  6.16%  6.02%  8.96%   6.13%        
 
               Close to Family/ Friends     22       4       1      7       9       1      2      9      3      3      5      19      3 
                                         5.54%  11.68%   3.42%  6.68%   5.45%   1.55%  2.39% 11.90%  3.54%  3.60%  6.59%   5.19% 13.52% 
                                                                                                gij 
 
               Grew up Here/ Lived Here     21       -       5      0       9       7      1      3      5      7      5      14      4 
               for a Long Time           5.18%          11.83%  0.39%   5.73%  12.23%  1.38%  4.40%  5.14%  7.65%  6.40%   3.83% 21.53% 
                                                                            D       D                           g 
 
               Good Schools                 15       -       -      8       7       0      3      4      2      5      2      13      2 
                                         3.75%                  7.03%   4.40%   0.83%  4.09%  4.80%  1.95%  5.75%  2.43%   3.47%  9.87% 
                                                                    F 
 
               Larger Lots/ Horse           13       -       -      3       8       2      4      -      -      6      3      13      - 
               Properties                3.29%                  2.46%   5.20%   4.19%  5.80%                7.53%  3.49%   3.53%        
 
               Cost of Housing or Land/     11       -       -      3       6       2      1      5      3      0      1      11      - 
               Affordable                2.64%                  2.69%   3.83%   2.90%  2.17%  6.24%  3.58%  0.45%  1.00%   2.83%        
                                                                                                  j 
 
               Low Crime Rate/ Safe         10       -       -      5       4       1      3      2      3      2      1      10      - 
                                         2.49%                  4.85%   2.55%   1.26%  4.01%  2.65%  2.88%  2.18%  1.00%   2.67%        
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
1 WHAT ARE THE REASONS YOU CHOSE TO LIVE IN SOUTH JORDAN CITY? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               Location (Centrally           9       1       1      1       2       2      2      0      3      1      3       6      1 
               Located, Convenient,      2.33%   3.71%   2.52%  1.21%   1.01%   3.53%  3.34%  0.58%  3.53%  0.88%  3.28%   1.56%  6.47% 
               Shopping, etc)            
 
               Good Place for a Family/      9       -       1      2       5       1      1      1      -      3      3       8      1 
               Lots of Kids              2.19%           2.52%  1.80%   2.92%   2.23%  2.17%  1.43%         3.88%  3.55%   2.08%  4.74% 
 
               Retirement Community          6       0       3      2       1       -      3      -      -      1      3       6      - 
                                         1.50%   1.27%   6.58%  1.55%   0.85%          4.12%                0.88%  3.10%   1.61%        
 
               Clean/ Beautiful              5       -       -      1       1       2      0      2      1      0      1       5      - 
                                         1.27%                  1.17%   0.72%   3.15%  0.69%  2.76%  1.35%  0.45%  1.18%   1.37%        
 
               Good People                   4       -       -      1       2       1      -      -      -      2      2       4      - 
                                         1.04%                  0.90%   1.37%   1.87%                       2.52%  2.43%   1.12%        
 
               Daybreak                      4       0       0      3       -       -      -      -      4      -      -       4      - 
                                         0.95%   1.04%   0.96%  2.85%                                4.14%                 1.02%        
 
               Near LDS Temple               2       -       -      1       1       1      2      -      -      1      -       2      - 
                                         0.61%                  0.85%   0.58%   1.13%  2.76%                0.72%          0.65%        
 
               Other                         7       2       -      1       4       -      4      -      1      -      2       7      - 
                                         1.81%   5.84%          1.10%   2.51%          6.39%         1.35%         2.18%   1.94%        
 
               None/ No Particular          26       1       6      9       7       3      9      7      5      3      3      19      7 
               Reason                    6.40%   3.65%  15.45%  7.96%   4.19%   5.74% 13.35%  9.00%  4.97%  3.27%  3.35%   5.11% 31.95% 
                                                                                          jk 
 
               Don't Know/ Don't             4       -       -      2       1       1      -      1      2      1      -       4      - 
               Remember                  0.89%                  1.48%   0.77%   1.39%         1.14%  2.14%  0.88%          0.96%        
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
2 HOW SATISFIED ARE YOU THAT THE CITY IS SUSTAINING THOSE REASONS OR PHILOSOPHIES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             371      34      33     97     150      51     57     66     85     82     79     350     14 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              309      34      27     82     120      41     49     50     73     72     65     291     12 
               ==============            83.3%  97.18%  82.29% 84.55%  80.03%  79.90% 85.86% 75.34% 84.95% 87.62% 81.73%  83.15% 87.21% 
                                                  cDEF                                                          h 
 
                5 - Very Satisfied         192      26      10     56      76      21     39     26     51     37     39     178     11 
                                         51.7%  76.14%  30.41% 57.13%  50.67%  41.19% 68.28% 39.83% 59.22% 44.95% 48.82%  50.81% 77.48% 
                                                   CEF             Cf       c            HJK             H 
 
                4 - Somewhat Satisfied     117       7      17     27      44      20     10     24     22     35     26     113      1 
                                         31.5%  21.05%  51.88% 27.42%  29.36%  38.70% 17.58% 35.51% 25.73% 42.66% 32.91%  32.34%  9.73% 
                                                           BDE                                    G            GI      g       m 
 
                3 - Not Sure                27       1       3      8      11       4      2     10      5      2      7      25      - 
                                         7.20%   2.82%   8.36%  7.96%   7.54%   7.69%  3.23% 15.70%  6.03%  2.63%  8.94%   7.27%        
                                                                                                 GJ 
 
                2 - Somewhat                23       -       1      6      12       4      5      4      4      4      6      21      2 
                Dissatisfied             6.19%           4.07%  6.20%   7.75%   7.77%  8.54%  6.34%  4.84%  4.33%  7.77%   6.04% 12.79% 
 
                1 - Very Dissatisfied       12       -       2      1       7       2      1      2      4      4      1      12      - 
                                         3.34%           5.28%  1.29%   4.68%   4.65%  2.36%  2.63%  4.18%  5.42%  1.55%   3.53%        
 
               DISSATISFIED NET:            35       -       3      7      19       6      6      6      8      8      7      34      2 
               =================         9.53%           9.35%  7.48%  12.43%  12.42% 10.90%  8.97%  9.02%  9.75%  9.32%   9.57% 12.79% 
 
               Mean                       4.22    4.73    3.98   4.33    4.14    4.04   4.41   4.04   4.31   4.17   4.20    4.21   4.52 
                                                  CdEF                                     h 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
3 HOW WOULD YOU RATE SOUTH JORDAN CITY TODAY COMPARED TO THREE YEARS AGO? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               BETTER NET:                 155      11      17     36      70      18     26     29     41     31     28     135     15 
               ===========               38.7%  29.92%  44.19% 33.46%  44.19%  32.83% 39.63% 38.61% 44.63% 35.93% 34.27%  36.26% 74.54% 
                                                                                                                                      L 
 
                5 - Much Better             55       7       8     14      22       4     12     11     19      5      8      49      6 
                                         13.8%  20.89%  21.08% 13.02%  13.78%   7.13% 18.07% 14.57% 20.54%  6.18% 10.23%  13.25% 28.60% 
                                                                                           j             J 
 
                4 - Somewhat Better         99       3       9     22      48      14     14     18     22     26     20      86      9 
                                         24.9%   9.03%  23.11% 20.44%  30.41%  25.70% 21.56% 24.04% 24.09% 29.75% 24.04%  23.01% 45.95% 
                                                                            B       b 
 
                3 - About the Same         196       8      18     64      72      32     33     35     42     47     38     192      2 
                                         48.9%  22.06%  45.80% 59.23%  45.75%  58.72% 50.47% 47.76% 46.19% 54.49% 46.03%  51.46%  7.65% 
                                                                   Be       B      Be                                          M 
 
                2 - Somewhat Worse          23       -       1      7      11       4      4      5      4      6      4      22      2 
                                         5.79%           2.36%  6.41%   7.21%   7.19%  6.47%  6.65%  3.90%  7.07%  5.23%   5.80%  7.35% 
 
                1 - Much Worse               4       -       -      1       3       1      -      1      2      1      1       4      - 
                                         1.10%                  0.90%   1.74%   1.26%         0.93%  1.95%  1.11%  1.18%   1.18%        
 
               WORSE NET:                   28       -       1      8      14       5      4      6      5      7      5      26      2 
               ==========                6.89%           2.36%  7.31%   8.95%   8.44%  6.47%  7.58%  5.85%  8.17%  6.42%   6.98%  7.35% 
 
               Don't Know/ Not Sure         22      17       3      -       2       -      2      4      3      1     11      20      2 
                                         5.48%  48.02%   7.65%          1.11%          3.43%  6.04%  3.33%  1.42% 13.28%   5.30% 10.46% 
                                                    CE                                                               gIJ 
 
               Mean                       3.47    3.98    3.68   3.38    3.48    3.30   3.53   3.48   3.59   3.33   3.43    3.44   4.07 
                                                   DeF       f                                           j                            L 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
4 WHAT WOULD YOU CONSIDER TO BE THE MOST IMPORTANT ISSUE FACING SOUTH JORDAN CITY TODAY? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Growth (Too Fast, Over      110       3      10     28      43      20     25     21     23     25     17     102      5 
               Crowding, etc)            27.5%   9.01%  27.12% 25.60%  27.34%  37.29% 37.34% 28.15% 24.93% 28.58% 20.77%  27.23% 25.47% 
                                                                    b       B       B      k 
 
               Economic Growth/             25       2       4      7       9       4      1      3      7      9      5      18      5 
               Commercial Development    6.21%   5.52%  10.59%  6.05%   5.54%   6.43%  1.38%  4.18%  7.66%  9.97%  6.37%   4.84% 23.42% 
                                                                                                         g      G 
 
               Taxes/ Property Taxes        23       3       -      8       9       4      5      4      2      6      6      23      - 
                                         5.72%   7.01%          7.51%   5.46%   6.69%  7.96%  5.23%  1.64%  6.82%  7.79%   6.13%        
 
               Water (Cost, Quality,        21       1       1      6      10       3      4      4      5      6      2      21      0 
               Secondary, Pressure,      5.24%   2.89%   3.52%  5.18%   6.18%   5.91%  6.01%  5.68%  5.13%  6.59%  2.94%   5.51%  2.02% 
               etc)                      
 
               Traffic                      18       3       -      1      11       3      1      3      3      5      6      17      1 
                                         4.52%   7.62%          1.21%   6.70%   6.34%  2.05%  4.01%  2.88%  5.80%  7.48%   4.67%  3.24% 
                                                                            D 
 
               Public Safety (Crime,        16       1       2      9       4       -      -      2      3      5      6      16      - 
               Drugs, Police             3.98%   3.40%   4.71%  8.08%   2.65%                 2.41%  3.27%  6.32%  6.93%   4.27%        
               Protection, etc)          
 
               Education/ Schools/          15       1       3      1       7       2      0      4      6      2      3      15      - 
               Children/ Youth           3.84%   2.71%   8.90%  1.33%   4.66%   3.93%  0.69%  4.77%  6.91%  2.61%  3.36%   4.11%        
                                                                                                         g 
 
               City Budget/ Spending        14       2       2      3       5       1      1      5      2      4      2      13      - 
                                         3.44%   6.18%   6.47%  2.61%   3.22%   2.09%  1.10%  7.11%  2.19%  4.68%  2.10%   3.36%        
 
               Code Enforcement/ Zoning/    12       -       -      1       8       3      3      1      5      2      1      12      - 
               Regulations               2.92%                  0.81%   5.06%   5.11%  5.10%  1.43%  5.22%  2.07%  0.81%   3.13%        
                                                                            d 
 
               City Leadership               8       -       -      4       3       1      0      4      1      -      3       8      - 
                                         1.95%                  3.51%   2.04%   1.49%  0.69%  5.17%  0.79%         3.43%   2.10%        
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
4 WHAT WOULD YOU CONSIDER TO BE THE MOST IMPORTANT ISSUE FACING SOUTH JORDAN CITY TODAY? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               Roads                         8       0       -      2       2       2      1      1      3      2      1       8      - 
                                         1.89%   1.27%          2.09%   1.51%   4.51%  1.38%  1.14%  3.39%  2.18%  1.00%   2.03%        
 
               Open Space/ River Bottom/     6       -       -      1       5       -      -      2      2      1      1       6      - 
               Parks & Recreation        1.49%                  0.81%   3.21%                 2.57%  1.89%  1.56%  1.18%   1.59%        
 
               Maintaining Community         5       -       -      3       1       -      3      1      -      1      1       5      - 
               Feel/ Neighborhood        1.19%                  3.22%   0.83%          4.01%  0.93%         0.72%  1.00%   1.28%        
 
               City Services                 3       -       -      -       3       0      -      -      1      1      2       3      - 
                                         0.84%                          1.90%   0.68%                0.81%  0.72%  2.45%   0.90%        
 
               Other                         9       2       -      2       3       2      2      1      3      2      2       8      2 
                                         2.30%   4.99%          2.04%   2.17%   3.27%  3.08%  1.43%  3.15%  1.77%  2.06%   2.05%  7.65% 
 
               None/ No Issues              21       -       6      7       6       2      6      7      3      3      3      16      5 
                                         5.37%          16.77%  6.52%   3.51%   4.44%  9.26%  8.88%  3.02%  3.00%  4.19%   4.36% 25.36% 
 
               Don't Know/ Not Sure         86      18       8     25      29       6     13     13     25     14     21      84      3 
                                         21.6%  49.41%  21.92% 23.45%  18.03%  11.83% 19.95% 16.90% 27.12% 16.62% 26.14%  22.44% 12.84% 
                                                  cDEF              f 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
5 HOW SATISFIED ARE YOU WITH GARBAGE COLLECTION? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              374      35      36    100     147      51     61     67     88     81     77     347     21 
               ==============            93.6%  98.73%  93.76% 92.81%  93.17%  93.88% 92.43% 91.16% 95.99% 93.87% 93.64%  93.11% 100.0% 
                                                                                                                                      L 
 
                 5 - Very Satisfied        222      23      12     59      97      30     41     39     52     47     43     206     14 
                                         55.4%  65.02%  31.85% 54.48%  61.25%  54.00% 61.70% 52.84% 56.19% 55.09% 52.03%  55.11% 68.02% 
                                                     C              c       C       c 
 
                 4                         153      12      24     41      50      22     20     28     37     33     34     142      7 
                                         38.2%  33.71%  61.91% 38.33%  31.93%  39.88% 30.73% 38.32% 39.80% 38.77% 41.61%  37.99% 31.98% 
                                                          bdEf 
 
                 3 - Not Sure/ Neutral      13       -       1      6       5       1      1      5      2      2      3      13      - 
                                         3.34%           2.65%  5.92%   3.24%   1.54%  1.38%  7.11%  2.21%  2.66%  3.49%   3.58%        
 
                 2                           9       -       1      -       4       3      1      1      2      3      2       9      - 
                                         2.18%           3.59%          2.45%   4.58%  1.36%  1.14%  1.80%  3.47%  2.88%   2.34%        
 
                 1 - Very Dissatisfied       0       -       -      -       0       -      -      0      -      -      -       0      - 
                                         0.11%                          0.27%                 0.58%                        0.12%        
 
               DISSATISFIED NET:             9       -       1      -       4       3      1      1      2      3      2       9      - 
               =================         2.29%           3.59%          2.72%   4.58%  1.36%  1.72%  1.80%  3.47%  2.88%   2.46%        
 
               Haven't Used                  3       0       -      1       1       -      3      -      -      -      -       3      - 
                                         0.80%   1.27%          1.27%   0.86%          4.83%                               0.85%        
 
               Mean                       4.48    4.66    4.22   4.49    4.53    4.43   4.61   4.42   4.50   4.45   4.43    4.47   4.68 
                                                     C              c       C 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
5A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH GARBAGE COLLECTION? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               9       -       1      -       4       3      1      1      2      3      2       9      - 
                                          100%         100.00%        100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00%        
 
               Bad Service (Ruined           4       -       0      -       2       1      -      0      1      1      1       4      - 
               Cans, Trash on Street,    44.8%          29.95%         45.54%  30.40%        33.71% 55.16% 46.24% 58.81%  44.82%        
               Broken Tree, etc)         
 
               Failure to Pick up at         3       -       -      -       2       1      1      -      1      1      -       3      - 
               All                       31.1%                         45.48%  35.80% 100.0%        44.84% 40.80%         31.14%        
                                                                                          iJ 
 
               Too Expensive                 2       -       1      -       -       1      -      1      -      -      1       2      - 
                                         19.8%          70.05%                 33.80%        66.29%               41.19%  19.82%        
 
               Other                         0       -       -      -       0       -      -      -      -      0      -       0      - 
                                         4.22%                          8.98%                              12.96%          4.22%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
6 HOW SATISFIED ARE YOU WITH FIRE AND AMBULANCE SERVICES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              224      15      23     52      89      42     45     39     56     44     40     204     16 
               ==============            56.0%  41.08%  59.62% 48.07%  56.10%  76.41% 68.25% 53.18% 60.74% 50.74% 49.02%  54.62% 78.70% 
                                                                                  BDE     jk 
 
                 5 - Very Satisfied        155      14      17     36      55      28     39     21     42     24     30     139     12 
                                         38.8%  39.36%  45.30% 33.66%  34.97%  51.47% 58.66% 27.97% 45.35% 27.67% 37.13%  37.38% 57.17% 
                                                                                   DE    HJK            HJ 
 
                 4                          69       1       6     16      33      14      6     19     14     20     10      64      4 
                                         17.2%   1.73%  14.32% 14.41%  21.14%  24.95%  9.59% 25.21% 15.39% 23.07% 11.89%  17.24% 21.53% 
                                                                    B       B       B            Gk            gk 
 
                 3 - Not Sure/ Neutral      11       -       2      2       5       2      2      3      3      4      -      11      - 
                                         2.86%           5.82%  1.67%   3.17%   4.41%  2.71%  3.95%  2.89%  4.75%          3.07%        
 
                 2                           2       -       -      1       -       2      -      -      2      0      -       2      - 
                                         0.62%                  0.85%           2.84%                2.26%  0.45%          0.66%        
 
                 1 - Very Dissatisfied       2       -       -      2       -       -      -      2      -      -      -       2      - 
                                         0.52%                  1.93%                         2.81%                        0.56%        
 
               DISSATISFIED NET:             5       -       -      3       -       2      -      2      2      0      -       5      - 
               =================         1.14%                  2.78%           2.84%         2.81%  2.26%  0.45%          1.22%        
 
               Haven't Used                160      21      13     51      64       9     19     30     31     38     42     153      4 
                                         40.0%  58.92%  34.56% 47.48%  40.73%  16.34% 29.03% 40.06% 34.11% 44.06% 50.98%  41.09% 21.30% 
                                                     F              F       F                                         Gi 
 
               Mean                       4.55    4.96    4.60   4.47    4.54    4.49   4.79   4.26   4.58   4.39   4.76    4.53   4.73 
                                                    EF                                    HJ             h            HJ 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
6A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH FIRE AND AMBULANCE SERVICES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               5       -       -      3       -       2      -      2      2      0      -       5      - 
                                          100%                 100.0%         100.00%        100.0% 100.0% 100.0%        100.00%        
 
               Other                         5       -       -      3       -       2      -      2      2      0      -       5      - 
                                          100%                 100.0%         100.00%        100.0% 100.0% 100.0%        100.00%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
7 HOW SATISFIED ARE YOU WITH RECYCLING PROGRAM? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              318      31      33     86     123      41     49     61     69     72     68     298     14 
               ==============            79.5%  86.92%  85.21% 79.47%  77.63%  75.83% 74.08% 82.18% 74.46% 83.35% 83.00%  79.80% 67.34% 
 
                 5 - Very Satisfied        177      28      16     37      67      27     27     28     41     39     42     170      5 
                                         44.3%  78.56%  41.18% 34.77%  42.60%  49.92% 41.29% 37.19% 44.89% 45.10% 51.49%  45.66% 23.11% 
                                                  CDEF                              d 
 
                 4                         141       3      17     48      55      14     22     33     27     33     26     127      9 
                                         35.2%   8.36%  44.03% 44.70%  35.03%  25.91% 32.78% 44.99% 29.58% 38.25% 31.51%  34.15% 44.23% 
                                                             B     BF       B       B             i 
 
                 3 - Not Sure/ Neutral      37       1       4     15      10       7      5      6     16      4      6      37      - 
                                         9.15%   2.71%  10.02% 13.91%   6.15%  12.93%  7.24%  7.95% 17.35%  4.91%  7.02%   9.81%        
                                                                   Be               b                   Jk 
 
                 2                          20       1       0      3      13       2      3      1      5      7      5      16      4 
                                         5.04%   2.53%   1.08%  2.63%   7.97%   4.46%  4.56%  1.14%  5.44%  7.74%  5.68%   4.22% 21.53% 
                                                                           Cd                                   h 
 
                 1 - Very Dissatisfied      11       -       1      2       7       0      1      5      2      2      1      11      - 
                                         2.74%           3.70%  1.93%   4.43%   0.83%  2.07%  6.15%  1.95%  2.66%  1.18%   2.94%        
 
               DISSATISFIED NET:            31       1       2      5      20       3      4      5      7      9      6      27      4 
               =================         7.79%   2.53%   4.77%  4.57%  12.40%   5.29%  6.63%  7.29%  7.39% 10.40%  6.86%   7.17% 21.53% 
                                                                          BDf 
 
               Haven't Used                 14       3       -      2       6       3      8      2      1      1      3      12      2 
                                         3.57%   7.84%          2.05%   3.81%   5.94% 12.05%  2.57%  0.79%  1.33%  3.12%   3.22% 11.13% 
                                                                                         hIJ 
 
               Mean                       4.17    4.77    4.18   4.10    4.07    4.27   4.21   4.09   4.11   4.17   4.31    4.19   3.78 
                                                  CDEF 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
7A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE RECYCLING PROGRAM? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              31       1       2      5      20       3      4      5      7      9      6      27      4 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Additional Programs          14       1       -      -      11       2      3      -      3      7      1       9      4 
               (Glass, Green Waste,      43.4% 100.00%                 54.10%  68.53% 58.37%        41.32% 74.41% 26.33%  33.99% 100.0% 
               etc)                                  E                                                          k                     L 
 
               Too Expensive/ Should Be      7       -       1      2       3       1      1      3      1      0      2       7      - 
               Free                      20.9%          52.73% 42.32%  12.98%  31.47% 20.82% 46.51% 13.42%  4.32% 31.77%  24.35%        
 
               Not Much of a Recycling       5       -       0      1       4       -      0      3      1      1      -       5      - 
               Program/ Non-Existent     16.7%          24.73% 18.56%  19.56%         10.41% 53.49% 13.42% 10.63%         19.48%        
 
               Bad Pick up Service           2       -       0      -       0       -      -      -      0      -      1       2      - 
                                         5.64%          22.55%          1.89%                        5.45%        24.64%   6.57%        
 
               Other                         4       -       -      2       2       -      0      -      2      1      1       4      - 
                                         13.4%                 39.12%  11.47%         10.41%        26.39% 10.63% 17.26%  15.61%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
8 HOW SATISFIED ARE YOU WITH SENIOR CITIZENS PROGRAMS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:               81       7       7     15      36      15     23     13     11     19     16      79      2 
               ==============            20.4%  19.23%  19.42% 13.53%  22.99%  27.76% 34.76% 17.06% 11.46% 22.16% 19.88%  21.24% 10.89% 
                                                                            d       D     hI                    i 
 
                 5 - Very Satisfied         43       4       4      5      23       7     17      5      3     10      7      41      2 
                                         10.8%  10.31%  10.69%  4.51%  14.23%  13.08% 25.79%  7.05%  3.64% 12.07%  8.94%  11.01% 10.89% 
                                                                            D       d   HIjK                    i 
 
                 4                          38       3       3     10      14       8      6      7      7      9      9      38      - 
                                         9.54%   8.92%   8.73%  9.02%   8.77%  14.68%  8.97% 10.01%  7.82% 10.08% 10.94%  10.23%        
 
                 3 - Not Sure/ Neutral      17       -       -      2       7       7      1      4      6      1      5      15      - 
                                         4.18%                  2.04%   4.73%  12.89%  1.36%  5.78%  6.61%  0.72%  5.91%   3.94%        
                                                                                   De                    j 
 
                 2                           2       -       -      0       1       -      0      -      1      -      -       2      - 
                                         0.42%                  0.42%   0.78%          0.69%         1.35%                 0.45%        
 
                 1 - Very Dissatisfied       1       -       -      -       -       1      -      -      -      -      1       1      - 
                                         0.20%                                  1.49%                              1.00%   0.22%        
 
               DISSATISFIED NET:             3       -       -      0       1       1      0      -      1      -      1       3      - 
               =================         0.63%                  0.42%   0.78%   1.49%  0.69%         1.35%         1.00%   0.67%        
 
               Haven't Used                299      29      31     90     113      32     42     57     74     66     60     277     18 
                                         74.8%  80.77%  80.58% 84.00%  71.49%  57.85% 63.20% 77.16% 80.58% 77.12% 73.21%  74.14% 89.11% 
                                                     F       F     EF       f                            g 
 
               Mean                       4.21    4.54    4.55   4.10    4.28    3.90   4.63   4.06   3.71   4.50   4.00    4.21   5.00 
                                                                                         HIK                  hIk 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
8A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH SENIOR CITIZENS PROGRAMS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               3       -       -      0       1       1      0      -      1      -      1       3      - 
                                          100%                 100.0% 100.00% 100.00% 100.0%        100.0%        100.0% 100.00%        
 
               Other                         3       -       -      0       1       1      0      -      1      -      1       3      - 
                                          100%                 100.0% 100.00% 100.00% 100.0%        100.0%        100.0% 100.00%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
9 HOW SATISFIED ARE YOU WITH CULINARY (DRINKING) WATER? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              312      30      27     88     122      41     54     62     66     66     63     292     14 
               ==============            77.9%  82.41%  70.03% 81.78%  77.37%  74.29% 81.09% 83.89% 71.91% 77.29% 77.42%  78.19% 66.29% 
 
                 5 - Very Satisfied        174      22      13     44      64      28     34     28     35     33     43     158     12 
                                         43.4%  62.08%  34.66% 40.54%  40.37%  50.35% 52.22% 37.21% 38.52% 38.33% 52.89%  42.29% 57.61% 
                                                   cde                                                                 h 
 
                 4                         138       7      14     44      59      13     19     35     31     34     20     134      2 
                                         34.5%  20.32%  35.37% 41.24%  37.01%  23.94% 28.87% 46.69% 33.39% 38.96% 24.52%  35.90%  8.67% 
                                                                   bF       f                    gK             k              M 
 
                 3 - Not Sure/ Neutral      46       5       8      7      18       9     10      6     13     10      7      41      6 
                                         11.6%  13.89%  20.86%  6.17%  11.39%  15.89% 14.48%  8.53% 14.47% 11.27%  9.14%  10.93% 27.24% 
                                                                                    d 
 
                 2                          27       1       3      9      12       2      1      0     10      9      7      26      1 
                                         6.83%   2.55%   7.00%  8.49%   7.71%   4.35%  1.70%  0.58% 10.72% 10.33%  8.57%   7.08%  4.45% 
                                                                                                        GH     GH      H 
 
                 1 - Very Dissatisfied      11       0       1      2       5       2      1      5      2      -      3      10      0 
                                         2.72%   1.16%   2.12%  1.81%   2.92%   3.83%  1.38%  6.99%  1.91%         3.68%   2.80%  2.02% 
 
               DISSATISFIED NET:            38       1       4     11      17       4      2      6     12      9     10      37      1 
               =================         9.55%   3.71%   9.11% 10.30%  10.63%   8.18%  3.08%  7.57% 12.63% 10.33% 12.26%   9.88%  6.47% 
                                                                                                         g             g 
 
               Haven't Used                  4       -       -      2       1       1      1      -      1      1      1       4      - 
                                         0.93%                  1.75%   0.60%   1.64%  1.36%         0.99%  1.11%  1.18%   1.00%        
 
               Mean                       4.10    4.40    3.93   4.12    4.05    4.15   4.31   4.07   3.97   4.06   4.16    4.09   4.15 
                                                                                           i 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
9A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH CULINARY (DRINKING) WATER? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              38       1       4     11      17       4      2      6     12      9     10      37      1 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Bad Taste/ Too Hard/ Too     21       1       4      7       7       1      1      3      8      3      6      19      1 
               Much Chemical Content     53.8% 100.00% 100.00% 65.25%  44.24%  22.89% 44.84% 50.69% 66.21% 31.78% 62.38%  52.12% 100.0% 
                                                   DEF     DEF      f                                                                 L 
 
               Too Expensive                 6       -       -      1       2       2      -      1      2      1      2       6      - 
                                         15.2%                  9.24%  10.60%  45.01%        22.76% 15.15%  8.56% 19.83%  15.71%        
 
               Low Water Pressure            5       -       -      2       3       -      -      -      0      4      1       5      - 
                                         13.4%                 17.35%  18.99%                        3.19% 42.50%  9.66%  13.88%        
                                                                                                                I 
 
               Remove Flouride               4       -       -      1       3       -      1      -      2      1      -       4      - 
                                         10.0%                  8.16%  17.33%         55.16%        15.44% 10.18%         10.36%        
 
               Clogged Filters               1       -       -      -       1       -      -      1      -      -      -       1      - 
                                         3.90%                          8.85%                26.55%                        4.04%        
 
               Other                         1       -       -      -       -       1      -      -      -      1      1       1      - 
                                         3.76%                                 32.10%                       6.97%  8.13%   3.90%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
10 HOW SATISFIED ARE YOU WITH YOUTH RECREATION PROGRAMS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              219      13      22     62      92      25     36     36     54     54     39     199     18 
               ==============            54.8%  37.00%  57.42% 58.02%  58.00%  46.48% 55.05% 49.12% 58.98% 62.31% 47.06%  53.26% 88.87% 
                                                                            b                                   k                     L 
 
                 5 - Very Satisfied         93       9       4     22      43      11     22     15     17     21     19      85      6 
                                         23.3%  25.30%  10.23% 20.83%  27.20%  19.68% 33.78% 19.91% 18.22% 24.17% 22.91%  22.78% 30.07% 
                                                                            C              i 
 
                 4                         126       4      18     40      49      15     14     22     38     33     20     114     12 
                                         31.4%  11.70%  47.20% 37.18%  30.79%  26.80% 21.28% 29.21% 40.77% 38.14% 24.15%  30.48% 58.80% 
                                                             B      B       B                           GK     gk 
 
                 3 - Not Sure/ Neutral      23       -       3      4      10       6      4      5      5      5      4      21      - 
                                         5.66%           7.00%  3.72%   6.17%  11.27%  5.94%  7.08%  5.13%  5.52%  4.88%   5.53%        
 
                 2                           7       -       3      2       1       1      -      1      1      2      3       7      - 
                                         1.70%           7.79%  1.74%   0.77%   1.26%         0.93%  0.65%  2.47%  4.12%   1.82%        
 
                 1 - Very Dissatisfied       2       -       -      -       2       -      -      1      -      1      -       2      - 
                                         0.50%                          1.27%                 1.43%         1.11%          0.54%        
 
               DISSATISFIED NET:             9       -       3      2       3       1      -      2      1      3      3       9      - 
               =================         2.20%           7.79%  1.74%   2.04%   1.26%         2.36%  0.65%  3.57%  4.12%   2.36%        
 
               Haven't Used                149      23      11     39      53      22     26     31     32     25     36     145      2 
                                         37.4%  63.00%  27.79% 36.52%  33.79%  40.99% 39.01% 41.43% 35.24% 28.59% 43.93%  38.85% 11.13% 
                                                  CDEf                                                                 j       M 
 
               Mean                       4.20    4.68    3.83   4.21    4.24    4.10   4.46   4.11   4.18   4.15   4.17    4.20   4.34 
                                                   CdF              c       c 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
10A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH YOUTH RECREATION PROGRAMS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               9       -       3      2       3       1      -      2      1      3      3       9      - 
                                          100%         100.00% 100.0% 100.00% 100.00%        100.0% 100.0% 100.0% 100.0% 100.00%        
 
               Not Enough Options            5       -       3      1       1       -      -      1      1      1      2       5      - 
                                         56.5%         100.00% 48.22%  32.78%                60.58% 100.0% 29.43% 71.29%  56.47%        
                                                             E                                           J 
 
               Other                         4       -       -      1       2       1      -      1      -      2      1       4      - 
                                         43.5%                 51.78%  67.22% 100.00%        39.42%        70.57% 28.71%  43.53%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
11 HOW SATISFIED ARE YOU WITH STREET LIGHTING? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              296      31      27     79     114      41     49     53     70     63     61     272     19 
               ==============            74.1%  86.54%  68.88% 73.78%  72.20%  74.77% 73.51% 71.64% 76.35% 73.40% 74.80%  73.04% 94.13% 
                                                                                                                                      L 
 
                 5 - Very Satisfied        149      17      14     37      56      25     28     23     40     30     28     143      6 
                                         37.2%  46.30%  35.60% 34.11%  35.12%  46.44% 43.14% 30.47% 43.13% 35.03% 34.27%  38.34% 28.70% 
 
                 4                         147      14      13     43      59      15     20     30     31     33     33     129     13 
                                         36.8%  40.24%  33.28% 39.67%  37.09%  28.33% 30.37% 41.17% 33.21% 38.37% 40.52%  34.70% 65.43% 
                                                                                                                                      l 
 
                 3 - Not Sure/ Neutral      54       3       8      8      27       8      8     15     11     10     11      51      1 
                                         13.6%   7.80%  22.02%  7.80%  17.01%  14.03% 11.88% 19.89% 11.67% 11.24% 13.78%  13.68%  5.87% 
                                                                            D 
 
                 2                          38       1       3     14      15       6      8      4     10     12      4      38      - 
                                         9.52%   2.53%   6.58% 13.21%   9.41%  10.12% 12.23%  5.66% 10.40% 14.26%  4.87%  10.21%        
                                                                    B                                           k 
 
                 1 - Very Dissatisfied       7       1       -      5       -       1      1      2      1      1      2       7      - 
                                         1.72%   3.13%          4.79%           1.09%  1.70%  2.81%  0.65%  1.11%  2.59%   1.84%        
 
               DISSATISFIED NET:            45       2       3     19      15       6      9      6     10     13      6      45      - 
               =================         11.2%   5.66%   6.58% 18.00%   9.41%  11.20% 13.93%  8.47% 11.04% 15.36%  7.46%  12.05%        
                                                                   be 
 
               Haven't Used                  5       -       1      0       2       -      0      -      1      -      3       5      - 
                                         1.14%           2.52%  0.42%   1.37%          0.69%         0.94%         3.96%   1.23%        
 
               Mean                       3.99    4.24    4.00   3.85    3.99    4.09   4.02   3.91   4.09   3.92   4.03    3.99   4.23 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
11A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH STREET LIGHTING? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              45       2       3     19      15       6      9      6     10     13      6      45      - 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00%        
 
               Not Enough Street            22       2       2      9       7       2      4      3      6      4      5      22      - 
               Lighting                  48.7% 100.00%  70.06% 45.25%  48.00%  35.77% 40.95% 45.25% 58.22% 30.98% 86.64%  48.74%        
                                                   DEF                                                                gJ 
 
               Takes Too Long to Repair     15       -       -      8       5       1      3      2      3      6      -      15      - 
               or Replace/ Poor Upkeep   33.4%                 43.55%  36.24%  19.06% 33.72% 33.17% 32.80% 49.10%         33.37%        
 
               Too Much Lighting             6       -       1      2       1       2      -      1      1      3      1       6      - 
                                         12.7%          29.94% 11.20%   6.13%  30.55%        21.58%  8.98% 19.92% 13.36%  12.71%        
 
               Other                         2       -       -      -       1       1      2      -      -      -      -       2      - 
                                         5.18%                          9.63%  14.62% 25.34%                               5.18%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
12 HOW SATISFIED ARE YOU WITH SNOW REMOVAL? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              220      29      11     46     100      30     32     45     51     50     42     202     14 
               ==============            54.9%  81.79%  28.13% 42.62%  62.98%  54.85% 48.63% 60.76% 54.93% 58.24% 51.37%  54.10% 65.97% 
                                                  CDeF                     CD       C 
 
                 5 - Very Satisfied         97      12       3     20      44      17     10     21     21     22     22      86     11 
                                         24.1%  34.29%   8.16% 18.14%  27.88%  30.31% 15.85% 27.95% 22.78% 25.94% 27.06%  22.93% 53.89% 
                                                     C                      C      Cd                                                 l 
 
                 4                         123      17       8     26      56      13     22     24     30     28     20     116      2 
                                         30.8%  47.50%  19.97% 24.48%  35.11%  24.54% 32.79% 32.81% 32.15% 32.30% 24.31%  31.18% 12.08% 
                                                   cdf 
 
                 3 - Not Sure/ Neutral      93       3      15     33      26      15     21     14     22     18     16      84      7 
                                         23.1%   9.67%  39.35% 31.01%  16.13%  27.52% 32.55% 19.10% 24.23% 21.49% 19.75%  22.41% 34.03% 
                                                            BE     BE              be 
 
                 2                          48       2       6     17      14       9      8      9      8      7     15      48      - 
                                         11.9%   5.41%  15.66% 15.70%   8.55%  16.92% 11.88% 12.49%  8.50%  8.57% 18.76%  12.77%        
                                                                                                                      ij 
 
                 1 - Very Dissatisfied      36       1       7      9      18       0      2      6     11     10      7      36      - 
                                         8.98%   3.13%  16.86%  8.61%  11.18%   0.71%  2.80%  7.66% 12.34% 11.70%  8.53%   9.63%        
                                                             f      F       F                            G      g 
 
               DISSATISFIED NET:            84       3      13     26      31      10     10     15     19     17     22      84      - 
               =================         20.9%   8.54%  32.52% 24.31%  19.73%  17.63% 14.68% 20.15% 20.84% 20.27% 27.29%  22.41%        
                                                             b      b 
 
               Haven't Used                  4       -       -      2       2       -      3      -      -      -      1       4      - 
                                         1.01%                  2.06%   1.15%          4.14%                       1.59%   1.08%        
 
               Mean                       3.50    4.04    2.87   3.28    3.61    3.67   3.49   3.61   3.45   3.52   3.43    3.45   4.20 
                                                    CD                     Cd      Cd                                                 L 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
12A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH SNOW REMOVAL? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              84       3      13     26      31      10     10     15     19     17     22      84      - 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00%        
 
               Don't Come or Come Late/     78       2      13     26      29       7     10     15     17     15     21      78      - 
               Cul De Sac or             92.8%  78.26% 100.00% 100.0%  93.06%  76.58% 100.0% 100.0% 88.71% 87.05% 92.69%  92.75%        
               Neighborhood Issues                           f      f 
 
               Sloppy Snow Removal Work      4       1       -      -       2       0      -      -      2      0      2       4      - 
                                         5.01%  21.74%                  6.94%   4.01%               11.29%  2.22%  7.31%   5.01%        
 
               Other                         2       -       -      -       -       2      -      -      -      2      -       2      - 
                                         2.24%                                 19.41%                      10.73%          2.24%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
13 HOW SATISFIED ARE YOU WITH POLICE SERVICES/ CRIME PREVENTION? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              278      26      24     69     117      39     53     49     63     62     52     259     16 
               ==============            69.5%  73.50%  63.41% 64.03%  73.73%  70.83% 79.60% 66.19% 68.06% 71.82% 63.54%  69.55% 79.52% 
                                                                                           k 
 
                 5 - Very Satisfied        142      16      15     29      62      19     28     26     33     26     30     127     15 
                                         35.6%  43.92%  38.42% 26.66%  39.21%  35.12% 42.37% 35.21% 35.59% 30.02% 36.37%  33.95% 70.85% 
                                                                            d                                                         L 
 
                 4                         136      11      10     40      55      20     25     23     30     36     22     133      2 
                                         33.9%  29.58%  24.99% 37.38%  34.53%  35.71% 37.23% 30.98% 32.47% 41.80% 27.17%  35.60%  8.67% 
                                                                                                                k              M 
 
                 3 - Not Sure/ Neutral      46       4       4     14      16       8      3     10     11     10     12      43      0 
                                         11.4%  10.86%  11.23% 12.94%  10.07%  13.93%  4.70% 13.47% 12.13% 11.48% 14.14%  11.61%  1.89% 
                                                                                                                       g       m 
 
                 2                          16       -       1      3       8       2      4      4      3      3      2      13      1 
                                         3.96%           2.36%  2.84%   4.83%   3.74%  6.39%  5.17%  2.93%  3.63%  2.43%   3.36%  5.46% 
 
                 1 - Very Dissatisfied       8       -       -      3       4       1      -      3      1      4      1       8      - 
                                         1.97%                  3.01%   2.45%   1.39%         4.10%  0.65%  4.17%  0.81%   2.11%        
 
               DISSATISFIED NET:            24       -       1      6      12       3      4      7      3      7      3      20      1 
               =================         5.93%           2.36%  5.84%   7.29%   5.13%  6.39%  9.27%  3.57%  7.80%  3.24%   5.47%  5.46% 
 
               Haven't Used                 53       6       9     18      14       6      6      8     15      8     16      50      3 
                                         13.1%  15.64%  22.99% 17.18%   8.91%  10.11%  9.32% 11.07% 16.23%  8.90% 19.09%  13.37% 13.13% 
                                                                    e 
 
               Mean                       4.12    4.39    4.29   3.99    4.13    4.11   4.27   3.99   4.19   3.99   4.18    4.11   4.67 
                                                     d                                                                                L 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
13A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH POLICE SERVICES/ CRIME PREVENTION? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              24       -       1      6      12       3      4      7      3      7      3      20      1 
                                          100%         100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Lack of Concern/             10       -       -      2       6       1      4      2      1      2      2       7      1 
               Unprofessional/ Nothing   44.2%                 26.02%  49.95%  31.95% 100.0% 25.45% 27.77% 29.48% 61.56%  35.12% 100.0% 
               They Can Do to Help                                                       HIJ                                          L 
 
               Giving Too Many Tickets/      9       -       -      3       5       2      -      2      1      4      1       9      - 
               Harassment/ Not           37.1%                 40.89%  40.88%  54.26%        28.82% 44.46% 64.75% 38.44%  43.14%        
               Preventing Crime          
 
               Other                         4       -       1      2       1       0      -      3      1      0      -       4      - 
                                         18.7%         100.00% 33.09%   9.18%  13.79%        45.73% 27.77%  5.77%         21.74%        
                                                           DEF 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
14 HOW SATISFIED ARE YOU WITH YOUR UTILITY BILL? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              167      18      19     47      56      24     36     30     33     35     32     151     11 
               ==============            41.8%  50.93%  48.55% 43.63%  35.18%  43.02% 54.56% 41.03% 36.39% 41.03% 39.18%  40.41% 55.04% 
                                                                                           i 
 
                 5 - Very Satisfied         46       9       3     16      13       4      9      8     10      9     10      43      2 
                                         11.5%  26.23%   7.95% 14.47%   8.34%   6.75% 14.03% 10.82% 10.35% 10.01% 12.79%  11.65% 11.86% 
                                                     f 
 
                 4                         121       9      16     31      42      20     27     22     24     27     22     107      9 
                                         30.3%  24.70%  40.60% 29.16%  26.84%  36.27% 40.52% 30.21% 26.04% 31.02% 26.38%  28.76% 43.17% 
 
                 3 - Not Sure/ Neutral     117      13      10     31      55       8     15     17     39     18     29     114      3 
                                         29.3%  36.78%  26.57% 28.83%  34.71%  14.39% 22.81% 22.53% 41.86% 20.97% 35.30%  30.59% 15.04% 
                                                     f              F       F                          GHJ             j 
 
                 2                          82       3       8     19      36      15     11     21     13     25     11      80      - 
                                         20.4%   8.73%  20.41% 17.89%  22.67%  28.29% 17.00% 28.20% 14.43% 28.82% 13.93%  21.54%        
                                                                            b       B            ik            IK 
 
                 1 - Very Dissatisfied      25       -       2     10       6       6      2      6      7      3      8      25      - 
                                         6.23%           4.48%  9.23%   4.08%  10.69%  2.90%  8.24%  7.32%  3.00%  9.28%   6.68%        
 
               DISSATISFIED NET:           107       3      10     29      42      21     13     27     20     27     19     105      - 
               =================         26.6%   8.73%  24.89% 27.12%  26.74%  38.98% 19.90% 36.44% 21.75% 31.81% 23.21%  28.22%        
                                                                    B       B       B            gi 
 
               Haven't Used                  9       1       -      0       5       2      2      -      -      5      2       3      6 
                                         2.26%   3.55%          0.42%   3.36%   3.61%  2.74%                6.19%  2.31%   0.77% 29.92% 
                                                                                                                                      l 
 
               Mean                       3.21    3.71    3.27   3.22    3.13    3.00   3.47   3.07   3.18   3.17   3.20    3.17   3.95 
                                                   dEF                                     h                                          L 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
14A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH YOUR UTILITY BILL? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             107       3      10     29      42      21     13     27     20     27     19     105      - 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00%        
 
               Cost Is Too High             98       3      10     25      39      20     13     25     18     24     18      97      - 
                                         92.1% 100.00% 100.00% 85.30%  92.79%  94.75% 96.53% 93.30% 91.03% 86.89% 95.71%  91.96%        
                                                    De      De 
 
               Secondary Water Issues        3       -       -      1       3       -      -      -      -      3      1       3      - 
                                         3.29%                  3.10%   6.14%                               9.81%  4.29%   3.32%        
 
               Lots of Taxes Rolled          3       -       -      2       -       1      -      2      -      1      -       3      - 
               into Utility Bill         2.55%                  5.46%           5.25%         6.70%         3.31%          2.57%        
 
               Other                         2       -       -      2       0       -      0      -      2      -      -       2      - 
                                         2.11%                  6.15%   1.08%          3.47%         8.97%                 2.14%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
15 HOW SATISFIED ARE YOU WITH THE AQUATIC AND FITNESS CENTER? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              252      22      26     71      93      34     44     50     50     56     52     237     10 
               ==============            63.0%  62.18%  68.62% 66.09%  58.49%  63.01% 66.78% 67.80% 54.06% 65.55% 62.96%  63.43% 49.47% 
 
                 5 - Very Satisfied        139      11      16     44      49      17     30     25     21     28     34     126      9 
                                         34.6%  29.40%  41.19% 40.54%  30.93%  30.48% 45.56% 34.01% 22.90% 32.95% 41.39%  33.80% 46.23% 
                                                                                           I                           I 
 
                 4                         113      12      11     27      44      18     14     25     29     28     18     111      1 
                                         28.3%  32.78%  27.43% 25.55%  27.56%  32.53% 21.22% 33.78% 31.16% 32.60% 21.57%  29.63%  3.24% 
                                                                                                                               M 
 
                 3 - Not Sure/ Neutral      31       1       3     12      10       5      6      7      9      3      6      30      1 
                                         7.72%   2.71%   8.90% 11.24%   6.02%   8.86%  9.04%  9.05% 10.10%  3.33%  7.38%   7.97%  5.46% 
 
                 2                          14       -       -      -      14       0      -      1      -      8      5      10      4 
                                         3.50%                          8.62%   0.71%         1.83%         8.87%  6.15%   2.57% 21.53% 
                                                                            F                                   h 
 
                 1 - Very Dissatisfied       1       -       -      -       1       0      -      1      -      -      -       1      - 
                                         0.37%                          0.67%   0.79%         2.01%                        0.40%        
 
               DISSATISFIED NET:            16       -       -      -      15       1      -      3      -      8      5      11      4 
               =================         3.88%                          9.29%   1.49%         3.84%         8.87%  6.15%   2.97% 21.53% 
                                                                            F 
 
               Haven't Used                102      13       9     24      41      15     16     14     33     19     19      96      5 
                                         25.4%  35.11%  22.48% 22.66%  26.21%  26.63% 24.18% 19.32% 35.83% 22.26% 23.52%  25.63% 23.54% 
                                                                                                        Hj 
 
               Mean                       4.25    4.41    4.42   4.38    4.08    4.24   4.48   4.19   4.20   4.15   4.28    4.26   3.97 
                                                                    e 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
15A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE AQUATIC AND FITNESS CENTER? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              16       -       -      -      15       1      -      3      -      8      5      11      4 
                                          100%                        100.00% 100.00%        100.0%        100.0% 100.0% 100.00% 100.0% 
 
               Various Facility Issues      12       -       -      -      11       0      -      -      -      7      5       7      4 
               (Not Large Enuogh, No     75.5%                         77.11%  47.36%                      87.52% 100.0%  65.80% 100.0% 
               Diving, etc)                                                                                                           l 
 
               Use of Tax Dollars/           2       -       -      -       2       0      -      1      -      1      -       2      - 
               Budget Issues             15.7%                         13.68%  52.64%        52.36%        12.48%         21.99%        
 
               Other                         1       -       -      -       1       -      -      1      -      -      -       1      - 
                                         8.73%                          9.21%                47.64%                       12.20%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
16 HOW SATISFIED ARE YOU WITH ANIMAL CONTROL SERVICES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              180      14      25     37      73      30     40     28     38     34     40     162     17 
               ==============            45.1%  38.06%  64.43% 34.42%  45.90%  55.18% 60.56% 38.09% 41.48% 39.20% 49.08%  43.51% 82.61% 
                                                            bD                      D    HiJ                                          L 
 
                 5 - Very Satisfied        107      14      14     20      42      17     25     13     20     22     26      90     17 
                                         26.7%  38.06%  35.41% 18.87%  26.24%  30.29% 38.49% 17.69% 21.69% 25.34% 32.19%  24.15% 80.72% 
                                                                                          Hi                           h              L 
 
                 4                          74       -      11     17      31      14     15     15     18     12     14      72      0 
                                         18.4%          29.01% 15.55%  19.66%  24.89% 22.07% 20.40% 19.79% 13.87% 16.88%  19.37%  1.89% 
                                                                                                                               M 
 
                 3 - Not Sure/ Neutral      38       -       2      9      17       8      5      7      8      5     12      33      - 
                                         9.42%           3.97%  8.07%  10.73%  15.14%  7.87%  9.65%  9.05%  6.30% 14.14%   8.97%        
                                                                                    c 
 
                 2                          13       1       -      4       6       1      3      4      3      2      2      13      - 
                                         3.33%   2.71%          3.26%   4.07%   2.63%  4.01%  4.88%  3.54%  2.18%  2.37%   3.57%        
 
                 1 - Very Dissatisfied       4       -       -      -       3       1      -      1      1      3      -       4      - 
                                         1.11%                          1.90%   2.63%         1.14%  0.65%  3.50%          1.19%        
 
               DISSATISFIED NET:            18       1       -      4       9       3      3      4      4      5      2      18      - 
               =================         4.44%   2.71%          3.26%   5.97%   5.26%  4.01%  6.03%  4.18%  5.67%  2.37%   4.76%        
 
               Haven't Used                164      21      12     58      59      13     18     34     42     42     28     159      4 
                                         41.1%  59.23%  31.60% 54.25%  37.40%  24.41% 27.56% 46.23% 45.29% 48.83% 34.41%  42.75% 17.39% 
                                                   ceF            cEF       f                     g      g      G              m 
 
               Mean                       4.12    4.80    4.46   4.09    4.03    4.03   4.31   3.90   4.07   4.08   4.20    4.08   4.98 
                                                   DEF      ef                                                                        L 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
16A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH ANIMAL CONTROL SERVICES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              18       1       -      4       9       3      3      4      4      5      2      18      - 
                                          100% 100.00%         100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00%        
 
               Unhelpful/ Non-               9       -       -      3       4       1      3      1      2      3      -       9      - 
               Responsive/ Rude          47.9%                 75.30%  46.89%  50.00% 100.0% 18.96% 62.04% 53.96%         47.88%        
                                                                                           H 
 
               Unattended Animals            6       1       -      1       2       1      -      -      1      2      2       6      - 
               (Dogs, Cats, Skunks,      31.8% 100.00%         24.70%  23.79%  20.62%               37.96% 46.04% 100.0%  31.78%        
               etc)                                DEF                                                                Ij 
 
               Other                         4       -       -      -       3       1      -      4      -      -      -       4      - 
                                         20.3%                         29.33%  29.38%        81.04%                       20.33%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
17 HOW SATISFIED ARE YOU WITH MULLIGAN'S GOLF AND GAMES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              209      14      22     51      92      25     42     35     48     44     40     197      8 
               ==============            52.2%  39.84%  57.63% 47.57%  57.96%  46.52% 64.10% 47.79% 52.15% 50.80% 48.31%  52.69% 39.96% 
 
                 5 - Very Satisfied        104       9      10     28      40      14     24     14     25     18     24      95      7 
                                         26.0%  26.23%  27.15% 26.42%  25.11%  25.65% 36.31% 18.54% 26.91% 20.90% 28.75%  25.40% 35.23% 
                                                                                          hj 
 
                 4                         105       5      12     23      52      11     18     22     23     26     16     102      1 
                                         26.2%  13.61%  30.49% 21.15%  32.85%  20.87% 27.79% 29.26% 25.23% 29.90% 19.57%  27.29%  4.74% 
                                                                          Bdf                                                  M 
 
                 3 - Not Sure/ Neutral      49       3       7     15      16       8      1      8     13     18      9      42      7 
                                         12.2%   8.73%  17.68% 13.56%  10.35%  14.18%  1.79% 10.48% 13.59% 20.97% 11.19%  11.28% 32.09% 
                                                                                                  g      G      G      G 
 
                 2                           6       -       -      3       1       3      1      -      3      -      3       6      - 
                                         1.53%                  2.33%   0.65%   4.76%  1.36%         2.80%         3.24%   1.64%        
 
                 1 - Very Dissatisfied       -       -       -      -       -       -      -      -      -      -      -       -      - 
                                                                                                                                        
 
               DISSATISFIED NET:             6       -       -      3       1       3      1      -      3      -      3       6      - 
               =================         1.53%                  2.33%   0.65%   4.76%  1.36%         2.80%         3.24%   1.64%        
 
               Haven't Used                136      18      10     39      49      19     22     31     29     24     31     128      6 
                                         34.1%  51.43%  24.69% 36.54%  31.05%  34.54% 32.75% 41.73% 31.46% 28.22% 37.25%  34.39% 27.95% 
                                                     c 
 
               Mean                       4.16    4.36    4.13   4.13    4.20    4.03   4.47   4.14   4.11   4.00   4.18    4.17   4.04 
                                                                                         hiJ 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
17A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH MULLIGAN'S GOLF AND GAMES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               6       -       -      3       1       3      1      -      3      -      3       6      - 
                                          100%                 100.0% 100.00% 100.00% 100.0%        100.0%        100.0% 100.00%        
 
               Something the City            4       -       -      3       1       -      -      -      1      -      3       4      - 
               Should Not Be Involved    57.5%                 100.0% 100.00%                       33.71%        100.0%  57.54%        
               in                                                                                                      i 
 
               Other                         3       -       -      -       -       3      1      -      2      -      -       3      - 
                                         42.5%                                100.00% 100.0%        66.29%                42.46%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
17B HOW OFTEN DO YOU USE MULLIGAN'S GOLF AND GAMES AS PART OF YOUR RECREATIONAL ACTIVITIES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             264      17      29     68     109      36     44     43     63     62     51     245     15 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               A Few Times a Week (or        8       -       -      2       2       3      1      2      2      2      1       8      - 
               More)                     3.03%                  2.54%   2.13%   8.27%  2.02%  3.56%  3.91%  3.44%  1.89%   3.26%        
 
               Weekly                        7       -       6      -       0       -      5      0      -      -      1       1      5 
                                         2.52%          21.41%          0.39%         11.72%  1.00%                1.99%   0.59% 35.19% 
                                                             e 
 
               Once or Twice a Month        23       2       3      5       7       4      3      7      4      5      5      18      3 
                                         8.86%  10.98%  11.44%  7.58%   6.17%  11.20%  5.99% 16.89%  6.60%  7.32%  9.21%   7.55% 18.16% 
 
               Every Few Months (or        212      15      16     60      96      24     32     28     54     54     44     204      7 
               Less)                     80.5%  89.02%  54.95% 87.46%  87.88%  67.92% 72.66% 64.26% 85.80% 87.38% 86.11%  83.27% 44.04% 
                                                     c             CF      CF                            H      H      H 
 
               Not Sure/ Don't Know         13       -       4      2       4       5      3      6      2      1      0      13      0 
                                         5.10%          12.20%  2.41%   3.42%  12.61%  7.62% 14.30%  3.69%  1.86%  0.81%   5.33%  2.62% 
                                                                                    d            jK 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
18 HOW SATISFIED ARE YOU WITH ADULT RECREATION PROGRAMS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              127       9      15     35      43      20     33     20     27     24     23     114     10 
               ==============            31.7%  25.54%  38.94% 32.31%  27.12%  36.15% 49.46% 27.00% 29.50% 28.15% 27.79%  30.46% 48.31% 
                                                                                        HIJK 
 
                 5 - Very Satisfied         67       4      12     15      24      11     25     10      8     11     13      57     10 
                                         16.8%  10.88%  31.20% 13.59%  15.23%  19.31% 38.01% 13.28%  8.80% 12.99% 15.82%  15.35% 48.31% 
                                                                                        HIJK                                          l 
 
                 4                          60       5       3     20      19       9      8     10     19     13     10      56      - 
                                         14.9%  14.66%   7.73% 18.72%  11.88%  16.84% 11.44% 13.71% 20.70% 15.16% 11.96%  15.11%        
 
                 3 - Not Sure/ Neutral      37       6       2      6      12      10      2      8     11      7      8      35      - 
                                         9.21%  17.35%   6.17%  5.56%   7.81%  18.10%  2.74% 11.45% 12.32%  8.24%  9.91%   9.33%        
                                                                                   De             g      G 
 
                 2                           2       -       -      0       1       -      2      -      -      -      -       2      - 
                                         0.47%                  0.42%   0.91%          2.86%                               0.51%        
 
                 1 - Very Dissatisfied       1       -       -      -       1       -      -      1      0      -      -       1      - 
                                         0.36%                          0.90%                 1.43%  0.40%                 0.38%        
 
               DISSATISFIED NET:             3       -       -      0       3       -      2      1      0      -      -       3      - 
               =================         0.83%                  0.42%   1.81%          2.86%  1.43%  0.40%                 0.89%        
 
               Haven't Used                233      20      21     66     100      25     30     44     53     55     51     221     11 
                                         58.3%  57.11%  54.89% 61.71%  63.27%  45.75% 44.95% 60.13% 57.78% 63.61% 62.30%  59.32% 51.69% 
                                                                    f       F                                   g      g 
 
               Mean                       4.13    3.85    4.55   4.19    4.08    4.02   4.54   3.94   3.89   4.13   4.16    4.09   5.00 
                                                             f                            HI                                          L 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
18A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH ADULT RECREATION PROGRAMS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               3       -       -      0       3       -      2      1      0      -      -       3      - 
                                          100%                 100.0% 100.00%         100.0% 100.0% 100.0%               100.00%        
 
               Don't Have Any/ Don't         1       -       -      -       1       -      -      1      0      -      -       1      - 
               Know What They Are        43.1%                         49.91%                100.0% 100.0%                43.06%        
 
               Other                         2       -       -      0       1       -      2      -      -      -      -       2      - 
                                         56.9%                 100.0%  50.09%         100.0%                              56.94%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
19 HOW SATISFIED ARE YOU WITH PLANNING/ ZONING SERVICES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              142      14      14     37      54      23     34     17     30     35     27     126     13 
               ==============            35.6%  38.77%  36.79% 34.20%  34.01%  41.35% 50.86% 23.31% 32.30% 40.36% 32.94%  33.91% 61.14% 
                                                                                         Hik                    H 
 
                 5 - Very Satisfied         47       7       2     11      21       5     11      7      8      8     14      41      6 
                                         11.8%  20.25%   5.56% 10.46%  13.22%   8.50% 16.09%  8.99%  8.52%  8.91% 17.56%  10.92% 31.37% 
 
                 4                          95       7      12     26      33      18     23     11     22     27     13      86      6 
                                         23.8%  18.52%  31.23% 23.73%  20.79%  32.85% 34.76% 14.32% 23.78% 31.44% 15.38%  22.98% 29.77% 
                                                                                    e     HK                   HK 
 
                 3 - Not Sure/ Neutral      65       2       2     15      36      10      7     18     10     18     12      63      2 
                                         16.2%   5.33%   4.47% 13.82%  22.91%  18.31% 10.42% 24.08% 10.36% 21.36% 14.82%  16.88%  8.67% 
                                                                          BCd      bC            gI             i 
 
                 2                          38       -       6     12      11       7      8      8     10      7      5      34      2 
                                         9.55%          16.78% 11.04%   6.88%  12.34% 11.43% 11.43% 11.04%  7.93%  6.34%   9.24%  7.35% 
 
                 1 - Very Dissatisfied      21       1       -      6       9       6      5      3      2      6      5      21      - 
                                         5.35%   2.71%          5.69%   5.54%  10.17%  7.40%  4.53%  1.91%  7.21%  6.36%   5.74%        
 
               DISSATISFIED NET:            60       1       6     18      20      12     12     12     12     13     10      56      2 
               =================         14.9%   2.71%  16.78% 16.73%  12.41%  22.51% 18.83% 15.97% 12.95% 15.14% 12.69%  14.98%  7.35% 
                                                                    B       B       B 
 
               Haven't Used                133      19      16     38      49      10     13     27     41     20     32     128      5 
                                         33.4%  53.18%  41.96% 35.26%  30.67%  17.83% 19.89% 36.65% 44.39% 23.14% 39.55%  34.24% 22.84% 
                                                    eF       F      F       F                    gj     GJ            GJ 
 
               Mean                       3.41    4.14    3.44   3.34    3.42    3.21   3.51   3.19   3.47   3.35   3.52    3.37   4.10 
                                                   DEF                                                                                L 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
19A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH PLANNING/ ZONING SERVICES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              60       1       6     18      20      12     12     12     12     13     10      56      2 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Various Complaints about     12       -       2      3       5       1      1      6      2      1      3      11      1 
               the Department            20.6%          38.56% 19.39%  25.83%   9.89%  9.02% 50.19% 12.63%  9.35% 24.05%  19.96% 74.34% 
                                                                                                GiJ 
 
               Not Well Planned/ Lack        9       -       -      -       3       3      4      2      2      1      -       7      - 
               of Foresight              14.9%                         17.29%  26.72% 33.95% 14.78% 14.31%  9.35%         11.96%        
 
               Ignore Citizen Input          8       -       -      5       2       1      3      -      1      1      3       8      - 
                                         13.0%                 28.59%   9.00%   6.64% 21.28%         7.28%  7.30% 31.41%  13.84%        
 
               Too Crowded/ High             7       -       1      2       2       3      2      1      -      4      -       7      0 
               Density Areas/ Too Much   12.5%          11.75% 12.20%   9.65%  21.06% 12.68% 11.65%        34.47%         12.63% 25.66% 
               Building                  
 
               Changing Codes/ Rezone        7       -       1      1       4       1      1      1      -      2      2       7      - 
               Too Often/ Breaking       11.4%          15.00%  7.33%  19.82%   5.03% 11.54% 12.59%        11.70% 22.65%  12.17%        
               Promises                  
 
               Too Restrictive/ Too          7       1       -      3       -       3      -      1      4      -      2       7      - 
               Many Rules/ Lack of       11.2% 100.00%         17.23%          21.18%         7.16% 29.83%        21.89%  11.95%        
               Common Sense                         DF 
 
               Cater Too Much to             1       -       -      1       1       -      -      -      1      1      -       1      - 
               Daybreak                  2.27%                  3.30%   3.87%                        4.98%  5.84%          2.42%        
 
               Other                         8       -       2      2       3       1      1      0      4      3      -       8      - 
                                         14.1%          34.69% 11.96%  14.53%   9.48% 11.54%  3.64% 30.97% 21.99%         15.07%        
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
20 HOW SATISFIED ARE YOU WITH THE CODE ENFORCEMENT DEPARTMENT? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              133      12      13     27      53      22     33     20     32     21     27     128      2 
               ==============            33.3%  34.32%  33.66% 25.46%  33.78%  40.19% 50.62% 26.68% 34.54% 24.82% 32.89%  34.21% 11.73% 
                                                                                    d    HJk                                   m 
 
                 5 - Very Satisfied         56       8       5     12      22       7     13      9     15      5     14      54      2 
                                         13.9%  23.55%  12.11% 11.04%  13.73%  12.95% 19.39% 11.64% 16.56%  5.70% 17.29%  14.40%  9.84% 
                                                                                           J             J             J 
 
                 4                          78       4       8     16      32      15     21     11     17     16     13      74      0 
                                         19.4%  10.77%  21.55% 14.42%  20.05%  27.24% 31.23% 15.04% 17.98% 19.11% 15.60%  19.81%  1.89% 
                                                                                   bd     hk                                   M 
 
                 3 - Not Sure/ Neutral      82       8       9     22      30      13     20     15     21     14     12      73      7 
                                         20.4%  23.46%  22.77% 20.25%  18.99%  23.31% 30.87% 19.63% 22.64% 16.11% 14.84%  19.51% 34.03% 
                                                                                          jk 
 
                 2                          36       -       -      7      25       3      1      7      8     15      5      30      6 
                                         8.89%                  6.67%  15.80%   6.16%  1.70%  9.99%  8.41% 17.02%  5.67%   8.04% 26.99% 
                                                                           DF                     g      g     GK 
 
                 1 - Very Dissatisfied      23       -       2      6      10       5      2      6      5      5      5      23      - 
                                         5.69%           4.95%  5.61%   6.07%   9.49%  3.05%  8.03%  5.40%  5.75%  5.94%   6.10%        
 
               DISSATISFIED NET:            58       -       2     13      35       9      3     13     13     20     10      53      6 
               =================         14.6%           4.95% 12.29%  21.87%  15.66%  4.75% 18.03% 13.81% 22.77% 11.61%  14.14% 26.99% 
                                                                           Cd                     G      g     Gk 
 
               Haven't Used                127      15      15     45      40      11      9     26     27     31     33     120      6 
                                         31.7%  42.21%  38.62% 42.01%  25.35%  20.84% 13.75% 35.66% 29.00% 36.30% 40.66%  32.14% 27.25% 
                                                                   EF                             G      g      G      G 
 
               Mean                       3.40    4.00    3.58   3.32    3.26    3.35   3.72   3.19   3.45   3.03   3.55    3.42   2.93 
                                                   dEf                                    hJ                           j 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
20A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE CODE ENFORCEMENT DEPARTMENT? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              58       -       2     13      35       9      3     13     13     20     10      53      6 
                                          100%         100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               No/ Inconsistent             21       -       2      5      11       3      1      6      4      5      5      21      - 
               Enforcement               36.8%         100.00% 41.35%  31.35%  37.98% 35.72% 45.56% 31.45% 25.79% 54.93%  40.71%        
                                                           DEF 
 
               Too Strict/ Over Zealous     18       -       -      4      11       3      1      2      6      8      2      17      1 
                                         31.5%                 30.56%  33.01%  33.92% 35.72% 11.60% 44.43% 42.18% 18.78%  32.69% 20.24% 
                                                                                                         h 
 
               Bad Experience/               5       -       -      -       3       2      1      1      1      1      1       5      - 
               Incompetent Officers      8.50%                          7.37%  28.10% 28.56%  9.56%  9.19%  4.86%  6.98%   9.39%        
 
               Waste of City Budget/         5       -       -      4       1       -      -      3      1      1      -       5      - 
               Taxpayer Money            8.10%                 28.09%   2.91%                23.13%  5.74%  4.62%          8.95%        
                                                                    e 
 
               Other                         9       -       -      -       9       -      -      1      1      4      2       4      4 
                                         15.1%                         25.36%                10.14%  9.19% 22.55% 19.31%   8.26% 79.76% 
                                                                                                                                      L 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
21 HOW SATISFIED ARE YOU WITH THE EMERGENCY PREPAREDNESS PLANNING? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              174      16      16     41      68      28     44     29     35     32     35     159     12 
               ==============            43.6%  44.54%  42.47% 38.37%  43.24%  51.36% 66.93% 38.94% 37.59% 37.39% 42.13%  42.66% 58.15% 
                                                                                        HIJK 
 
                 5 - Very Satisfied         95      12       9     22      37      13     28     12     20     16     19      86      9 
                                         23.7%  32.51%  23.97% 20.74%  23.58%  24.27% 42.19% 16.51% 21.85% 18.27% 23.00%  22.98% 44.02% 
                                                                                        HIJK 
 
                 4                          80       4       7     19      31      15     16     17     14     16     16      73      3 
                                         19.9%  12.03%  18.50% 17.63%  19.65%  27.09% 24.74% 22.43% 15.74% 19.12% 19.13%  19.68% 14.14% 
 
                 3 - Not Sure/ Neutral      43       -       4     13      18       9      2     10     11     11      9      40      1 
                                         10.8%          10.13% 11.75%  11.16%  16.12%  3.17% 13.58% 12.18% 12.82% 10.54%  10.82%  3.24% 
                                                                                                  G      g      g 
 
                 2                           5       1       -      1       2       1      1      2      1      -      1       5      - 
                                         1.21%   2.71%          0.85%   1.44%   1.26%  2.17%  2.07%  0.99%         1.18%   1.30%        
 
                 1 - Very Dissatisfied       1       -       -      -       -       1      -      -      -      -      1       1      - 
                                         0.20%                                  1.49%                              1.00%   0.22%        
 
               DISSATISFIED NET:             6       1       -      1       2       2      1      2      1      -      2       6      - 
               =================         1.42%   2.71%          0.85%   1.44%   2.75%  2.17%  2.07%  0.99%         2.18%   1.52%        
 
               Haven't Used                177      19      18     53      70      16     18     34     45     43     37     168      8 
                                         44.3%  52.75%  47.40% 49.03%  44.16%  29.77% 27.73% 45.40% 49.24% 49.79% 45.14%  45.01% 38.61% 
                                                     f              F       f                     g      G      G      g 
 
               Mean                       4.18    4.57    4.26   4.14    4.17    4.02   4.48   3.98   4.15   4.11   4.13    4.16   4.66 
                                                     f                                    Hj                                          l 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
21A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE EMERGENCY PREPAREDNESS PLANNING? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               6       1       -      1       2       2      1      2      1      -      2       6      - 
                                          100% 100.00%         100.0% 100.00% 100.00% 100.0% 100.0% 100.0%        100.0% 100.00%        
 
               Lack of Awareness/            4       1       -      -       2       1      1      1      -      -      2       4      - 
               Communication             71.8% 100.00%                100.00%  54.27% 100.0% 55.13%               100.0%  71.76%        
 
               Other                         2       -       -      1       -       1      -      1      1      -      -       2      - 
                                         28.2%                 100.0%          45.73%        44.87% 100.0%                28.24%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
22 HOW SATISFIED ARE YOU WITH COMMUNITY EVENTS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              264      27      26     74      99      32     48     42     65     57     52     242     17 
               ==============            66.1%  76.33%  67.96% 68.85%  62.77%  58.79% 72.79% 56.92% 70.96% 66.04% 63.39%  65.00% 84.42% 
                                                                                           h             h 
 
                 5 - Very Satisfied        119      17       7     34      44      14     26     17     26     26     24     111      8 
                                         29.7%  47.24%  18.59% 31.84%  28.01%  26.00% 39.34% 22.85% 28.07% 30.54% 29.07%  29.82% 36.95% 
                                                     c                                     h 
 
                 4                         145      10      19     40      55      18     22     25     39     31     28     131     10 
                                         36.4%  29.10%  49.37% 37.01%  34.76%  32.78% 33.45% 34.06% 42.89% 35.50% 34.31%  35.18% 47.47% 
 
                 3 - Not Sure/ Neutral      49       -       5      7      26      11      5     12     12     10     10      47      - 
                                         12.2%          13.36%  6.82%  16.16%  19.50%  7.56% 16.51% 13.38% 11.14% 11.71%  12.52%        
                                                                            D       D 
 
                 2                           1       -       -      -       1       -      -      0      0      -      -       1      - 
                                         0.20%                          0.51%                 0.58%  0.40%                 0.21%        
 
                 1 - Very Dissatisfied       2       -       -      -       1       1      -      1      -      1      -       2      - 
                                         0.57%                          0.67%   2.23%         1.43%         1.42%          0.61%        
 
               DISSATISFIED NET:             3       -       -      -       2       1      -      1      0      1      -       3      - 
               =================         0.77%                          1.17%   2.23%         2.01%  0.40%  1.42%          0.82%        
 
               Haven't Used                 84       8       7     26      31      11     13     18     14     18     20      81      3 
                                         21.0%  23.67%  18.68% 24.33%  19.90%  19.49% 19.65% 24.56% 15.25% 21.40% 24.90%  21.66% 15.58% 
 
               Mean                       4.20    4.62    4.06   4.33    4.11    4.00   4.40   4.01   4.16   4.19   4.23    4.19   4.44 
                                                  CdEF             eF                      H 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
22A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH COMMUNITY EVENTS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               3       -       -      -       2       1      -      1      0      1      -       3      - 
                                          100%                        100.00% 100.00%        100.0% 100.0% 100.0%        100.00%        
 
               Other                         3       -       -      -       2       1      -      1      0      1      -       3      - 
                                          100%                        100.00% 100.00%        100.0% 100.0% 100.0%        100.00%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
23 HOW SATISFIED ARE YOU WITH APPEARANCE OF CITY PARKS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              369      34      34     96     148      52     62     62     90     82     73     342     20 
               ==============            92.2%  94.48%  88.56% 89.47%  93.36%  94.46% 93.96% 83.64% 97.61% 95.04% 89.40%  91.73% 98.11% 
                                                                                           h            Hk      H 
 
                 5 - Very Satisfied        202      22      12     51      82      31     39     29     45     45     45     184     13 
                                         50.5%  60.90%  31.19% 46.94%  51.91%  55.87% 58.89% 38.60% 48.56% 52.35% 54.93%  49.27% 64.09% 
                                                     c                      c       C      H                           h 
 
                 4                         167      12      22     46      66      21     23     33     45     37     28     158      7 
                                         41.6%  33.57%  57.37% 42.53%  41.44%  38.59% 35.08% 45.04% 49.05% 42.69% 34.47%  42.46% 34.03% 
                                                                                                         k 
 
                 3 - Not Sure/ Neutral      14       2       2      5       5       1      1      6      1      1      4      14      0 
                                         3.54%   5.52%   4.69%  4.33%   3.01%   1.76%  1.79%  7.93%  1.45%  1.56%  5.43%   3.70%  1.89% 
                                                                                                 ij 
 
                 2                           4       -       1      -       2       1      1      -      1      1      1       4      - 
                                         1.12%           2.52%          1.45%   2.23%  2.17%         0.94%  1.42%  1.18%   1.20%        
 
                 1 - Very Dissatisfied       -       -       -      -       -       -      -      -      -      -      -       -      - 
                                                                                                                                        
 
               DISSATISFIED NET:             4       -       1      -       2       1      1      -      1      1      1       4      - 
               =================         1.12%           2.52%          1.45%   2.23%  2.17%         0.94%  1.42%  1.18%   1.20%        
 
               Haven't Used                 13       -       2      7       3       1      1      6      -      2      3      13      - 
                                         3.15%           4.23%  6.20%   2.17%   1.55%  2.07%  8.44%         1.99%  3.98%   3.37%        
 
               Mean                       4.46    4.55    4.22   4.45    4.47    4.50   4.54   4.33   4.45   4.49   4.49    4.45   4.62 
                                                                            c       c 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
23A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH APPEARANCE OF CITY PARKS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               4       -       1      -       2       1      1      -      1      1      1       4      - 
                                          100%         100.00%        100.00% 100.00% 100.0%        100.0% 100.0% 100.0% 100.00%        
 
               Other                         4       -       1      -       2       1      1      -      1      1      1       4      - 
                                          100%         100.00%        100.00% 100.00% 100.0%        100.0% 100.0% 100.0% 100.00%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
24 HOW SATISFIED ARE YOU WITH THE COUNTRY FEST CELEBRATION? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              188       4      20     51      81      29     38     37     36     41     35     177     10 
               ==============            47.0%  10.70%  51.47% 47.35%  51.27%  53.37% 58.01% 50.64% 39.20% 47.91% 42.51%  47.35% 49.80% 
                                                             B      B       B       B      i 
 
                 5 - Very Satisfied         99       1      11     26      44      14     28     18     16     20     17      88     10 
                                         24.6%   2.43%  28.29% 23.81%  28.01%  25.42% 42.23% 23.90% 17.75% 23.31% 20.29%  23.59% 46.56% 
                                                             B      B       B       B   hIJK 
 
                 4                          89       3       9     25      37      15     10     20     20     21     18      89      1 
                                         22.3%   8.27%  23.18% 23.53%  23.26%  27.95% 15.77% 26.74% 21.44% 24.60% 22.22%  23.76%  3.24% 
                                                                    b       b       B                                          M 
 
                 3 - Not Sure/ Neutral      38       1       1      4      20      11      8      8      7      9      6      34      0 
                                         9.57%   2.53%   3.15%  3.52%  12.39%  19.36% 12.30% 11.41%  8.06% 10.14%  6.82%   9.03%  1.89% 
                                                                          BcD     BCD 
 
                 2                           4       -       -      2       2       -      -      3      -      -      1       4      - 
                                         0.95%                  1.93%   1.09%                 4.24%                0.81%   1.02%        
 
                 1 - Very Dissatisfied       2       -       -      -       0       1      -      -      0      1      -       2      - 
                                         0.40%                          0.23%   2.23%                0.40%  1.42%          0.43%        
 
               DISSATISFIED NET:             5       -       -      2       2       1      -      3      0      1      1       5      - 
               =================         1.35%                  1.93%   1.32%   2.23%         4.24%  0.40%  1.42%  0.81%   1.44%        
 
               Haven't Used                168      31      18     51      55      14     20     25     48     35     41     157     10 
                                         42.1%  86.78%  45.38% 47.20%  35.01%  25.04% 29.70% 33.71% 52.34% 40.53% 49.86%  42.17% 48.31% 
                                                  CDEF             eF                                   GH            Gh 
 
               Mean                       4.21    3.99    4.46   4.31    4.20    3.99   4.43   4.06   4.18   4.15   4.24    4.19   4.86 
                                                             f      f                      h                                          L 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
24A WHY WOULD YOU SAY YOU WERE DISSATISFIED WITH THE COUNTRY FEST CELEBRATION? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING               5       -       -      2       2       1      -      3      0      1      1       5      - 
                                          100%                 100.0% 100.00% 100.00%        100.0% 100.0% 100.0% 100.0% 100.00%        
 
               Not Well Done/ Not What       4       -       -      2       1       1      -      3      -      1      -       4      - 
               It Used to Be             80.8%                 100.0%  50.53% 100.00%        100.0%        100.0%         80.79%        
 
               Not Interested/ Not Much      1       -       -      -       1       -      -      -      0      -      1       1      - 
               to Do                     19.2%                         49.47%                       100.0%        100.0%  19.21%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
25 OVERALL, HOW SATISFIED ARE YOU WITH THE AESTHETIC APPEARANCE OF THE CITY? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              364      36      37     95     145      46     60     66     85     76     77     339     20 
               ==============            91.0% 100.00%  96.49% 87.85%  91.94%  84.11% 90.45% 89.45% 92.23% 88.43% 94.32%  90.82% 98.11% 
                                                   DEF       F 
 
                 5 - Very Satisfied        164      22      14     36      66      24     33     26     38     33     33     150     12 
                                         40.9%  60.46%  37.03% 33.08%  41.66%  44.52% 50.35% 35.74% 41.28% 38.14% 40.56%  40.16% 57.99% 
                                                     D 
 
                 4                         200      14      23     59      80      22     26     40     47     43     44     189      8 
                                         50.1%  39.54%  59.46% 54.77%  50.28%  39.58% 40.10% 53.71% 50.95% 50.29% 53.77%  50.66% 40.12% 
                                                                    f 
 
                 3 - Not Sure/ Neutral      28       -       1     10      10       6      5      5      7      9      2      28      0 
                                         6.99%           3.51%  9.32%   6.58%  11.26%  7.16%  6.60%  7.77% 10.16%  2.99%   7.39%  1.89% 
 
                 2                           7       -       -      3       2       2      2      3      -      1      1       6      - 
                                         1.78%                  2.84%   1.48%   3.14%  2.39%  3.95%         1.42%  1.69%   1.58%        
 
                 1 - Very Dissatisfied       1       -       -      -       -       1      -      -      -      -      1       1      - 
                                         0.20%                                  1.49%                              1.00%   0.22%        
 
               DISSATISFIED NET:             8       -       -      3       2       3      2      3      -      1      2       7      - 
               =================         1.98%                  2.84%   1.48%   4.63%  2.39%  3.95%         1.42%  2.69%   1.80%        
 
               Mean                       4.30    4.60    4.34   4.18    4.32    4.23   4.38   4.21   4.34   4.25   4.31    4.29   4.56 
                                                   DEF 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
26 OVERALL, HOW SATISFIED ARE YOU WITH THE AMOUNT OF COMMERCIAL BUSINESS DISTRICTS IN THE CITY? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              305      29      30     83     119      38     52     51     76     64     62     281     18 
               ==============            76.2%  80.96%  77.38% 77.59%  75.27%  69.94% 79.13% 68.29% 82.57% 74.04% 76.10%  75.25% 86.05% 
                                                                                                         h 
 
                 5 - Very Satisfied        133      15      13     33      51      20     24     16     34     29     30     122      9 
                                         33.3%  40.97%  32.76% 30.44%  32.47%  36.65% 36.58% 21.42% 37.14% 33.47% 37.14%  32.80% 44.05% 
                                                                                                         H             h 
 
                 4                         171      14      17     51      68      18     28     35     42     35     32     158      9 
                                         42.8%  40.00%  44.63% 47.15%  42.80%  33.30% 42.56% 46.87% 45.43% 40.57% 38.96%  42.45% 42.00% 
                                                                    f 
 
                 3 - Not Sure/ Neutral      63       7       4     18      23      10     11     18     13     13      9      60      3 
                                         15.8%  19.04%  10.73% 17.08%  14.82%  18.91% 16.02% 24.58% 13.74% 14.69% 11.06%  16.15% 13.95% 
                                                                                                  k 
 
                 2                          29       -       5      6      15       4      2      4      3     10     10      29      - 
                                         7.32%          11.88%  5.33%   9.20%   8.06%  3.15%  5.41%  3.69% 11.27% 12.33%   7.85%        
                                                                                                               gi     gi 
 
                 1 - Very Dissatisfied       3       -       -      -       1       2      1      1      -      -      0       3      - 
                                         0.70%                          0.71%   3.09%  1.70%  1.72%                0.51%   0.75%        
 
               DISSATISFIED NET:            32       -       5      6      16       6      3      5      3     10     11      32      - 
               =================         8.02%          11.88%  5.33%   9.91%  11.15%  4.85%  7.14%  3.69% 11.27% 12.84%   8.60%        
                                                                                                                i      i 
 
               Mean                       4.01    4.22    3.98   4.03    3.97    3.92   4.09   3.81   4.16   3.96   4.00    3.99   4.30 
                                                                                                         H 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
26A DO YOU THINK THERE IS TOO MUCH OR NOT ENOUGH COMMERCIAL DEVELOPMENT? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              32       -       5      6      16       6      3      5      3     10     11      32      - 
                                          100%         100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00%        
 
               Too Much                     19       -       2      3       9       4      2      3      2      6      5      19      - 
                                         59.5%          52.58% 57.96%  56.62%  73.66% 77.22% 58.09% 52.91% 65.97% 51.04%  59.52%        
 
               Not Enough                    8       -       2      -       5       2      1      2      1      3      2       8      - 
                                         26.2%          47.42%         29.47%  26.34% 22.78% 33.77% 25.58% 34.03% 16.36%  26.18%        
 
               Not Sure/ Don't Know          5       -       -      2       2       -      -      0      1      -      3       5      - 
                                         14.3%                 42.04%  13.91%                 8.14% 21.51%        32.60%  14.31%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
27 WHAT IS THE ONE MAJOR IMPROVEMENT, IF ANY, THAT YOU HAVE SEEN OCCUR IN SOUTH JORDAN OVER THE PAST THREE YEARS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Road Improvement/           104       6      10     30      41      16      6     20     16     33     30      95     10 
               Widening                  26.1%  17.46%  26.00% 28.00%  26.03%  28.76%  9.32% 27.00% 17.09% 38.01% 36.26%  25.39% 46.68% 
                                                                                                  G            GI     GI 
 
               Commercial/ Business        101       8      10     27      45      10     11     14     39     10     27      98      1 
               Development               25.3%  22.55%  27.07% 25.19%  28.59%  17.44% 17.21% 19.18% 42.59% 11.07% 33.11%  26.34%  4.41% 
                                                                            f                          GHJ           ghJ       M 
 
               Streets (Lighting,           22       -       5      3       9       4      9      4      3      4      2      15      6 
               Sidewalk, Clean-up, etc)  5.40%          13.48%  3.01%   5.74%   7.46% 13.82%  5.38%  2.83%  4.94%  1.99%   4.13% 30.09% 
                                                                                          iK 
 
               Recreation (Parks,           17       -       1      4       6       4      4      4      1      6      2      15      - 
               Fields, Rec Center, etc)  4.29%           2.34%  3.97%   3.76%   7.02%  5.41%  5.53%  1.35%  6.88%  2.88%   4.01%        
 
               Growth (In General,          17       1       3      7       5       0      5      7      0      2      2      16      1 
               Housing, Managing, etc)   4.17%   2.28%   6.50%  6.40%   3.24%   0.71%  7.71%  9.19%  0.40%  2.61%  2.69%   4.26%  3.98% 
                                                                    f                      i      I 
 
               City Hall/ City Center/       7       -       -      1       3       3      -      3      1      -      3       5      - 
               Library                   1.74%                  0.90%   1.97%   5.26%         3.72%  1.35%         3.63%   1.33%        
 
               Trax                          6       -       1      2       3       -      -      -      4      2      -       6      - 
                                         1.40%           1.60%  1.67%   2.01%                        4.41%  1.77%          1.50%        
 
               Public Safety                 3       2       1      0       -       -      -      -      2      0      1       3      - 
                                         0.80%   5.01%   2.65%  0.36%                                1.95%  0.45%  1.25%   0.86%        
 
               Community Events/             3       -       0      1       0       1      0      1      -      0      1       3      - 
               Activities                0.66%           1.18%  0.90%   0.24%   1.55%  0.69%  1.14%         0.45%  1.18%   0.71%        
 
               Other                        19       1       1      6       8       3      6      3      4      5      1      19      0 
                                         4.84%   3.80%   2.52%  5.93%   4.80%   5.55%  8.97%  3.50%  4.84%  6.29%  1.18%   5.08%  1.89% 
 
               None                         33       4       4      7      15       3     11      3      4     10      4      32      1 
                                         8.14%   9.91%  11.38%  6.69%   9.25%   5.10% 16.97%  3.55%  4.83% 11.46%  5.41%   8.55%  3.24% 
                                                                                         Hik                    h 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
27 WHAT IS THE ONE MAJOR IMPROVEMENT, IF ANY, THAT YOU HAVE SEEN OCCUR IN SOUTH JORDAN OVER THE PAST THREE YEARS? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               Don't Know/ Not Sure         69      14       2     18      23      12     13     16     17     14      9      67      2 
                                         17.1%  38.98%   5.28% 16.98%  14.35%  21.16% 19.91% 21.81% 18.36% 16.07% 10.41%  17.84%  9.71% 
                                                   CdE              c               C             k 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
28 AGREE OR DISAGREE?  OVERALL, I FEEL SAFE LIVING IN SOUTH JORDAN AND IN MY NEIGHBORHOOD. 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               AGREE NET:                  377      36      35    100     152      52     63     70     85     80     78     352     21 
               ==========                94.1% 100.00%  90.53% 92.65%  95.89%  94.25% 95.97% 94.33% 92.86% 93.10% 95.07%  94.32% 100.0% 
                                                   DEf                                                                                L 
 
                 5 - Strongly Agree        255      29      20     68     104      31     48     41     62     48     55     234     18 
                                         63.8%  82.19%  51.42% 63.52%  65.45%  56.53% 72.05% 56.03% 67.67% 56.21% 67.57%  62.63% 89.44% 
                                                   CdF                                    hj                                          L 
 
                 4                         122       6      15     31      48      21     16     28     23     32     23     118      2 
                                         30.4%  17.81%  39.10% 29.13%  30.44%  37.72% 23.92% 38.30% 25.19% 36.89% 27.50%  31.69% 10.56% 
                                                                                    b                                          m 
 
                 3 - Not Sure/ No           19       -       4      6       5       2      3      4      5      4      2      17      - 
                 Opinion                 4.71%           9.47%  6.02%   2.86%   3.62%  4.03%  5.67%  5.88%  4.91%  2.88%   4.46%        
 
                 2                           5       -       -      1       2       1      -      -      1      2      2       5      - 
                                         1.14%                  1.32%   1.25%   2.13%                1.27%  1.99%  2.06%   1.22%        
 
                 1 - Strongly Disagree       -       -       -      -       -       -      -      -      -      -      -       -      - 
                                                                                                                                        
 
               DISAGREE NET:                 5       -       -      1       2       1      -      -      1      2      2       5      - 
               =============             1.14%                  1.32%   1.25%   2.13%                1.27%  1.99%  2.06%   1.22%        
 
               Mean                       4.57    4.82    4.42   4.55    4.60    4.49   4.68   4.50   4.59   4.47   4.61    4.56   4.89 
                                                  CdeF                                     j                                          L 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
29 AGREE OR DISAGREE?  BEFORE THE CITY MAKES MAJOR DECISIONS, CITIZENS' OPINIONS ARE CONSIDERED. 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               AGREE NET:                  164      19      16     35      67      25     37     22     29     38     37     155      6 
               ==========                41.0%  54.40%  40.36% 32.45%  42.65%  44.94% 56.22% 29.88% 31.92% 44.45% 45.29%  41.54% 28.00% 
                                                     d                                    HI                    h      h 
 
                 5 - Strongly Agree         72      12       5     18      28       7     18      5     14     19     17      66      4 
                                         18.1%  34.08%  12.55% 17.05%  17.89%  12.42% 27.07%  6.19% 15.45% 21.66% 20.89%  17.76% 20.34% 
                                                     f                                     H             h      H      H 
 
                 4                          92       7      11     17      39      18     19     18     15     20     20      89      2 
                                         22.9%  20.32%  27.81% 15.40%  24.76%  32.53% 29.15% 23.69% 16.47% 22.79% 24.40%  23.79%  7.65% 
                                                                            d       D 
 
                 3 - Not Sure/ No          153      16      14     49      56      16     12     37     46     27     32     145      5 
                 Opinion                 38.4%  45.60%  35.20% 45.54%  35.17%  28.78% 17.89% 49.62% 49.76% 31.56% 39.06%  38.90% 25.12% 
                                                                    F                            GJ     GJ             G 
 
                 2                          48       -       1     15      25       7     11      6     14     12      5      43      4 
                                         11.9%           2.52% 13.67%  15.56%  13.33% 15.94%  7.80% 15.20% 14.20%  6.20%  11.57% 21.53% 
                                                                    C       C       c                    k 
 
                 1 - Strongly Disagree      35       -       8      9      10       7      7      9      3      8      8      30      5 
                                         8.75%          21.92%  8.34%   6.63%  12.95%  9.95% 12.70%  3.12%  9.79%  9.44%   7.99% 25.36% 
                                                                                                  I 
 
               DISAGREE NET:                83       -       9     24      35      14     17     15     17     21     13      73     10 
               =============             20.6%          24.43% 22.01%  22.19%  26.28% 25.89% 20.50% 18.33% 23.99% 15.65%  19.56% 46.89% 
 
               Mean                       3.30    3.88    3.07   3.19    3.32    3.18   3.47   3.03   3.26   3.32   3.41    3.32   2.76 
                                                  CDEF                                     h                           h       m 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
30 WHAT THINGS ARE YOU CONCERNED ABOUT IN YOUR NEIGHBORHOOD THAT THE CITY COULD HELP YOU WITH? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Crime                        60       6       7     21      20       6     12     15      8     14     11      54      5 
                                         15.1%  16.50%  18.60% 19.38%  12.66%  11.69% 18.81% 20.31%  8.77% 16.29% 13.22%  14.46% 25.36% 
                                                                                                  i 
 
               Streets                      38       3       4      6      17       8      3      7      7      8     13      37      1 
                                         9.55%   8.46%  10.11%  5.50%  10.95%  14.67%  4.09%  9.91%  7.58%  9.49% 15.89%   9.94%  5.46% 
                                                                                    d                                  G 
 
               Snow Removal                 37       5       4     13      10       5      5      7     12      6      8      35      - 
                                         9.29%  13.34%  11.45% 11.82%   6.48%   9.12%  6.96%  9.03% 13.02%  6.58% 10.04%   9.42%        
 
               Traffic                      28       -       2      8      12       3      7      6      3      4      7      28      - 
                                         6.88%           5.90%  7.11%   7.71%   6.32% 10.26%  8.04%  3.48%  4.77%  9.15%   7.38%        
 
               Street Lighting              26       2       4      4      15       0      6      3      5      6      7      26      - 
                                         6.62%   5.66%  11.24%  4.01%   9.71%   0.79%  8.44%  4.08%  5.92%  6.86%  7.95%   7.09%        
                                                                            F 
 
               Sidewalks                    18       -       2      2      12       3      2      2      2     10      3      13      6 
                                         4.62%           4.95%  1.97%   7.31%   5.26%  2.39%  3.15%  1.89% 11.25%  3.83%   3.36% 28.88% 
                                                                            d                                 ghI 
 
               Water Related Issued         18       2       -      2      12       2      2      3      5      7      -      18      - 
               (Cost, Pressure,          4.39%   5.01%          1.49%   7.82%   3.31%  3.34%  4.11%  5.44%  8.52%          4.71%        
               Secondary, etc)                                              D 
 
               Appearance                   12       1       1      8       0       2      0      2      5      2      3      12      - 
                                         3.00%   2.71%   3.51%  7.01%   0.29%   3.07%  0.69%  2.76%  5.08%  1.77%  4.02%   3.22%        
                                                                    E 
 
               Code Enforcement             10       -       -      3       4       3      1      3      2      3      2       9      1 
                                         2.48%                  2.48%   2.72%   5.40%  1.70%  3.39%  1.91%  3.06%  2.31%   2.36%  5.46% 
 
               Speeding                      9       -       -      3       4       1      -      1      6      -      2       9      - 
                                         2.29%                  2.35%   2.42%   1.55%         1.72%  6.44%         2.37%   2.45%        
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
30 WHAT THINGS ARE YOU CONCERNED ABOUT IN YOUR NEIGHBORHOOD THAT THE CITY COULD HELP YOU WITH? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               Other                        55       1      10     22      16       7     13     12     13     11      6      50      5 
                                         13.8%   2.71%  25.15% 20.61%   9.98%  12.23% 19.13% 16.73% 14.50% 12.55%  7.56%  13.44% 25.36% 
                                                             B     BE 
 
               None                        118      14      11     33      47      13     24     17     28     21     29     112      6 
                                         29.5%  38.62%  27.75% 30.92%  29.80%  23.75% 35.74% 23.30% 30.29% 23.96% 34.90%  30.02% 28.93% 
 
               Not Sure/ No Opinion         36       5       2      4      16       6      7     12      7      6      4      29      3 
                                         8.92%  13.24%   5.16%  3.59%  10.28%  10.26% 10.53% 15.81%  7.43%  7.54%  4.51%   7.78% 16.84% 
                                                                            d                     K 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
31 DURING THE PAST YEAR, HAVE YOU CONTACTED ANY SOUTH JORDAN CITY OFFICE TO SEEK SERVICE, INFORMATION, OR TO FILE A COMPLAINT? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Yes                         167      14      15     39      73      25     28     35     30     38     36     159      7 
                                         41.8%  39.92%  38.61% 36.38%  45.98%  45.71% 42.47% 47.24% 32.90% 44.16% 43.65%  42.58% 34.06% 
                                                                                                  i 
 
               No                          228      22      23     68      84      30     35     39     62     48     45     212     14 
                                         57.1%  60.08%  58.87% 63.26%  53.31%  54.29% 52.49% 52.76% 67.10% 55.39% 55.16%  56.76% 65.94% 
                                                                                                         h 
 
               Don't Know/ Remember          5       -       1      0       1       -      3      -      -      0      1       2      - 
                                         1.17%           2.52%  0.36%   0.71%          5.04%                0.45%  1.18%   0.66%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
32 WERE YOU GENERALLY SATISFIED OR DISSATISFIED WITH THE CITY'S RESPONSE? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             167      14      15     39      73      25     28     35     30     38     36     159      7 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               SATISFIED NET:              119       9      12     27      53      19     20     29     22     27     21     112      6 
               ==============            71.3%  63.65%  77.53% 68.20%  72.38%  76.29% 69.99% 82.95% 74.02% 71.21% 58.64%  70.50% 83.96% 
                                                                                                  K 
 
                 5 - Very Satisfied         70       6       9     13      33       9     15     16     15     12     12      63      6 
                                         42.1%  43.69%  62.46% 32.69%  45.58%  35.60% 54.71% 46.75% 48.45% 32.58% 32.62%  39.86% 83.96% 
 
                 4                          49       3       2     14      19      10      4     13      8     15      9      49      - 
                                         29.1%  19.97%  15.07% 35.52%  26.80%  40.69% 15.28% 36.20% 25.58% 38.63% 26.02%  30.64%        
                                                                                                                g 
 
                 3 - Not Sure/ Neutral      20       3       -      6       9       1      5      6      2      3      4      20      - 
                                         12.0%  22.98%         16.03%  12.55%   5.25% 16.68% 15.82%  7.25%  9.12% 11.55%  12.59%        
 
                 2                          10       -       0      3       5       2      4      -      2      3      1       9      1 
                                         5.79%           2.79%  6.88%   6.29%   7.95% 13.34%         6.03%  7.03%  4.01%   5.38% 16.04% 
 
                 1 - Very Dissatisfied      18       2       3      3       6       3      -      0      4      5      9      18      - 
                                         11.0%  13.36%  19.68%  8.89%   8.78%  10.51%         1.23% 12.70% 12.64% 25.80%  11.53%        
                                                                                                         h      h      H 
 
               DISSATISFIED NET:            28       2       3      6      11       5      4      0      6      7     11      27      1 
               =================         16.8%  13.36%  22.47% 15.77%  15.07%  18.46% 13.34%  1.23% 18.73% 19.67% 29.81%  16.91% 16.04% 
                                                                                                         H      H      H 
 
               Mean                       3.86    3.81    3.98   3.76    3.94    3.83   4.11   4.27   3.91   3.71   3.36    3.82   4.52 
                                                                                           k     jK 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
33 WHY WERE YOU DISSATISFIED WITH THE CITY'S RESPONSE? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING              28       2       3      6      11       5      4      0      6      7     11      27      1 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               City Has Yet to Respond/     12       -       0      3       6       2      3      -      2      6      1      11      1 
               Hard to Reach Contact     41.7%          12.41% 42.82%  59.08%  46.15% 68.32%        32.19% 78.98% 12.99%  39.26% 100.0% 
                                                                            c              K                   IK                     L 
 
               No Action Taken/ Didn't      11       -       2      4       3       2      0      0      3      2      6      11      - 
               Help                      41.0%          57.07% 57.18%  23.43%  53.85% 12.18% 100.0% 61.27% 21.02% 51.88%  42.69%        
                                                                                               GIJK     gj 
 
               Other                         5       2       1      -       2       -      1      -      0      -      4       5      - 
                                         17.3% 100.00%  30.53%         17.48%         19.50%         6.54%        35.13%  18.05%        
                                                    CE 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
34 FROM WHICH ONE OF THE FOLLOWING SOURCES WOULD YOU MOST LIKE TO RECEIVE INFORMATION ABOUT SOUTH JORDAN CITY? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Newsletter in South         152      14       7     38      67      25     26     23     43     34     26     144      8 
               Valley Journal            37.9%  37.98%  17.70% 34.91%  42.42%  46.55% 40.04% 30.80% 46.55% 39.11% 31.50%  38.53% 37.89% 
                                                                    c       C       C                   hk 
 
               Insert in Municipal Bill     82       4       6     26      28      16      9     23     18     21     12      81      - 
                                         20.4%  11.54%  16.02% 24.04%  17.72%  28.45% 13.02% 30.65% 19.68% 24.09% 14.21%  21.64%        
                                                                                    b            GK 
 
               Email                        46       5      10     16      13       2      4     10      7     11     14      46      1 
                                         11.6%  13.98%  25.98% 14.79%   8.31%   4.30%  5.48% 13.32%  8.15% 12.80% 17.64%  12.23%  3.98% 
                                                            eF      F                                                  G 
 
               City Website                 44       8       2     14      17       3      5      5     11     11     11      41      1 
                                         10.9%  21.52%   4.69% 13.14%  10.82%   5.04%  8.02%  7.23% 11.45% 13.18% 13.42%  11.10%  4.41% 
                                                                    f 
 
               Deseret News/ Salt Lake      35       2       8      8      16       0     14      5      6      5      6      26      9 
               Tribune                   8.74%   6.46%  21.17%  7.43%  10.13%   0.83% 21.10%  6.49%  6.22%  5.73%  6.80%   7.08% 41.63% 
                                                             F      F       F           HIJk                                          l 
 
               TV/ Cable Info Channel       15       3       3      2       7       -      1      2      3      2      6      15      - 
                                         3.64%   7.25%   8.77%  1.57%   4.35%          1.38%  2.67%  3.69%  2.88%  7.06%   3.90%        
 
               Other                         4       -       -      1       1       1      1      1      2      0      -       4      0 
                                         0.97%                  1.15%   0.74%   2.72%  1.36%  1.14%  1.91%  0.45%          0.94%  1.89% 
 
               Don't Know/ Not Sure         23       0       2      3       9       7      6      6      2      2      8      17      2 
                                         5.85%   1.27%   5.67%  2.96%   5.52%  12.11%  9.59%  7.70%  2.35%  1.77%  9.37%   4.58% 10.20% 
                                                                                   BD                                 ij 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
35 HOW CAN THE CITY OF SOUTH JORDAN IMPROVE ITS COMMUNICATION THROUGH THESE SOURCES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               More Info/ Get the Word      51       7       8     12      16       8      5      9      9     14     14      48      3 
               out/ Advertise            12.7%  18.87%  20.38% 11.01%  10.08%  15.52%  8.11% 12.65%  9.60% 15.76% 16.83%  12.86% 14.29% 
 
               More Frequent                28       3       5      7      11       2      2      3     10     11      2      28      - 
                                         6.93%   9.41%  13.44%  6.40%   6.74%   2.98%  2.30%  4.30% 11.29% 12.61%  2.18%   7.43%        
                                                                                                        GK    GhK 
 
               Request to Include           28       1       1      8      13       5      1      7      7      8      4      22      5 
               Various Info (Events,     6.90%   2.53%   3.12%  7.68%   7.97%   8.46%  1.10%  9.83%  7.63%  9.74%  5.11%   5.97% 25.94% 
               Meeting Info, etc)                                                                 G      g      G 
 
               More Use of Emails/          24       4       -      8       9       3      5      3      5      4      7      24      - 
               Internet                  6.11%   9.84%          7.71%   5.79%   6.32%  7.73%  3.77%  5.57%  4.97%  8.72%   6.55%        
 
               Like the Newsletter/ Use     12       1       5      2       3       1      7      2      2      -      2       6      6 
               Regular Mail              3.01%   1.86%  13.48%  1.88%   2.02%   1.76% 10.27%  2.81%  1.69%         1.99%   1.54% 30.82% 
                                                                                           i                                          l 
 
               Keep Website Up to Date      10       1       -      3       4       2      2      2      1      4      1      10      - 
                                         2.46%   2.42%          2.91%   2.52%   3.42%  3.57%  2.36%  0.94%  4.17%  1.59%   2.64%        
 
               Various Presentation/         9       -       2      3       2       1      0      1      4      0      2       9      - 
               Content Improvement       2.13%           6.25%  2.79%   1.38%   1.67%  0.69%  1.72%  4.32%  0.45%  2.94%   2.28%        
 
               Resident Feedback             7       2       1      4       0       -      0      -      3      1      2       7      - 
                                         1.71%   5.01%   2.65%  3.31%   0.29%          0.69%         3.73%  1.11%  2.43%   1.83%        
 
               Like the Bill Insert          7       -       -      3       1       3      2      -      1      1      3       7      - 
                                         1.64%                  2.65%   0.65%   4.90%  3.05%         0.99%  0.88%  3.49%   1.76%        
 
               Other                        19       -       2      3      11       2      1      5      3      4      5      19      - 
                                         4.77%           5.59%  3.24%   7.25%   3.59%  1.38%  7.34%  3.73%  5.13%  5.95%   5.11%        
 
               None                        128       8       9     32      58      15     25     19     30     25     29     118      5 
                                         31.9%  23.11%  24.40% 30.03%  36.82%  28.03% 37.16% 25.75% 32.13% 29.44% 35.68%  31.55% 22.33% 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
35 HOW CAN THE CITY OF SOUTH JORDAN IMPROVE ITS COMMUNICATION THROUGH THESE SOURCES? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               Don't Know/ Not Sure         79      10       4     22      29      13     16     22     17     14     11      76      1 
                                         19.7%  26.95%  10.69% 20.40%  18.49%  23.36% 23.95% 29.47% 18.35% 15.74% 13.08%  20.48%  6.62% 
                                                                                                 jK 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
36 WHAT PARK AMENITIES ARE MOST IMPORTANT TO YOU? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Playgrounds                 180      17      17     57      67      21     17     38     53     43     29     170      8 
                                         45.0%  48.53%  43.21% 53.21%  42.11%  38.24% 25.65% 51.71% 58.01% 49.60% 34.89%  45.67% 41.21% 
                                                                    f                            Gk     GK     Gk 
 
               Open Grass/ Open Fields      98       5       7     26      44      15     15     21     17     31     14      94      4 
                                         24.5%  13.30%  18.39% 24.00%  27.84%  27.95% 21.99% 28.71% 18.73% 36.46% 16.61%  25.18% 19.68% 
                                                                                                               IK 
 
               Cleanliness/ Well Kept       97       7       8     23      43      15     14     20     24     19     21      94      3 
                                         24.4%  20.53%  21.10% 21.54%  26.99%  27.68% 21.60% 26.57% 25.61% 22.26% 25.40%  25.32% 14.58% 
 
               Walking/ Running/ Biking     85       9       8     22      35      11     16     17     18     19     16      84      1 
               Trails                    21.4%  25.29%  19.78% 20.73%  22.21%  20.71% 23.71% 22.35% 19.61% 22.44% 19.40%  22.62%  5.13% 
                                                                                                                               M 
 
               Restrooms/ Drinking          82       7       9     23      34      10      9     18     19     21     14      76      7 
               Fountains                 20.6%  19.39%  23.04% 21.00%  21.61%  17.61% 14.04% 24.44% 20.71% 24.89% 17.60%  20.26% 32.54% 
 
               Tables/ Benches/ Picnic      73       8       7     15      32      12     12     11     17     15     19      69      4 
               Areas                     18.4%  21.09%  17.49% 13.77%  20.24%  22.50% 18.06% 14.78% 18.42% 17.29% 22.89%  18.56% 20.45% 
 
               Sports Fields                71       6       6     14      35       9     11     17     12     17     14      69      1 
                                         17.9%  16.20%  16.67% 13.43%  22.01%  16.30% 17.39% 23.14% 12.64% 19.93% 17.13%  18.57%  5.46% 
 
               Trees/ Shade                 68       2       5     16      36       9      8     13     12     21     14      61      7 
                                         17.0%   5.93%  13.98% 14.64%  22.91%  15.84% 12.31% 16.99% 13.17% 24.78% 17.13%  16.26% 36.52% 
                                                                            B                                  gi 
 
               Pavilions                    67       4       8     15      30      11      9     19     13     17     10      64      3 
                                         16.8%  11.12%  19.63% 13.90%  19.03%  19.53% 13.96% 25.82% 13.82% 19.40% 11.68%  17.14% 16.47% 
                                                                                                 iK 
 
               Dog Park/ Place for Pets     11       1       2      3       5       0      0      2      5      1      3      11      - 
                                         2.72%   2.28%   4.63%  2.52%   3.24%   0.83%  0.69%  2.81%  4.93%  1.42%  3.18%   2.92%        
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
36 WHAT PARK AMENITIES ARE MOST IMPORTANT TO YOU? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               Safetry/ Better Lighting     11       1       2      1       6       0      0      4      3      1      2      11      - 
                                         2.72%   2.71%   6.07%  1.21%   3.71%   0.71%  0.69%  4.93%  3.33%  1.50%  2.94%   2.91%        
 
               Water Activity/ Aquatic       5       1       2      0       1       0      2      1      1      -      1       5      - 
               Center                    1.31%   3.65%   5.13%  0.42%   0.67%   0.79%  2.30%  2.01%  0.99%         1.59%   1.40%        
 
               Other                        34       4       5      4      17       4      8      5      5     12      4      24     10 
                                         8.53%  10.78%  13.48%  4.04%  10.69%   6.92% 12.43%  6.86%  5.67% 13.86%  4.50%   6.39% 50.13% 
                                                                            d                                   k                     L 
 
               None                         25       2       2      7      11       4      9      4      2      3      8      25      - 
                                         6.26%   4.40%   4.63%  6.28%   7.11%   6.72% 13.29%  4.96%  2.26%  3.28%  9.39%   6.71%        
                                                                                          ij                           i 
 
               Not Sure/ No Opinion         31       1       2      8      13       5      7      5      4      6     10      24      2 
                                         7.82%   3.71%   4.46%  7.23%   8.26%   9.50% 10.42%  7.11%  3.99%  6.94% 11.61%   6.40%  9.71% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
37 WHAT IS THE ONE MAJOR IMPROVEMENT THAT YOU WOULD LIKE TO SEE IN THE NEXT THREE YEARS THAT WOULD MAKE LIVING IN SOUTH JORDAN CITY BETTER  
FOR YOU? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Recreation (Park, Dog        35       4       7      5      18       1      1      7      8     10      9      34      1 
               Park, Sports Fields,      8.71%  10.52%  18.98%  4.58%  11.07%   2.43%  1.36%  8.79%  9.03% 12.02% 10.74%   9.08%  4.74% 
               Pool, etc)                                    f             dF                     g      g      G      G 
 
               Water (Quality,              30       1       5      7      13       5     11      4      4      9      2      24      6 
               Pressure, Lower Cost,     7.54%   2.71%  13.48%  6.09%   8.03%   8.63% 16.47%  5.94%  4.56% 10.32%  2.20%   6.44% 29.77% 
               etc)                                                                       iK                    k 
 
               Roads (Improvement,          30       -       -     11      11       7      3      7      9      2      9      29      1 
               Repair, etc)              7.53%                  9.91%   7.23%  12.89%  4.63%  9.46%  9.83%  1.94% 11.40%   7.71%  6.60% 
                                                                                                  j      j             J 
 
               More Commercial              22       2       6      4       8       2      2      3      8      2      6      22      - 
               Development (Shops,       5.44%   6.01%  15.21%  3.89%   4.94%   3.17%  3.49%  4.08%  9.21%  2.14%  7.47%   5.83%        
               Restaurants, etc)                                                                         j 
 
               Lower/ Don't Raise Taxes     19       2       3      7       5       2      4      4      4      3      4      19      - 
                                         4.82%   5.85%   8.99%  6.16%   3.15%   3.86%  5.89%  5.45%  4.84%  3.41%  4.86%   5.17%        
 
               Control Traffic/ Improve     14       0       2      5       5       2      3      3      1      3      3      13      1 
               Flow                      3.50%   1.04%   4.12%  4.79%   3.18%   3.42%  4.43%  4.53%  1.35%  3.95%  3.77%   3.46%  5.46% 
 
               Public Safety (More          13       2       1      4       4       1      2      3      3      3      3      10      1 
               Police Protection,        3.35%   5.33%   2.36%  3.30%   2.66%   1.13%  3.34%  3.60%  3.38%  3.33%  3.14%   2.76%  4.41% 
               Reducing Crime, etc)      
 
               Costco                       13       -       0      3       8       2      -      5      4      1      2      13      - 
                                         3.19%           1.08%  2.79%   4.78%   3.27%         6.39%  4.55%  1.60%  3.00%   3.42%        
 
               Controlling Growth/          11       -       -      3       5       3      4      4      -      3      1      11      - 
               Development/ Population   2.78%                  3.14%   3.15%   5.02%  5.54%  5.17%         3.27%  1.00%   2.98%        
 
               Snow Removal                 11       2       4      3       1       -      1      2      1      3      3      11      - 
                                         2.71%   5.41%  10.77%  3.17%   0.84%          1.70%  3.37%  1.39%  3.72%  3.33%   2.90%        
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
                                                                                                                                          (Continued) 
 
 
 
 
37 WHAT IS THE ONE MAJOR IMPROVEMENT THAT YOU WOULD LIKE TO SEE IN THE NEXT THREE YEARS THAT WOULD MAKE LIVING IN SOUTH JORDAN CITY BETTER  
FOR YOU? 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               Code Enforcement/ Zoning      8       -       -      3       2       3      -      3      1      4      -       8      - 
               Issues                    1.94%                  2.77%   1.00%   5.85%         3.97%  1.27%  4.25%          2.08%        
 
               Beautification/ Clean-up      7       -       -      2       4       1      1      1      2      3      -       7      - 
                                         1.73%                  2.07%   2.40%   1.64%  2.05%  1.36%  1.93%  3.23%          1.85%        
 
               Street Lighting               6       -       -      1       5       -      3      -      0      -      3       6      - 
                                         1.57%                  1.10%   3.23%          4.70%         0.40%         3.45%   1.69%        
 
               Sidewalk                      5       1       -      -       4       -      -      -      -      5      -       1      4 
                                         1.26%   1.73%                  2.79%                               5.85%          0.17% 21.53% 
 
               Trash Collection              4       -       0      2       1       -      -      2      1      0      -       4      - 
               (Recycle, Green Waste,    0.92%           1.00%  2.06%   0.67%                 3.26%  0.94%  0.45%          0.98%        
               Bulk Pick-up, etc)        
 
               City Leadership               3       -       -      2       1       0      -      1      -      1      1       3      - 
                                         0.74%                  1.74%   0.44%   0.76%         0.93%         1.05%  1.69%   0.80%        
 
               Public Transport (More        2       -       -      -       2       -      0      -      1      -      1       2      - 
               Options, Better Access,   0.51%                          1.28%          0.69%         0.65%         1.18%   0.54%        
               etc)                      
 
               Other                        22       0       1      8      11       2      3      5      4      8      2      20      2 
                                         5.54%   1.16%   1.54%  7.22%   7.13%   3.89%  4.18%  6.36%  4.85%  9.48%  2.56%   5.36% 10.56% 
                                                                            b                                   k 
 
               None                         62       8       4     24      16      10     14      8     16     12     13      60      2 
                                         15.5%  21.32%  11.24% 21.99%  10.14%  19.09% 20.71% 10.74% 17.55% 13.66% 15.36%  16.01% 11.67% 
                                                                    E 
 
               Don't Know/ Not Sure         83      14       4     14      35      14     14     12     22     14     20      77      1 
                                         20.7%  38.91%  11.23% 13.23%  21.91%  24.95% 20.82% 16.58% 24.27% 16.35% 24.85%  20.76%  5.27% 
                                                    CD                              d                                          m 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
38 GENDER 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Male                        183      24      15     38      72      31     28     37     35     47     36     164     14 
                                         45.8%  66.59%  39.07% 35.43%  45.83%  57.29% 42.97% 50.02% 37.93% 54.41% 43.89%  43.98% 66.14% 
                                                   cDe                              D                           i 
 
               Female                      217      12      24     69      86      23     38     37     57     39     46     209      7 
                                         54.2%  33.41%  60.93% 64.57%  54.17%  42.71% 57.03% 49.98% 62.07% 45.59% 56.11%  56.02% 33.86% 
                                                             b     BF       b                            j 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
39 HOME OWNER VS RENTER 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Own                         373      33      33    102     151      52     57     72     91     76     76     373      - 
                                         93.3%  92.15%  86.52% 94.99%  95.16%  95.11% 87.09% 96.81% 99.01% 88.83% 93.24% 100.00%        
                                                                                                 gj    GJk 
 
               Renting                      21       3       5      5       6       1      6      1      1      8      4       -     21 
                                         5.13%   7.85%  13.48%  5.01%   4.07%   1.22%  9.58%  1.83%  0.99%  9.76%  4.31%         100.0% 
                                                                                           i                   hI 
 
               Refused                       6       -       -      -       1       2      2      1      -      1      2       -      - 
                                         1.61%                          0.77%   3.67%  3.34%  1.36%         1.42%  2.45%                
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
40 AGE GROUP 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               18 to 34                     61      11      15     21      14       -     16      5     19      9     12      51     10 
                                         15.2%  31.09%  37.60% 19.93%   8.77%         23.90%  6.75% 20.98% 10.36% 14.60%  13.76% 46.89% 
                                                     e       E      E                     Hj            Hj                            l 
 
               35 to 44                     75      10      13     34      14       3      5      6     21     22     21      70      5 
                                         18.7%  27.08%  32.66% 32.02%   8.57%   4.71%  7.96%  8.06% 22.53% 25.10% 25.98%  18.84% 22.23% 
                                                    eF      EF     EF                                   GH     GH     GH 
 
               45 to 54                     99       4       2     21      62       8     16     24     25     20     14      93      2 
                                         24.8%  10.69%   5.01% 19.78%  39.26%  14.06% 23.60% 32.63% 27.53% 23.01% 17.32%  24.88%  9.91% 
                                                                    C    BCDF                     k 
 
               55 to 64                     82       6       4     14      39      19      7     20     17     21     16      78      3 
                                         20.5%  15.89%  10.04% 13.18%  24.52%  35.63% 10.93% 27.65% 18.54% 24.21% 20.07%  20.94% 13.08% 
                                                                           cD     bCD             G             g 
 
               65 or Older                  82       5       6     16      30      25     22     17     10     15     18      81      2 
                                         20.5%  15.25%  14.69% 15.08%  18.88%  45.61% 33.61% 23.55% 10.41% 17.33% 22.03%  21.59%  7.89% 
                                                                                 BCDE     Ij      I                    i 
 
               Refused                       1       -       -      -       -       -      -      1      -      -      -       -      - 
                                         0.25%                                                1.36%                                     
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
41 ETHNICITY 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               White                       372      36      34     97     151      51     64     69     84     81     74     349     19 
                                         93.0% 100.00%  88.86% 89.76%  95.24%  94.14% 96.57% 92.82% 91.16% 94.56% 90.66%  93.43% 93.70% 
                                                   DEf 
 
               Hispanic/ Latino              9       -       2      3       3       -      -      3      2      1      3       9      - 
                                         2.20%           5.01%  2.90%   1.75%                 3.74%  2.34%  1.42%  3.24%   2.36%        
 
               American Indian               3       -       2      1       -       -      -      1      -      -      2       3      - 
                                         0.69%           4.95%  0.79%                         1.14%                2.33%   0.74%        
 
               Asian                         2       -       -      2       -       -      -      -      1      0      1       2      0 
                                         0.56%                  2.07%                                0.94%  0.45%  1.18%   0.49%  1.89% 
 
               African-American              2       -       -      2       -       -      -      -      2      -      -       2      - 
                                         0.45%                  1.67%                                1.95%                 0.48%        
 
               Pacific Islander              1       -       -      -       1       -      -      -      1      -      -       1      - 
                                         0.22%                          0.55%                        0.94%                 0.23%        
 
               Refused                      12       -       0      3       4       3      2      2      2      3      2       8      1 
                                         2.90%           1.18%  2.82%   2.47%   5.86%  3.43%  2.29%  2.66%  3.57%  2.59%   2.27%  4.41% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
42 ANNUAL HOUSEHOLD INCOME 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               Less than $25,000            13       2       5      1       1       4      8      3      1      0      2       8      5 
                                         3.37%   5.56%  13.48%  1.17%   0.53%   7.66% 12.34%  3.45%  0.81%  0.45%  2.03%   2.22% 25.36% 
                                                             e                     dE    IJk 
 
               $25,000 to $34,999           15       1       -      2       8       4      3      3      4      3      2      15      1 
                                         3.85%   3.55%          1.95%   5.22%   6.88%  4.12%  4.24%  4.66%  3.90%  2.31%   3.91%  3.98% 
 
               $35,000 to $49,999           21       0       1      5       9       6      9      3      2      5      3      21      0 
                                         5.28%   1.04%   3.12%  4.85%   5.40%  10.57% 12.97%  3.50%  2.26%  5.85%  3.49%   5.56%  1.89% 
                                                                                    B      i 
 
               $50,000 to $74,999           53       1       4     16      20      12      2     11     14     11     14      51      1 
                                         13.2%   3.44%   9.20% 14.49%  12.66%  22.38%  3.17% 14.59% 15.28% 13.23% 17.44%  13.74%  6.76% 
                                                                    b       b       B             G      G      G      G 
 
               $75,000 to $99,999           80      13       8     17      36       7     10     18     25     16     10      77      3 
                                         20.0%  35.33%  20.19% 15.89%  22.49%  12.63% 15.07% 24.84% 27.32% 19.10% 12.34%  20.73% 13.08% 
                                                     f                      f                     k      K 
 
               $100,000 to $149,999        100      14       6     34      40       6     15     18     24     24     20      99      1 
                                         25.0%  38.58%  14.49% 31.87%  25.52%  11.19% 22.51% 24.71% 25.81% 27.51% 23.95%  26.61%  4.45% 
                                                    cF             cF       F                                                  M 
 
               $150,000 or More             40       1       8     17      12       2      9      2     11      8     10      40      - 
                                         10.1%   2.42%  20.41% 16.14%   7.72%   3.89% 13.81%  2.36% 12.49%  9.06% 12.57%  10.84%        
                                                            bf    BeF                      h             H             H 
 
               Not Sure/ Refused            77       4       7     15      32      14     11     17     10     18     21      61      9 
                                         19.2%  10.08%  19.13% 13.62%  20.46%  24.79% 16.01% 22.30% 11.38% 20.90% 25.86%  16.39% 44.48% 
                                                                                                                       I 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
43 LENGTH OF TIME IN SOUTH JORDAN 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               2 Years or Less              36      36       -      -       -       -      5      2     10      4     15      33      3 
                                         8.95% 100.00%                                 7.61%  2.67% 11.23%  4.60% 17.70%   8.84% 13.70% 
                                                                                                         h            HJ 
 
               3 to 4 Years                 39       -      39      -       -       -      9      4      5      6     15      33      5 
                                         9.65%         100.00%                        13.36%  5.20%  5.32%  6.77% 18.54%   8.95% 25.36% 
                                                                                                                     HIJ 
 
               5 to 10 Years               108       -       -    108       -       -     14     18     34     19     23     102      5 
                                         26.9%                 100.0%                 21.70% 23.65% 36.74% 22.50% 27.60%  27.40% 26.30% 
                                                                                                        gj 
 
               11 to 25 Years              158       -       -      -     158       -     29     39     31     40     19     151      6 
                                         39.5%                        100.00%         44.41% 52.61% 33.17% 46.84% 23.33%  40.35% 31.40% 
                                                                                           K     IK             K 
 
               25 Years or Longer           55       -       -      -       -      55      6     11     12     17      9      52      1 
                                         13.7%                                100.00%  9.59% 14.50% 13.53% 19.29% 10.47%  13.94%  3.24% 
 
               Refused                       5       -       -      -       -       -      2      1      -      -      2       2      - 
                                         1.29%                                         3.34%  1.36%                2.37%   0.52%        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 
  



                                                                                                                                           
 
 
 
 
44 VOTING DISTRICT 
 
 
                                                       YEARS IN SOUTH JORDAN                   VOTING DISTRICT              HOUSING 
                                               ====================================== ================================== ============== 
                                         TOTAL < 2 YRS   3-4    5-10   11-25  25 YRS+   D1     D2     D3     D4     D5     OWN    RENT 
                                         ----- ------- ------- ------ ------- ------- ------ ------ ------ ------ ------ ------- ------ 
                                           (A)     (B)     (C)    (D)     (E)     (F)    (G)    (H)    (I)    (J)    (K)     (L)    (M) 
 
               TOTAL ANSWERING             400      36      39    108     158      55     66     74     92     86     82     373     21 
                                          100% 100.00% 100.00% 100.0% 100.00% 100.00% 100.0% 100.0% 100.0% 100.0% 100.0% 100.00% 100.0% 
 
               District 1                   66       5       9     14      29       6     66      -      -      -      -      57      6 
                                         16.5%  14.03%  22.85% 13.31%  18.53%  11.58% 100.0%                              15.41% 30.82% 
 
               District 2                   74       2       4     18      39      11      -     74      -      -      -      72      1 
                                         18.5%   5.52%   9.98% 16.27%  24.62%  19.62%        100.0%                       19.20%  6.60% 
                                                                           Bc       b 
 
               District 3                   92      10       5     34      31      12      -      -     92      -      -      91      1 
                                         23.0%  28.86%  12.69% 31.41%  19.29%  22.77%               100.0%                24.42%  4.45% 
                                                                   Ce                                                          M 
 
               District 4                   86       4       6     19      40      17      -      -      -     86      -      76      8 
                                         21.5%  11.06%  15.09% 17.98%  25.47%  30.33%                      100.0%         20.48% 40.91% 
                                                                            b      Bd 
 
               District 5                   82      15      15     23      19       9      -      -      -      -     82      76      4 
                                         20.5%  40.53%  39.40% 21.03%  12.10%  15.70%                             100.0%  20.50% 17.22% 
                                                    Ef      EF 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LM 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Lower case letters indicate significance at the 90% level. 

                                                                                                                                                                                       


